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Dark Day: Powell Describes 
Capitol Chaos as Unimaginable 
   The world watched via television networks and broadband 
connections as the US Capitol was breached by president 
Trump supporters Wednesday as the House and Senate 
debated a move by some Republicans to overturn elec-
tion results. 
   “This is a sad and deeply disturbing moment for our na-
tion,” NCTA pres/CEO Michael Powell told CFX. “The storm-
ing of the Capitol is something I could not imagine in my 
wildest imagination. Nothing is more important to our coun-
try than a working democracy and what we are witnessing 
today is a bleak moment in our history.” Powell is a former 
FCC chairman and the son of retired four-star general Colin 
Powell, Secretary of State under George W. Bush. 
   NAB pres/CEO Gordon Smith, a former Republican 
senator representing Oregon, also reacted to Wednesday’s 
violence. “We are saddened and disheartened by the ac-
tions unfolding in our nation’s capital. To the journalists 
risking their lives to bring this unprecedented scene to 
Americans across the nation, stay safe and vigilant,” he 
said in a statement. ACA Connects pres/CEO Matt Polka 
took to Twitter to emphasize the importance of working with 
both sides to solve problems. “Today we all must stand 
against violence, cancel the hatred, and reach out to all 
extending a hand of grace and mercy,” he said.
   Visibly shaken reporters and politicians appeared on 

news networks and Twitter. When the House and Senate 
went out of session as a group broke into the Capitol, C-
SPAN continued with live coverage from its studio (Greta 
Brawner hosting) mixing in interviews with reporters inside 
and outside the Capitol, members of Congress, live video 
from its camera and pool cameras, and social media posts 
from reporters and members. As the protests heated up, 
CNN cut away from the Senate floor to document the scene 
outside the Capitol. Fox News, CNN and MSNBC all had 
coverage from inside and outside the Capitol as the riots 
continued, and all three covered President-Elect Joe Biden’s 
speech to the American people shortly after 4pm, with split-
screen footage showing the current scenes at the Capitol. 
Telemundo, Univision, Newsmax, One America News 
and virtually every other channel with a regular news pres-
ence were also covering Wednesday’s developments. And 
in the midst of all it, networks interrupted to report that 
Jon Ossoff has beat David Perdue in Georgia, assuring a 
Democratic majority in the Senate. CNN and MSNBC both 
made coverage available to stream for free. 
   Networks that weren’t interrupting linear programming 
were still reacting. BET posted a point of view piece at 
BET.com, sharing the words of Black legislators. Among 
those featured were Rep Keith Ellison (D-MN), who tweeted 
an image of people running through the building, and Rep 
Yvette Clarke (D-NY), who tweeted, “This is domestic ter-
rorism. Period, full stop.” 

https://www.bet.com/news/national/2021/01/06/dc-protests-capitol-lockdown-how-different-from-black-lives-matt.html
https://stoptextsstopwrecks.org/


Cablefax Daily (ISSN 1069-6644) is published daily by Access Intelligence, LLC | www.cablefax.com | 301.354.2101 | Editorial Director: Amy Maclean, 301.354.1760,  
amaclean@accessintel.com | Publisher, Cablefax and Cynopsis: Robbie Caploe, 917.974.0640, rcaploe@accessintel.com | Senior Editor: Sara Winegardner, 301.354.1701,  
swinegardner@accessintel.com | Assoc Editor: Mollie Cahillane, 212.621.4951,mcahillane@accessintel.com | Exec Director, Strategic Partnerships: Albert Nassour, 
917.545.3129, anassour@accessintel.com | Dir of Marketing: Kate Schaeffer, kschaeffer@accessintel.com | Prod. Mgr: Joann Fato, jfato@accessintel.com | Kerry Smith, 
Divisional President, Marketing & Media Group, ksmith@accessintel.com | Group Subs/Subscription Questions,Client Services: 301.354.2101, clientservices@accessintel.com | 
Annual subscription price: $1,799.00/year | Access Intelligence, LLC, 9211 Corporate Blvd., 4th Floor, Rockville, MD 20850

Wednesday, January 6, 2021Cablefax Daily TM  

www.cablefaxdaily.com  |  Page 2

Tuesday, March 17, 2020  ●  Page 3Cablefax Daily TM  

will be televised, though all public events surrounding the draft in Vegas will be canceled. The draft takes place April 
23-25, airing across ESPN, ABC and the NFL Network. -- WICT has canceled the April sessions of its Executive 
Development Series and its Rising Leaders Program, with registrants moving to fall sessions. The Signature Lun-
cheon in April is canceled, with details on the revised event forthcoming. All WICT employees are working remotely 
with full capabilities, and all out-of-town business travel is suspended for now. -- The VCTA is postponing this year’s 
Virginia Cable Summit, originally scheduled April 28 and 29 in Williamsburg, VA. No new date slated yet, but the 
group expects it will be sometime in late fall. -- ACA Connects may have postponed this year’s summit, but the 
group is still supporting its members by hosting two webinars on Covid-19. “The FCC’s ‘Keep America Connected’ 
Pledge During the Covid-19 Crisis” takes place on Tuesday at 2pm, and “Covid-19 Preparedness and Response” is 
scheduled for Friday at 2pm.

From the Commission: Another 116 broadband and telephone service providers have taken up FCC chmn Ajit 
Pai’s Keep Americans Connected Pledge, agreeing to take specific steps to keep Americans connected for the next 
60 days. Some notable names taking the pledge include Hotwire Communications, Midco and GCI. The 185 
companies that have now taken the pledge will not terminate service to any residential or small business customers 
because of their inability to pay bills due to disruption from the coronavirus pandemic, waive any late fees and open 
WiFi hotspots to any person, even if they are not a customer. The pledge has also gained the support of the Tele-
communications Industry Association and the US Pan Asian American Chamber of Commerce Education 
Fund. -- Comments are due April 6 on the new truth-in-billing requirements added to the Communications Act of 
1934 by the recently-passed Television Viewer Protection Act. Reply comments are due April 13. Those requirements 
are set to go into effect on June 20, six months after the TVPA is enacted, but the Commission may for “good cause” 
extend the effective date by an additional six months. 

Supporting Distance Learning: Sens Ed Markey (D-MA), Michael Bennet (D-CO) and Brian Schatz (D-HI) 
led 13 other lawmakers in calling on the FCC to temporarily allow schools to use E-Rate program funding to 
offer WiFi hotspots or devices with WiFi capabilities to students lacking internet access at home. The E-Rate 
program is capped at $4bln each year. The FCC has already allocated about $2bln this year, leaving the rest 
available for potential emergency action. “This swift, immediate action would help ensure that all students can 
remotely continue their education during the current public health emergency,” the lawmakers said in a letter 
to the Commission. Markey authored the original E-Rate program created as part of the 1996 Telecommunica-
tions Act. The program is designed to connect schools and libraries to the internet and ensure access for low-
income students and families. -- The FCC authorized $521K in CAF II funding over the next decade to expand 
broadband in Idaho’s Benewah County. Red Spectrum Communications has agreed—in exchange for fund-
ing— to provide broadband at speeds of at least 25/3Mbps to approximately 185 unserved rural homes and 
businesses, some of which are in tribal areas.  

Broadband Expansions: TDS is heading to Stoughton, WI. The company announced a fiber-to-the-home network 
project that will offer customers up to one gigabit speeds, TDS TV and phone service. Businesses can receive up to 
10 gigabit connections, dedicated fiber and a hosted VoIP business phone service. The Madison-based company 
expects to be connecting customers in Stoughton by the end of 2020. -- Vyve Broadband is working on upgrading 
its rural cable infrastructure, launching 1 gigabit internet service to customers in the City of Hillsboro, Florence and 
Marion, KS. The new download speed is expected to be available in April. 

Distribution: Pluto TV is set to launch in Latin America with 55 media and content partners. At launch, it will 
include 24 live, linear channels curated into categories. Pluto TV Latin America will be available by the end of 
March in 17 countries.

Ratings: The CNN-Univision Democratic debate Sunday evening pulled in more viewers than any other CNN de-
bate this election cycle. A total 10.827mln viewers tuned in, 3.414mln in the A25-54 demo.

Programming: Run out of things to watch on Netflix? Acorn TV is extending its free trial for new subscribers to 
30 days, previously seven days. Interested viewers can use the code “FREE30”. -- There’s still some sports left in 
the US! ESPN is kicking off the 2020 NFL league with more than 13 hours of NFL Free Agency specials through 
Wednesday. Coverage kicked off Monday at 2pm with “NFL Live.” -- FX is indefinitely postponing the Season 4 
premiere of “Fargo,” originally slated for April 19. Production was halted due to the coronavirus pandemic, and a new 
date will be announced when production resumes.
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forms to launch a series of PSAs and multi-channel content to provide messages to the public. NBCU, in partnership 
with the Ad Council and the White House, created digital and social graphics, in both English and Spanish, to inform 
high-risk populations about steps they can take to protect themselves and prevent the spread. ViacomCBS is launch-
ing a multiplatform campaign, led by MTV, to communicate the importance of social distancing. Disney/ABC is work-
ing on priority messaging for parents and families for distribution across channels and platforms.

Fox Buying Tubi: The year of AVOD continues. Fox entered into a definitive agreement to acquire AVOD service Tubi for 
approximately $440mln in net cash consideration. The acquisition bolsters Fox’s DTC digital reach while also deepening 
its capabilities in digital advertising, DTC interfaces and personalization technology. In return, Tubi will be able to leverage 
Fox’s advertising and distribution relationships and its national and local promotional platforms to continue the service’s 
growth. Fox plans to continue to run Tubi as an independent service, but plans to expand its offerings by adding in national 
and local news and sports content. Tubi founder/CEO Farhad Massoudi will remain at the head of the AVOD following 
the closing of the deal, which is expected to come before June 30. “Fox Corporation’s relationships with advertisers and 
distribution partners, combined with the company’s dominance in news and sports programming, will help Tubi continue 
to grow and differentiate itself in the high-growth ad-supported streaming marketplace,” Massoudi said in a statement. “I 
am proud of what the team has already accomplished here at Tubi and we couldn’t be more excited about joining such 
a fast-moving, entrepreneurial company.” Fox will finance the Tubi acquisition principally with the net proceeds from the 
completed sale of its 5% stake in Roku. Its stake was valued at around $350mln. Fox was an early investor in Roku and 
Fox Corp CEO/executive chmn Lachlan Murdoch said he’s excited to expand Fox’s partnership with Roku following the 
Tubi acquisition. The relationship between the two soured last month when Roku threatened to pull Fox’s apps off its plat-
form a day before the Super Bowl. Roku stock skyrocketed 8.8% on news of the stake’s sale.

The Collapse of Theatrical Windows?: With theaters shuttering, will day-and-date releases become common? Univer-
sal Pictures is the first out of the gate, announcing “Trolls World Tour” will be available April 10 for an on demand, 48-hour 
rental. Other in-release movie titles are set to be available as soon as this Friday. The movies will be made available to 
Comcast, Sky and a “broad range of on-demand partners.” Titles to be made available include “The Hunt,” “The Invisible 
Man” and “Emma,” with a suggested retail price of $19.99 in the US. “Universal Pictures has a broad and diverse range 
of movies with 2020 being no exception. Rather than delaying these films or releasing them into a challenged distribution 
landscape, we wanted to provide an option for people to view these titles in the home that is both accessible and afford-
able,” NBCU CEO Jeff Shell said in a statement. “We hope and believe that people will still go to the movies in theaters 
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Covering Covid-19: Content Companies Step Up Efforts
Programmers are shuffling schedules to respond to the coronavirus crisis. The Weather Channel began dedicating 
time during each hour of live programming at 50 minutes past the hour to share educational content aimed at children 
staying home due to school closures. Topics include why thunder happens, how rainbows form and how to stay safe in 
severe weather. Newsrooms are continuing to deal with confirmed cases of the virus, with CNN NYC staffers informed 
Tuesday that an employee has tested positive and is currently in very good health. CBS, ABC, and NBC newsrooms 
have all reported confirmed cases. Univision news anchor Enrique Acevedo posted on Instagram Tuesday that he 
has been in self-quarantine for about a week since his visit to CBS News in NYC to film his show “60 in 6,” where he 
had possible contact with colleagues that have tested positive for Covid-19. “Despite meeting all the criteria for testing 
established in the revised CDC guidelines and Florida’s Department of Health, I have not been able to get tested due 
to supply shortages in the state,” he wrote in a post that promised to share any new information. Premium offerings are 
offering up free content as Americans practice social distancing. AMC Networks’ SVOD Sundance Now is offering a 
30-day trial for new subs with special code SUNDANCENOW30. It comes as the SVOD premieres Season 3 of “The 
Restaurant,” billed as Sweden’s answer to “Downton Abbey.” This week, streamer CuriosityStream released its second 
special “Coronavirus: Combating the Outbreak.” The special and subsequent episodes are being made available for 
free to the public through the SVOD’s YouTube channel. Episode three, “Race for a Vaccine” will premiere next week. 
“We are committed to releasing all the facts we learn about the coronavirus for free so that anyone who wants to learn 
more, can,” CEO Clint Stinchcomb said. In a time of worldwide crisis, news networks are providing critical updates. 
Fox News topped the week in total viewership, averaging 2mln viewers in total day. CNN brought in 1.322mln, followed 
by MSNBC with 1.295mln. In primetime, Fox again took in the most viewers, averaging 3.594mln. CNN came next with 
2.849mln, followed by MSNBC with 2.346mln. On Tuesday, Telemundo premiered a new national weekday newscast 
dedicated to coronavirus and its impact on the Latino community. Univision News is airing a network-wide special, 
“Diario del Coronavirus” (The Coronavirus Diaries), at 3pm every day this week which will pre-empt local programming. 
Meanwhile, the Ad Council is working with the White House, CDC, HHS and major media networks and digital plat-
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For Now: Providers Set Aside Disputes During Coronavirus Outbreak
As they face the common enemy that is the coronavirus pandemic, Cox Media Group and DISH have agreed to 
set aside their retrans dispute for now so that DISH can resume its carriage of 10 CMG stations in markets in New 
York, Oregon, Washington, Arizona, Louisiana, California, Mississippi and Idaho. No word on how long the stations, 
which have been blacked out since mid-January, will be carried by DISH. “We appreciate DISH’s cooperation in 
agreeing to suspend our dispute so that we can help our viewers navigate through this uncertain time,” Cox Media 
Group CEO Kim Guthrie said in a statement. DISH has also agreed to temporarily restore channels owned by Mis-
sion Broadcasting, Marshall Broadcasting Group and White Knight Broadcasting through April 13. “DISH is 
committed to ensuring that our customers have access to critical local news coverage regarding COVID-19 in their 
community,” DISH svp, programming Andy LeCuyer said in a statement. “Our customers always come first, and re-
storing these channels is one more step we’ve taken to help them get through this challenging time.” Folks are also 
banding together on the wireless side, offering those that require additional network capacity access to any extra 
spectrum they don’t need. The FCC granted T-Mobile special temporary authority to use additional spectrum in 
the 600MHz band to help bolster its networks. The Commission said T-Mobile plans to use the spectrum to support 
telehealth initiatives, distance learning, telework and the needs of first responders. T-Mobile will use spectrum that 
was held either in the FCC’s inventory or by other licensees that have consented to T-Mobile’s use of the spectrum. 
Those licensees include DISH, Comcast, NewLevel, LB License Co, Channel 51, Omega, Bluewater and TStar 
License Holdings. T-Mobile will also have access to Sprint’s spectrum portfolio when the pair’s merger closes next 
month as expected, but New Street Research suggested in a note that T-Mobile may try to get early access to that 
as well. New Street also said this could prove to be an important business move for T-Mobile as it looks to perma-
nently bolster its network. “It will be interesting to see what T-Mobile does with the borrowed 600MHz after sixty 
days; they are using it for free now; presumably they would have to pay for it after the first sixty days; but it could 
make sense for both sides if they do (could be an important win for DISH),” New Street said in a note. 

Coronavirus Broadband Access: Sparklight (formerly Cable One) is making unlimited data available on all 
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New Normal: Companies Roll Out Contingency Plans in Face of Covid-19
With a growing number of students and employees working from home, it’s mission critical for the nation’s broadband 
providers during the Covid-19 pandemic. Operators big and small are up-ending their day-to-day operations to ensure 
the safety of their employees while continuing to service their customers. On Thursday, Cox began remotely managing 
its network operations center—a first for the MSO. Cox, which closed down a Rhode Island facility last week for a deep 
clean after an employee’s family member tested positive for the virus, has also increased teleworking and is sending 
regular communications of CDC guidelines to customer-facing employees. Hotwire Communications, a midsize pro-
vider that’s footprint includes Florida, Georgia, SC and NC, has 10 network operations center engineers identified as 
critical who are being voluntarily quarantined in offsite housing for seven-day periods. The NOC/engineering/IT area is 
open only to authorized personnel, with a dedicated entrance and restrooms. Like many other companies, Mediacom 
has been increasing its remote work capacity at a larger scale and for a longer period of time. WOW! has developed 
pandemic plans over the last several weeks. “Although many of our workers already have the ability to work from home, 
we are currently exploring contingency plans for essential workers who don’t typically have a work-from-home option,” 
the company said. It’s a similar story for Cable ONE, which already has a subset of call center personnel positioned to 
work from home. “We’re looking at additional options and making plans as needed to expand that capability if it be-
comes necessary in the coming days and weeks,” a rep said. Industry HR association C2HR has curated a collection 
of resources from employers in its online Knowledge Center, and will update articles regularly. C2HR said that many 
of its members are implementing work-from-home policies, with one industry employer to soon announce a company-
wide work-from-home policy. In addition to suspending non- essential business travel, employers are requiring em-
ployees to report all personal travel plans. Employees who have/will travel to high-risk countries are being instructed to 
stay home for 14 days upon their return to the US. As for concerns over internet overload, the Internet Society posted 
a recent blog reassuring folks that core internet infrastructure providers should be able to easily absorb an increase in 
traffic and demand, especially if the growth is gradual over a period of days, weeks or months. NCTA said that to date, 
its members in areas most affected by the outbreak have reported “modest, but manageable changes” in consumer 
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   The pandemic has many people working from home, but 
fear of possible problems Wednesday sparked even more 
telework. A small NCTA skeleton staff had been going into 
its HQ, a stone’s throw from the Capitol. However, the 
association closed the office Wednesday ahead of the 
protests and will keep it closed the rest of the week. Vari-
ous area business have also closed, including Comcast’s 
Chinatown retail store. 
   The FCC also has been working remotely. FCC commish 
Brendan Carr took to Twitter to condemn mob violence, say-
ing it is never acceptable. “I don’t care what that someone 
is wearing, what cause they think they’re pursuing, or how 
successful they think they’ve been. That matters zero. I 
condemn mob violence with no caveat or hedge,” Carr 
tweeted. His words were echoed by outgoing FCC chmn 
Ajit Pai. “We must be governed by the rule of law, not the 
rule of the mob. Law and order must be restored and de-
mocracy must be respected,” Pai tweeted. 
   Senate Commerce chmn Roger Wicker (D-MS) and House 
Commerce chmn Frank Pallone (D-NJ) both tweeted that 
they were safe. Wicker, who said earlier in the day that he 
would vote to accept the results of the electoral college, 
thanked the US Capitol Police and federal law enforcement 
for their work. At around 3:30pm ET, Pallone tweeted he 
was under lockdown orders at the Capitol complex. “I’ve 
never seen anything like this horrific attack but I want to 
assure you—we will carry out our constitutional duty and 
certify the results of the presidential election.” 

DISH Designated Entity Update

DISH said in an SEC filing that it entered into a purchase agree-
ment with Northstar Manager and Northstar Spectrum on 
Dec 30. The deal was pursuant to which American AWS-3 
Wireless II purchased 80% of Northstar Manager’s Class B 
common interests in Northstar Spectrum. The news comes less 
than two months after the FCC released an order on remand 
determining that Northstar Wireless and SNR Wireless were 
ineligible for $3.3bln in AWS-3 bidding credits they won in 2015 
due to the agency’s determination that they remain under DISH’s 
de facto control. Northstar Wireless and SNR Wireless have 
appealed the FCC’s order to the DC Circuit Court of Appeals. 

Strong Headed to Sky
Sky group CEO Jeremy Darroch will, after 13 years in the posi-
tion, move from his current role to become the company’s exec 
chmn. Dana Strong has been chosen as his successor, and 
will report to Comcast chmn/CEO Brian Roberts. Strong most 
recently served as Comcast Cable’s pres, consumer services. 
“Her global experience and vision coupled with her leadership 
and track record at some of the largest media and telecommu-
nications companies in the world make her the perfect leader 
for Sky,” Roberts said in a statement. A replacement for Strong 
has yet to be determined, and her team will be reporting to 
Comcast Cable pres/CEO Dave Watson in the meantime. Dar-
roch will serve as exec chmn through 2021.

FCC Asks for Input on Telehealth Program
The FCC’s Wireline Competition Bureau issued a request for 
comment on how to administer a second round of the agency’s 
COVID-19 Telehealth Program. The program received an addi-
tional $249.95mln in support as part of Congress’s recently-



www.cablefaxdaily.com  |  Page 3

Wednesday, January 6, 2021Cablefax Daily TM  

passed stimulus legislation. The FCC is seeking input on the 
metrics that should be used to evaluate applications for this 
round of funding, how the Commission should treat applications 
that were filed during the initial funding round provided under 
the CARES Act and additional program improvements.

Roku Surpasses 50 Million Milestone
Roku announced preliminary 4Q results Wednesday, revealing it 
counted 51.2mln active accounts at the end of 2020. That’s up 
from 36.9mln accounts at the end of 2019. Viewers streamed 
an estimated 17bln hours in the fourth quarter for a total of 
58.7bln hours in 2020, a 55% YOY increase for the quarter 
and for the full year. “Roku is filled with smart and dedicated 
people who work every day to create the future of TV, with a 
focus on innovation and creating the best possible experience 
for our viewers,” Roku said in a blog post. “We celebrate this 
milestone with all of you.” As a thank you for all of the support 
it has received, Roku is giving away 50 Roku Ultra devices. 

T-Mobile Adds 5.5mln Postpaid Customers
T-Mobile hit a milestone in 2020, posting its highest postpaid 
net additions in company history at 5.5mln for the full year, 
increasing total customer count to a record-high 102.1mln. 
In preliminary numbers from 4Q, the company posted 1.7mln 
total net additions, 1.6mln postpaid net additions, and 824K 
postpaid phone net adds. T-Mobile said its 5G network is now 
reaching 280mln people and covering 106mln, beating its year-
end goal to cover 100mln Americans.

Gracenote Launches Sports Widgets 
Gracenote, a Nielsen company, is launching a live sports solu-
tion designed to help smart TV and auto manufacturers enable 
new fan experiences in the home and on-the-go. Consumer 
electronics manufacturers and automakers will now be able 
to integrate real-time team statistics, recent game results and 
life updates to TV screens and auto infotainment systems. 
At launch, Gracenote’s Sports Widgets will cover major North 
American sports leagues including the NBA and NFL and in-
ternational football leagues like the English Premier League. 
Additional coverage will be made throughout the year. 

O’Rielly Finds New Home
Former FCC commish Michael O’Rielly will join the Hudson 
Institute’s Center for the Economics of the Internet as a visit-
ing fellow. O’Rielly recently ended his career with the federal 
government, serving on the FCC as a Republican commissioner 
from 2013 until the end of 2020. Prior to that, he spent two 
decades in key policy and leadership roles across Congress. 
“I’m grateful to Dr. [Harold] Furchtgott-Roth and Hudson 
Institute for the opportunity to continue pursuing work that 
helps shape sound telecommunications and technology policy 
through the center,” O’Rielly said in a statement.

Suddenlink-Cox Media Group
Cox Media Group warned Wednesday that Suddenlink may 
soon lose stations in six market—Tulsa, OK; Memphis, TN; 
Spokane, WA; Eureka, CA; Greenville-Greenwood, MS; and 
Alexandria, LA. No expiration date was given. Meanwhile, 

there is still no agreement between Mediacom and TEGNA. 
Sixteen TEGNA station have been dark on the MSO since 5pm 
ET Dec 31. 

NAB Ups COVID Commitments
NAB has joined the COVID Collaborative, a non-partisan group 
of experts and organizations in public health, education and 
the economy working on unified action against the COVID-19 
pandemic. NAB pres/CEO Gordon Smith will serve on the Col-
laborative’s national advisory council. NAB also plans to unveil 
a toolkit early this year providing the resources and messaging 
local journalists need to effectively educate their audiences on 
vaccine distribution.

Ratings
ESPN was the top-rated cable net for the final week of 2020 
in both prime and total day, pulling in 6.472mln in prime and 
2.428mln in total day. In prime, Fox News came second 
with 1.77mln viewers, followed by CNN with 1.594mln and 
MSNBC with 1.43mln. In total day, ESPN came second with 
1.249mln viewers, then Fox News with 1.133mln viewers 
and MSNBC with 1.015mln.

Programming
A new “90 Day Fiance” series is heading to discovery+ on 
Feb 8. “Love Games” will follow 24 couples from the universe 
going head-to-head in an elimination-style series. OWN an-
nounced a new slate of “SuperSoul” to stream exclusively 
on discovery+ starting later this month. Audio versions will 
be available as podcasts the week after each stream and 
OWN will air the interviews later this year. 

People 
Michele Barney is joining Discovery as its pres, affiliate dis-
tribution. Barney, who last served as AT&T’s svp, content and 
programming, will head the strategic oversight and distribution 
of Discovery’s network portfolio in the US and Canada. Eric 
Phillips is leaving the post to become pres, global distribution 
strategy. In this newly created role, Phillips will lead the strat-
egy and relationship management for global digital platforms, 
with a focus on direct-to-consumer partnerships for discovery+. 
Both Barney and Phillips report to Bruce Campbell, chief de-
velopment, distribution & legal officer. -- NBCU chmn, global 
advertising and partnerships Linda Yaccarino has been named 
chair of the Ad Council’s board. She succeeds Facebook CRO 
David Fischer and will serve in the role until June 30, 2022. 
-- Scripps named three media veterans to lead its national 
networks distribution team. Brad Samuels will lead partner-
ship development efforts as vp, distribution partnerships and 
strategy; Damian Riordan will lead broadcast partnerships as 
vp, broadcast distribution; and Yvonne Haugh will guide opera-
tions tied to affiliate relations as vp, distribution and affiliate 
operations. All three will report to Jeffrey Wolf, who Scripps 
recently named chief distribution officer for the national net-
works business. All of these changes are effective upon the 
close of Scripps’ acquisition of ION. 



Think about that for a minute... 

Wednesday, January 6, 2021Cablefax Daily TM  

www.cablefaxdaily.com  |  Page 4

Welcome To 2021!
Commentary by Steve Effros

There were times when there was serious question whether 
we were ever going to get out of 2020, but here we are! 
The Dick Clark New Year’s Eve marathon is over, the ball 
has dropped, and guess what? In the area this column cov-
ers; video, broadband, internet and the like, things haven’t 
changed very much. A quick review and some suggestions 
may be in order as we start the new year and a new admin-
istration in Washington.

If you thought I was just kidding, or overdoing my focus 
on “Section 230” for the past half year, think again. The 
issue of whether and how we regulate or reformulate the 
biggest internet players, Google, Facebook, Amazon, Apple 
and the like is going to be front and center in 2021. We 
reached a certain level of unreality last month as the out-
going President tried to marry a wholesale elimination of 
Section 230 with the totally unrelated National Defense 
Authorization Act. That veto effort was overwhelmingly over-
ridden on a bipartisan basis by both houses of Congress. 
But the issue is far from over.

You will remember that Section 230 protects the edge 
provider platforms from liability for things posted by oth-
ers. There is close to unanimous agreement from all sides 
that this total immunity along with the ability to curate 
certain types of material just doesn’t work anymore. But 
what changes should be made to accomplish varying goals 
is going to be a hot topic in the days ahead. A change in 
administrations just changes where the impetus is coming 
from for which adjustments. A wholesale elimination of the 
provision is unlikely because it would essentially destroy 
the current business plan for “social media.” While I might 
think that’s a good idea for the mental wellbeing of all of 
us, it’s politically a non-starter.

But the “Section 230” debate is inevitably going to raise 
the larger question of modernizing the whole concept of 
antitrust law. Is it time to just acknowledge that some 
companies have simply gotten too big, too powerful, too 

wealthy to control? If so, what do we do? And I might add, 
particularly in our industry, should there be limits on the 
salary and additional compensation for top executives? 
Looking at some of the folks we know it would certainly 
seem so to me! Again, I predict that this issue will start 
being raised in the year ahead, if not by government, then 
by corporate boards. 

And on the other end of that spectrum, what about the 
prices we all pay for the services now acknowledged to 
have become essential; particularly broadband. The whole 
“net neutrality” thing will be back this year as soon as the 
new administration can seat a new FCC Chair. But as I’ve 
noted many times, the issue is not what all the bumper 
sticker arguments are about, “blocking” etc,. It’s about 
rate regulation. The problem with that one is even if rate 
regulation is authorized, no one knows how to do it!

So as you can see, it’s going to be a fun-filled year! But 
let’s get practical for a moment. One of the things you 
should do right now is take a look at your credit card and 
bank accounts for all those “recurring charges” that have 
started to pile up. That’s especially true with all the “a la 
carte” video services you decided to sample last year. If 
you don’t use them anymore, or have watched what you 
want from their libraries, remember, you’re still paying for 
them! Welcome to 2021.
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(Steve Effros was President of CATA for 23 years and is now 
an advisor and consultant to the cable industry. His views do 
not necessarily reflect the views of Cablefax.)
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