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Dollars and Cents: MVPDs Want More Money From C-band Proceeding
Another day, another battle in the FCC’s quest to clear the lower 300MHz of the C-band. The latest debate centers 
on the lump sum payment available to MVPDs using the band for video delivery that are choosing to handle their 
own transition responsibilities or transition to other technologies. Some MVPDs have asked the Commission to in-
clude cost of integrated receiver/decoders (IRDs) in the lump sum payment. NAB isn’t buying the argument, and has 
told the FCC it should be wary of stakeholders that are using the C-band proceeding for financial benefits that have 
little to do with the FCC’s goal of reorganizing the spectrum band. “Not only is this inconsistent with standard prac-
tice in the industry, it also introduces unnecessary risk into this process in the event that MVPDs take the lump sum 
with visions of transitioning to fiber and then fail to complete work in time or encounter unexpected issues,” NAB 
said in its comments. “The only reason this dispute has emerged is the efforts of some MVPDs to drive up lump sum 
payments because they see an opportunity to extract additional financial benefits from the C-band transition.” In a 
July 15 meeting with the FCC, ACA Connects asserted that the plain terms of the FCC’s Report and Order required 
IRD costs to be included in the lump sum, and that any supporters of the proposal to exclude IRD costs would also 
be asking the Commission to revisit its decision to allow MVPDs the flexibility to replace existing earth stations with 
fiber-based alternatives. Should MVPD earth station operators be allowed to receive a lump sum to be spent on 
alternative technologies, like fiber-based solutions, more operators could be looking to providers like MobiTV and 
Vubiquity to deliver their video services. MobiTV has been particularly active in the FCC’s C-band proceeding, filing 
a letter last week laying out how its service works and its readiness to serve any operator that wants to strike a deal. 
“It is simply not true that MVPDs that replace their earth stations with fiber-based video delivery alternatives must 
continue to use IRDs at their earth station locations to receive video content and services,” MobiTV said in its filing. 
“Indeed, MobiTV’s own platform allows MVPDs to receive video programming at their earth station locations without 
needing IRDs at those sites.” MobiTV distributes programming to its customers by first receiving channel signals 
at its aggregation sites and then encoding, packaging, encrypting and delivering it terrestrially to MobiTV client 
software at customer homes through its TV-as-a-service solution. Because of that, the company argues that it can 
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will be televised, though all public events surrounding the draft in Vegas will be canceled. The draft takes place April 
23-25, airing across ESPN, ABC and the NFL Network. -- WICT has canceled the April sessions of its Executive 
Development Series and its Rising Leaders Program, with registrants moving to fall sessions. The Signature Lun-
cheon in April is canceled, with details on the revised event forthcoming. All WICT employees are working remotely 
with full capabilities, and all out-of-town business travel is suspended for now. -- The VCTA is postponing this year’s 
Virginia Cable Summit, originally scheduled April 28 and 29 in Williamsburg, VA. No new date slated yet, but the 
group expects it will be sometime in late fall. -- ACA Connects may have postponed this year’s summit, but the 
group is still supporting its members by hosting two webinars on Covid-19. “The FCC’s ‘Keep America Connected’ 
Pledge During the Covid-19 Crisis” takes place on Tuesday at 2pm, and “Covid-19 Preparedness and Response” is 
scheduled for Friday at 2pm.

From the Commission: Another 116 broadband and telephone service providers have taken up FCC chmn Ajit 
Pai’s Keep Americans Connected Pledge, agreeing to take specific steps to keep Americans connected for the next 
60 days. Some notable names taking the pledge include Hotwire Communications, Midco and GCI. The 185 
companies that have now taken the pledge will not terminate service to any residential or small business customers 
because of their inability to pay bills due to disruption from the coronavirus pandemic, waive any late fees and open 
WiFi hotspots to any person, even if they are not a customer. The pledge has also gained the support of the Tele-
communications Industry Association and the US Pan Asian American Chamber of Commerce Education 
Fund. -- Comments are due April 6 on the new truth-in-billing requirements added to the Communications Act of 
1934 by the recently-passed Television Viewer Protection Act. Reply comments are due April 13. Those requirements 
are set to go into effect on June 20, six months after the TVPA is enacted, but the Commission may for “good cause” 
extend the effective date by an additional six months. 

Supporting Distance Learning: Sens Ed Markey (D-MA), Michael Bennet (D-CO) and Brian Schatz (D-HI) 
led 13 other lawmakers in calling on the FCC to temporarily allow schools to use E-Rate program funding to 
offer WiFi hotspots or devices with WiFi capabilities to students lacking internet access at home. The E-Rate 
program is capped at $4bln each year. The FCC has already allocated about $2bln this year, leaving the rest 
available for potential emergency action. “This swift, immediate action would help ensure that all students can 
remotely continue their education during the current public health emergency,” the lawmakers said in a letter 
to the Commission. Markey authored the original E-Rate program created as part of the 1996 Telecommunica-
tions Act. The program is designed to connect schools and libraries to the internet and ensure access for low-
income students and families. -- The FCC authorized $521K in CAF II funding over the next decade to expand 
broadband in Idaho’s Benewah County. Red Spectrum Communications has agreed—in exchange for fund-
ing— to provide broadband at speeds of at least 25/3Mbps to approximately 185 unserved rural homes and 
businesses, some of which are in tribal areas.  

Broadband Expansions: TDS is heading to Stoughton, WI. The company announced a fiber-to-the-home network 
project that will offer customers up to one gigabit speeds, TDS TV and phone service. Businesses can receive up to 
10 gigabit connections, dedicated fiber and a hosted VoIP business phone service. The Madison-based company 
expects to be connecting customers in Stoughton by the end of 2020. -- Vyve Broadband is working on upgrading 
its rural cable infrastructure, launching 1 gigabit internet service to customers in the City of Hillsboro, Florence and 
Marion, KS. The new download speed is expected to be available in April. 

Distribution: Pluto TV is set to launch in Latin America with 55 media and content partners. At launch, it will 
include 24 live, linear channels curated into categories. Pluto TV Latin America will be available by the end of 
March in 17 countries.

Ratings: The CNN-Univision Democratic debate Sunday evening pulled in more viewers than any other CNN de-
bate this election cycle. A total 10.827mln viewers tuned in, 3.414mln in the A25-54 demo.

Programming: Run out of things to watch on Netflix? Acorn TV is extending its free trial for new subscribers to 
30 days, previously seven days. Interested viewers can use the code “FREE30”. -- There’s still some sports left in 
the US! ESPN is kicking off the 2020 NFL league with more than 13 hours of NFL Free Agency specials through 
Wednesday. Coverage kicked off Monday at 2pm with “NFL Live.” -- FX is indefinitely postponing the Season 4 
premiere of “Fargo,” originally slated for April 19. Production was halted due to the coronavirus pandemic, and a new 
date will be announced when production resumes.
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forms to launch a series of PSAs and multi-channel content to provide messages to the public. NBCU, in partnership 
with the Ad Council and the White House, created digital and social graphics, in both English and Spanish, to inform 
high-risk populations about steps they can take to protect themselves and prevent the spread. ViacomCBS is launch-
ing a multiplatform campaign, led by MTV, to communicate the importance of social distancing. Disney/ABC is work-
ing on priority messaging for parents and families for distribution across channels and platforms.

Fox Buying Tubi: The year of AVOD continues. Fox entered into a definitive agreement to acquire AVOD service Tubi for 
approximately $440mln in net cash consideration. The acquisition bolsters Fox’s DTC digital reach while also deepening 
its capabilities in digital advertising, DTC interfaces and personalization technology. In return, Tubi will be able to leverage 
Fox’s advertising and distribution relationships and its national and local promotional platforms to continue the service’s 
growth. Fox plans to continue to run Tubi as an independent service, but plans to expand its offerings by adding in national 
and local news and sports content. Tubi founder/CEO Farhad Massoudi will remain at the head of the AVOD following 
the closing of the deal, which is expected to come before June 30. “Fox Corporation’s relationships with advertisers and 
distribution partners, combined with the company’s dominance in news and sports programming, will help Tubi continue 
to grow and differentiate itself in the high-growth ad-supported streaming marketplace,” Massoudi said in a statement. “I 
am proud of what the team has already accomplished here at Tubi and we couldn’t be more excited about joining such 
a fast-moving, entrepreneurial company.” Fox will finance the Tubi acquisition principally with the net proceeds from the 
completed sale of its 5% stake in Roku. Its stake was valued at around $350mln. Fox was an early investor in Roku and 
Fox Corp CEO/executive chmn Lachlan Murdoch said he’s excited to expand Fox’s partnership with Roku following the 
Tubi acquisition. The relationship between the two soured last month when Roku threatened to pull Fox’s apps off its plat-
form a day before the Super Bowl. Roku stock skyrocketed 8.8% on news of the stake’s sale.

The Collapse of Theatrical Windows?: With theaters shuttering, will day-and-date releases become common? Univer-
sal Pictures is the first out of the gate, announcing “Trolls World Tour” will be available April 10 for an on demand, 48-hour 
rental. Other in-release movie titles are set to be available as soon as this Friday. The movies will be made available to 
Comcast, Sky and a “broad range of on-demand partners.” Titles to be made available include “The Hunt,” “The Invisible 
Man” and “Emma,” with a suggested retail price of $19.99 in the US. “Universal Pictures has a broad and diverse range 
of movies with 2020 being no exception. Rather than delaying these films or releasing them into a challenged distribution 
landscape, we wanted to provide an option for people to view these titles in the home that is both accessible and afford-
able,” NBCU CEO Jeff Shell said in a statement. “We hope and believe that people will still go to the movies in theaters 
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Covering Covid-19: Content Companies Step Up Efforts
Programmers are shuffling schedules to respond to the coronavirus crisis. The Weather Channel began dedicating 
time during each hour of live programming at 50 minutes past the hour to share educational content aimed at children 
staying home due to school closures. Topics include why thunder happens, how rainbows form and how to stay safe in 
severe weather. Newsrooms are continuing to deal with confirmed cases of the virus, with CNN NYC staffers informed 
Tuesday that an employee has tested positive and is currently in very good health. CBS, ABC, and NBC newsrooms 
have all reported confirmed cases. Univision news anchor Enrique Acevedo posted on Instagram Tuesday that he 
has been in self-quarantine for about a week since his visit to CBS News in NYC to film his show “60 in 6,” where he 
had possible contact with colleagues that have tested positive for Covid-19. “Despite meeting all the criteria for testing 
established in the revised CDC guidelines and Florida’s Department of Health, I have not been able to get tested due 
to supply shortages in the state,” he wrote in a post that promised to share any new information. Premium offerings are 
offering up free content as Americans practice social distancing. AMC Networks’ SVOD Sundance Now is offering a 
30-day trial for new subs with special code SUNDANCENOW30. It comes as the SVOD premieres Season 3 of “The 
Restaurant,” billed as Sweden’s answer to “Downton Abbey.” This week, streamer CuriosityStream released its second 
special “Coronavirus: Combating the Outbreak.” The special and subsequent episodes are being made available for 
free to the public through the SVOD’s YouTube channel. Episode three, “Race for a Vaccine” will premiere next week. 
“We are committed to releasing all the facts we learn about the coronavirus for free so that anyone who wants to learn 
more, can,” CEO Clint Stinchcomb said. In a time of worldwide crisis, news networks are providing critical updates. 
Fox News topped the week in total viewership, averaging 2mln viewers in total day. CNN brought in 1.322mln, followed 
by MSNBC with 1.295mln. In primetime, Fox again took in the most viewers, averaging 3.594mln. CNN came next with 
2.849mln, followed by MSNBC with 2.346mln. On Tuesday, Telemundo premiered a new national weekday newscast 
dedicated to coronavirus and its impact on the Latino community. Univision News is airing a network-wide special, 
“Diario del Coronavirus” (The Coronavirus Diaries), at 3pm every day this week which will pre-empt local programming. 
Meanwhile, the Ad Council is working with the White House, CDC, HHS and major media networks and digital plat-
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For Now: Providers Set Aside Disputes During Coronavirus Outbreak
As they face the common enemy that is the coronavirus pandemic, Cox Media Group and DISH have agreed to 
set aside their retrans dispute for now so that DISH can resume its carriage of 10 CMG stations in markets in New 
York, Oregon, Washington, Arizona, Louisiana, California, Mississippi and Idaho. No word on how long the stations, 
which have been blacked out since mid-January, will be carried by DISH. “We appreciate DISH’s cooperation in 
agreeing to suspend our dispute so that we can help our viewers navigate through this uncertain time,” Cox Media 
Group CEO Kim Guthrie said in a statement. DISH has also agreed to temporarily restore channels owned by Mis-
sion Broadcasting, Marshall Broadcasting Group and White Knight Broadcasting through April 13. “DISH is 
committed to ensuring that our customers have access to critical local news coverage regarding COVID-19 in their 
community,” DISH svp, programming Andy LeCuyer said in a statement. “Our customers always come first, and re-
storing these channels is one more step we’ve taken to help them get through this challenging time.” Folks are also 
banding together on the wireless side, offering those that require additional network capacity access to any extra 
spectrum they don’t need. The FCC granted T-Mobile special temporary authority to use additional spectrum in 
the 600MHz band to help bolster its networks. The Commission said T-Mobile plans to use the spectrum to support 
telehealth initiatives, distance learning, telework and the needs of first responders. T-Mobile will use spectrum that 
was held either in the FCC’s inventory or by other licensees that have consented to T-Mobile’s use of the spectrum. 
Those licensees include DISH, Comcast, NewLevel, LB License Co, Channel 51, Omega, Bluewater and TStar 
License Holdings. T-Mobile will also have access to Sprint’s spectrum portfolio when the pair’s merger closes next 
month as expected, but New Street Research suggested in a note that T-Mobile may try to get early access to that 
as well. New Street also said this could prove to be an important business move for T-Mobile as it looks to perma-
nently bolster its network. “It will be interesting to see what T-Mobile does with the borrowed 600MHz after sixty 
days; they are using it for free now; presumably they would have to pay for it after the first sixty days; but it could 
make sense for both sides if they do (could be an important win for DISH),” New Street said in a note. 

Coronavirus Broadband Access: Sparklight (formerly Cable One) is making unlimited data available on all 
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New Normal: Companies Roll Out Contingency Plans in Face of Covid-19
With a growing number of students and employees working from home, it’s mission critical for the nation’s broadband 
providers during the Covid-19 pandemic. Operators big and small are up-ending their day-to-day operations to ensure 
the safety of their employees while continuing to service their customers. On Thursday, Cox began remotely managing 
its network operations center—a first for the MSO. Cox, which closed down a Rhode Island facility last week for a deep 
clean after an employee’s family member tested positive for the virus, has also increased teleworking and is sending 
regular communications of CDC guidelines to customer-facing employees. Hotwire Communications, a midsize pro-
vider that’s footprint includes Florida, Georgia, SC and NC, has 10 network operations center engineers identified as 
critical who are being voluntarily quarantined in offsite housing for seven-day periods. The NOC/engineering/IT area is 
open only to authorized personnel, with a dedicated entrance and restrooms. Like many other companies, Mediacom 
has been increasing its remote work capacity at a larger scale and for a longer period of time. WOW! has developed 
pandemic plans over the last several weeks. “Although many of our workers already have the ability to work from home, 
we are currently exploring contingency plans for essential workers who don’t typically have a work-from-home option,” 
the company said. It’s a similar story for Cable ONE, which already has a subset of call center personnel positioned to 
work from home. “We’re looking at additional options and making plans as needed to expand that capability if it be-
comes necessary in the coming days and weeks,” a rep said. Industry HR association C2HR has curated a collection 
of resources from employers in its online Knowledge Center, and will update articles regularly. C2HR said that many 
of its members are implementing work-from-home policies, with one industry employer to soon announce a company-
wide work-from-home policy. In addition to suspending non- essential business travel, employers are requiring em-
ployees to report all personal travel plans. Employees who have/will travel to high-risk countries are being instructed to 
stay home for 14 days upon their return to the US. As for concerns over internet overload, the Internet Society posted 
a recent blog reassuring folks that core internet infrastructure providers should be able to easily absorb an increase in 
traffic and demand, especially if the growth is gradual over a period of days, weeks or months. NCTA said that to date, 
its members in areas most affected by the outbreak have reported “modest, but manageable changes” in consumer 
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effectively replace MVPDs’ C-band reception with fiber reception. “Moreover, because MobiTV performs the neces-
sary processing of these signals, MVPDs that use MobiTV in place of satellite-based video delivery are not required 
to maintain IRDs of their own.,  MobiTV said. “We have the operational capability to provide our advanced IPTV 
service to any operator that is connected via fiber to our data center directly or through regional POPs of aggregated 
fiber connectivity.” 

Altice Updates Tiers, Programming: Altice USA has nixed plans to introduce a new line of products for its busi-
ness customers. The operator was set to debut new tiered video packages for “Private Office” business customers 
on July 14, and had notified customers of the change on June 12. According to an Altice spokesperson, the deci-
sion to cut the new packages was not a decision related to the COVID-19 pandemic. Rather, the team found that its 
existing business offerings already fit the needs of those private office customers. -- Altice USA is discontinuing its 
Optimum Silver video tier on September 1, and will transition existing Silver customers to its Optimum Select tier. 
Optimum Select was launched in September 2017, at which point Altice USA stopped offering Optimum Silver to 
new customers. Existing customers were allowed to keep their packages ever since. Optimum Select offers a similar 
channel selection to Optimum Silver, and affected customers will receive channels like HBO, Starz, Showtime and 
the Lifetime Movie Network that are not included with the former. Impacted customers should receive notification 
in writing at least 30 days in advance of the change. 

FCC Announces Wireless Co-Location Agreement: The FCC struck a deal with two historic preservation groups, 
the Advisory Council on Historic Preservation and the National Conference of State Historic Preservation Officers, to 
build out wireless infrastructure, while still protecting historic properties. The agreement amends the Nationwide Pro-
grammatic Agreement for the Collocation of Wireless Antennas that the groups first struck in 2001. The amendment 
updates the review process for co-location. Previously, a project that involved any excavation work outside of the 
current tower site wouldn’t qualify for the streamlined review process. Now, excavation for co-location that is related 
to, but occurs outside the current tower site, does qualify. The FCC said that streamlining small site expansions is 
critical to the buildout of 5G and to ensuring infrastructure resiliency. “This is a vitally important agreement to ensure 
our infrastructure policies can meet the challenges and opportunities of 5G,” said commish Brendan Carr, who is 
leading the FCC’s wireless infrastructure modernization efforts.

There’s No Place Like Sports: Fans are ready for sports to return, and with some leagues already back, passion 
and demand is already growing. In a survey conducted by ESPN, the company found that 78% of fans support 
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professional and collegiate sports leagues returning without fans in attendance, a double-digit increase from results 
in the first wave of survey results back in April, and three times as many as those that oppose it (22%). Of the fans 
surveyed, 59% say they can’t wait for sports to come back and plan to watch as much as they can (up from 56%). 
A majority of fans (64%) agreed that prolonged suspension of live sports have driven greater appreciation for them. 
The net released the newest “There’s No Place Like Sports: And We’re Back” spot celebrating the inspiring spirit of 
sports while demonstrating its unifying power.

Generation Stream: Hulu launched the first installment of its “Generation Stream” study, “Unpacking the Streaming 
Experiences.” Generation Stream is made up of the 90% of the 13-54-year-olds in the US who stream video content 
using one or more streaming services. The report found that in this demographic, 65% say that the networks that 
television and movies come from matter less, and 95% say the rise in streaming services has changed the way they 
watch content in at least one way.

MoffettNathanson Moves on Roku: MoffettNathanson initiated coverage of Roku with a “Neutral” rating and a 
$145 target price. “Having spent much of the past few months researching the connected TV/advertising video-on 
demand (AVOD) opportunity, we are very optimistic about future industry growth, including Roku’s, but see too many 
long-term risks to enthusiastically recommend the shares here,” MoffettNathanson said in a note. In total, MoffettNa-
thanson is anticipating domestic AVOD spending to reach nearly $14bln by 2024 from around $3bln in 2019. 

Fox Sports Gets a New Look: Fox Sports unveiled a redesigned app and website Monday. The revamped designs 
showcase its Bonus Cam experience for enhanced fan access as well as new personalization features that give 
users deeper access to their favorite teams and players. Real-time odds, powered by Fox Bet Sportsbook, are also 
integrated throughout the products. 

FCC Seeks Comments on Pole Ruling Request: The FCC’s Wireline Competition Bureau is asking for comments 
on the NCTA’s July 16 request that the Commission clarify pole owner’s obligations in terms of replacing the poles. 
Initial comments are due Aug 19 and reply comments on Sept 3.

Distribution: Byron Allen’s Entertainment Studios signed a distribution deal to bring seven of its networks to the 
United Arab Emirates on the du telecom platform. This agreement is part of an overall arrangement that will soon 
extend to other Middle East nations including Qatar, Saudi Arabia, Oman, Lebanon, Jordan, Iraq, Bahrain, Kuwait, 
Egypt, Tunis, Algeria, Morocco and their respective territories. -- AMC Networks is now offering AMC+ to DISH and 
Sling TV customers. The $6.99/month subscription bundle includes content from AMC, SundanceTV and IFC as 
well as access to streaming services Shudder, Sundance Now and IFC Films Unlimited. 

Fidelity Starts Upgrade: Fidelity Communications, part of Cable One’s family of brands, began construction on a 
$7.5mln upgrade this month for its fiber network in Arkansas’ Saline and Pulaski Counties. The upgrade covers 520 
miles and will add nearly 100 miles of fiber to the company’s plant. Work is expected to last through April 2021.

Programming: All 8 “Harry Potter” films will be leaving HBO Max on Aug 25. The availability of the series on HBO 
Max was a surprise to fans at launch, and it’s unclear as of now where the films will be headed next. -- BBC America 
is bringing back “Top Gear” on Aug 30 at 8pm for a Nepal special, and then new episodes on Sept 6 at 8pm. -- HBO 
Max will release its first documentary film “On The Trail: Inside the 2020 Primaries “ on Aug 6. In collaboration with 
CNN Films, the doc follows a team of female journalists as they report on the upcoming presidential election. -- EPIX 
greenlit docuseries “By Whatever Means Necessary: The Times of Godfather of Harlem,” set to premiere in fall 2020. 
The four-part series is inspired by the original series “Godfather of Harlem,” and combines interviews and archival 
footage from the Godfather of Harlem series itself. -- SYFY Wire’s first original documentary “Todd McFarlane: Like 
Hell I Won’t” will make its world premiere on Saturday at 11pm as part of SYFY Fan Fest. The doc will also be part of 
a panel on Thursday as part of Comic-Con@Home. SYFY is also diving into shark content, hosting “One Last Bite of 
Summer” beginning Aug 22. The net will marathon the “Sharknado” franchise and other shark-themed movies. -- Be-
ginning Friday, NBC Sports will present more than two weeks of nightly Olympic Games programming across NBCSN 
and Olympic Channel. In all, the nets will highlight more than 100 hours of historic Olympic Games moments from 
the past 25+ years. On Thursday at 6:55am, Olympic Channel will present live coverage of a ceremony at the Olympic 
Stadium in Tokyo, Japan to mark one year to the start of the Tokyo Olympics. -- FX is developing “81 Words,” a limited 
series exploring the stories of gay rights activists fighting to change the medical definition of homosexuality.

People: NBCU promoted Beau Ferrari to chmn of NBCUniversal Telemundo Enterprises, effective immediately. 
He’s succeeding Cesar Conde, who was recently named chmn of NBCU’s news group.
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house, by kind of like the lowest common denominator. 
Very safe, very robust, but certainly not as efficient as it 
could be,” Nafshi said. 

Nafshi said the “holy grail” for his team was finding a way 
to detect those fluctuations, take action in real time and 
continuously keep that cycle going. Artificial intelligence 
and machine learning seemed like the obvious way to go. 

That’s where the Octave platform came in. The project 
built on a lot of what Comcast had previously done with 
the X1 platform. Octave checks more than 4K telemetry 
points on tens of millions of modems every 20 minutes, 
and it is trained to detect when modems aren’t using all 
the bandwidth available to them as efficiently as possible 
and make necessary adjustments. 

“The result of that is a much more efficient way of deliv-
ering that [service], which increased our capacity. But, 
more importantly, what it does is it creates a much more 
reliable service because as interferences come and go, 
we’re able to manage around them and really optimize 
your experience throughout the usage timeframe,” Nafshi 
said. 

When COVID-19 hit, Octave had only been deployed to a 
part of Comcast’s network. As soon as the need arose for 
additional capacity, a team of approximately 25 engineers 
worked seven-day weeks to reduce the wider deployment 
process from months down to weeks. As a result, Com-
cast was able to deliver a 36% increase in capacity right 
when customers needed it most. 

Thus far, Comcast believes it has only seen the tip of the 
iceberg of what Octave can do. Scientists are now work-
ing to optimize the AI algorithms responsible for the col-
lection and analysis of data from those telemetry points. 
“The intelligence and the sophistication and the action 
we’re able to take is an ever-evolving effort,” Nafshi said. 
“We’re continuing to refine and continuing to build and 
continuing to optimize the decision engine as... we collect 
more data, as we understand cause and effect better.” 

– Sara Winegardner

To Lighten the Load
We’ve seen broadband networks performing as well as 
ever through the pandemic, and it’s no secret that we 
have the foresight of cable operators and their engineer-
ing teams to thank for that. Whether that meant increas-
ing speeds or adding additional capacity to the network, 
operators large and small dedicated the dollars to getting 
it done. 

Over the past two years, Charter invested more than 
$25bln in new technology and infrastructure. By monitor-
ing the network constantly, it has been able to look ahead 
and add capacity in areas where it sees the potential for 
network congestion, or to provide additional support for 
critical services like first responders, hospitals and gov-
ernment agencies. Cox is no different, investing more 
than $15bln in its communities over the last 10 years to 
deliver video phone and high speed broadband within its 
footprint, and plans to invest an additional $10bln over the 
next five years. 

Since 2017, Comcast has invested more than $12bln 
in the network to stay ahead of the internet’s explosive 
growth. But when the pandemic began, Comcast took 
another a hard look at its network and determined not 
only what technology it could deploy the fastest, but what 
would be the most efficient in terms of unlocking ad-
ditional capacity and creating an even better customer 
experience. 

“The challenge from a network standpoint is how do you 
evolve the network literally on a dime to be able to meet 
those demands,” Elad Nafshi, svp, next generation ac-
cess networks, Comcast Xfinity told CFX. 

Part of the difficulty that comes with running a network 
is in its constant change. A network is never a stagnant 
thing with fluctuations occurring due to outside interfer-
ences like the rising or falling of temperatures. 

“Traditionally, what we’ve done is we were setting the 
modulation, the efficiency of delivery of data down to the 

https://expo.scte.org/

