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On the Plus Side: Allen on 
Weather Channel Plus Launch
   Allen Media Group founder Byron Allen has spent re-
cent years expanding his reach through broadcast station 
acquisitions, investments in regional sports networks and 
ad-supported streaming service Local Now. He’s putting 
everything that he has learned into the development and 
launch of his latest venture, Weather Channel Plus.
   What he hopes will set the service, scheduled to debut 
in 4Q21, apart will be the comprehensive weather reports 
that aim to go beyond what’s currently offered to consum-
ers. While local news hosts often have to balance break-
ing new stories with the latest forecasts, those that are a 
part of Weather Channel Plus will be able to solely focus 
on the skies. 
   “I think it was over Labor Day weekend, several years 
back, and there was a big weather event occurring. All of 
these 24-hour cable news networks were talking about the 
weather, but then came the moment of truth. Unfortunately, 
the was also a mass shooting and all the cable networks 
had to abandon the weather event and cover the mass 
shooting…The Weather Channel’s ratings went straight up 
like a rocket because a good, you know, third of the nation 
was interested in this weather event that was going to hit 
the nation pretty hard,” he told CFX. 
   Weather Channel Plus will be available for $4.99/month 
and debut with The Weather Channel, live linear cable 

network feeds, movies, TV shows and documentaries on 
the streamer. The service will live on a separate app from 
Local Now. However, the existing AMG streamer did inform 
Allen’s decision to launch Weather Channel Plus.
   “We learned that weather really resonated with our users. 
It’s essential and weather is the number one, number two 
or number three news story at the top of any hour, any day, 
because of climate change and global warming,” Allen said. 
“So we’ve been able to really resonate with the consumers 
the way we do with Local Now. You have to have live, linear 
news be a part of it, and weather is a big part of it. We think 
The Weather Channel Plus is by far the greatest brand out 
there to do this.”
   Weather Channel Plus won’t be without competition. 
Fox News has plans to launch an ad-supported streaming 
weather service, Fox Weather, before the end of the year. 
AccuWeather is also getting in on the fun, announcing 
its plan to launch streaming service AccuWeather NOW 
before the end of the summer. 
   Despite the potential challenges, the team behind Weather 
Channel Plus has high hopes for it, and currently projects 
that it will reach 30 million subscribers in its first five years.
   “This was based on where we see the availability of 
subscribers right now,” Allen said. “There’s well over 25 
million cord cutters as we speak, and we’ll see that grow. 
As you see that move further engagement in streaming, 
we do believe folks will have multiple streaming services. 
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Deal Talk: RCN/Wave/Grande CEO  

Dissects $8.1bln Stonepeak Deal

   News broke Sunday that Stonepeak Infrastructure 

Partners is buying Astound Broadband (made up of RCN, 

Grande, Wave and enTouch) for $8.1bln ($3.6bln in cash 

and $4.5bln of assumed debt) from private equity firm TPG 

and management company Patriot Media. Astound has more 

than 1mln customers across Chicago, Eastern Pennsylvania, 

Massachusetts, NYC, Northern California, Oregon, Texas, DC, 

and Washington, and is the sixth largest US cable company.

   The Patriot team will continue to run the company after the 

deal closes, which is expected to happen in 2Q21. Patriot 

CEO Jim Holanda told CFX that he views the transaction as a 

positive for the industry. “I think private equity infrastructure 

investors—that by their nature maybe have a longer-term time 

horizon than regular private equity investors—realize the value 

of the assets that underlie these networks, in terms of fiber 

and conduit rights and strand. This is infrastructure that is 

very difficult to replicate or go build in a cost-effective manner,” 

he said, pointing to recent deals between Digital Colony and 

EQT for Zayo and Lightpath and the Altice USA partnership 

with Morgan Stanley Infrastructure. 

   Stonepeak’s deep pockets could also help Astound make 

some more acquisitions. It closed on Houston-based enTouch 

with its 22K customers about five weeks ago, and it recently 

filed with the FCC to buy a small fiber company in central 

California called Digital West. “They [Stonepeak] bring a 

lot of money and horsepower. They had raised a big fund two 

years ago and just finished completing another even larger 

fund as we speak,” Holanda said. “Our ability to continue to 

grow through small M&A and more transformational M&A, and 

our ability to continue to be able to expand our residential and 

commercial fiber networks into more areas close to where we 

already do business is where Stonepeak is going to be very 

advantageous.”    With the drama that’s unfolded between Altice USA and 

Cogeco, it may not seem like there’s much on the market. 

But the Astound team sees things differently, looking to forge 

a path similar to Cable One, which recently brokered deals 

for fiber providers, fixed wireless ISPs and a stake in Mega 

Broadband Investments that could grow to be the whole 

enchilada. “There are still 740-member companies within 

NCTC. I don’t think the rest of the world knows there are that 

many small- and medium-size cable companies that are still 

out there, and many of them are family owned. You add to 

that layer the smaller or regional fiber players, and there are 

a lot of those as well,” Holanda said. “I think there are M&A 

possibilities. Obviously, nothing of the scale of when we put 

RCN and Grande together and added Wave. But I think there 

could be some exciting opportunities.” 

   While many might consider Astound an overbuilder, Holanda 

said that 50% of the company is an incumbent cable opera-
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We think that, if we hold our course, so $4.99, and keep it 
affordable, and we believe that we can and we will, that we 
could possibly even surpass the 30 million subscribers.”

iNfrastructure bill details released
After weeks of speculation, the Senate has released the 
bipartisan infrastructure bill negotiated by President Joe 
Biden and Republican lawmakers. It had been confirmed 
that $65 billion would be set aside for broadband invest-
ments, and now we know how it will be divided. A large 
portion, $42.45 billion, will be designated for a Broadband 
Equity, Access and Deployment program. To be established 
within 180 days of the date in which the bill is signed into 
law, the program would offer grants to projects aimed at 
connecting unserved and underserved areas. Through the 
legislation, $100 million would be given out to each of the 
nation’s states while another $100 million would be divided 
between territories including the U.S. Virgin Islands, Guam, 
American Samoa and the Northern Mariana Islands. The 
FCC’s Emergency Broadband Benefit program is here to 
stay, although under a different name. Some $14.2 billion 
will be set aside for the now-dubbed Affordable Connectivity 
Fund, which would permanently offer a $30/month subsidy 
for high-speed broadband service. A $100 subsidy for the 
purchase of a connected device will also fall under the 
program. Language from Sen Patty Murray’s (D-WA) Digi-
tal Equity Act has been included as part of the package, 
which supports digital inclusion efforts at the state and 
local level. It’ll be a race against time for the Senate to 
pass the bill before its summer recess begins next week. 

at&t closes directV diVestiture
AT&T and TPG Capital have officially closed on their deal 
to establish DirecTV as a separate video company. Under 
the new deal, which was announced in February, DirecTV 
now owns and operates AT&T’s US and Puerto Rico video 
businesses including its satellite, streaming and IP video 
services. Across the next several months, DirecTV’s ser-
vices will be revamped and given a new look. The com-
pany’s logo has been the first item to receive a makeover. 
At close, AT&T received $7.1 billion in cash and transferred 
approximately $195 million of video business debt. AT&T 
now holds a 70% interest in the common units of DirecTV 
while TPG Capital holds a 30% stake. HBO Max, Vrio, 
U-verse’s network assets and AT&T’s Sky Mexico invest-
ments were not included as part of the deal. DirecTV’s 
streaming products, including AT&T TV and U-verse, will be-
come a single brand under the DirecTV Stream name later 
this month. Customers who were previously AT&T satellite, 
streaming or IP video subscribers will automatically keep 
their video service and any bundled wireless or internet 
services, including HBO Max. As part of the deal, AT&T 
will continue to fund NFL Sunday Ticket through 2022. 

gci eyes bethel exPaNsioN
GCI and Tribal health organization Yukon-Kuskokwim Health 
Corporation have plans to apply for a $53 million NTIA 
grant for a project that would bring fiber internet to Bethel, 
Alaska. The project, to be completed in 2024, would deliver 
1 gigabit speeds to communities along the fiber route. 
The proposed buildout will follow a combined submarine 
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route from GCI’s existing Levelock, Alaska, fiber network 
to the mouth of the Kuskokwim River, where it should 
follow a terrestrial route to Bethel. The proposal will be 
submitted for consideration by NTIA’s Tribal Broadband 
Connectivity Program, which will distribute $1 billion for 
major broadband infrastructure projects. The deadline for 
grant applications is Sept 1. 

berNsteiN haltiNg media coVerage
Bernstein is temporarily suspending its coverage of U.S. 
media companies in light of senior analyst Todd Juenger’s 
sabbatical. “We plan to reinstate coverage following the 
Senior Analyst’s return in a couple of months,” the firm 
said in an email. “Effective today, July 30, 2021, our previ-
ous reports, ratings, target prices and earnings estimates 
should no longer be relied upon.” Pre-existing models 
and content can be received from other members of the 
Bernstein team. 

Vizio giVes streamer a facelift
VIZIO’s WatchFree+ free streaming service unveiled a rede-
signed programming guide and an expanded content offering 
Monday. Part of that enhanced offering is the introduction 
of curated channels for viewers as well as a featured cat-
egory with seasonal programming and pop-up channels. 
Current curated channels that are exclusive to the platform 
include VIZIO Fork & Flight, which features a mix of cooking 
and travel shows, and VIZIO Investigation, a collection of 
everything from true crime to deep dives into the unknown. 
New navigation features allow for enhanced search and 
discovery, giving users the ability to search movies, shows 
and other free content quickly. The enhanced program guide 
also supports voice navigation through the latest VIZIO Voice 
remote or through the SmartCast Mobile app. 

charter offeriNg seNior Notes
Charter Communications intends to offer senior un-

secured notes due 2034. The operator plans to use the 
proceeds from the sale of the notes to pay down debt 
and fund potential buybacks of Class A common stock 
of Charter or common units of Charter Communications 
Holdings, LLC. 

midco rsN gets New look
Midco Sports Network is getting a new name and look. 
The regional sports network is being rebranded to Midco 
Sports and will feature a revamped color palette with 
orange at its center. The transformations will also be 
reflected on Midco Sports Plus, a streaming service for 
those that aren’t customers of Midco that want access to 
the RSN’s live sports content. 

ProgrammiNg
Telemundo is launching celebrity dance competition real-
ity show “Así Se Baila,” set to premiere on the network 
in September. Episodes will also be available to stream 
next day on Peacock as well as live and post-air on the 
Telemundo app. -- Sports betting operator BetMGM and 
news net Cheddar News are partnering to launch weekly 
sports betting and financial market program “Cheddar 
Bets” starting Aug 19 at 4:30pm ET. The agreement also 
establishes BetMGM as the exclusive sports betting 
partner of Cheddar News. -- Showtime picked up drama 
series “The Chi” for a fifth season, set to debut in 2022. 
-- Disney+ renewed “Mighty Ducks: Game Changers” for 
Season 2. Production is scheduled to begin in early 2022. 

PeoPle
Eric Dodson Greenberg has been named evp/general coun-
sel/corporate secretary of Cox Media Group, effective 
August 16. He will report to Cox Media Group president/
CEO Dan York. Greenberg will join from Perkins Coie, LLP, 
where he currently serves as a partner in the mergers & 
acquisitions and technology transactions practice groups. 

CYNOPSIS UPFRONT + NEWFRONTS NAVIGATORThe Ultimate Guide & Research Tool for the TV/Media Industry

2021 CYNOPSIS
RESOURCE CENTER

An online asset for media execs looking for the latest in tech, streaming, 
network offerings, & tools to support their business initiatives.

http://www.cynopsis.com/resource-centerACCESS NOW

38564 CYN-Banners_ResourceCenter_7.5x3.33.indd   1 3/15/21   10:59 AM

https://www.cynopsis.com/resource-center

