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Moving Forward: Shentel Focusing 
on Broadband Expansion in 2021
   Shentel is finally selling its wireless business to T-Mobile, 
and it plans to use the deal’s proceeds to double-down on its 
broadband investments. It expects to receive approximately 
$1.5 billion in after-tax proceeds, and a sizable portion of that 
will go towards its fiber and fixed wireless assets. 
   The company will be sharing its 4Q20 earnings later this month, 
but the management team revealed that it ended the year with 
approximately 230,000 homes passed. Shentel is one of many 
companies that benefitted from the broadband boom that came 
with the COVID-19 pandemic, and saw almost three times as 
many broadband net adds as it had in the prior few years.  
   “This transaction will allow us to fully focus our resources on our 
regional integrated broadband communications business,” CEO/
pres Christopher French said on an investor call Wednesday. “We 
plan to invest aggressively in our new Glo fiber and Beam fixed 
wireless broadband initiatives.” He added that the company’s mix 
of cable, fiber and fixed wireless technologies will allow it to serve 
approximately 700,000 homes in the coming years. 
   “We’d like to get to roughly 300,000 or so passings with 
our Glo fiber strategy across a several state region in the 
Mid-Atlantic… the balance of the target passings is for our 
Beam fixed wireless strategy,” evp/COO David Heimbach said. 
“We have well over one million passing opportunities with our 
spectrum assets that we’ve acquired, but we’re going to be 
targeting substantially less than that, mostly where there’s 

no cable or fiber.” 
   Shentel has been a regular participant in FCC spectrum 
auctions, winning roughly $500,000 in funding at the RDOF 
auction and 262 PALs in 74 counties in the CBRS auction. 
   Per Shentel’s credit agreement, it will need to repay ap-
proximately $702 million of outstanding term loans and swap 
liabilities and to terminate the respective agreements. It is also 
issuing a special dividend of $18.75/share to shareholders 
which is expected to be paid in 2Q21 following the close of 
the Shentel Wireless transaction. 
   While Shentel couldn’t go into much detail about the re-
mainder of its discussions with T-Mobile, French did say that 
it will be providing tower co-location and backhaul services to 
the wireless provider on a going-forward basis. Towers have 
recently been gaining in value, but Shentel plans on holding 
onto that part of its portfolio for now. “Towers are not strategic 
to us, but they’re very valuable,” CFO/svp James Volk said. “In 
the event that we get into more transformative acquisition, we 
could certainly think about monetizing them at that point in 
time and allow us to avoid issuing equity.”
   The operator isn’t interested in pursuing a more transforma-
tive acquisition in the near future, but it is exploring smaller 
opportunities that could be additive to its current business.  
“Our focus, generally speaking, is on properties that are 
reasonably adjacent to us geographically, unless there’s a 
sizable one where it would make sense for us to leapfrog 
several states away,” Heimbach said. “At this point, the fun-
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hulu RaisiNg PRices
Hulu + Live TV is the latest vMVPD 
to raise pricing before year’s end, up-
ping its base package price tag from 
$54.99/month to $64.99/month. The 
commercial-free version is also seeing 
a shift from $60.99/month to $70.99/
month. The price increase will impact 
new and existing subs and take effect 
with the first billing cycle on or after 
Dec 18. 

distRibutioN
Starz launched on fuboTV Friday. The 
channel is now available as a premium 
add-on to fuboTV’s base package for 
$8.99/month. -- Latin concert channel 
Tarima has been added to the $5/month 
Cine y Entretenimiento add-on package 
to DishLATINO. 

c-baNd auctioN hits $30mlN
The FCC’s C-band auction surpassed the 
$30mln mark before Friday’s last bidding 
round ended. Bidding is scheduled to 
continue through Round 45, which ends 
at noon ET on Dec 23. The auction will 
then take a break until Jan 4, when 
Round 46 will kick off at 10am. Up for 
grabs is 280 megahertz of mid-band 
spectrum in the 3.7-3.98 GHz band. 

PeoPle
“PBS NewsHour” producer James F Blue III 
was named svp and head of Smithsonian 
Channel. He also will oversee news and 
factual unscripted content for the MTV 
Entertainment portfolio, reporting to Chris 
McCarthy and Nina Diaz. 

editoR’s Note
Your next issue of Cablefax Daily will 
arrive on Dec 31. We’ll be sure to update 
Cablefax.com and send news alerts for 
any breaking news you need to know. 
Happy holidays! 

cablefax dashboaRd

➢ 46% of consumers are more likely 
to patronize local/small businesses 
this holiday season, driven primar-
ily by a desire to give back to their 
communities (53%). 

➢ Customers choose to shop at 
small businesses for the quality of 
goods (48%) and customer service 
(45%) as well as the ability to find 
unique merchandise (44%). 

➢ The top way consumers plan to 
support local/small businesses by 
ordering take out from local restau-
rants (48%). Many consumers also 
intend to get groceries at local mar-
kets (37%), buying gift cards from 
local retailers (23%) and sharing 
their favorite businesses with family 
and friends (24%).

(Source: Comcast Business)

“I’m personally very excited about the 
wearable space. I think that has a lot of 
opportunity with not necessarily XR, but 
augmented reality. And we’re already 
testing and trialing industrial use cases, 
believe it or not, in our cell sites to help 
technicians commission equipment 
using the traditional hardhat with an 
AR-capable visor. So early days, but if we 
can do that in our little space of industry, 
imagine how many opportunities exist 
across broader industries, be that oil and 
gas or medial professionals.”
– T-Mobile pres, technology Neville Ray 
discussing 5G use cases at Oppen-
heimer’s 5G Summit
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RetRaNs couNtdowN
New Year’s Eve continues to be a contract deadline for many a 
carriage deal, and there were still plenty of negotiations that were 
going down to the wire Thursday. Mediacom needed to strike a 
new agreement Thursday with TEGNA for stations in several mar-
kets including the Des Moines ABC affiliate, Minneapolis-St Paul 
NBC station KARE and St Louis NBC affiliate KSDK. Mediacom 
successfully reached a deal with Waypoint Media for WMDN 
TV (CBS) and WGBC TV (FOX/NBC) in Meridian, MS, Thursday. 
Verizon is facing similar a deadline with Hearst for stations such 
as WBAL-NBC in Baltimore and WMUR-ABC in Boston. It’s also 
still negotiating with Gray TV for WWBT-NBC and WUVP-CW in 
Richmond, VA. On Tuesday, DISH lost Capitol Broadcasting’s 
three NC stations, WRAZ (FOX), WILM (IND) and WRAL (NBC) in 
a retrans skirmish. They remain dark at press time. However, the 
DBS provider did finally reach a truce with Nexstar, bringing an 
end to a 23-day blackout of 164 stations in time for Christmas 
morning. WGN America was also restored to DISH and will be 
made available on vMVPD Sling in early 2021 as part of an extra 
add-on package. TEGNA and AT&T/DirecTV settled their 18-day 
spat on Dec 20, with 64 stations in 51 DMAs returning.

chaRteR, Ny1 lawsuit settled
Charter’s Spectrum Networks said it reached a confidential 
resolution with five NY1 anchors who sued the company last 
year, alleging age and gender discrimination. As a result of the 
settlement, Charter said the five women—Roma Torre, Kristen 
Shaughnessy, Jeanine Ramirez, Vivian Lee and Amanda Farinac-
ci—and Spectrum Networks have mutually agreed to part ways. 
“We want to thank them for their years of dedicated service in 

reporting the news for New Yorkers and we wish them well in 
their future endeavors,” Charter said. Terms weren’t disclosed. 

adios to el Rey
Reminder that El Rey’s 24/7 linear network is shutting down 
today. CFX broke the news earlier this month. El Rey has steadily 
lost linear distribution over the past year, with AT&T dropping the 
channel in January and Charter removing it in September. Its 
carriage dropped from about 33mln homes in November 2019 
to around 13mln as of last month, according to Nielsen data.

RatiNgs
Fox News has now officially won prime and total day for 2020, as 
projected. It became the first cable news net to end a year with 
more than 3.5mln viewers in prime. It was a pretty good year for 
all the news nets though. See our story. -- Watching TNT and TBS’s 
24-hour marathon of “A Christmas Story” has become a tradition 
that shows up in Nielsen ratings. The flick claimed the first, second 
and third spots on Christmas Day across broadcast and cable, 
with nearly 32mln people watching at some point. The TBS mara-
thon peaked at 8pm on Dec 24 with 2.5mln viewers, while TNT’s 
marathon peaked with the 9am Dec 25 telecast (1.6mln viewers). 

PeoPle
Rose Jerez was named vp, customer success for WOW!. She 
previously served as a consultant of digital growth and deliv-
ery, marketing and customer care operations at Fox. Prior to 
that role, she held leadership positions at DIRECTV/AT&T, 
most recently as associate vp, retention marketing operation

editoR’s Note
We wish you a happy new year! Your next issue of Cablefax 
Daily will arrive January 4. 
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Retrans Agenda: Virtual MVPDs, 
ATSC 3.0’s Role in Retransmission
   As we head into 2021, there may not have been a huge 
retransmission consent blackout to ring in the year (those hap-
pened a few weeks early and involved DISH and AT&T), but 
there’s still plenty for broadcasters and MVPDs to fret about. 
First, there are a smattering of retrans blackouts entering 
2021, including a 4-day-and-counting spat between TEGNA and 
Mediacom. But there’s also what’s ahead. In a recent meeting 
with FCC commish Nathan Simington, Hearst representatives 
emphasized the importance of retrans in light of expected 
continued decreases in ad revenues. And they’re increasingly 
looking to streamers, which don’t have the same broadcast 
carriage obligations as cable operators.
   “The Hearst representatives reinforced the importance 
of local broadcast revenues derived from ‘virtual’ MVPDs in 
light of the growing consumer trend toward streaming video 
programming and the continued importance of ensuring that 
such revenues are retained by local broadcasters to reinvest 
in their locally-produced news and other video content,” Hearst 
explained in an ex parte describing the Dec 30 teleconference. 
Streamers have been able in some instances to avoid stations 
group retrans deals and carry a national feed of network pro-
gramming. For example, Hulu+Live TV lost Nexstar-owned 
ABC affiliates in October, replacing them with ABC’s national 
feed. The two recently reached a new pact, with the stations 
set to return this month.  

   Although traditional MVPD subscribers declined during the 
first half of 2020, retransmission consent revenue earned by 
major station groups increased in both the first and second 
quarters of 2020 by nearly 20% compared to the first and 
second quarters of 2019, according to S&P Global.
   The FCC’s newly released Communications Marketplace re-
port, broadcast retrans consent revenue jumped from $6.42bln 
in 2015 to $11.71bln in 2019. The report noted though that 
the retrans growth rate had declined from nearly 25% from 
2016 to 2017 to about 10% from 2018 to 2019. From 2018 
to 2019, 688 total retransmission consent fees paid by cable 
systems to television broadcast stations increased, on aver-
age, by 11.2%. Annual fees paid per subscriber increased, on 
average, by 17.8%, rising from $109.70 to $129.27 over the 
same period, the report found. Average monthly retransmission 
consent fees per subscriber per broadcast station increased 
by 20.5%, increasing from $1.07 to $1.29 from 2018 to 2019. 
Cable operators say retrans costs help explain increases in 
cable prices (the monthly price for cable subscribers who take 
only the basic service grew by 10.7%, to $34.79 in 2019, while 
expanded basic increased 7.1% to $86.70). 
   Another issue to watch in the retrans space is ATSC 3.0. NAB 
has petitioned the FCC to clarify the application of ATSC 3.0 
rules to multicast streams. NAB wants the FCC to recognize that 
in simulcasting arrangement involving multicast streams, the 
licensee who originated the programming rather than the licensee 
whose facilities are being used to distribute the programming 

Cablefax Daily
WHAT THE INDUSTRY READS FIRST.

Corporate Licenses

www.cablefax.com

Get reduced subscription rates for multiple 
readers in your organization.  

Find out more! Contact Client Services at 
ClientServices@accessintel.com

Cablefax Daily
TM

MONDAY, NOVEMBER 2, 2020

W H AT  T H E  I N D U S T R Y  R E A D S  F I R S T

www.cablefax.com © 2020 Access Intelligence, LLC. Federal copyright law prohibits unauthorized 

reproduction by any means and imposes fines of up to $150,000 for violations.

VOLUME 31 | NO.213
Deal Talk: RCN/Wave/Grande CEO  

Dissects $8.1bln Stonepeak Deal

   News broke Sunday that Stonepeak Infrastructure 

Partners is buying Astound Broadband (made up of RCN, 

Grande, Wave and enTouch) for $8.1bln ($3.6bln in cash 

and $4.5bln of assumed debt) from private equity firm TPG 

and management company Patriot Media. Astound has more 

than 1mln customers across Chicago, Eastern Pennsylvania, 

Massachusetts, NYC, Northern California, Oregon, Texas, DC, 

and Washington, and is the sixth largest US cable company.

   The Patriot team will continue to run the company after the 

deal closes, which is expected to happen in 2Q21. Patriot 

CEO Jim Holanda told CFX that he views the transaction as a 

positive for the industry. “I think private equity infrastructure 

investors—that by their nature maybe have a longer-term time 

horizon than regular private equity investors—realize the value 

of the assets that underlie these networks, in terms of fiber 

and conduit rights and strand. This is infrastructure that is 

very difficult to replicate or go build in a cost-effective manner,” 

he said, pointing to recent deals between Digital Colony and 

EQT for Zayo and Lightpath and the Altice USA partnership 

with Morgan Stanley Infrastructure. 

   Stonepeak’s deep pockets could also help Astound make 

some more acquisitions. It closed on Houston-based enTouch 

with its 22K customers about five weeks ago, and it recently 

filed with the FCC to buy a small fiber company in central 

California called Digital West. “They [Stonepeak] bring a 

lot of money and horsepower. They had raised a big fund two 

years ago and just finished completing another even larger 

fund as we speak,” Holanda said. “Our ability to continue to 

grow through small M&A and more transformational M&A, and 

our ability to continue to be able to expand our residential and 

commercial fiber networks into more areas close to where we 

already do business is where Stonepeak is going to be very 

advantageous.”    With the drama that’s unfolded between Altice USA and 

Cogeco, it may not seem like there’s much on the market. 

But the Astound team sees things differently, looking to forge 

a path similar to Cable One, which recently brokered deals 

for fiber providers, fixed wireless ISPs and a stake in Mega 

Broadband Investments that could grow to be the whole 

enchilada. “There are still 740-member companies within 

NCTC. I don’t think the rest of the world knows there are that 

many small- and medium-size cable companies that are still 

out there, and many of them are family owned. You add to 

that layer the smaller or regional fiber players, and there are 

a lot of those as well,” Holanda said. “I think there are M&A 

possibilities. Obviously, nothing of the scale of when we put 

RCN and Grande together and added Wave. But I think there 

could be some exciting opportunities.” 

   While many might consider Astound an overbuilder, Holanda 

said that 50% of the company is an incumbent cable opera-

tor. Like many of its peers, it has emphasized broadband for Congratulate the 2020 Most  
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Dark Day: Powell Describes 
Capitol Chaos as Unimaginable 
   The world watched via television networks and broadband 
connections as the US Capitol was breached by president 
Trump supporters Wednesday as the House and Senate 
debated a move by some Republicans to overturn elec-
tion results. 
   “This is a sad and deeply disturbing moment for our na-
tion,” NCTA pres/CEO Michael Powell told CFX. “The storm-
ing of the Capitol is something I could not imagine in my 
wildest imagination. Nothing is more important to our coun-
try than a working democracy and what we are witnessing 
today is a bleak moment in our history.” Powell is a former 
FCC chairman and the son of retired four-star general Colin 
Powell, Secretary of State under George W. Bush. 
   NAB pres/CEO Gordon Smith, a former Republican 
senator representing Oregon, also reacted to Wednesday’s 
violence. “We are saddened and disheartened by the ac-
tions unfolding in our nation’s capital. To the journalists 
risking their lives to bring this unprecedented scene to 
Americans across the nation, stay safe and vigilant,” he 
said in a statement. ACA Connects pres/CEO Matt Polka 
took to Twitter to emphasize the importance of working with 
both sides to solve problems. “Today we all must stand 
against violence, cancel the hatred, and reach out to all 
extending a hand of grace and mercy,” he said.
   Visibly shaken reporters and politicians appeared on 

news networks and Twitter. When the House and Senate 
went out of session as a group broke into the Capitol, C-
SPAN continued with live coverage from its studio (Greta 
Brawner hosting) mixing in interviews with reporters inside 
and outside the Capitol, members of Congress, live video 
from its camera and pool cameras, and social media posts 
from reporters and members. As the protests heated up, 
CNN cut away from the Senate floor to document the scene 
outside the Capitol. Fox News, CNN and MSNBC all had 
coverage from inside and outside the Capitol as the riots 
continued, and all three covered President-Elect Joe Biden’s 
speech to the American people shortly after 4pm, with split-
screen footage showing the current scenes at the Capitol. 
Telemundo, Univision, Newsmax, One America News 
and virtually every other channel with a regular news pres-
ence were also covering Wednesday’s developments. And 
in the midst of all it, networks interrupted to report that 
Jon Ossoff has beat David Perdue in Georgia, assuring a 
Democratic majority in the Senate. CNN and MSNBC both 
made coverage available to stream for free. 
   Networks that weren’t interrupting linear programming 
were still reacting. BET posted a point of view piece at 
BET.com, sharing the words of Black legislators. Among 
those featured were Rep Keith Ellison (D-MN), who tweeted 
an image of people running through the building, and Rep 
Yvette Clarke (D-NY), who tweeted, “This is domestic ter-
rorism. Period, full stop.” 

nel is mostly full of opportunities that are more adjacent and 
less transformational, but we’re keeping a close watch there.” 
   For 2021, Shentel offered revenue guidance of $241-248 
million with capital expenditures clocking in between $157-168 
million. Operating income guidance sits at $7-14 million with 
adjusted OIBDA estimated at $69-76 million.

Bickham Preparing to Leave Charter
Charter president and COO John Bickham announced he will 
retire at the end of 2022 when his contract expires. He was 
one of Tom Rutledge’s first hires after he was named CEO of 
Charter in 2012. The two had worked together for several 
years at Cablevision and Time Warner Cable. “It has been 
a privilege to work alongside John for nearly 30 of his 35 years 
in the cable industry,” Rutledge said in a statement. “He is 
widely regarded as one of the best operators in cable and has 
been instrumental in the successful integration of our three 
companies, and subsequent trajectory as the fastest growing 
cable company in the nation.” Rutledge’s contract with Charter 
was recently extended through 2024. With Bickham leaving, 
chief product and technology officer Rich DiGeronimo and CFO 
Chris Winfrey will take on additional responsibilities. Bickham 
has long been Rutledge’s right-hand man. When Bickham was 
inducted into the Cable Center’s Cable Hall of Fame in 2018, 
he told CFX that two have jived well over the years because of 
their similarities. “We came from similar backgrounds and we 
both started at the very bottom of the businesses we joined out 
of college,” Bickham said. “We were both ambitious and willing 
to make big sacrifices to be successful along the way. We have 
similar thoughts about leadership and how to inspire leadership. 

I think we complement each other in the sense that we each 
have strengths that complement each other’s weaknesses.” 
With the transition, DiGeronimo immediately adds oversight of 
Charter’s ad sales business Spectrum Reach, which is led 
by evp David Kline. Winfrey will add operational leadership for 
sales and marketing, and Spectrum Community Solutions 
overseen by CMO Jon Hargis and Adam Ray, evp, Spectrum Com-
munity Solutions, respectively. Winfrey also will retain responsi-
bility for Spectrum Enterprise led by Bill Archer. Bickham will 
continue to oversee the field operations, customer operations, 
network Operations, and FP&A and business planning teams.

Comcast Confirms Overage Charge Delay
Comcast already said it would hold off on any overage charges 
for data usage in the Northeast until August at the earliest, but 
it’s more official now (we guess) with the Pennsylvania Attorney 
General announcing Wednesday that the operator agreed to delay 
charges for existing customers. AG Josh Shapiro also said that a 
result of their conversations Comcast will forgo the data threshold 
for Internet Essentials users, disclose data threshold info more 
prominently in the contract execution process and waive early 
termination fees through Dec 31 for anyone who entered into a 
contract before the caps were announced in November 2020. 
The rest of Comcast’s footprint already has a 1.2 Terabyte data 
cap. Comcast announced it would expand the cap in 2021 to the 
Northeast, which also includes DC and Massachusetts.

Netflix Dominates Globe Nominations
Netflix once again was the award show darling, garnering 
20 Golden Globe nominations Wednesday for TV series or 
programs. HBO was the runner-up with 7, followed by Hulu 
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(6), Pop TV (5) and Showtime (5). Streamers did pretty well 
overall, with Amazon Studios nabbing 3 noms and Apple TV+ 
and HBO Max each scoring 2. Three cable networks earned 
1 nomination each: AMC (“Better Call Saul”), BBC America 
(“Killing Eve”), FX Networks (“Mrs. America”). Disney+ also 
received 1 for “The Mandalorian”, and NBC had the only nomi-
nation among broadcasters, with the entry going to “Zoey’s 
Extraordinary Playlist.” All five of Pop’s noms came for “Schitt’s 
Creek,” with only Netflix’s “The Crown” scoring more nods (6). 
Netflix also had the most Globe nominations by motion picture 
distributor at 22, with “Mank” taking 6 and “The Trial of the 
Chicago 7” earning 5. The Golden Globes will air live from NYC 
and LA for the first time, Feb 28 at 8pm ET/5pm PT on NBC.

Comcast Minds the Gap
Comcast is upping the speed of its low-income broadband 
offering Internet Essentials to 50Mbps downstream/5Mbps 
upstream from 25/3, marking the second speed upgrade for 
the service in less than $12 months. Internet Essentials keeps 
its $9.95/month price tag. The company also is increasing 
the Lift Zones—safe spaces students can go to for free WiFi. 
Comcast set up 200 such zones last year, and it now plans to 
have 1,000 zones in place by the end of 2021. Comcast previ-
ously committed more than $40 million in cash to education 
and equity-focused partners that share the company’s goals of 
advancing social justice and equality. This week, it announced 
that $3.5 million of that commitment will go to helping more 
people of color gain the education and workforce development 
skills needed to access career opportunities in media and 
technology. It’s donating money to groups such as CodePath, 
Jobs for the Future, YWCA and Philadelphia Youth Network.

NBCU Launches Developer Conference
Say hello to “ONE21,” a new annual gathering that Comcast 
NBCUniversal Sky is billing as a way to bridge the gap between 
consumers and advertisers and “redefine what it means to part-
ner with a leading media and technology company.” It’s NBCU’s 
version of a Google I/O or Facebook F8, with an aim at showing 
off all its various platforms to advertisers. The event is slated for 
March 22 and will be virtual (natch), with the company looking to 
show off its local, national and global scale and insights. 

Super Bowl Showdown
Still no deal between AT&T and Cox Media Group, with Sun-
day’s big game fast approaching. The American TV Alliance—
which counts companies such as AT&T, Mediacom and Charter 
as members—complained that this is at least the fifth time the 
station group has either threatened or withdrawn the Super Bowl 
after previous retransmission consent blackouts involving Char-
ter, DISH, Verizon, Cable One and AT&T. The spat resulted in 
AT&T/DirecTV losing 5 CBS affiliates, including in Seattle. “The 
price-gouging behavior of broadcasters like Cox has become 
increasingly shameless and exploitative and demands action 
from policymakers in Washington,” the group said. Meanwhile, 
Locast is reminding folks that they can stream Sunday’s big 
game through its free app in 28 markets, including Seattle. CBS 
also expanded the number of free ways to stream the game.

Bill Shine Advising NewsNation
Former Fox News exec and ex-White House communications 
director Bill Shine is serving as an adviser of Nexstar’s NewsNa-
tion, the 24-hour news service that WGN America is being re-
branded as. The news was first reported by the Daily Mail. Nexstar 
said Shine is one of a number of advisers. “NewsNation’s mission 
is to provide news based on facts, not opinions. Consistent with 
our commitment to deliver unbiased news to our viewers, we’ve 
hired a number of employees and consultants with diverse news 
production and reporting backgrounds from CNN, MSNBC, Fox 
News, Fox Business, CBS, NBC and ABC, amongst others. All 
of these news professionals have the best-in-class expertise to 
allow NewsNation to drive forward our mission of providing high-
quality, unbiased, fact-driven news,” the company said.

Hispanic Shopping Insights
Univision is hoping advertisers take note. Hispanics are more 
likely than non-Hispanics overall to be first-time online shop-
pers for many categories, such as pet care (47% vs 37%) and 
apparel/accessories (38% vs 25%), and they are more likely 
to have made purchases from sites they hadn’t ordered from 
prior to the pandemic (80% vs. 61%). That’s according to a pro-
prietary study Univision did it partnership with MediaPredict 
that featured more than 4,000 18+ Hispanic and non-Hispanic 
consumers who made online purchases in the past six months. 
The insights were share Wednesday at CommerceNext, a con-
ference for marketers at retail and direct-to-consumer brands. 

Programming
Xumo launched three curated channels from Telemundo 
Wednesday: Telemundo Novelas, Telemundo Al Dia Channel, 
and Telemundo Realities. The launch is the first in a series that 
will eventually see more than 3,000 hours of content from the 
programmer arrive on the AVOD. -- Nickelodeon will kick off 
Super Bowl weekend with “Super Duper Super Bowl Pregame 
Spectacular” Friday at 8pm. The half-hour pregame show hosted 
by Nick stars. CBS’ pregame show on Sunday will feature a 
specially produced segment of Nickelodeon’s game show “Un-
filtered” and a “Nick-ified” highlights package will air as part of 
CBS’ halftime coverage. --- OWN remembers Cicely Tyson with 
a special “OWN Spotlight” this Saturday (10-11pm) featuring a 
never-before-seen conversation with the legendary actress and 
Oprah Winfrey. The special will also stream on OWN’s Facebook 
page and discovery+.

People
Comcast named Shuvankar Roy vp, connectivity operations 
(Xfinity Broadband, Mobile, Home Security). He most recently 
served as vp, Xfinity product operations strategy. -- Robert Mills 
was named evp, unscripted and alternative entertainment, 
Walt Disney Television. In this expanded role, he will lead 
Walt Disney Television Alternative, a newly formed production 
unit for unscripted programming. He’ll also work on alternative 
programming, specials and late night for ABC Entertainment 
and Hulu Originals, which has been added to his purview. Mills 
also adds oversight of ABC daytime programming.

https://www.dailymail.co.uk/news/article-9220249/Former-Fox-News-exec-White-House-Chief-Comms-Bill-Shine-joins-NewsNation.html
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Crash
Commentary by Steve Effros

Have you heard about hollow core fiber?  How about ISLLs 
(Inter-Satellite Laser Links). No? Well, maybe it’s time for a 
little tutorial since as you will see, this stuff is all likely to 
have an effect on your 401k retirement funds in the foresee-
able future, just as the whole mess over “short selling” and 
“squeezing the shorts” has now become a favorite topic on 
the front pages of newspapers.

I’m not going to go into the GameStop short selling story here. 
I have real empathy for the columnists trying to explain “puts,” 
“calls,” all the stock market margin shenanigans and the frenzy 
that has taken place in the past week. I have enough trouble 
explaining cable, broadband, ISPs, “clouds,” middle miles 
and the like. But of note, as we explore the esoteric subject 
of telecommunications speed, is that the whole fraught situ-
ation with the stock market is being linked to the new ability 
of individuals, using their computers and broadband, to “play” 
in the market just like the hedge fund guys do. It’s the new 
technology that is a major factor in changing the game.

And that’s also the case with the major investment players. 
It turns out that “high frequency traders” in the stock market 
have known for a long time that whoever has the fastest links 
to accomplish massive buying and selling of stocks, options, 
and the like gets an advantage over those who have slower 
connections. And we’re talking about really really small speed 
differences. They’re measured in nanoseconds. A reminder; a 
nanosecond is a billionth of a second!

So now we can start talking about straight-line fiber connec-
tions, hollow core fiber and lasers.  I wrote a column ten years 
ago about a company that was spending what turned out to 
be about $300 million to construct a fiber optic link between 
the Chicago and New York markets. The trick was they spent 
an immense amount of money to make sure the fiber was 
absolutely pure, and as straight as possible. They cut through 
mountains to keep that fiber pipe straight! They then sold the 
faster service provided to traders. It was a success. The trip 
took 13 milliseconds. Later, using newer microwave, it’s down 

to nine. The speed helped some traders beat the competition. 
The race was on to find something faster!

Enter, now, hollow core fiber. The glass fiber is filled with tinier 
glass tubes filled with air. Turns out that “regular” fiber optics, 
which transmit through the glass, is slower than if you send that 
same data through air. And so it was that some high frequency 
traders are now using hollow core fiber connections for short 
distances (say from their servers to a microwave link) to gain 
a speed advantage. We’re talking about just a hundreds of 
nanoseconds difference!  But it’s enough of an advantage to 
the big boys doing all that trading to make it worth the price.

Then there’s Inter-Satellite Laser Links. The ISLL’s are in their 
infancy, and the first one to really try to use them is likely to 
be Elon Musk as part of his Space-X venture. But I’ve already 
been clued in to the fact that laser data moves faster in a 
vacuum than through regular old air! How many nanoseconds 
will that cut off? 

The idea, from my point of view, that these technological ad-
vancements could have a major impact on the stock market 
(and thus, ultimately, your 401k) is absurd. The costs guaran-
tee that only the biggest firms, the wealthiest traders, will get 
the advantage. Eventually, just as is now happening with the 
GameStop saga, the result is predictable; the faster they go, 
the bigger the crash!

Help Save Lives. Donate Blood.

Schedule at RedCrossBlood.org

(Steve Effros was President of CATA for 23 years and is now 
an advisor and consultant to the cable industry. His views do 
not necessarily reflect the views of Cablefax.)

T:202-630-2099
steve@effros.com
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