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Something Different: Edge Networks to Use ATSC 3.0 for Pay TV Package 
When broadcasters talk about ATSC 3.0, it’s usually in terms of what it can do for addressable advertising, en-
hanced emergency alerts, cars on the go and 4K content. But Edge Networks, which received FCC permission to 
launch two ATSC 3.0 channels in Boise, Idaho, plans to use the NextGen standard to offer a package of 80+ news, 
sports, local and live channels for less than $50/month in Boise, beginning this summer. It’s dubbed Evoca and 
will feature HD and 4K picture quality. Cable operators who’ve been complaining that video isn’t profitable may be 
scratching their heads, but Edge Networks pres/CEO Todd Achilles believes there’s a business case. “Our focus is 
on second and third tier markets. We see that’s where we see the biggest need is. These old business models are 
really beginning to strain under the changes in content costs and technology and everything else,” he said. “Because 
of 3.0’s efficiency over the air… it’s super-efficient. Not only is the pipe you put on the air really big, but you can put 
more channels on that pipe. Our system operates at about 20x the capacity of today’s broadcasters.” He’s also not 
ruling out the idea of partnering with cable operators that are looking to move away from video. “Boise is an interest-
ing market. It’s kind of a TV desert. You’ve got CenturyLink on one side—they pulled the plug on their IPTV service 
and are reselling DirecTV. You’ve got Cable ONE on the other side. They are the least interested of the big cable 
operators of being a TV provider,” Achilles said. CFX wasn’t able to find any programmers who said they have deals 
with Evoca (some said they hadn’t heard of it). Edge Networks isn’t revealing its partnerships yet, though Achilles 
confirmed Evoca will have nationally known cable networks in its lineup. “We’ve got a couple already. We obviously 
can’t announce anything, but as we get closer to launch, we’ll have an announcement about who are content part-
ners are,” he said. “We tend to compete with the cable and satellite package.” One of Evoca’s selling points is that by 
using ATSC 3.0, its signal doesn’t affect and isn’t affected by internet bandwidth in the home, unlike an OTT vMVPD 
like Sling or Philo. It uses a TV antenna and proprietary receiver. Since Edge Networks never had an ATSC 1.0 sig-
nal out, it doesn’t have to dedicate any of its bandwidth to maintaining that legacy signal during its 3.0 transmission. 

Quibi Launch Threatened By Injunction Attempt: Less than a week before Quibi’s launch, a tech company is seek-
ing a preliminary injunction that would force the platform to stop using the tech that powers its vertical video experi-
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will be televised, though all public events surrounding the draft in Vegas will be canceled. The draft takes place April 
23-25, airing across ESPN, ABC and the NFL Network. -- WICT has canceled the April sessions of its Executive 
Development Series and its Rising Leaders Program, with registrants moving to fall sessions. The Signature Lun-
cheon in April is canceled, with details on the revised event forthcoming. All WICT employees are working remotely 
with full capabilities, and all out-of-town business travel is suspended for now. -- The VCTA is postponing this year’s 
Virginia Cable Summit, originally scheduled April 28 and 29 in Williamsburg, VA. No new date slated yet, but the 
group expects it will be sometime in late fall. -- ACA Connects may have postponed this year’s summit, but the 
group is still supporting its members by hosting two webinars on Covid-19. “The FCC’s ‘Keep America Connected’ 
Pledge During the Covid-19 Crisis” takes place on Tuesday at 2pm, and “Covid-19 Preparedness and Response” is 
scheduled for Friday at 2pm.

From the Commission: Another 116 broadband and telephone service providers have taken up FCC chmn Ajit 
Pai’s Keep Americans Connected Pledge, agreeing to take specific steps to keep Americans connected for the next 
60 days. Some notable names taking the pledge include Hotwire Communications, Midco and GCI. The 185 
companies that have now taken the pledge will not terminate service to any residential or small business customers 
because of their inability to pay bills due to disruption from the coronavirus pandemic, waive any late fees and open 
WiFi hotspots to any person, even if they are not a customer. The pledge has also gained the support of the Tele-
communications Industry Association and the US Pan Asian American Chamber of Commerce Education 
Fund. -- Comments are due April 6 on the new truth-in-billing requirements added to the Communications Act of 
1934 by the recently-passed Television Viewer Protection Act. Reply comments are due April 13. Those requirements 
are set to go into effect on June 20, six months after the TVPA is enacted, but the Commission may for “good cause” 
extend the effective date by an additional six months. 

Supporting Distance Learning: Sens Ed Markey (D-MA), Michael Bennet (D-CO) and Brian Schatz (D-HI) 
led 13 other lawmakers in calling on the FCC to temporarily allow schools to use E-Rate program funding to 
offer WiFi hotspots or devices with WiFi capabilities to students lacking internet access at home. The E-Rate 
program is capped at $4bln each year. The FCC has already allocated about $2bln this year, leaving the rest 
available for potential emergency action. “This swift, immediate action would help ensure that all students can 
remotely continue their education during the current public health emergency,” the lawmakers said in a letter 
to the Commission. Markey authored the original E-Rate program created as part of the 1996 Telecommunica-
tions Act. The program is designed to connect schools and libraries to the internet and ensure access for low-
income students and families. -- The FCC authorized $521K in CAF II funding over the next decade to expand 
broadband in Idaho’s Benewah County. Red Spectrum Communications has agreed—in exchange for fund-
ing— to provide broadband at speeds of at least 25/3Mbps to approximately 185 unserved rural homes and 
businesses, some of which are in tribal areas.  

Broadband Expansions: TDS is heading to Stoughton, WI. The company announced a fiber-to-the-home network 
project that will offer customers up to one gigabit speeds, TDS TV and phone service. Businesses can receive up to 
10 gigabit connections, dedicated fiber and a hosted VoIP business phone service. The Madison-based company 
expects to be connecting customers in Stoughton by the end of 2020. -- Vyve Broadband is working on upgrading 
its rural cable infrastructure, launching 1 gigabit internet service to customers in the City of Hillsboro, Florence and 
Marion, KS. The new download speed is expected to be available in April. 

Distribution: Pluto TV is set to launch in Latin America with 55 media and content partners. At launch, it will 
include 24 live, linear channels curated into categories. Pluto TV Latin America will be available by the end of 
March in 17 countries.

Ratings: The CNN-Univision Democratic debate Sunday evening pulled in more viewers than any other CNN de-
bate this election cycle. A total 10.827mln viewers tuned in, 3.414mln in the A25-54 demo.

Programming: Run out of things to watch on Netflix? Acorn TV is extending its free trial for new subscribers to 
30 days, previously seven days. Interested viewers can use the code “FREE30”. -- There’s still some sports left in 
the US! ESPN is kicking off the 2020 NFL league with more than 13 hours of NFL Free Agency specials through 
Wednesday. Coverage kicked off Monday at 2pm with “NFL Live.” -- FX is indefinitely postponing the Season 4 
premiere of “Fargo,” originally slated for April 19. Production was halted due to the coronavirus pandemic, and a new 
date will be announced when production resumes.
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forms to launch a series of PSAs and multi-channel content to provide messages to the public. NBCU, in partnership 
with the Ad Council and the White House, created digital and social graphics, in both English and Spanish, to inform 
high-risk populations about steps they can take to protect themselves and prevent the spread. ViacomCBS is launch-
ing a multiplatform campaign, led by MTV, to communicate the importance of social distancing. Disney/ABC is work-
ing on priority messaging for parents and families for distribution across channels and platforms.

Fox Buying Tubi: The year of AVOD continues. Fox entered into a definitive agreement to acquire AVOD service Tubi for 
approximately $440mln in net cash consideration. The acquisition bolsters Fox’s DTC digital reach while also deepening 
its capabilities in digital advertising, DTC interfaces and personalization technology. In return, Tubi will be able to leverage 
Fox’s advertising and distribution relationships and its national and local promotional platforms to continue the service’s 
growth. Fox plans to continue to run Tubi as an independent service, but plans to expand its offerings by adding in national 
and local news and sports content. Tubi founder/CEO Farhad Massoudi will remain at the head of the AVOD following 
the closing of the deal, which is expected to come before June 30. “Fox Corporation’s relationships with advertisers and 
distribution partners, combined with the company’s dominance in news and sports programming, will help Tubi continue 
to grow and differentiate itself in the high-growth ad-supported streaming marketplace,” Massoudi said in a statement. “I 
am proud of what the team has already accomplished here at Tubi and we couldn’t be more excited about joining such 
a fast-moving, entrepreneurial company.” Fox will finance the Tubi acquisition principally with the net proceeds from the 
completed sale of its 5% stake in Roku. Its stake was valued at around $350mln. Fox was an early investor in Roku and 
Fox Corp CEO/executive chmn Lachlan Murdoch said he’s excited to expand Fox’s partnership with Roku following the 
Tubi acquisition. The relationship between the two soured last month when Roku threatened to pull Fox’s apps off its plat-
form a day before the Super Bowl. Roku stock skyrocketed 8.8% on news of the stake’s sale.

The Collapse of Theatrical Windows?: With theaters shuttering, will day-and-date releases become common? Univer-
sal Pictures is the first out of the gate, announcing “Trolls World Tour” will be available April 10 for an on demand, 48-hour 
rental. Other in-release movie titles are set to be available as soon as this Friday. The movies will be made available to 
Comcast, Sky and a “broad range of on-demand partners.” Titles to be made available include “The Hunt,” “The Invisible 
Man” and “Emma,” with a suggested retail price of $19.99 in the US. “Universal Pictures has a broad and diverse range 
of movies with 2020 being no exception. Rather than delaying these films or releasing them into a challenged distribution 
landscape, we wanted to provide an option for people to view these titles in the home that is both accessible and afford-
able,” NBCU CEO Jeff Shell said in a statement. “We hope and believe that people will still go to the movies in theaters 
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Covering Covid-19: Content Companies Step Up Efforts
Programmers are shuffling schedules to respond to the coronavirus crisis. The Weather Channel began dedicating 
time during each hour of live programming at 50 minutes past the hour to share educational content aimed at children 
staying home due to school closures. Topics include why thunder happens, how rainbows form and how to stay safe in 
severe weather. Newsrooms are continuing to deal with confirmed cases of the virus, with CNN NYC staffers informed 
Tuesday that an employee has tested positive and is currently in very good health. CBS, ABC, and NBC newsrooms 
have all reported confirmed cases. Univision news anchor Enrique Acevedo posted on Instagram Tuesday that he 
has been in self-quarantine for about a week since his visit to CBS News in NYC to film his show “60 in 6,” where he 
had possible contact with colleagues that have tested positive for Covid-19. “Despite meeting all the criteria for testing 
established in the revised CDC guidelines and Florida’s Department of Health, I have not been able to get tested due 
to supply shortages in the state,” he wrote in a post that promised to share any new information. Premium offerings are 
offering up free content as Americans practice social distancing. AMC Networks’ SVOD Sundance Now is offering a 
30-day trial for new subs with special code SUNDANCENOW30. It comes as the SVOD premieres Season 3 of “The 
Restaurant,” billed as Sweden’s answer to “Downton Abbey.” This week, streamer CuriosityStream released its second 
special “Coronavirus: Combating the Outbreak.” The special and subsequent episodes are being made available for 
free to the public through the SVOD’s YouTube channel. Episode three, “Race for a Vaccine” will premiere next week. 
“We are committed to releasing all the facts we learn about the coronavirus for free so that anyone who wants to learn 
more, can,” CEO Clint Stinchcomb said. In a time of worldwide crisis, news networks are providing critical updates. 
Fox News topped the week in total viewership, averaging 2mln viewers in total day. CNN brought in 1.322mln, followed 
by MSNBC with 1.295mln. In primetime, Fox again took in the most viewers, averaging 3.594mln. CNN came next with 
2.849mln, followed by MSNBC with 2.346mln. On Tuesday, Telemundo premiered a new national weekday newscast 
dedicated to coronavirus and its impact on the Latino community. Univision News is airing a network-wide special, 
“Diario del Coronavirus” (The Coronavirus Diaries), at 3pm every day this week which will pre-empt local programming. 
Meanwhile, the Ad Council is working with the White House, CDC, HHS and major media networks and digital plat-
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For Now: Providers Set Aside Disputes During Coronavirus Outbreak
As they face the common enemy that is the coronavirus pandemic, Cox Media Group and DISH have agreed to 
set aside their retrans dispute for now so that DISH can resume its carriage of 10 CMG stations in markets in New 
York, Oregon, Washington, Arizona, Louisiana, California, Mississippi and Idaho. No word on how long the stations, 
which have been blacked out since mid-January, will be carried by DISH. “We appreciate DISH’s cooperation in 
agreeing to suspend our dispute so that we can help our viewers navigate through this uncertain time,” Cox Media 
Group CEO Kim Guthrie said in a statement. DISH has also agreed to temporarily restore channels owned by Mis-
sion Broadcasting, Marshall Broadcasting Group and White Knight Broadcasting through April 13. “DISH is 
committed to ensuring that our customers have access to critical local news coverage regarding COVID-19 in their 
community,” DISH svp, programming Andy LeCuyer said in a statement. “Our customers always come first, and re-
storing these channels is one more step we’ve taken to help them get through this challenging time.” Folks are also 
banding together on the wireless side, offering those that require additional network capacity access to any extra 
spectrum they don’t need. The FCC granted T-Mobile special temporary authority to use additional spectrum in 
the 600MHz band to help bolster its networks. The Commission said T-Mobile plans to use the spectrum to support 
telehealth initiatives, distance learning, telework and the needs of first responders. T-Mobile will use spectrum that 
was held either in the FCC’s inventory or by other licensees that have consented to T-Mobile’s use of the spectrum. 
Those licensees include DISH, Comcast, NewLevel, LB License Co, Channel 51, Omega, Bluewater and TStar 
License Holdings. T-Mobile will also have access to Sprint’s spectrum portfolio when the pair’s merger closes next 
month as expected, but New Street Research suggested in a note that T-Mobile may try to get early access to that 
as well. New Street also said this could prove to be an important business move for T-Mobile as it looks to perma-
nently bolster its network. “It will be interesting to see what T-Mobile does with the borrowed 600MHz after sixty 
days; they are using it for free now; presumably they would have to pay for it after the first sixty days; but it could 
make sense for both sides if they do (could be an important win for DISH),” New Street said in a note. 

Coronavirus Broadband Access: Sparklight (formerly Cable One) is making unlimited data available on all 
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New Normal: Companies Roll Out Contingency Plans in Face of Covid-19
With a growing number of students and employees working from home, it’s mission critical for the nation’s broadband 
providers during the Covid-19 pandemic. Operators big and small are up-ending their day-to-day operations to ensure 
the safety of their employees while continuing to service their customers. On Thursday, Cox began remotely managing 
its network operations center—a first for the MSO. Cox, which closed down a Rhode Island facility last week for a deep 
clean after an employee’s family member tested positive for the virus, has also increased teleworking and is sending 
regular communications of CDC guidelines to customer-facing employees. Hotwire Communications, a midsize pro-
vider that’s footprint includes Florida, Georgia, SC and NC, has 10 network operations center engineers identified as 
critical who are being voluntarily quarantined in offsite housing for seven-day periods. The NOC/engineering/IT area is 
open only to authorized personnel, with a dedicated entrance and restrooms. Like many other companies, Mediacom 
has been increasing its remote work capacity at a larger scale and for a longer period of time. WOW! has developed 
pandemic plans over the last several weeks. “Although many of our workers already have the ability to work from home, 
we are currently exploring contingency plans for essential workers who don’t typically have a work-from-home option,” 
the company said. It’s a similar story for Cable ONE, which already has a subset of call center personnel positioned to 
work from home. “We’re looking at additional options and making plans as needed to expand that capability if it be-
comes necessary in the coming days and weeks,” a rep said. Industry HR association C2HR has curated a collection 
of resources from employers in its online Knowledge Center, and will update articles regularly. C2HR said that many 
of its members are implementing work-from-home policies, with one industry employer to soon announce a company-
wide work-from-home policy. In addition to suspending non- essential business travel, employers are requiring em-
ployees to report all personal travel plans. Employees who have/will travel to high-risk countries are being instructed to 
stay home for 14 days upon their return to the US. As for concerns over internet overload, the Internet Society posted 
a recent blog reassuring folks that core internet infrastructure providers should be able to easily absorb an increase in 
traffic and demand, especially if the growth is gradual over a period of days, weeks or months. NCTA said that to date, 
its members in areas most affected by the outbreak have reported “modest, but manageable changes” in consumer 
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ence. Eko, the company behind efforts to throw a wrench into Quibi’s April 6 launch, claims that the short-form stream-
er misappropriated its proprietary technology for mobile device optimized “Real Time Switching.” At question is what 
Quibi has called its platform’s Turnstyle functionality, which allows viewers to easily switch between watching programs 
in a vertical or horizontal fashion. Viewers may also see different parts of a scene based on which view they choose 
to watch from. “This trade secret technology, which is a critical part of Eko’s technology platform, had been shared 
with Quibi employees under multiple non-disclosure agreements,” said the filing made on behalf of Eko. “In fact, when 
Quibi showed Eko a simulation that appeared to use Eko’s technology, Eko warned the Quibi employees that Eko’s 
technology platform, including its mobile device optimized RTS technology, was proprietary to Eko and could not be 
used without Eko’s authorization.” The claim states that Eko was not made aware of Quibi’s Turnstyle technology until 
the latter’s CES presentation in January. It also accused Quibi of exploiting the coronavirus pandemic as a marketing 
tool “to encourage people to sign up for its Turnstyle platform based on the misappropriated Eko technology.” Quibi has 
said that the claims have no merit and “we will vigorously defend ourselves against them in court.” Quibi is offering a 
90-day free trail to those who sign up on its website this week. Monthly pricing is set at $4.99 with ads or $7.99 without 
ads. In other news, T-Mobile, a major backer of the platform, officially announced its exclusive partnership with Quibi 
Thursday. The service will be available for free for a year to T-Mobile customers on unlimited wireless family plans.

On the Frontlines: Altice USA introduced premium pay Wednesday for customer-interfacing field service and retail 
employees. This increased pay program provides a 20% premium on hours worked, effective immediately and retroac-
tive for the week starting March 28. With most of the company working remotely, Altice has increased the complimen-
tary internet data speed offering it provides to employees to 200Mbps. Others are also increasing pay for techs, retail 
employees and other customer-facing workers. Comcast began offering additional compensation about two weeks 
ago for customers who interact with employees. Verizon said it has a “significantly enhanced compensation plan” for its 
employees deemed essential and unable to work remotely. It has closed 70% of its corporate stores nationwide during 
the pandemic, with the company preparing to re-train and re-deploy thousands of its retail employees to work-from-
home functions. More than a third of Verizon’s installation and maintenance technicians are keeping their work vehicles 
at their homes to support social distancing. AT&T said last week it would pay a 20% bonus above the regular hourly 
base rate to our front-line union employees. Cable ONE has been paying its techs “Purpose Pay” (same as hazard 
pay) “because they’re fulfilling our purpose of keeping our communities connected,” a rep said. 

FCC Votes on Telehealth: The FCC adopted an order that put into place the $200mln in telehealth funding the 
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agency has appropriated through the CARES Act. Funding applications from healthcare providers will be processed 
on a rolling basis. They can seek funding for broadband connectivity, telehealth devices and telecommunications. 
The FCC also adopted final rules for the separate, three-year Connected Care Pilot Program that will offer $100mln 
of support from USF to defray healthcare providers’ costs in providing connected care. Commissioner Mike O’Rielly 
dissented in part, taking issue with the pilot program. He wrote that it “seems to have been half-cooked and rushed 
out the door to take advantage of the current crisis, even though there’s barely anything about it that’s expedited 
or related to COVID-19.” Rather than approve of the pilot program, Democrat Jessica Rosenworcel concurred with 
pilot, expressing disappointment in its lack of performance metrics.

fuboTV, FaceBank Close: fuboTV and entertainment company FaceBank closed their previously announced 
merger Thursday. The joined company will bear the fuboTV name and CEO David Gandler will continue in that posi-
tion. Additional announcements regarding the company’s management structure and board will be coming soon.

From the Commission:  FCC chmn Ajit Pai assured the public Thursday that while internet traffic may be up during 
the coronavirus pandemic, US networks are well equipped to handle it. In conversations with broadband and telephone 
service providers and trade association leaders, Pai heard that network usage has risen about 20-35% for fixed networks 
and 10-20% for cellular networks in recent weeks with increased demand in suburban and residential areas and during 
daytime hours. That is also consistent with what Pai heard in a similar call led by President Trump on Tuesday. -- The FCC 
has proposed a $6mln fine against TracFone for violations of the Commission’s Lifeline program rules. TracFone appar-
ently claimed federal Lifeline funding for customers who were not actually determined to be eligible for the program. The 
fine is based on 5738 apparent improper claims for funding TracFone made in June 2018 and an upward adjustment in 
light of the company’s apparent conduct. 

Another Call for E-Rate Funding: In a letter to House and Senate leadership, 35 senators asked for robust funding 
for all K-12 students to have adequate home connectivity if their schools close due to the ongoing pandemic. That 
funding was left out of the first coronavirus stimulus bill, the CARES Act. The lawmakers are now urging both cham-
bers of Congress to support $2bln in E-Rate funding to be included in the next COVID-19 relief package. “Congress 
must address this issue by providing financial support specifically dedicated to expanding home internet access in 
the next emergency relief package so that no child falls behind in their education,” the letters read.

Doing Good:  A number of Comcast’s senior executives including CEO Brian Roberts, Comcast Cable CEO Dave 
Watson and NBCU CEO Jeff Shell are donating 100% of their salaries to charities to support coronavirus relief 
efforts. “None of us has ever experienced anything like this before, and while it is easy to get mired in the many chal-
lenges we are all facing, I think that in uncertain times like these it is incumbent upon us to remain optimistic and 
look for the good, even if it can be elusive,” Roberts said in an email to staff.  -- NCTA member companies commit-
ted to over $100mln in public service advertising through June to help prevent the spread of COVID-19 and edu-
cate consumers about the impact of the pandemic. The contributions will be based on the collective value of on-air 
advertising time dedicated to PSAs, and the use of public service material on digital and social media properties. 
-- Sinclair is teaming with the Salvation Army for the “Sinclair Cares: Your Neighbor Needs You” initiative to help 
those financially impacted by the pandemic. All Sinclair-owned outlets will engage in on-air, digital and social media 
efforts to support this effort, and the company will match donations up to $100K. 

Distribution: Acorn TV will launch in the UK on April 29. The service will be available in England, Wales, Scotland 
and Northern Ireland. After a free trial, the service will be available for £4.99/month or £49.99/year. -- Starz’s stream-
ing service StarzPlay is now available on Roku TV models in the UK and Mexico, with consumers offered a 7-day free 
trial before committing to a 4.99£ monthly subscription in the UK and $3.99 in Mexico.

Honors: NAMIC announced the nominees for its 2020 Vision Awards, which recognizes programming that reflects 
the lives, spirit and contributions of people of color. NAMIC said it’s aiming to announce winners on May 6 via a 
press release with short video clips. HBO leads the 2020 nominations at 17, followed by NBC at 10 and BET at 8. 

Programming: TLC is checking in on the couples and individuals that have been featured in “90 Day Fiancé” since 
the series launched. In special “90 Day Fiancé: Self-Quarantined” episodes kicking off on April 20 at 9pm, viewers 
will get a peek into how couples and former couples are navigating being together during the coronavirus pandemic.

People: Alden Budill was named head, global partnerships and content strategy for Crunchyroll. She most re-
cently served as svp, head of distribution and partner marketing for Pac-12 Networks. The anime streamer also 
promoted Terry Li to head of 360 and gm of games. 
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Check in to Camp Nostalgia 
As many of us turn to video entertainment to escape these harrowing times, Bravo’s 
upcoming new reality series couldn’t have picked a better name: “Camp Getaway.” It 
turns out that plenty of adults like the idea of returning to the cabins, canoes and color 
wars of their summer camp days. Camp (with adult beverages and fun) is so popular 
that a 300-acre sleepaway camp in the Berkshire Mountain of Kent, CT, turns the 
weekends over to adults, with Bravo recording the fun for the series (premieres May 4, 
10pm). “As a kid, summer is the time of year when you’re absolutely carefree. Whether 
you went to summer camp or not, you’re just focused on having a good time and 
making new friends,” said Sezin Cavusoglu, Bravo’s vp, current production. “I think as 
we get older we get further and further away from that concept. Most of us don’t get 
to enjoy a summer vacation anymore. When you remember your time at camp, you’re 
feeling nostalgic for being carefree, [and that] friendship and camaraderie.” In typical 
Bravo fashion, Camp Getaway focuses more on the camp’s staffers, especially its so-
cial coordinators, who are tasked with making sure the grown-ups have a great time. 
“In the vein of other great Bravo shows, such as ‘Vanderpump Rules’ and the ‘Below 
Deck’ franchise, we know that there is an appetite for the classic upstairs-downstairs 
style show on our air. Our audience is just as interested in watching the dynamic 
of the staff with all their ups and downs as much as they’re interested in seeing the 
aspirational lifestyles of the guests,” said Cavusoglu. Given the sprawling nature of the 
camp, production had to be strategic in using crews and cameras to cover all the ac-
tion. “We learned after the first weekend that we needed more around the clock cover-
age because we saw that there was a lot of action going on—even as late as 3am,” 
Cavusoglu said. Ah, sounds just like how we remember camp. – Amy Maclean

Reviews: “Atlanta’s Missing and Murdered: The Lost Children,” series premiere, 8pm, 
Sunday, HBO. Will audiences be interested in turning from the awful news surround-
ing us and watching this comprehensive, 5-part doc? Perhaps. The series recounts 
the events around the murders and disappearances of some 30 African-American 
children in Atlanta in the late 1970s and early 1980s. Two of the murders were pinned 
on a young black man named Wayne Williams, 23 at the time. The rest were never 
brought to court. Williams was implicated, though never charged. Of course, HBO’s 
slate was set months ago, well before coronavirus became part of our existence. Still, 
we’re hoping some viewers will find this excellent series an edifying escape. Certainly 
true-crime fans will. – “Better Things,”10pm, Thursday, FX. “Seinfeld” is often referred to 
as a sitcom about nothing. While “Better Things” is nothing like Seinfeld, it, too, barely 
has a storyline running through it. Still, it works most of the time. In next Thursday’s 
ep, Sam (Pamela Adlon), a divorced mother of three, visits her brother’s (Kevin Pol-
lack) lavish, new home. Before returning to her modest digs, she visits a marijuana 
dispensary and buys a lavish stash. Her resulting high prevents Sam from being a 
responsible mother, yet it makes for some good comedy. –  Seth Arenstein

FNC	 1.377	 4,233
MSNBC	 0.757	 2,326
CNN	 0.702	 2,159
HGTV	 0.409	 1,255
TBSC	 0.372	 1,144
TLC	 0.364	 1,118
HIST	 0.354	 1,088
HALL	 0.352	 1,081
DISC	 0.306	 940
FOOD	 0.304	 934
A&E	 0.289	 888
USA	 0.277	 851
INSP	 0.263	 807
TNT	 0.258	 794
ID	 0.216	 664
AMC	 0.210	 645
TVLAND	 0.196	 603
HMM	 0.186	 571
ADSM	 0.176	 541
GSN	 0.176	 540
FX	 0.173	 531
BRAVO	 0.168	 515
NAN	 0.167	 514
LIFE	 0.165	 508
ESPN	 0.165	 508
NICK	 0.159	 487
VH1	 0.151	 464
WETV	 0.141	 435
MTV	 0.140	 430
NKJR	 0.139	 427
TRAVEL	 0.136	 419
SYFY	 0.134	 413
FRFM	 0.130	 401
COM	 0.128	 392
DSNY	 0.127	 389
PARA	 0.126	 388
OXY	 0.120	 370
DSJR	 0.118	 363
BET	 0.112	 344
E!	 0.110	 338
NATGEO	 0.109	 335
*P2+ L+SD rankers are based on national 

Nielsen numbers, not coverage. 
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