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On the Frontlines: Companies Facing Covid-19 Confirmations
As more testing takes place in the US, video and internet providers are coming to terms with what to do when a worker 
is diagnosed with Covid-19, as well as how to handle remote working and much more. Altice USA had an employee in 
its Bronx Soundview office diagnosed with the virus Wednesday. This is not an office where employees physically interact 
with customers. “We immediately engaged the Department of Health and made the decision to close the entire facility in 
an abundance of caution. In coordination with the DOH, we engaged a specialized cleaning service to deep clean and 
disinfect the Soundview building,” an Altice spokesperson said. “All employees left the facility and our HR teams have 
been speaking with everyone individually to provide support and those who were in contact with the individual have been 
asked to self-quarantine for 14 days.” On Tuesday, Comcast had a technician in Fairfield, NJ, test positive for Covid-19 
and is in the hospital receiving treatment. “He is a long-time and valued colleague, and our hearts go out to his family at 
this challenging time. We have notified the customers and employees who may have had direct contact with him before 
he became ill to encourage them to contact their health care provider or local public health department if they feel ill,” 
Comcast said. “The health and well-being of our employees and our customers is our top priority, we are following CDC 
guidelines and have already taken the appropriate steps to protect our employee’s health. We are also working closely 
with local Public Health Department.” As providers continue to make house visits, safety out in the community is impera-
tive. “Over the past several weeks, our techs have received additional training on best practices for staying healthy while 
in the field,” DISH told CFX. “They are always asked to stay home if they are sick. And, if our techs find themselves en-
countering someone who is showing symptoms of illness, they are instructed to remove themselves from that situation.” 
Mediacom and other MVPDs said they are asking customers with a scheduled in-home appointment to identify if anyone 
in the home is experiencing flu-like symptoms or may have developed medical issues related to the virus. In these cases, 
they are taking steps to avoid going inside while trying to solve the problem from outside the home and in some cases, re-
scheduling. Altice USA said it’s reminding customers of the digital service solutions available to them—online care, online 
account management, etc. Charter said technicians are still making service calls, with the company continually educating 
staff on best practices and regular disinfection of trucks and equipment.
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forms to launch a series of PSAs and multi-channel content to provide messages to the public. NBCU, in partnership 
with the Ad Council and the White House, created digital and social graphics, in both English and Spanish, to inform 
high-risk populations about steps they can take to protect themselves and prevent the spread. ViacomCBS is launch-
ing a multiplatform campaign, led by MTV, to communicate the importance of social distancing. Disney/ABC is work-
ing on priority messaging for parents and families for distribution across channels and platforms.

Fox Buying Tubi: The year of AVOD continues. Fox entered into a definitive agreement to acquire AVOD service Tubi for 
approximately $440mln in net cash consideration. The acquisition bolsters Fox’s DTC digital reach while also deepening 
its capabilities in digital advertising, DTC interfaces and personalization technology. In return, Tubi will be able to leverage 
Fox’s advertising and distribution relationships and its national and local promotional platforms to continue the service’s 
growth. Fox plans to continue to run Tubi as an independent service, but plans to expand its offerings by adding in national 
and local news and sports content. Tubi founder/CEO Farhad Massoudi will remain at the head of the AVOD following 
the closing of the deal, which is expected to come before June 30. “Fox Corporation’s relationships with advertisers and 
distribution partners, combined with the company’s dominance in news and sports programming, will help Tubi continue 
to grow and differentiate itself in the high-growth ad-supported streaming marketplace,” Massoudi said in a statement. “I 
am proud of what the team has already accomplished here at Tubi and we couldn’t be more excited about joining such 
a fast-moving, entrepreneurial company.” Fox will finance the Tubi acquisition principally with the net proceeds from the 
completed sale of its 5% stake in Roku. Its stake was valued at around $350mln. Fox was an early investor in Roku and 
Fox Corp CEO/executive chmn Lachlan Murdoch said he’s excited to expand Fox’s partnership with Roku following the 
Tubi acquisition. The relationship between the two soured last month when Roku threatened to pull Fox’s apps off its plat-
form a day before the Super Bowl. Roku stock skyrocketed 8.8% on news of the stake’s sale.

The Collapse of Theatrical Windows?: With theaters shuttering, will day-and-date releases become common? Univer-
sal Pictures is the first out of the gate, announcing “Trolls World Tour” will be available April 10 for an on demand, 48-hour 
rental. Other in-release movie titles are set to be available as soon as this Friday. The movies will be made available to 
Comcast, Sky and a “broad range of on-demand partners.” Titles to be made available include “The Hunt,” “The Invisible 
Man” and “Emma,” with a suggested retail price of $19.99 in the US. “Universal Pictures has a broad and diverse range 
of movies with 2020 being no exception. Rather than delaying these films or releasing them into a challenged distribution 
landscape, we wanted to provide an option for people to view these titles in the home that is both accessible and afford-
able,” NBCU CEO Jeff Shell said in a statement. “We hope and believe that people will still go to the movies in theaters 
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For Now: Providers Set Aside Disputes During Coronavirus Outbreak
As they face the common enemy that is the coronavirus pandemic, Cox Media Group and DISH have agreed to 
set aside their retrans dispute for now so that DISH can resume its carriage of 10 CMG stations in markets in New 
York, Oregon, Washington, Arizona, Louisiana, California, Mississippi and Idaho. No word on how long the stations, 
which have been blacked out since mid-January, will be carried by DISH. “We appreciate DISH’s cooperation in 
agreeing to suspend our dispute so that we can help our viewers navigate through this uncertain time,” Cox Media 
Group CEO Kim Guthrie said in a statement. DISH has also agreed to temporarily restore channels owned by Mis-
sion Broadcasting, Marshall Broadcasting Group and White Knight Broadcasting through April 13. “DISH is 
committed to ensuring that our customers have access to critical local news coverage regarding COVID-19 in their 
community,” DISH svp, programming Andy LeCuyer said in a statement. “Our customers always come first, and re-
storing these channels is one more step we’ve taken to help them get through this challenging time.” Folks are also 
banding together on the wireless side, offering those that require additional network capacity access to any extra 
spectrum they don’t need. The FCC granted T-Mobile special temporary authority to use additional spectrum in 
the 600MHz band to help bolster its networks. The Commission said T-Mobile plans to use the spectrum to support 
telehealth initiatives, distance learning, telework and the needs of first responders. T-Mobile will use spectrum that 
was held either in the FCC’s inventory or by other licensees that have consented to T-Mobile’s use of the spectrum. 
Those licensees include DISH, Comcast, NewLevel, LB License Co, Channel 51, Omega, Bluewater and TStar 
License Holdings. T-Mobile will also have access to Sprint’s spectrum portfolio when the pair’s merger closes next 
month as expected, but New Street Research suggested in a note that T-Mobile may try to get early access to that 
as well. New Street also said this could prove to be an important business move for T-Mobile as it looks to perma-
nently bolster its network. “It will be interesting to see what T-Mobile does with the borrowed 600MHz after sixty 
days; they are using it for free now; presumably they would have to pay for it after the first sixty days; but it could 
make sense for both sides if they do (could be an important win for DISH),” New Street said in a note. 

Coronavirus Broadband Access: Sparklight (formerly Cable One) is making unlimited data available on all 
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Covering Covid-19: Content Companies Step Up Efforts
Programmers are shuffling schedules to respond to the coronavirus crisis. The Weather Channel began dedicating 
time during each hour of live programming at 50 minutes past the hour to share educational content aimed at children 
staying home due to school closures. Topics include why thunder happens, how rainbows form and how to stay safe in 
severe weather. Newsrooms are continuing to deal with confirmed cases of the virus, with CNN NYC staffers informed 
Tuesday that an employee has tested positive and is currently in very good health. CBS, ABC, and NBC newsrooms 
have all reported confirmed cases. Univision news anchor Enrique Acevedo posted on Instagram Tuesday that he 
has been in self-quarantine for about a week since his visit to CBS News in NYC to film his show “60 in 6,” where he 
had possible contact with colleagues that have tested positive for Covid-19. “Despite meeting all the criteria for testing 
established in the revised CDC guidelines and Florida’s Department of Health, I have not been able to get tested due 
to supply shortages in the state,” he wrote in a post that promised to share any new information. Premium offerings are 
offering up free content as Americans practice social distancing. AMC Networks’ SVOD Sundance Now is offering a 
30-day trial for new subs with special code SUNDANCENOW30. It comes as the SVOD premieres Season 3 of “The 
Restaurant,” billed as Sweden’s answer to “Downton Abbey.” This week, streamer CuriosityStream released its second 
special “Coronavirus: Combating the Outbreak.” The special and subsequent episodes are being made available for 
free to the public through the SVOD’s YouTube channel. Episode three, “Race for a Vaccine” will premiere next week. 
“We are committed to releasing all the facts we learn about the coronavirus for free so that anyone who wants to learn 
more, can,” CEO Clint Stinchcomb said. In a time of worldwide crisis, news networks are providing critical updates. 
Fox News topped the week in total viewership, averaging 2mln viewers in total day. CNN brought in 1.322mln, followed 
by MSNBC with 1.295mln. In primetime, Fox again took in the most viewers, averaging 3.594mln. CNN came next with 
2.849mln, followed by MSNBC with 2.346mln. On Tuesday, Telemundo premiered a new national weekday newscast 
dedicated to coronavirus and its impact on the Latino community. Univision News is airing a network-wide special, 
“Diario del Coronavirus” (The Coronavirus Diaries), at 3pm every day this week which will pre-empt local programming. 
Meanwhile, the Ad Council is working with the White House, CDC, HHS and major media networks and digital plat-
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WWE’s “Friday Night Smackdown” is going ahead, but with no live audience. The event has also been moved from Detroit 
to WWE’s training facility in Orlando. “We are putting contingency plans in place in the event that upcoming WWE shows 
are canceled by government officials, civil authorities and/or local venues. We are monitoring the situation closely and as 
always we will take the necessary precautions to protect the health and wellness of our fans, performers and employees,” 
said a spokesperson from WWE. Programmers are looking to fill sudden schedule gaps. With the NBA suspending its 
season, TNT is replacing Thursday’s scheduled NBA doubleheader with “Inside the NBA”, and then encores of the 2020 
All-Star Game and the Dec 19 matchup between the Lakers and Bucks. 

Comcast Boosts Internet Essentials: Comcast is responding to the Covid-19 crisis by increasing access and 
speeds of its low-income Internet Essentials service. New customers can sign up for 60 days of complimentary 
service, which is normally available to qualified low-income households for $9.95/month. It’s also permanently 
increasing the service’s speed from 15/2 Mbps to 25/3 Mbps. The changes go into effect Monday. “A hallmark of this 
program has been our flexibility in adjusting Internet Essentials to meet the needs of low-income residents in our 
footprint,” Comcast Cable consumer services pres Dana Strong said in a statement.

More Event Cancellations: The calendar changes continue to pile up as organizations look to limit non-essential 
gatherings. The Broadband Cable Association of Pennsylvania (BCAP) and the Pennsylvania Cable & Tele-
communications Foundation have opted to cancel their 2020 Cable Academy, scheduled for May 6-7 at Kalahari 
Poconos Resort. The event has been around for more than 30 years. While there are no plans to hold it this year, 
organizers said they will announce details for Cable Academy 2021 as soon as possible. No word at our deadline on 
the fate of VCTA’s Virginia Cable Summit, which is scheduled for April 28-29 in Williamsburg, VA. Multichannel and 
B&C’s NY Spring TV Week has been moved from March 24-26 to the week of June 22. Wondering about Wonder 
Women? It was originally scheduled for March 26, but has been moved to June 8. 

The Hill’s Response: Congress decided Thursday to shut down the Capitol to the public until April. Congressional 
office buildings and the Congressional Visitor Center has also been closed with only lawmakers, staff, journalists and 
visitors with official business being allowed entry. The US Courts for the DC Circuit has limited entry to only judges, 
court staff, the media and visitors with business. Oral arguments and hearings before the Court of Appeals, the District 
Court or the Bankruptcy Court will continue, but attorneys must show a bar membership card upon entry. The US Su-
preme Court is closed to the public, with C-SPAN encouraging the high court to livestream oral arguments. The FCC 
has also banned visitors to its facilities, absent special permission from the Office of the Managing Director. The Com-
mission has also advised employees that unless it is absolutely necessary for them to work from the office, they should 
telework beginning tomorrow morning until further notice. The Chairman’s Office will continue to monitor developments 
and will implement additional precautions or relax current precautions. FCC commish Jessica Rosenworcel said the 
Commission should immediately convene the country’s broadband providers to discuss what they’re doing to offer ser-
vice to Americans. “We need to explore how we can facilitate public-private partnerships and consumer education cam-
paigns to expand the reach of connectivity as quickly as possible at little or no-cost to Americans who are impacted by 
the coronavirus,” Rosenworcel said. She also said the FCC should be asking about how data caps can be eliminated 
for the time being and how providers are balancing the safety of workers with the need to keep services running. 

Upfronts are Out: NBCU, ViacomCBS, Fox and WarnerMedia/Xandr have all canceled their NYC upfronts slated 
for May, with all companies announcing digital presentations instead. They join A+E Networks and AMC Networks, 
which had pulled the plug earlier this week. 

Shows Film to Empty Crowd: Late night shows in NYC and LA are taping with no studio audience. TBS’ “Full-Frontal 
with Samantha Bee” was the first to film, taping Wednesday night’s show with no crowd. Bee joked that writers had in-
cluded jokes she hadn’t seen before to liven it up, saying “I’m Samantha Bee, and I’m responsible for 20 unsolved mur-
ders along the Florida panhandle.” Bee added, trying not to laugh, “Guys, I told you that in confidence.” HBO’s “Last Week 
Tonight With John Oliver” and Bravo’s “Watch What Happens Live With Andy Cohen” begin taping live without an audi-
ence Sunday. ViacomCBS shows will also film without an audience. Comedy Central’s “Lights Out with David Spade” 
and “Tosh.0” will start Monday, and MTV’s “Ridiculousness” began filming empty today. “Our top priority is the safety of our 
guests and staff,” said a rep. “There have been no developments at Lights Out or Tosh.0 to cause concern for audience 
members who have plans to attend tonight’s tapings. These decisions have been made out of an abundance of caution.” 

Allen Latest to Offer Tegna Bid: Byron Allen’s Allen Media Group has made an all-cash offer for Tegna. He is 
believed to have offered $20/share, putting the bid at $8.5bln. The station group has also drawn offers from Gray and 
Apollo in recent weeks that have been estimated to be in that range. 
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Still Connected: ISPs Sign on to FCC Coronavirus Pledge
After a number of conference calls held Thursday by FCC chmn Ajit Pai, broadband and telephone service companies 
are announcing that they will not terminate the service of any customer unable to pay their bills for the next 60 days due 
to disruptions caused by the coronavirus. Pai asked those on the calls to take up the Keep Americans Connected Pledge, 
which also asks companies to waive late fees any customer would incur because of their economic circumstances during 
the pandemic and to open all WiFi hotspots to any American requiring access to a broadband network. “This may be a 
difficult time for our nation, but if we all work together, I am confident that we can rise to the challenge,” Pai said. Some 
69 companies agreed to take the pledge and are working quickly to implement it as soon as possible. The list includes 
providers of all sizes, ranging from the likes of Charter and Comcast to small rural op BOYCOM Vision. The plan also 
has been endorsed by a number of trade associations including CTIA, NCTA, USTelecom, WISPA and ACA Connects. 
“With nearly 800 members that employ and deploy a myriad of programs, billing services, technologies and policies, ‘one 
size fits all’ has never worked. However, I’m confident that in this crisis, our ACA Connects members will demonstrate the 
true meaning of ‘one for all, all for one’ to not only ensure our customers are connected, but also to help overcome the 
challenges before us,” ACA Connects pres Matt Polka told CFX. FCC commish Jessica Rosenworcel called Pai’s pledge 
a welcome first step to keeping people online, but said there’s still plenty of work to do. She called for the FCC to use its 
universal service powers to provide hotspots to students unable to attend school during the outbreak and for continued 
coordination between the FCC and health care providers to ensure telehealth services will be available. “We need to 
expand these pledges and make adjustments to FCC programs so that even more Americans can get online during this 
crisis at little or no cost. Where data caps and overage fees are in place, they need to be lifted and eliminated,” Rosen-
worcel said. On the data cap front, AT&T became the first major ISP to suspend broadband usage caps when it made 
its announcement late Thursday. Comcast followed suit Friday, saying it would pause its 1TB data limit for 60 days. Other 
providers are increasing access to their networks through the ongoing pandemic. DISH is providing its entire portfolio 
of 600 MHz spectrum to T-Mobile at no cost for 60 days to help bolster wireless capacity. Starting Monday, Cox’s Con-
nect2Compete is offering a free month of service to new customers. The service is normally priced at $9.95/month. Cox 
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will be televised, though all public events surrounding the draft in Vegas will be canceled. The draft takes place April 
23-25, airing across ESPN, ABC and the NFL Network. -- WICT has canceled the April sessions of its Executive 
Development Series and its Rising Leaders Program, with registrants moving to fall sessions. The Signature Lun-
cheon in April is canceled, with details on the revised event forthcoming. All WICT employees are working remotely 
with full capabilities, and all out-of-town business travel is suspended for now. -- The VCTA is postponing this year’s 
Virginia Cable Summit, originally scheduled April 28 and 29 in Williamsburg, VA. No new date slated yet, but the 
group expects it will be sometime in late fall. -- ACA Connects may have postponed this year’s summit, but the 
group is still supporting its members by hosting two webinars on Covid-19. “The FCC’s ‘Keep America Connected’ 
Pledge During the Covid-19 Crisis” takes place on Tuesday at 2pm, and “Covid-19 Preparedness and Response” is 
scheduled for Friday at 2pm.

From the Commission: Another 116 broadband and telephone service providers have taken up FCC chmn Ajit 
Pai’s Keep Americans Connected Pledge, agreeing to take specific steps to keep Americans connected for the next 
60 days. Some notable names taking the pledge include Hotwire Communications, Midco and GCI. The 185 
companies that have now taken the pledge will not terminate service to any residential or small business customers 
because of their inability to pay bills due to disruption from the coronavirus pandemic, waive any late fees and open 
WiFi hotspots to any person, even if they are not a customer. The pledge has also gained the support of the Tele-
communications Industry Association and the US Pan Asian American Chamber of Commerce Education 
Fund. -- Comments are due April 6 on the new truth-in-billing requirements added to the Communications Act of 
1934 by the recently-passed Television Viewer Protection Act. Reply comments are due April 13. Those requirements 
are set to go into effect on June 20, six months after the TVPA is enacted, but the Commission may for “good cause” 
extend the effective date by an additional six months. 

Supporting Distance Learning: Sens Ed Markey (D-MA), Michael Bennet (D-CO) and Brian Schatz (D-HI) 
led 13 other lawmakers in calling on the FCC to temporarily allow schools to use E-Rate program funding to 
offer WiFi hotspots or devices with WiFi capabilities to students lacking internet access at home. The E-Rate 
program is capped at $4bln each year. The FCC has already allocated about $2bln this year, leaving the rest 
available for potential emergency action. “This swift, immediate action would help ensure that all students can 
remotely continue their education during the current public health emergency,” the lawmakers said in a letter 
to the Commission. Markey authored the original E-Rate program created as part of the 1996 Telecommunica-
tions Act. The program is designed to connect schools and libraries to the internet and ensure access for low-
income students and families. -- The FCC authorized $521K in CAF II funding over the next decade to expand 
broadband in Idaho’s Benewah County. Red Spectrum Communications has agreed—in exchange for fund-
ing— to provide broadband at speeds of at least 25/3Mbps to approximately 185 unserved rural homes and 
businesses, some of which are in tribal areas.  

Broadband Expansions: TDS is heading to Stoughton, WI. The company announced a fiber-to-the-home network 
project that will offer customers up to one gigabit speeds, TDS TV and phone service. Businesses can receive up to 
10 gigabit connections, dedicated fiber and a hosted VoIP business phone service. The Madison-based company 
expects to be connecting customers in Stoughton by the end of 2020. -- Vyve Broadband is working on upgrading 
its rural cable infrastructure, launching 1 gigabit internet service to customers in the City of Hillsboro, Florence and 
Marion, KS. The new download speed is expected to be available in April. 

Distribution: Pluto TV is set to launch in Latin America with 55 media and content partners. At launch, it will 
include 24 live, linear channels curated into categories. Pluto TV Latin America will be available by the end of 
March in 17 countries.

Ratings: The CNN-Univision Democratic debate Sunday evening pulled in more viewers than any other CNN de-
bate this election cycle. A total 10.827mln viewers tuned in, 3.414mln in the A25-54 demo.

Programming: Run out of things to watch on Netflix? Acorn TV is extending its free trial for new subscribers to 
30 days, previously seven days. Interested viewers can use the code “FREE30”. -- There’s still some sports left in 
the US! ESPN is kicking off the 2020 NFL league with more than 13 hours of NFL Free Agency specials through 
Wednesday. Coverage kicked off Monday at 2pm with “NFL Live.” -- FX is indefinitely postponing the Season 4 
premiere of “Fargo,” originally slated for April 19. Production was halted due to the coronavirus pandemic, and a new 
date will be announced when production resumes.
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New Normal: Companies Roll Out Contingency Plans in Face of Covid-19
With a growing number of students and employees working from home, it’s mission critical for the nation’s broadband 
providers during the Covid-19 pandemic. Operators big and small are up-ending their day-to-day operations to ensure 
the safety of their employees while continuing to service their customers. On Thursday, Cox began remotely managing 
its network operations center—a first for the MSO. Cox, which closed down a Rhode Island facility last week for a deep 
clean after an employee’s family member tested positive for the virus, has also increased teleworking and is sending 
regular communications of CDC guidelines to customer-facing employees. Hotwire Communications, a midsize pro-
vider that’s footprint includes Florida, Georgia, SC and NC, has 10 network operations center engineers identified as 
critical who are being voluntarily quarantined in offsite housing for seven-day periods. The NOC/engineering/IT area is 
open only to authorized personnel, with a dedicated entrance and restrooms. Like many other companies, Mediacom 
has been increasing its remote work capacity at a larger scale and for a longer period of time. WOW! has developed 
pandemic plans over the last several weeks. “Although many of our workers already have the ability to work from home, 
we are currently exploring contingency plans for essential workers who don’t typically have a work-from-home option,” 
the company said. It’s a similar story for Cable ONE, which already has a subset of call center personnel positioned to 
work from home. “We’re looking at additional options and making plans as needed to expand that capability if it be-
comes necessary in the coming days and weeks,” a rep said. Industry HR association C2HR has curated a collection 
of resources from employers in its online Knowledge Center, and will update articles regularly. C2HR said that many 
of its members are implementing work-from-home policies, with one industry employer to soon announce a company-
wide work-from-home policy. In addition to suspending non- essential business travel, employers are requiring em-
ployees to report all personal travel plans. Employees who have/will travel to high-risk countries are being instructed to 
stay home for 14 days upon their return to the US. As for concerns over internet overload, the Internet Society posted 
a recent blog reassuring folks that core internet infrastructure providers should be able to easily absorb an increase in 
traffic and demand, especially if the growth is gradual over a period of days, weeks or months. NCTA said that to date, 
its members in areas most affected by the outbreak have reported “modest, but manageable changes” in consumer 
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TRAILBLAZING

IN A DIGITAL WORLD

Navigating Remote Work: Companies are taking different approaches to remote work. On Thursday, Charter revised a 
policy restricting working from home that had garnered some criticism. “We will provide the option to work remotely to em-
ployees we believe can remain productive outside the office without endangering our obligation to provide critical service. 
These steps will enable our employees to continue providing essential communications services to 29 million customers, 
including institutions like hospitals, first responders and government facilities, which help flatten the curve and protect the 
country,” a spokesperson said. “We are developing and implementing increased social distancing plans in our call centers 
and operations facilities.” Charter also announced that it will begin providing an additional three weeks paid time off to be 
used for any Covid-19-related personal need. Cox closed its 6,000-person HQ campus in Atlanta beginning Wednesday 
of last week, with only a few folks still there whose jobs require it, such as building security. That closure involved moving 
a couple hundred network operations center employees remote for the first time ever. Altice USA has implemented a 
remote work program across its entire footprint until further notice for employees whose roles can be performed remotely. 
“For those roles who are unable to work remotely, we are reviewing shift programs and demonstrating flexibility as much 
as possible without impacting our core operations,” a rep said, noting that where it isn’t feasible, the company’s focusing 
on social distancing, frequent cleaning and aggressively sourcing to backfill its supply of wipes, gloves, soap and hand 
sanitizer. DISH said it’s significantly reduced on-site headcount by encouraging remote work where possible. Mediacom 
has moved a number of office locations to A and B shift work weeks to create more spacing.  When the A shift is in the 
office, the B shift will work from home, and vice versa. “Employees in critical operational roles have enacted business con-
tinuity plans so that we can keep operating should one of our offices be impacted by the virus,” a Mediacom spokesper-
son said. “In addition, over the past several years, we have invested and built redundant networks that are monitored 24x7 
to minimize service disruptions, and make sure our network stays operational through a disaster or national emergency.” 
Comcast said it’s asked every employee that is able to work from home, to do so. In addition, it has been transitioning 
thousands of customer service representatives across the country to work from home.

O’Rielly Rides Again: President Trump nominated Republican FCC commish Michael O’Rielly for another term 
Wednesday evening. The Senate will have to approve his nomination. O’Rielly received a number of congrats, 
including from fellow commissioners and industry associations. “As we face the monumental challenges currently 
confronting our nation, it is gratifying to watch the private and public sectors pulling together to rise to the occasion. 
Our work at the Commission persists, meeting the needs of the millions of American businesses, workers, families, 
and students facing unique communications needs and issues,” O’Rielly said in a statement. 

https://arstechnica.com/tech-policy/2020/03/charter-faces-blowback-after-banning-work-from-home-during-pandemic/%3Futm_source%3Dsendgrid%26utm_medium%3Demail%26utm_campaign%3DNewsletters
http://www.theindependentshow.org/
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Groups Seek CCPA Delay: The 4As, The Assn of National Advertisers, California Cable & Telecommunications 
Association and dozens of other groups have asked the state Attorney General to delay enforcement of the California 
Consumer Privacy Act due to the disruption around Covid-19 and the uncertainly in regard to the law’s rulemaking. They 
want the July 1 compliance deadline pushed to Jan 2, 2021. “We believe consumer privacy is an important value that de-
serves meaningful protections in the marketplace. However, we are concerned that given current events and the presently 
unfinished status of the regulations implementing the CCPA, businesses will not have the operational capacity or time to 
bring their systems into compliance,” said a letter signed by more than 30 California and national trade associations. 

Netflix Says No HD for Europe: Netflix is limiting streaming quality on its service for the next 30 days for Euro-
pean users in an effort to reduce the strain placed on ISPs during the coronavirus pandemic. “We estimate that 
this will reduce Netflix traffic on European networks by around 25% while also ensuring a good quality service for 
our members,” a Netflix spokesperson said in a statement. EU internal market and services commissioner and 
former France Telecom CEO Thierry Breton called for platforms to lower streaming quality after having a phone 
call with Netflix CEO Reed Hastings. “Teleworking & streaming help a lot but infrastructures might be in strain. 
To secure Internet access for all, let’s #SwitchToStandard definition when HD is not necessary,” Breton tweeted 
Wednesday. As of now, there are no plans to establish a similar restriction in the US or other regions.

From the Commission: The FCC’s Wireless Telecommunications Bureau extended the deadline for certain licensees in 
the 3650-3700MHz band to transition their existing Part 90 operations to the Citizens Broadband Radio Service. Those 
Part 90 operations are used to provide high-speed broadband, utility communications and other essential wireless ser-
vices. Part 90 licensees that would have been required to transition before Oct 17 will not have until that date to complete 
their transitions. This will not affect the timing of the previously-scheduled June 25 auction of priority access licensees in 
the 3.5GHz band. -- An additional 205 broadband and phone service providers have signed chmn Ajit Pai’s Keep Ameri-
cans Connected Pledge. New companies include Armstrong, NewWave and Service Electric Cablevision.

Gordon Smith Talks Coronavirus: The NAB Show, originally scheduled for April in Vegas, had only been canceled once 
in the organization’s history, in the last year of World War II. In an interview for C-SPAN’s “The Communicator’s” series, 
NAB CEO Gordon Smith said the organization is still figuring out the economic impact of scrapping the show. “This has 
certainly had an impact on us, and to do the thing that is the interest of the health of our exhibitors, our attendees, our par-
ticipants, we had to cancel that show this year, and that is a great injury for lots of reasons,” Smith said. He highlighted the 
importance of broadcasting during a national emergency and the necessity of avoiding service interruptions. “Whenever 
there’s a national emergency, broadcasters don’t want to see service interruptions of any kind, and hopefully our friends 
on the cable and satellite side as well will kind of stand down until we get this behind us and avoid service interruptions if 
at all possible,” he said. “That’s our history of doing that, and I have no reason to believe that won’t continue.”

Broadband Usage Skyrockets With Telework: With plenty of folks being told to work from home, broadband con-
sumption has risen by more than 41% and overall usage in March is on track to set a new usage record. According to 
OpenVault’s latest research, subscribers’ average usage during the 9am-5pm window has risen to 6.3GB, a 41.4% 
increase from January’s figure of 4.4GB. Overall daily usage has grown from 12.19GB to 15.46GB, a 26.8% increase.

Distribution: Hulu has finally arrived on Comcast’s Xfinity Flex platform and will soon be added to X1 as well. For 
now, customers will only be able to access Hulu’s on-demand offering and will not have access to Hulu + Live TV. 
Comcast said Hulu will also soon be integrated with the Xfinity voice remote. 

Programming:  Tennis Channel is introducing a daily, three-hour edition of “Tennis Channel Live” while professional tennis 
tours are on hold. Beginning March 23 at 12pm, the show will serve as a central tennis news and conversation platform in a 
general talk-show format. -- “Conan” is coming back to TBS beginning March 30. Episodes will have been shot remotely on an 
iPhone without an audience, and guests will be filmed via Skype. “The quality of my work will not go down because technically 
that’s not possible,” said Conan O’Brien. -- TBS is presenting a daily digital series “Beeing At Home with Samantha Bee!” to help 
viewers stay sane during the quarantine. Bee has relocated to a woodshed to teach everyone how to chop their own wood for 
warmth while practicing social distancing. -- UP Faith and Family is offering free streaming for families staying in due to corona-
virus. The streamer is offering a specially curated collection of titles at no charge on upfaithandfamily.com/uplift.

People: AMC Networks is adding to its senior leadership team. The company named Dan McDermott pres, origi-
nal programming and co-pres of AMC Studios. He was most recently head of the Lionsgate and BBC Studios 
scripted TV partnership. David Beck was tapped evp and head of programming strategy and business operations. 
He comes over from WarnerMedia, where he served as evp of strategy and operations.
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GUEST COLUMNIST
embraced the Pai pledge, which states:

(1.) No termination of service to any residential or small 
business customers because of their inability to pay 
their bills due to the disruptions caused by the coronavi-
rus pandemic; 
(2.) Waive any late fees that any residential or small 

business customers incur because of their eco-
nomic circumstances related to the coronavirus 
pandemic; and 
(3.) Open Wi-Fi hotspots to any American who 
needs them.

Our association’s platforms are an essential 
information source for our members. The www.
ACAConnects.org website is a “go-to” resource, 
featuring facts, news and updates concerning 

our members’ activities in all 50 states related to the 
coronavirus outbreak and so much more.

We are pleased to announce that we have added a 
coronavirus page to ACAConnects.org to include news, 
official guidance and summaries of what ISPs are doing 
around the country. The link is here: https://acaconnects.
org/covid-19/.

Small businesses have long been the economic en-
gine for Main Street. We understand the bond we have 
with our communities and are proud to report that our 
members have showcased their leadership across the 
country in effort to keep everyone connected.

ACA Connects members are in position to keep the 
country data-strong at a time when all eyes are focused 
on broadband providers. It’s not an exaggeration to say 
that never have so many depended on the smooth func-
tioning of broadband networks built by ACA Connects 
members. I know our members are up to the challenge.

When we get beyond this current crisis, I believe we will 
all be able to look back and say, “We did this together. 
We kept America connected and communicating in good 
ways that helped us all.”

Now More Than Ever, It’s About 
Customers and Communities 
By Matthew M. Polka
ACA Connects President and CEO

Perhaps all of our calendars, whether digital or paper, 
had the month of March filled by mid-February with 
travel, calls, and meetings. At ACA Connects, we 
were planning the last details of our annual DC 
Summit.

Then, Covid-19 hit and instantly changed all 
those plans for everyone.

As soon as we saw the scope and potential impact 
of the coronavirus, ACA Connects moved quickly to 
shift our focus from a three-day Summit to an im-
mediate assessment of our members’ needs.

First, we agreed to postpone the Summit. Then, with 
our Board of Directors, we determined what information, 
resources and counsel our members would require.   

In addition, our team monitored responses from national, 
state and local leaders who have worked to produce 
positive contributions in a non-partisan fashion.

These are not normal times. Schools, businesses, bars 
and restaurants are closing for weeks at a time. Our 
favorite sports are on hiatus until further notice. In all of 
this, we can see first-hand the pivotal role broadband 
has in each of our communities. Reliable, fast Internet 
access is a game changer for so many small and medi-
um-sized communities, and we are proud to deliver this 
service across the country at this urgent time.

We are also honored to work with Federal Communi-
cations Commission Chairman Ajit Pai, who recently 
produced the “Keep Americans Connected” pledge. We 
were honored that Chairman Pai addressed ACA Con-
nects members during our March 17 webinar on his 
three-part pledge, among other issues. I am pleased 
to report that dozens of ACA Connects members have 

Matt Polka
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Taking Things ‘One Day at a Time’
Fans were outraged when Netflix canceled beloved sitcom “One Day at a Time” in 
March 2019, not long after it released the show’s third season. But rather than let the 
show die, they made #SaveODAAT trend worldwide on Twitter within a few hours of 
the cancellation news. Pop TV took notice in June and brought the show back to life. 
“We make the show for the fans so to see how hard they fought to keep it going and 
that it worked feels like a miracle,” executive producer Gloria Calderón Kellett told 
CFX. The fourth season premieres Tuesday at 9:30pm, and the episode will be simul-
cast across TV Land and Logo. Kellett and fellow executive producer Mike Royce 
said the move to Pop has been seamless. Sure, there are a few commercial breaks 
and fans will need to adjust to a slightly shorter show. But otherwise, Kellett and Royce 
said viewers will see the same Alvarez family navigating similar storylines to the ones 
familiar on Netflix. With the move comes an opportunity to gain a slew of new follow-
ers. For the time being, One Day at a Time will air behind all-new episodes of the final 
season of Pop hit “Schitt’s Creek,” and Kellett and Royce are encouraging Schitt’s 
Creek fans to give their show a chance. While the Schitt family and the Alvarez clan 
are quite different, the shows are both about family and love. For the new viewers they 
hope to see on Pop, the pair tweaked Season 4’s opening to ensure anyone could 
enjoy it. “We are excited for new eyeballs and think the new way in will get everyone 
up to speed quickly so they can strap in and enjoy the season!” the pair said via email. 
So if you’re sitting at home practicing social distancing and need a good laugh, Pop 
is a good place to go. “We are so happy to put a little kindness and love and laughter 
into the world, especially right now,” Royce said. – Sara Winegardner

Reviews: “Behind Her Faith,” streaming from Thursday, UMC. There’s little chance 
that Jay Ellis and Paula Bryant-Ellis knew their faith-based interview series would 
begin streaming at a time when many viewers are looking inward for answers about 
life and death. So, it is with this interesting look at different female actors discussing 
their faith. For the most part the visual is simple: the actor is seated with a nonde-
script background. Essence Atkins traces her faith to when she hears the voice 
of God. This story comes not long after she discusses an audition for “The Cosby 
Show.” She notes, by the way, that Bill Cosby never interacted with her inappropri-
ately. A great change from Atkins is the next 20-minute installment, with the outland-
ish and hilarious Niecy Nash. Her path to faith happened when she was 5 year, 
watching TV with her grandmother, and Lola Falana came on the screen. -- No-
table, Not Reviewed: “Pandemic: COVID-19,” premiere, 10pm, Wednesday, Discov-
ery and Science Channel. On the theory that viewers haven’t seen enough about 
coronavirus yet, Discovery and Science will delve into the history of the pandemic, 
breaking down this earth-shattering incident it into its basic elements. For example, 
how did the virus transfer from an animal to a human? What occurred in Wuhan, 
China, and how did the virus make its way around the world? – Seth Arenstein

FNC 1.154 3,546
CNN 0.881 2,707
MSNBC 0.683 2,100
TBSC 0.383 1,178
HGTV 0.366 1124
TLC 0.340 1,044
A&E 0.340 1,044
HIST 0.333 1,025
DISC 0.323 993
FOOD 0.295 908
USA 0.264 812
TNT 0.261 801
HALL 0.252 775
ESPN 0.216 665
INSP 0.216 662
ID 0.214 656
BRAVO 0.212 652
AMC 0.203 625
NICK 0.187 575
TVLAND 0.178 546
ADSM 0.161 495
FX 0.158 485
NAN 0.157 482
LIFE 0.150 461
HBO 0.148 455
HMM 0.146 448
GSN 0.138 425
CRN 0.134 413
WETV 0.127 389
SYFY 0.125 385
MTV 0.123 376
DSNY 0.119 366
FRFM 0.117 361
DSJR 0.117 360
COM 0.117 359
BET 0.117 358
NKJR 0.116 356
VH1 0.115 354
TRAVEL 0.113 348
PARA 0.110 339
OXY 0.108 331
*P2+ L+SD rankers are based on national 

Nielsen numbers, not coverage. 
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