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Charter Competition: Appeals Court Hears Plea to Keep Cable Rate Regulation 
   What happens if AT&T sells DirecTV? That was one of the questions asked last week by the three-judge federal 
appeals court panel hearing Massachusetts’ challenge to an FCC ruling that streaming service AT&T TV Now con-
stitutes effective competition for Charter in 32 Massachusetts communities. 
   The FCC made the unanimous decision last October that AT&T TV Now passed the Local Exchange Carrier (LEC) 
test, meaning that the Massachusetts communities and Hawaii are no longer allowed to regulate basic-tier cable rates. 
After the vote, Cox and Comcast promptly asked the FCC to also free them from rate regulation in Massachusetts. 
Their petitions have been on hold at the Commission as the Massachusetts Department of Telecommunications and 
Cable appeals the FCC ruling to the US Appeals Court for the First Circuit. Hawaii didn’t challenge the FCC order, and 
the rest of the US is already presumed to have effective competition due to a change in FCC rules in 2015. 
   The crux of Massachusetts’ argument is that AT&T fails to meet the LEC test’s requirement that a LEC or its affili-
ate offer video programming services “directly” to subscribers by any means other than direct-to-home satellite. Dur-
ing oral arguments before the First Circuit, MA deputy state solicitor David Kravitz argued that AT&T TV Now fails 
that test because video is delivered via a separately purchased broadband service—most likely sold by Charter.
   Appellate Judge Sandra Lynch didn’t sound too convinced. “Nothing in the statute mandates it be read the way 
you’re reading it. The FCC had issued regulations before this case which … defined ‘offer directly’ in a different way 
than you are interpreting it,” she said. “The FCC said that DirecTV offers service directly to subscribers because 
[AT&T TV Now] has a direct customer relationship with the subscriber in which [AT&T TV Now] markets directly to 
subscribers, directly bills subscribers and subscribers pay [AT&T TV Now] and they don’t pay an intermediary. So, 
what is unreasonable about that definition?”
   Kravitz argued that the FCC’s definition of “offers” since 1993 has meant the delivery of video, but there’s nothing 
in the regulation about forming a contractual or billing relationship. “If the FCC wants to incorporate those concepts 
into the word ‘offers,’ they’re free to do so, but they have to amend the regulation through notice and comment. They 
have not done so here.” 
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will be televised, though all public events surrounding the draft in Vegas will be canceled. The draft takes place April 
23-25, airing across ESPN, ABC and the NFL Network. -- WICT has canceled the April sessions of its Executive 
Development Series and its Rising Leaders Program, with registrants moving to fall sessions. The Signature Lun-
cheon in April is canceled, with details on the revised event forthcoming. All WICT employees are working remotely 
with full capabilities, and all out-of-town business travel is suspended for now. -- The VCTA is postponing this year’s 
Virginia Cable Summit, originally scheduled April 28 and 29 in Williamsburg, VA. No new date slated yet, but the 
group expects it will be sometime in late fall. -- ACA Connects may have postponed this year’s summit, but the 
group is still supporting its members by hosting two webinars on Covid-19. “The FCC’s ‘Keep America Connected’ 
Pledge During the Covid-19 Crisis” takes place on Tuesday at 2pm, and “Covid-19 Preparedness and Response” is 
scheduled for Friday at 2pm.

From the Commission: Another 116 broadband and telephone service providers have taken up FCC chmn Ajit 
Pai’s Keep Americans Connected Pledge, agreeing to take specific steps to keep Americans connected for the next 
60 days. Some notable names taking the pledge include Hotwire Communications, Midco and GCI. The 185 
companies that have now taken the pledge will not terminate service to any residential or small business customers 
because of their inability to pay bills due to disruption from the coronavirus pandemic, waive any late fees and open 
WiFi hotspots to any person, even if they are not a customer. The pledge has also gained the support of the Tele-
communications Industry Association and the US Pan Asian American Chamber of Commerce Education 
Fund. -- Comments are due April 6 on the new truth-in-billing requirements added to the Communications Act of 
1934 by the recently-passed Television Viewer Protection Act. Reply comments are due April 13. Those requirements 
are set to go into effect on June 20, six months after the TVPA is enacted, but the Commission may for “good cause” 
extend the effective date by an additional six months. 

Supporting Distance Learning: Sens Ed Markey (D-MA), Michael Bennet (D-CO) and Brian Schatz (D-HI) 
led 13 other lawmakers in calling on the FCC to temporarily allow schools to use E-Rate program funding to 
offer WiFi hotspots or devices with WiFi capabilities to students lacking internet access at home. The E-Rate 
program is capped at $4bln each year. The FCC has already allocated about $2bln this year, leaving the rest 
available for potential emergency action. “This swift, immediate action would help ensure that all students can 
remotely continue their education during the current public health emergency,” the lawmakers said in a letter 
to the Commission. Markey authored the original E-Rate program created as part of the 1996 Telecommunica-
tions Act. The program is designed to connect schools and libraries to the internet and ensure access for low-
income students and families. -- The FCC authorized $521K in CAF II funding over the next decade to expand 
broadband in Idaho’s Benewah County. Red Spectrum Communications has agreed—in exchange for fund-
ing— to provide broadband at speeds of at least 25/3Mbps to approximately 185 unserved rural homes and 
businesses, some of which are in tribal areas.  

Broadband Expansions: TDS is heading to Stoughton, WI. The company announced a fiber-to-the-home network 
project that will offer customers up to one gigabit speeds, TDS TV and phone service. Businesses can receive up to 
10 gigabit connections, dedicated fiber and a hosted VoIP business phone service. The Madison-based company 
expects to be connecting customers in Stoughton by the end of 2020. -- Vyve Broadband is working on upgrading 
its rural cable infrastructure, launching 1 gigabit internet service to customers in the City of Hillsboro, Florence and 
Marion, KS. The new download speed is expected to be available in April. 

Distribution: Pluto TV is set to launch in Latin America with 55 media and content partners. At launch, it will 
include 24 live, linear channels curated into categories. Pluto TV Latin America will be available by the end of 
March in 17 countries.

Ratings: The CNN-Univision Democratic debate Sunday evening pulled in more viewers than any other CNN de-
bate this election cycle. A total 10.827mln viewers tuned in, 3.414mln in the A25-54 demo.

Programming: Run out of things to watch on Netflix? Acorn TV is extending its free trial for new subscribers to 
30 days, previously seven days. Interested viewers can use the code “FREE30”. -- There’s still some sports left in 
the US! ESPN is kicking off the 2020 NFL league with more than 13 hours of NFL Free Agency specials through 
Wednesday. Coverage kicked off Monday at 2pm with “NFL Live.” -- FX is indefinitely postponing the Season 4 
premiere of “Fargo,” originally slated for April 19. Production was halted due to the coronavirus pandemic, and a new 
date will be announced when production resumes.
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forms to launch a series of PSAs and multi-channel content to provide messages to the public. NBCU, in partnership 
with the Ad Council and the White House, created digital and social graphics, in both English and Spanish, to inform 
high-risk populations about steps they can take to protect themselves and prevent the spread. ViacomCBS is launch-
ing a multiplatform campaign, led by MTV, to communicate the importance of social distancing. Disney/ABC is work-
ing on priority messaging for parents and families for distribution across channels and platforms.

Fox Buying Tubi: The year of AVOD continues. Fox entered into a definitive agreement to acquire AVOD service Tubi for 
approximately $440mln in net cash consideration. The acquisition bolsters Fox’s DTC digital reach while also deepening 
its capabilities in digital advertising, DTC interfaces and personalization technology. In return, Tubi will be able to leverage 
Fox’s advertising and distribution relationships and its national and local promotional platforms to continue the service’s 
growth. Fox plans to continue to run Tubi as an independent service, but plans to expand its offerings by adding in national 
and local news and sports content. Tubi founder/CEO Farhad Massoudi will remain at the head of the AVOD following 
the closing of the deal, which is expected to come before June 30. “Fox Corporation’s relationships with advertisers and 
distribution partners, combined with the company’s dominance in news and sports programming, will help Tubi continue 
to grow and differentiate itself in the high-growth ad-supported streaming marketplace,” Massoudi said in a statement. “I 
am proud of what the team has already accomplished here at Tubi and we couldn’t be more excited about joining such 
a fast-moving, entrepreneurial company.” Fox will finance the Tubi acquisition principally with the net proceeds from the 
completed sale of its 5% stake in Roku. Its stake was valued at around $350mln. Fox was an early investor in Roku and 
Fox Corp CEO/executive chmn Lachlan Murdoch said he’s excited to expand Fox’s partnership with Roku following the 
Tubi acquisition. The relationship between the two soured last month when Roku threatened to pull Fox’s apps off its plat-
form a day before the Super Bowl. Roku stock skyrocketed 8.8% on news of the stake’s sale.

The Collapse of Theatrical Windows?: With theaters shuttering, will day-and-date releases become common? Univer-
sal Pictures is the first out of the gate, announcing “Trolls World Tour” will be available April 10 for an on demand, 48-hour 
rental. Other in-release movie titles are set to be available as soon as this Friday. The movies will be made available to 
Comcast, Sky and a “broad range of on-demand partners.” Titles to be made available include “The Hunt,” “The Invisible 
Man” and “Emma,” with a suggested retail price of $19.99 in the US. “Universal Pictures has a broad and diverse range 
of movies with 2020 being no exception. Rather than delaying these films or releasing them into a challenged distribution 
landscape, we wanted to provide an option for people to view these titles in the home that is both accessible and afford-
able,” NBCU CEO Jeff Shell said in a statement. “We hope and believe that people will still go to the movies in theaters 

We are so proud of our industry and the 
many ways companies are responding to 

the pandemic. Free internet, fresh content, 
employee safety and much more. 

The Cablefax Editorial Team is reporting on 
vital industry updates every day. We want 
to hear from you so please reach out to 

share your news and stories. 

Content. Community. Daily.

Amy Maclean, Editorial Director,  
amaclean@accessintel.com or 301.354.1760

Cablefax DailyTM

What the Industry Reads First

www.cablefaxdaily.com, Published by Access Intelligence, LLC, Tel: 301-354-2101

Volume 31 / No. 053Wednesday —  March 18, 2020

Covering Covid-19: Content Companies Step Up Efforts
Programmers are shuffling schedules to respond to the coronavirus crisis. The Weather Channel began dedicating 
time during each hour of live programming at 50 minutes past the hour to share educational content aimed at children 
staying home due to school closures. Topics include why thunder happens, how rainbows form and how to stay safe in 
severe weather. Newsrooms are continuing to deal with confirmed cases of the virus, with CNN NYC staffers informed 
Tuesday that an employee has tested positive and is currently in very good health. CBS, ABC, and NBC newsrooms 
have all reported confirmed cases. Univision news anchor Enrique Acevedo posted on Instagram Tuesday that he 
has been in self-quarantine for about a week since his visit to CBS News in NYC to film his show “60 in 6,” where he 
had possible contact with colleagues that have tested positive for Covid-19. “Despite meeting all the criteria for testing 
established in the revised CDC guidelines and Florida’s Department of Health, I have not been able to get tested due 
to supply shortages in the state,” he wrote in a post that promised to share any new information. Premium offerings are 
offering up free content as Americans practice social distancing. AMC Networks’ SVOD Sundance Now is offering a 
30-day trial for new subs with special code SUNDANCENOW30. It comes as the SVOD premieres Season 3 of “The 
Restaurant,” billed as Sweden’s answer to “Downton Abbey.” This week, streamer CuriosityStream released its second 
special “Coronavirus: Combating the Outbreak.” The special and subsequent episodes are being made available for 
free to the public through the SVOD’s YouTube channel. Episode three, “Race for a Vaccine” will premiere next week. 
“We are committed to releasing all the facts we learn about the coronavirus for free so that anyone who wants to learn 
more, can,” CEO Clint Stinchcomb said. In a time of worldwide crisis, news networks are providing critical updates. 
Fox News topped the week in total viewership, averaging 2mln viewers in total day. CNN brought in 1.322mln, followed 
by MSNBC with 1.295mln. In primetime, Fox again took in the most viewers, averaging 3.594mln. CNN came next with 
2.849mln, followed by MSNBC with 2.346mln. On Tuesday, Telemundo premiered a new national weekday newscast 
dedicated to coronavirus and its impact on the Latino community. Univision News is airing a network-wide special, 
“Diario del Coronavirus” (The Coronavirus Diaries), at 3pm every day this week which will pre-empt local programming. 
Meanwhile, the Ad Council is working with the White House, CDC, HHS and major media networks and digital plat-
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For Now: Providers Set Aside Disputes During Coronavirus Outbreak
As they face the common enemy that is the coronavirus pandemic, Cox Media Group and DISH have agreed to 
set aside their retrans dispute for now so that DISH can resume its carriage of 10 CMG stations in markets in New 
York, Oregon, Washington, Arizona, Louisiana, California, Mississippi and Idaho. No word on how long the stations, 
which have been blacked out since mid-January, will be carried by DISH. “We appreciate DISH’s cooperation in 
agreeing to suspend our dispute so that we can help our viewers navigate through this uncertain time,” Cox Media 
Group CEO Kim Guthrie said in a statement. DISH has also agreed to temporarily restore channels owned by Mis-
sion Broadcasting, Marshall Broadcasting Group and White Knight Broadcasting through April 13. “DISH is 
committed to ensuring that our customers have access to critical local news coverage regarding COVID-19 in their 
community,” DISH svp, programming Andy LeCuyer said in a statement. “Our customers always come first, and re-
storing these channels is one more step we’ve taken to help them get through this challenging time.” Folks are also 
banding together on the wireless side, offering those that require additional network capacity access to any extra 
spectrum they don’t need. The FCC granted T-Mobile special temporary authority to use additional spectrum in 
the 600MHz band to help bolster its networks. The Commission said T-Mobile plans to use the spectrum to support 
telehealth initiatives, distance learning, telework and the needs of first responders. T-Mobile will use spectrum that 
was held either in the FCC’s inventory or by other licensees that have consented to T-Mobile’s use of the spectrum. 
Those licensees include DISH, Comcast, NewLevel, LB License Co, Channel 51, Omega, Bluewater and TStar 
License Holdings. T-Mobile will also have access to Sprint’s spectrum portfolio when the pair’s merger closes next 
month as expected, but New Street Research suggested in a note that T-Mobile may try to get early access to that 
as well. New Street also said this could prove to be an important business move for T-Mobile as it looks to perma-
nently bolster its network. “It will be interesting to see what T-Mobile does with the borrowed 600MHz after sixty 
days; they are using it for free now; presumably they would have to pay for it after the first sixty days; but it could 
make sense for both sides if they do (could be an important win for DISH),” New Street said in a note. 

Coronavirus Broadband Access: Sparklight (formerly Cable One) is making unlimited data available on all 
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New Normal: Companies Roll Out Contingency Plans in Face of Covid-19
With a growing number of students and employees working from home, it’s mission critical for the nation’s broadband 
providers during the Covid-19 pandemic. Operators big and small are up-ending their day-to-day operations to ensure 
the safety of their employees while continuing to service their customers. On Thursday, Cox began remotely managing 
its network operations center—a first for the MSO. Cox, which closed down a Rhode Island facility last week for a deep 
clean after an employee’s family member tested positive for the virus, has also increased teleworking and is sending 
regular communications of CDC guidelines to customer-facing employees. Hotwire Communications, a midsize pro-
vider that’s footprint includes Florida, Georgia, SC and NC, has 10 network operations center engineers identified as 
critical who are being voluntarily quarantined in offsite housing for seven-day periods. The NOC/engineering/IT area is 
open only to authorized personnel, with a dedicated entrance and restrooms. Like many other companies, Mediacom 
has been increasing its remote work capacity at a larger scale and for a longer period of time. WOW! has developed 
pandemic plans over the last several weeks. “Although many of our workers already have the ability to work from home, 
we are currently exploring contingency plans for essential workers who don’t typically have a work-from-home option,” 
the company said. It’s a similar story for Cable ONE, which already has a subset of call center personnel positioned to 
work from home. “We’re looking at additional options and making plans as needed to expand that capability if it be-
comes necessary in the coming days and weeks,” a rep said. Industry HR association C2HR has curated a collection 
of resources from employers in its online Knowledge Center, and will update articles regularly. C2HR said that many 
of its members are implementing work-from-home policies, with one industry employer to soon announce a company-
wide work-from-home policy. In addition to suspending non- essential business travel, employers are requiring em-
ployees to report all personal travel plans. Employees who have/will travel to high-risk countries are being instructed to 
stay home for 14 days upon their return to the US. As for concerns over internet overload, the Internet Society posted 
a recent blog reassuring folks that core internet infrastructure providers should be able to easily absorb an increase in 
traffic and demand, especially if the growth is gradual over a period of days, weeks or months. NCTA said that to date, 
its members in areas most affected by the outbreak have reported “modest, but manageable changes” in consumer 
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FOX 4Q: Cable, Hulu & RSNs

Cable was the bright spot in 21st Century Fox’s 4Q earnings, with OIBDA up 8% to $1.25bln driven by a 9% revenue 

increase on strong affiliate revenue growth (2 large affiliates were renewed during the quarter). “Even in an environment 

with a [growing number of] entertainment options, our affiliate revenue continues to grow,” said exec chmn Lachlan Mur-

doch, suggesting it’s a sign of the strength of the company’s brand. Film was a disappointment, with revenue down 14% 

to $2.46bln, though management is optimistic about current films, including “The Revenant,” and believes the biz is funda-

mentally sound. For the near-term though, management lowered guidance on EBITDA. Highlighting cable’s positive results 

was the premiere last week of “The People v O.J. Simpson” on FX, which went down as the most-watched original scripted 

series in the net’s 22-year history. The premiere drew 12mln total viewers and 6.1mln 18-49s in Live+3. Fox News posted 

double-digit percentage ad sales growth in 4Q (thanks to the GOP debates), but that was partially offset by lower ad rev 

on a ratings dip at FX, with the year-ago period including the final season of “Sons of Anarchy,” said CFO John Nallen. 

Interesting discussion on Hulu during Mon’s earnings call about 21CF’s view in investment and programming rights given 

its status as both a co-owner and content owner. “As a distributor of our programming, Hulu’s very important. We think it’s a 

good distributor and we’re really happy to push it forward. That said, we’re also very focused on distributing our product and 

our programs through our other distributors, the MVPDs and others,” said CEO James Murdoch. “With respect to stack-

ing rights and all of the construct of the SVOD windows, we’re very focused on creating a customer experience around 

our product that’s very good, creating an ease of discoverability… We are interested in having fewer holdbacks outside 

the SVOD windows so we can actually provide a better product for customers and provide our MVPDs and over-the-top 

distributors with a better ability to deliver a good product experience. I don’t think those things are incompatible at all.” None 

of the analysts on the call raised Comcast’s decision to drop YES Network, but there was some discussion about the 

overall pricing for RSNs. “At this point, we feel pretty good about RSN pricing,” James Murdoch said, noting that the com-

pany was able to achieve its goals there in renewals earlier in the quarter. “There probably is some price inelasticity for the 

hardcore fan, but you have to remember that the RSNs are broad. They’re not just for superfans. The RSNs in many of our 

markets are the #1 rated broadcast platform in their market, particularly in baseball season.” For the quarter, the company 
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   During FCC general counsel James Carr’s argument time, Lynch asked what would happen if AT&T sold off 
DirecTV and thus the AT&T TV Now streaming service. He said Massachusetts could then go back to the FCC and 
attempt to show that effective competition no longer exists. If the FCC agreed, rate regulation could resume. 
   “Your question really points out the problem with the interpretation offered by the FCC… the applicability of the 
LEC test is not supposed to turn on the happenstance of corporate relationships and whether AT&T owns or does 
not own DirecTV,” Kravitz said. “It is supposed to turn on the competitive threat posed by telephone companies and 
entities like telephone companies that are wired into customers’ homes.” 
   Judge Patti Saris asked about whether the cost of broadband was an impediment for some basic tier consumers. 
Attorney Jessica Ring Amunson, who represented intervenor Charter, said approximately 100% of Charter’s cable 
subscribers in the Massachusetts franchise areas have a broadband connection. NCTA filed a friend of the court 
brief in support of the FCC. 

Pai Pushing Forward on Section 230 Reform: FCC chmn Ajit Pai announced his intention to move forward with a 
rulemaking to clarify the meaning of Section 230 Thursday after receiving the green light from the Commission’s general 
counsel. “Throughout my tenure at the Federal Communications Commission, I have favored regulatory parity, transpar-
ency, and free expression. Social media companies have a First Amendment right to free speech,” Pai said in a statement. 
“But they do not have a First Amendment right to a special immunity denied to other media outlets, such as newspapers 
and broadcasters.” The fate of the rulemaking may be intrinsically tied to the outcomes of the 2020 general election. 
Democratic commissioners Jessica Rosenworcel and Geoffrey Starks both stood against Pai’s decision, saying the FCC 
should not be doing President Trump’s bidding. On the other side, commish Brendan Carr has long voiced his support for 
Section 230 reform. “We should bring a light touch approach to regulating big tech, but up until now, there has been a no 
touch approach,” Carr said in an interview for C-SPAN’s “The Communicators” series. “We’ve never had a gap between 
the size, scale and power of an institution like big tech and the absence or near absence of regulation.” The Commission’s 
fifth seat has been held by Republican Michael O’Rielly since 2013, but is now in question following Trump’s withdrawal of 
O’Rielly’s re-nomination for a third term. Trump has now nominated NTIA senior advisor Nathan Simington, who helped 
draft the NTIA’s petition asking the FCC to take another look at Section 230, to fill O’Rielly’s seat. Shortly after Pai’s an-
nouncement, Sen Commerce announced plans to hold a hearing Nov 10 on the nomination of Simington. Should the 
Senate approve his nomination, Simington is likely to vote in favor of Pai’s rulemaking. 

C-SPAN Suspends Scully: The Debate That Didn’t Happen went from a high point to a low for C-SPAN. The pro-
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grammer has placed longtime political editor Steve Scully on administrative leave after he falsely claimed his Twitter 
account had been hacked. “By not being immediately forthcoming to C-SPAN and the [Commission on Presidential 
Debates] about his tweet, he understands that he made a serious mistake. We were very saddened by this news 
and do not condone his actions,” C-SPAN said Thursday. “During his 30 years at C-SPAN, Steve consistently dem-
onstrated his fairness and professionalism as a journalist. He has built a reservoir of goodwill among those he has 
interviewed, fellow journalists, our viewers, and with us. Starting immediately, we have placed Steve on administra-
tive leave. After some distance from this episode, we believe in his ability to continue to contribute to C-SPAN.” After 
Trump had criticized Scully, who was supposed to moderate the now-canceled second presidential debate, the 
journalist sent a tweet directed to Anthony Scaramucci that said, “should I respond to Trump.” Scully said that when 
he saw the controversy the tweet had created the next morning he falsely claimed his account had been hacked. He 
apologized in a statement Thursday, saying his actions have let down a lot of people. “I ask for their forgiveness as I 
try to move forward in a moment of reflection and disappointment in myself,” he said.

Expo Notebook: Cable operators are emerging as competitive players in the mobile ecosystem, and a session Thurs-
day at SCTE-ISBE’s Cable-Tec Expo highlighted everything those operators need to know about transport convergence 
between mobile networks and DOCSIS. “There’s no such thing as just a cable company anymore,” CableLabs distin-
guished technologist Jennifer Andreoli-Fang said. “Almost every cable operator is either renting airtime or becoming a 
mobile operator. We have converged customers, we have converged businesses and now we need a converged net-
work.” The goal of her presentation was to spur the development of a common set of technologies that would success-
fully enable mobile deployments by cable operators. Cable operators are in a particularly good spot to enter the mobile 
industry because every great wireless network needs a great wireline network, Andreoli-Fang added. “Our premise here 
is really that the HFC plant itself is a great wireline network,” she said. “It connects everything together, it connects people 
together, it connects the homes together and, in the near future, small cells together, which would support a 5G radio ac-
cess network.” And while mobile convergence can take many forms, she said most operators would begin by combining 
IP networks together. It’s less obvious what step they should take next. “What everyone is trying to figure out right now is 
the cloud—when to move to the cloud, where to move and how to move,” Andreoli-Fang said. 

Cohen, Clyburn Feted: The Media Institute’s Free Speech America Virtual Gala Wednesday evening celebrated Com-
cast senior evp David Cohen and former FCC commish Mignon Clyburn. “In the 40 years since the Media Institute be-
gan, I don’t think this annual Free Speech America Gala has ever been held in a national environment quite like the one 
we’re in today. Basic principles of free speech are being challenged in multiple ways and by multiple forces,” Cohen said in 
accepting the American Horizon Award for his leadership of Comcast’s Internet Essentials program. “In today’s tech driven 
world, people without high-speed internet connections are left essentially voiceless,” he said, explaining why Comcast felt 
compelled to launch the low-income broadband program. “Contending with life in America without benefit of the internet is 
guaranteed marginalization.” Cohen, Comcast’s former chief diversity officer, said the country is facing two viruses—COV-
ID-19 and the virus of racial inequity “that has been with us for over 400 years.” He spoke out in favor of the right to protest 
under the First Amendment, but said “unlawful destruction of property in the guise of protest” is not protected speech, 
“and I’m sure the peaceful majority of protesters feel the same way.” Clyburn received the Freedom of Speech Award for 
her efforts as an FCC commissioner to promote free speech by making broadband and technology accessible to all. She 
said it was fitting that she was paired with “media mogul” Cohen. “It reaffirms that in order to realize our goals and objec-
tives when it comes to connecting communities, when it comes to empowering voices, when it comes to really giving 
individuals the tools they need to thrive and express themselves, you need to regulators and you need industry,” she said.

Distribution: Evoca, a subscription TV service delivered using ATSC 3.0, is carrying 4K UHD channel Insight TV. 
Boise is the first US market to offer the channel. The Evoca platform, which is less that $50/month, soft launched in 
Boise in September. It will roll out to additional Boise residents later this year.

Programming: Showtime picked up “Black Monday” for a third season, beginning production next year for a 2021 debut. 
-- MTV will bring back “Jersey Shore Family Vacation” on Nov 19. Dubbed Jersey Shore “Bring the Family” Vacation, the 
stars are taking over an entire resort filming in a bubble. -- NBCSN is bringing boxing back in a deal with Ring City USA 
through 2021. The partnership consists of a series of two-hour match slates on Thursdays at 9pm, kicking off on Nov 19. 

People: Scripps announced new roles for two of its senior leaders, contingent on the closing of the acquisition 
of ION Media. CFO, evp Lisa Knutson will lead the new Scripps national TV networks businesses, and evp, na-
tional media Laura Tomlin will become chief administrative officer. -- Crown Media Family Networks named Robin 
Thomas evp, consumer insights, strategy & analytics. She was most recently svp, research at WGN America.
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‘Mr. Mercedes’ Gets Second Chance
Crime-thriller fans are in for a treat with the launch of the first two season of “Mr. Mer-
cedes” on NBCU’s Peacock Thursday. The series, based on Stephen King’s Bill 
Hodges trilogy, first debuted on AT&T Audience Network, exclusive to DirecTV back in 
2017. It failed to attract a broad audience, especially when AT&T pulled the plug on the 
net in January of this year. “AT&T was great to make the show for, but at the same time 
it had such a strange and small audience,” said director and ep Jack Bender. “It’s really 
great to be on Peacock now and finally, hopefully, get the audience that the show really 
deserves.” The series follows retired detective Hodges, who is haunted by a serial killer 
who mowed down dozens of people in a stolen Mercedes, causing the detective to go 
on a dangerous crusade. “It was very frustrating for me that the actors didn’t get the at-
tention that their performances deserved,” said Bender. “I didn’t want to keep doing it on 
[Audience Network] because it was too frustrating. We were making a show that no one 
knew was on, and that was really painful because we were really proud.” The show first 
came into possibility when King sent galleys of the book to Bender’s mailbox. “I went ‘oh 
my God’ and looked around the street, I felt like I was in an old spy movie,” said Bender. 
“I loved that Stephen was writing in the detective genre, and I really care about the char-
acters. He was really writing and hanging his hat on the trope of the retired detective and 
the case and killer that got away that haunts him, and wrote a real damaged man.” And 
while Bender and the team behind Mr. Mercedes knew they didn’t want to make another 
season on Audience Network, don’t count out the possibility of Season 4 now that it’s at 
Peacock. “We had a plan for it, and it could be great,” said Bender. “Peacock does have 
that possibility, and assuming it does well, and we all want to get together and go to the 
dance again, that’s a real possibility.” – Mollie Cahillane

Reviews: “Hightown,” Starz. Unsure about you, but nearly every series we watch that 
shows throngs of people on screen reminds us of the pandemic, where many states 
and localities regulate or urge people to avoid gathering in crowds. Perhaps it’s the rising 
case coronavirus case count. Regardless, there are many scenes, at least during the 
start of “Hightown,” of crowds. It’s summer and people are partying, with drugs and alco-
hol, in Provincetown, MA. The embodiment of this “high” atmosphere is Jackie Quinones 
(a believable Monica Raymund). A “fish cop,” she’s an officer for the National Marine 
Fisheries, monitoring coastal malfeasance. In addition to Raymund’s gutty performance 
as an almost-perpetually loaded officer, the plotline is a plus. While not based on a true 
story, the plot is derived from cases related to the awful opioid problem that hampers 
the Bay State. Indeed, the cast of characters is not high society: junkies (current and 
recovering), prostitutes, strippers, police (state, federal and local) and drug dealers (in 
and out of jail). And everyone is troubled. The performances, though, are first rate. Out of 
character here”)—he was good-guy Robert Leckie in HBO’s “The Pacific”)—but making 
a valiant effort to play a somewhat-crooked cop, is James Badge Dale. His Ray Abruzzo 
cuts corners to nab criminals, but we feel for him. – Seth Arenstein

FNC 1.434 4,417
MSNBC 0.924 2,847
CNN 0.860 2,648
ESPN 0.792 2,438
TBSC 0.641 1,976
HGTV 0.374 1153
TLC 0.348 1,072
HALL 0.320 987
FOOD 0.258 795
USA 0.250 769
DIS 0.216 665
FRFM 0.209 644
INSP 0.205 632
HIST 0.200 615
ID 0.191 590
FX 0.189 581
TNT 0.189 581
HMM 0.176 544
NFL 0.176 543
LIFE 0.174 536
AMC 0.173 532
TVLAND 0.172 529
A&E 0.167 514
FS1 0.153 471
NICK 0.153 471
ADSM 0.149 460
WETV 0.138 425
NAN 0.137 422
APL 0.132 407
NATGEO 0.122 377
E! 0.122 377
BRAVO 0.122 376
GSN 0.118 362
TRAVEL 0.105 322
COM 0.102 315
SYFY 0.101 312
MTV 0.098 301
BET 0.091 279
OXY 0.084 260
DSNY 0.084 257
NKJR 0.082 251
*P2+ L+SD rankers are based on national 

Nielsen numbers, not coverage. 
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