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Top Marks: Charter Wins New Broad-
band Subs With Help from EBB
Charter’s investments in its broadband network continue 
to pay dividends. The operator welcomed another 365,000 
internet customers during 2Q21. That’s down from the mam-
moth 842,000 it collected during the same period last year, 
and Charter chalked that up to a lack of selling opportunities 
relative to 2020.
   While many providers have reported not seeing significant 
numbers of new customers sign up as a result of the Emer-
gency Broadband Benefit program, the operator estimated 
that approximately 60,000 of its residential internet net adds 
would not have occurred without the federal program. CFO Chris 
Winfrey does not believe the program will have any negative 
impact on 3Q21 numbers. 
   “The customers that were protected from the state man-
date perspective were already inside of our Q2 results. It was 
small, but we’ve written off a portion of their balances,” he 
said. “We’ve been successful in keeping those customers, 
those types of customers to the Keep Americans Connected 
programs. We want those customers to stay with us, and we’re 
working with them to make sure that takes place. It’s worked 
in the past, and I don’t expect any major impact there.” 
   Revenues came in at $12.8 billion, a 9.5% improvement 
YOY. Charter, whose video segment has been performing much 
better than those of its competitors, lost 63,000 subscribers 
in the quarter compared to a 102,000 increase in 2Q20. As of 

June 30, it still had 15.4 million residential video customers. 
When asked why Charter has been more resistant to some 
of the cordcutting trends, CEO Tom Rutledge said it all came 
down to affordability in the company’s video package pricing. 
   “To some extent, we think our video business is stabilizing, 
but on the other hand, the fundamental trends haven’t stopped, 
which is that prices are being continuously passed through 
to consumers, and there’s real pressure on the total cost of 
the bundle,” he said. “The reason we’re relatively better is we 
have been moderate with our pricing and we’ve created new 
packages that cost less.” 
   Charter is also continuing to make moves that enhance 
its video offerings, striking new carriage deals with folks like 
ViacomCBS that include direct-to-consumer products like 
Paramount+. It is also still toying with the idea of offering 
a solution similar to Comcast’s Xfinity Flex streaming box. 
   “We are beginning to put apps, Netflix, YouTube and other 
apps onto our existing set-top box, and we continue to engage 
with Comcast on a discussion about their Flex technology and 
what it might be capable of doing for us,” Rutledge said. 
   Spectrum Mobile added 265,000 mobile lines during the 
quarter, bringing it to a grand total of 2.9 million lines. While 
AT&T, T-Mobile and others have been aggressive in offering 
device subsidies to attract new customers, Charter has chosen 
to focus on keeping its prices relatively low. The company is 
building its first infrastructure project that will take advantage 
of its CBRS spectrum. That won’t be active until early next 
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Deal Talk: RCN/Wave/Grande CEO  

Dissects $8.1bln Stonepeak Deal

   News broke Sunday that Stonepeak Infrastructure 

Partners is buying Astound Broadband (made up of RCN, 

Grande, Wave and enTouch) for $8.1bln ($3.6bln in cash 

and $4.5bln of assumed debt) from private equity firm TPG 

and management company Patriot Media. Astound has more 

than 1mln customers across Chicago, Eastern Pennsylvania, 

Massachusetts, NYC, Northern California, Oregon, Texas, DC, 

and Washington, and is the sixth largest US cable company.

   The Patriot team will continue to run the company after the 

deal closes, which is expected to happen in 2Q21. Patriot 

CEO Jim Holanda told CFX that he views the transaction as a 

positive for the industry. “I think private equity infrastructure 

investors—that by their nature maybe have a longer-term time 

horizon than regular private equity investors—realize the value 

of the assets that underlie these networks, in terms of fiber 

and conduit rights and strand. This is infrastructure that is 

very difficult to replicate or go build in a cost-effective manner,” 

he said, pointing to recent deals between Digital Colony and 

EQT for Zayo and Lightpath and the Altice USA partnership 

with Morgan Stanley Infrastructure. 

   Stonepeak’s deep pockets could also help Astound make 

some more acquisitions. It closed on Houston-based enTouch 

with its 22K customers about five weeks ago, and it recently 

filed with the FCC to buy a small fiber company in central 

California called Digital West. “They [Stonepeak] bring a 

lot of money and horsepower. They had raised a big fund two 

years ago and just finished completing another even larger 

fund as we speak,” Holanda said. “Our ability to continue to 

grow through small M&A and more transformational M&A, and 

our ability to continue to be able to expand our residential and 

commercial fiber networks into more areas close to where we 

already do business is where Stonepeak is going to be very 

advantageous.”    With the drama that’s unfolded between Altice USA and 

Cogeco, it may not seem like there’s much on the market. 

But the Astound team sees things differently, looking to forge 

a path similar to Cable One, which recently brokered deals 

for fiber providers, fixed wireless ISPs and a stake in Mega 

Broadband Investments that could grow to be the whole 

enchilada. “There are still 740-member companies within 

NCTC. I don’t think the rest of the world knows there are that 

many small- and medium-size cable companies that are still 

out there, and many of them are family owned. You add to 

that layer the smaller or regional fiber players, and there are 

a lot of those as well,” Holanda said. “I think there are M&A 

possibilities. Obviously, nothing of the scale of when we put 

RCN and Grande together and added Wave. But I think there 

could be some exciting opportunities.” 

   While many might consider Astound an overbuilder, Holanda 

said that 50% of the company is an incumbent cable opera-

tor. Like many of its peers, it has emphasized broadband for Congratulate the 2020 Most  
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year, and Rutledge doesn’t anticipate any meaningful national 
mobile traffic offload to happen until 2023. 
   “We’re incented to move significant amounts of traffic onto 
our own network, and we already do through our WiFi network, 
which we can also optimize for traffic flow going forward. And 
we can do the same with CBRS and potentially other parties 
as well,” he said. “So we have an opportunity to continuously 
lower our cost going forward. Even if we’re not using CBRS, 
we have an opportunity just through our volume of activity to 
continuously move down the price curve.” 
   Pivotal raised its year-end price target for Charter by $20 to 
$820 in light of the results, saying all signs point to continued 
success for the operator all the way through next year. 
   “The outlook for the balance of ’21 remains solid but impor-
tantly, the set-up for ’22 remains strong driven by continued 
positive effects of an increasing percent of revenue from high 
margin data, wireless swapping from material losses to gains, 
a return of political advertising, continued SMB rebound and 
likely economic normalization,” the firm said in a note.

T-mobile SeeS STable SecoNd QuarTer
T-Mobile saw 1.4 million net additions in 2Q21 with total 
revenue of $14.5 billion, down from 1Q21’s $19.8 billion in 
revenues, but still a 10% increase YOY. The operator’s ultra-
capacity 5G network is on track to cover 200 million people 
nationwide by the end of the year. It currently covers 165 mil-
lion at average speeds of 350 Mbps, with CEO Mike Sievert 
declaring the operator is “pacing nicely.” The extended range 
5G service has grown in the last quarter to cover 305 million 
people across 1.7 million square miles. Postpaid net additions 

in the quarter reached 1.3 million, and postpaid phone net 
additions were at 627,000 with 0.87% churn. T-Mobile kept 
its momentum in moving Sprint customers onto its network, 
now boasting 80% of Sprint traffic and one-third of Sprint 
customers on the network. With this progress, the company 
raised its merger synergies guidance to $2.9-3.2 billion in 
2021, up slightly from last quarter’s estimation of $2.8 billion 
to $3.1 billion. As for DISH’s recent deal with AT&T, Sievert 
acknowledged that it’s possible AT&T will move faster off T-
Mobile’s network than the company had anticipated. While that 
may open up some gaps in T-Mobile’s financial plan, he said 
there’s also opportunity because it frees up more capacity. 
One area that could benefit is home broadband. “We’re going 
to be paced by the available network capacity, so there’s an 
opportunity to go faster,” he said, adding that enterprise may 
also be a beneficiary. Regardless, T-Mobile is reiterating its 
five-year plan no matter what happens with AT&T.

uNiViSioN aNNouNceS STream Team 
Univision made more leadership team appointments for its 
recently-unveiled global streaming service. Augusto Rovegno 
will serve as svp, acquisitions and SVOD programming. 
Rovegno joins from Netflix, where he served in various roles 
leading the original film development as well as licensing and 
co-production of Spanish-language films and TV series. Cam-
eron Carr joins from NerdWallet as evp, data and insights, 
streaming. Mariela Stescobich is coming over from Fox to 
serve as svp, marketing, user growth and retention for AVOD. 
Daniel Sanders will serve as svp, engineering, streaming. He 
most recently served as vp, engineering at Pluto TV. 
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c-SPaN’S laST ‘commuNicaTorS’
C-SPAN’s “The Communicators” is 
airing its last episode on Saturday at 
6:30pm ET after 16 years on the public 
affairs network. Technology reporters 
Cat Zakarzewski of The Washington 
Post, Axios’s Margaret McGill and POLIT-
ICO’s John Handel close out the series 
with a “Tech Reporter Roundtable.” The 
three take on topics such as Donald 
Trump’s recent lawsuit against three 
social media platforms, Section 230, 
antitrust efforts in federal government 
towards Big Tech and artificial intelli-
gence. McGill shared her thoughts on 
different administrations’ focus with 
regards to internet infrastructure. “The 
Trump administration, I think, was very 
focused on 5G first and whatever we 
need to do to speed that technology 
along. I think, with the Biden adminis-
tration, at least on the infrastructure 
piece…it seems like they’re more 
focused on deploying fiber and having 
those wired connections in the home,” 
she said. The episode was made avail-
able online Friday.

raTiNgS
OWN’s “Love & Marriage: Huntsville” 
delivered its most-watched episode 
Saturday night with more than 1 mil-
lion total viewers in L+3. It marks the 
network’s most-watched unscripted 
telecast since a 2019 episode of 
“Iyanla: Fix My Life.” “Love & Marriage: 
Huntsville” was Saturday night’s top 
telecast across broadcast and cable 
with African American W25-54 and 
W18-49.

big3, VerizoN Team uP
Ice Cube’s three-on-three basketball 
league Big3 and Verizon are getting 
into the game together. Through the 
rest of the season, Verizon will have 
on-court signage and present a “rules 
of the game” segment each week. The 
operator also will be named presenting 
partner of the playoff and championship 
games Aug 28 and Sept 4 and serve as 
associate sponsor of Big3’s 3-on-3 lo-
cal basketball youth program, Young3. 
Verizon will also present custom social 
media content across Big3 owned-and-
operated channels.
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➢ 80% of Latinx TV content view-
ers are streamers, including 64% 
of Latinx Spanish-language content 
viewers.

➢ On average, Latinx streamers pay 
for 4 streaming services. 

➢ Half of Latinx households (49%) 
subscribe to both a traditional 
MVPD and at least one streaming 
service.  Only 11% are MVPD-only 
households. 

➢ Six in 10 Latinx watch Spanish-
language content at least occasion-
ally. 

“We do see an opening up happening all across the country. We’ll have to see what hap-
pens with the Delta variant, but people are back in our stores... we’re seeing switching 
return to the market. In the second half, that’s always been traditionally when the action 
is. That’s when Apple sometimes brings new devices out, it is back to school season... it’s 
a competitive market, but it’s been a competitive market. Every quarter, the nature of that 
competition changes, and usually it is us setting the pace. Right now, it is device offers. 
All the companies are out there with fantastic device offers and they are centering them 
around more premium plan offerings... this has always been an intensely competitive 
market, at least since we’ve been the Uncarrier.” 

– T-Mobile CEO Mike Sievert speaking with CNBC on his company’s 2Q21 results and 
high levels of account growth across the wireless industry

Twitter hits

AUgUST 6: CFX Regional Rainmak-
ers Nominations Due

AUgUST 9-13: CableLabs Innova-
tion Boot Camp, Virtual

AUgUST 10-13: C2HR Con, Virtual

AUgUST 11-12: Kaitz Foundation 
Hollywood Creative Forum, Virtual

SePT 15-16: Mid-America Cable 
Show, Omaha

SePT 28: T Howard Dinner, NYC
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