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About Time: Cable Industry Conversations on Racial Injustice
The nation has come face-to-face with the movement for equality and justice in a way that hasn’t been seen in 
years. The nationwide conversation has pushed those across our industry to reflect on what racial injustice means 
for both business and the world at large, and what can be done within companies to promote positive change—top-
ics that will be highlighted during the industry’s Diversity Week, which kicks off Monday.
   A number of those named to Cablefax: The Magazine’s Diversity List agreed that these conversations, while dif-
ficult, are necessary for progress. Brie Miranda Bryant, svp of unscripted development & programming at Lifetime, 
described these talks as “the most raw, needed and provocative peek into this nation’s looking glass that the world 
has been privy to in decades.” Cox chief strategy officer Sujata Gosalia said today’s dialogue feels different than 
past conversations about race, giving her hope for real change. 
   As many in the nation marched in protest over the deaths of George Floyd, Breonna Taylor, Ahmaud Arbery and 
more, many of those on our list believe that these conversations should have taken place long ago. Univision CMO/
pres, entertainment Jessica Rodriguez, honored as a 2020 Trailblazer, hopes the current climate will “finally pave 
the way to justice, equity, equality and in America.” She said that in order for companies to show a sincere com-
mitment to diversity and inclusion, they must make D&I a core value and create a set of actionable habits, such as 
tying diversity efforts to employee and division goals and compensation and creating development and leadership 
programs that elevate diversity at the most senior level of the organizations.
     Steve White, president of Comcast Cable’s West Division, encouraged the industry to take a hard look at who 
it’s partnering with. “The industry can ... do more to support and help minority- and People of Color-owned small-to-
medium sized businesses,” he said. “There’s a significant need for technology support and marketing consultation 
within this sector that we can all be working to better understand and embrace.” Byron Allen, chmn and CEO of Al-
len Media Group and No 1 on this year’s Diversity List, agreed. “One of the tough conversations this industry needs 
to have concerns the greatest trade deficit in America—the trade deficit between corporate America and Black 
America,” he said. “White corporate America needs to stop with the excuses and start doing business with Black 

Extend Your Brand  
And Message Globally.

SOLD!

Cablefax Selected by SCTE•ISBE  
as Exclusive Partner for the Official Show Daily

Supercharge Your Exposure!

37682

The Cable-Tec Expo Show Dailies by Cablefax are a valuable resource for keeping attendees 
and exhibitors informed of upcoming events, as well as clear and concise coverage of the 
previous day’s highlights. Enlightening articles by its well-respected editors are also always a 
good read and round off the educational content. 

 - David Atman, President, Lindsay Broadband

Space is selling quickly! Contact Mike Farina at mfarina@accessintel.com • Albert Nassour at anassour@accessintel.com

https://www.walterkaitz.org/article/diversity-week-the-origin-story/


Cablefax Dai ly ( ISSN 1069-6644) is publ ished dai ly by Access Intel l igence, LLC ● www.cablefax.com ● 301.354.2101 ● 
Editorial Director: Amy Maclean, 301.354.1760, amaclean@accessintel.com ● Publisher, Cablefax & Cynopsis: Robbie Caploe, 917.974.0640, 
rcaploe@accessintel.com ●Senior Editor : Sara Winegardner, 301.354.1701, swinegardner@accessintel.com ● Associate Editor :  
Moll ie Cahil lane, 212.621.4951,mcahil lane@accessintel.com ● VP, Sales: Mike Farina, 203.218.6480, mfarina@accessintel.com ● 

Sales Exec: Albert Nassour, 917.545.3129, anassour@accessintel.com ● Dir of Marketing: Kate Schaeffer, kschaeffer@accessintel.com ● 

Prod. Mgr: Joann Fato, jfato@accessintel.com ● Kerry Smith, Divisional President, Marketing & Media Group, ksmith@accessintel.com ●  
Group Subs/Subscription Questions,Client Services: 301.354.2101, clientservices@accessintel.com ● Annual subscription price: $1,749.00/year ●  
Access Intelligence, LLC, 9211 Corporate Blvd., 4th Floor, Rockville, MD 20850

Monday, October 5, 2020  ●  Page 2Cablefax Daily TM  

September 2020

cablefaxmag.com

DIVERSITY

THE LEADERS 
In the Spotlight p6

EXECS OF THE YEAR 
Shining Examples p32

THE INFLUENTIALS 
Bright Bulbs p40

Editor’s Note 4 >
 Trailblazers 34 >

 Thrivers 36 >
 Organizations for Change 38

A. Shuanise Washington
Ajamu Johnson
Akash Gupta
Alaka Williams
Alfred Perry
Alison Overholt

Ana Salas Siegel
Andrew Ip
Angela Bundrant Turner
Annie Balagot
Anthony Pope
Ashley McFarlin Buie
Avi Saxena
Beau Ferrari
Bernie Han
Bob Kasai
Bozoma Saint John
Bret Perkins
Brett Dismuke
Brie Miranda Bryant
Byron Allen
Camille Joseph
Carron Brown
Cathy Reyes
Cesar Conde
Chara-Lynn Aguiar
Cheryl Manley
Christian Ruiz
Christina Davis
Christine Bragan

Christy Haubegger
Claudia Teran
Clement Cheng
Coleman Oglesbee
Connie Orlando
Craig Robinson

Cynthia Hudson
Dalila Wilson-Scott
Damon Phillips
Dane Snowden
Daniel Murdock
Danielle Brown
Daphne Leroy
Daryl Evans
David Don
David Roberts
Deborah Buhles
Dennis Mathew
Dexter Goei
Diane Ikemiyashiro
Diane Yu
Douglas Ike
Ebonne Ruffins
Elizabeth Andrion
Emily Atkinson
Emory Walton
Freddy Rolon
G. Wayne Davis
Ganesh Palaniappan
Gaude Paez

Greg Regis
Gregg Fujimoto
Hakim Boubazine
Henry Ahn
Holly Tang
Howard Lee

Ilan Ben-Hanan
Iris Gonzalez
J.D. Myers II
James Rollins
Jamila Daniel
Janet Han Vissering
Jason Gumbs
Jason Williams
Javier Garcia
Jay Francis
Jaya Kolhatkar
Jeanine Liburd
Jeanne Mau
Jeffrey Smith
Jerry Lambert
Jessica Fang
Jessica Rodriguez
Jo Pamphile
John Hsu
Johnita Due
Joiava Philpott
Jorge E. Fiterre
Joseph Clark
Juan Otero

Juan Carlos Rodriguez
Judi Lopez
Julie Yoo
Julius Lee
Karen Greenfield
Keith Holmes

Kevin Cross
Kevin Merida
Kevin Smith
Kia Painter
Kimberley Harris
Kimberly K. Wilson
Kirk McDonald
Lance Still
Lindsay Libramonte
Lisa Anselmo
Lisa Blackshear
Lisa Hsia
Lisa Williams-Fauntroy
Liz Soriano
Louis Carr
Lucinda Martinez
Luis Fernandez
Madhu Goel Southworth
Magesh Srinivasan
Manish Jindal
Manjri Srivastava
Marcela Tabares
Marcos Santana
Marge Jackson

Maria Laino DeLuca
Maria Weaver
Mark Garner
Mark Kang
Mark Walker
Marva Johnson

Matt Chun
Meeri Park Cunniff
Melody Smalls
Michael Ahiakpor
Michael Parker
Michael Powell
Michelle Ray
Michelle Rice
Michelle Strong
Miguel Penella
Miguel Roggero
Mirna Eusebio Lithgow
Mónica Gil
Monica Williams
Noopur Davis
P. Sean Gupta
Pam Lifford
Pamela Gimenez
Pascal Desroches
Paul Richardson
Phil Spencer
Philip Nutsugah
Pragash Pillai
Princell Hair

Priya Dogra
Ralph Martinez
Rhonda Crichlow
Rich Jennings
Rima Qureshi
Rita Ferro

Rob King
Rodolfo Martinez
Rodrigo Lopez
Rohan Kumar
Ronald Day
Rosemary Mercedes
Roy Cho
Rudy Brioche
Sameer Deen
Sandra Lau
Savalle Sims
Sayta Parimi
Scott Mills
Shalina Mansharamani
Sheereen Russell
Sheonna Mix
Sherita Ceasar
Sofia Chang
Sophia Ahmad
Stephanie Yates
Stephen Espinoza
Steve White
Sujata Gosalia
Superna Kalle

Susan Jin Davis

Susette Hsiung

Tamara Bowens

Tiffany Smith-Anoa’i

Tina Perry

Tina Shah

Tina Simmons

Toni Murphy

Tony Guevara

Tony Maldonado

Tony Song

Tony Speller

Tonya Cornileus

Troy Griffin 

Val Boreland

Valerie Cabrera

Vanessa Chandis

Vicky Colf

Vikram Nangia

Wanton Davis

Warren Hicks

Wendell Scott

Wonya Lucas

Yang Adija

Zenita Henderson

Congratulations  
to All the Honorees!

Enjoy the digital issue and also read expanded Q&A  
with The Leaders at www.CablefaxDiversity.com
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executives, based on their accomplishments and influence.

In this issue, Cablefax unveils some new distinctions, including 
LGBTQ+ Exec of the Year, D&I Mentor of the Year, Thrivers 
Under 30, Trailblazers and Diversity Organization honors.
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America. This will start to put an end to the economic genocide.” 
   While there has been progress in recent months, there is still more to be done. “It must continue until a national 
solution is developed that is unilaterally enforced,” said Jo Pamphile, pres/CEO of T. Howard Foundation. Crown 
Media Family Networks pres/CEO Wonya Lucas, who described being racially profiled in her predominantly white 
neighborhood of 20 years, said these conversations are tough to have. But she has hope for future change. “My 
neighbors’ support was encouraging. Our conversations can be exhausting; however, worth it.”
   LGBTQ+ Executive of the Year Howard Lee, pres of TLC, also echoed a positive note. He described the move-
ment as “a good start and a glimmer of hope.” “I’m optimistic that through this latest string of horrific tragedies, the 
focus on allyship has gained momentum and real conversations are taking place,” he said. (Read the Diversity issue 
as well as Q&As with all of the honorees online.)

Record Attendance for WICT Leadership Conference: When WICT’s annual Leadership Conference kicks off Mon-
day, it will be doing so with more attendees than ever before. As of Friday afternoon, a record 843 people had regis-
tered for the virtual conference, which is $799 for members and $999 for nonmembers. The previous WICT conference 
high was in 2018 with 818 attendees. “Even though everyone is bursting for knowledge and creativity, we’ve had a lot 
of Zoom conferences, we’ve had a lot of GoToMeetings and online webinars. So we were a little bit worried. Are people 
livestreamed or virtual conferenced out right now? Evidently not,” WICT pres/CEO Maria Brennan told CFX. She gives 
a lot of the credit to 2020 WICT Board Chair and Conference Committee Chair Sandy Howe, evp/pres for Technetix, 
Americas, as well as the conference planning committee and WICT team. “The power of the WICT board of directors 
and who they’re able to bring to WICT cannot be understated. They use their clout every day to help support women in 
the industry and WICT,” Brennan said. This year’s conference lineup includes a keynote Tuesday from “Grit” author An-
gela Duckworth as well as sessions featuring industry powerhouses such as Charter CTO Stephanie Mitchko-Beale, 
NCTA pres/CEO Michael Powell and Discovery Lifestyle Brand chief Kathleen Finch. Approximately half of this year’s 
audience are first-time conference goers, up from a normal average of about 40%.

SCOTUS Taking On Media Ownership: SCOTUS will hear an appeal from broadcasters and the FCC on a lower court 
ruling blocking changes to broadcast media ownership regulations. The Third Circuit Court of Appeals ruled to vacate 
most of the FCC’s efforts to deregulate broadcast ownership in September 2019, including the Commission’s decision 
to eliminate rules limiting the number of TV and radio stations one company can own in the same market. “Upon review, 
I hope that the Supreme Court will affirm the FCC’s reforms, which empower struggling local news outlets to thrive in 

https://www.cablefax.com/event/the-diversity-list-2020
https://www.wict.org/programs/wict-leadership-conference/
http://www.cablefaxdiversity.com/
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FOX 4Q: Cable, Hulu & RSNs

Cable was the bright spot in 21st Century Fox’s 4Q earnings, with OIBDA up 8% to $1.25bln driven by a 9% revenue 

increase on strong affiliate revenue growth (2 large affiliates were renewed during the quarter). “Even in an environment 

with a [growing number of] entertainment options, our affiliate revenue continues to grow,” said exec chmn Lachlan Mur-

doch, suggesting it’s a sign of the strength of the company’s brand. Film was a disappointment, with revenue down 14% 

to $2.46bln, though management is optimistic about current films, including “The Revenant,” and believes the biz is funda-

mentally sound. For the near-term though, management lowered guidance on EBITDA. Highlighting cable’s positive results 

was the premiere last week of “The People v O.J. Simpson” on FX, which went down as the most-watched original scripted 

series in the net’s 22-year history. The premiere drew 12mln total viewers and 6.1mln 18-49s in Live+3. Fox News posted 

double-digit percentage ad sales growth in 4Q (thanks to the GOP debates), but that was partially offset by lower ad rev 

on a ratings dip at FX, with the year-ago period including the final season of “Sons of Anarchy,” said CFO John Nallen. 

Interesting discussion on Hulu during Mon’s earnings call about 21CF’s view in investment and programming rights given 

its status as both a co-owner and content owner. “As a distributor of our programming, Hulu’s very important. We think it’s a 

good distributor and we’re really happy to push it forward. That said, we’re also very focused on distributing our product and 

our programs through our other distributors, the MVPDs and others,” said CEO James Murdoch. “With respect to stack-

ing rights and all of the construct of the SVOD windows, we’re very focused on creating a customer experience around 

our product that’s very good, creating an ease of discoverability… We are interested in having fewer holdbacks outside 

the SVOD windows so we can actually provide a better product for customers and provide our MVPDs and over-the-top 

distributors with a better ability to deliver a good product experience. I don’t think those things are incompatible at all.” None 

of the analysts on the call raised Comcast’s decision to drop YES Network, but there was some discussion about the 

overall pricing for RSNs. “At this point, we feel pretty good about RSN pricing,” James Murdoch said, noting that the com-

pany was able to achieve its goals there in renewals earlier in the quarter. “There probably is some price inelasticity for the 

hardcore fan, but you have to remember that the RSNs are broad. They’re not just for superfans. The RSNs in many of our 

markets are the #1 rated broadcast platform in their market, particularly in baseball season.” For the quarter, the company 
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today’s increasingly competitive media 
landscape,” FCC chmn Ajit Pai said. 

Indy Show Breaks Record: Proving 
yet again that there is plenty of appe-
tite for virtual events, ACA Connects 
and NCTC said their three-day virtual 
Independent Show (Sept 29-Oct 1) 
saw a record 848 registered partici-
pants. Of that total, 624 were member 
operators. The conference logged 
an average daily viewing time of 120 
minutes (includes on-demand, live 
and operator-only minutes).

Programming: Warner Bros’ film 
“Roald Dahl’s The Witches” will skip 
theaters in the US and head straight 
to HBO Max, beginning Oct 22. It 
will hit theaters worldwide Oct 28. -- 
Peacock will debut two new original 
shows “The Mehdi Hasan Sow” and 
“Zerlina” on Oct 5. They’ll stream 
exclusively on Peacock’s news com-
mentary channel The Choice.

People: Comcast senior evp David 
Cohen was appointed to PNC’s 
board. Before joining Comcast in 
2002. -- Vice Media named Nadja 
Bellan-White its new global CMO. 
She’ll be the first to take the newly 
created position. She comes over 
from Ogilvy & Mather Worldwide, 
where she served as an executive 
partner. -- Glenn Woroch has been 
named chief economist of the FCC. 
Woroch is adjunct professor emeri-
tus at University of California-Berke-
ley, where he has also served as the 
executive director of the Center for 
Research on Telecommunications 
Policy at the Haas Business School. 

Cablefax Dashboard

➢ The COVID-19 pandemic has acceler-
ated digital transformation at 59% of sur-
veyed organizations, and 66% said they 
have been able to complete initiatives that 
previously encountered resistance. 

➢ Some 55% said the pandemic has 
resulted in “permanent changes to our 
organizations strategy.” 

➢ 64% have acknowledged a shift 
towards more cloud-based business 
activities.

(Source: IBM)

Research

“You’re reluctant—as somebody who 
has said from the very beginning that I 
wanted to be as invisible as possible, and 
to enable them to talk—to rise to the point 
at which you begin to interject more and 
more. First to say, please don’t interrupt,’ 
then ‘Plrase obey the rules,’ and third,’ 
This isn’t serving the country well.’ Those 
are all tough steps at real time, at that 
moment, on that stage... As a practical 
matter, even if the president’s microphone 
had been shut, he still could have con-
tinued to interrupt, and it might well have 
been picked up on Biden’s microphone, 
and it still would have disrupted the 
proceedings in the hall.” – “Fox News 
Sunday” anchor Chris Wallace 
talking to the NYT on the first 
presidential debate 

Quotable

Tweet Tweet

Up Ahead
Sept 29-Oct 8: Advertising Week 
2020 
 
Oct 5: WICT Leadership Conference 
 
Oct 6-9: NAMIC’s 34th Annual Confer-
ence 
 
Oct 12-15: SCTE-ISBE Cable-Tec 
Expo

Oct 19-29: NAB New York

Dec 4: 2020 Cable TV Pioneers Induc-
tion Ceremony
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