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Waiting Game: Shentel’s Wireless Path Post T-Mobile/Sprint Still Uncertain
While T-Mobile and Sprint may close as early as April 1, one open-ended question continues to be what happens to 
Shentel’s wireless business post-merger given its position as a Sprint affiliate. “We’ve only had very preliminary conversa-
tions with T-Mobile on our wireless segment’s future, and expect those conversations to pick up in substance over the 
coming weeks,” Shentel CEO Chris French said during the company’s 4Q19 earnings call Thursday. “We cannot com-
ment any more on these discussions at this time, but we’ll continue to work on obtaining an outcome that’s in the best 
interest of our shareholders.” Assuming T-Mobile/Sprint closes, New T-Mobile has the option to purchase the operating 
assets of Shentel’s Sprint PCS business for 90% of the entire business value. If T-Mobile declines the purchase option, 
Shentel may elect an option to buy the legacy T-Mobile network and subscribers in its service area and incorporate them 
into an amended affiliate agreement. A third option would see New T-Mobile sell or decommission the legacy T-Mobile 
network and customers in the area so Shentel becomes the exclusive provider of the new T-Mobile service in its service 
area. While initial conversations have started, it could take a while for the things to shake out. The companies have 180 
days from merger close to negotiate an addendum to the agreement. If they can’t agree on an addendum, New T-Mobile 
has 60 days to exercise its option to buy Shentel’s wireless business. If it declines to buy the business, Shentel has 60 
days to exercise its purchase option for T-Mobile subs in the footprint. With an April 1 timeline, that could take a final deci-
sion all the way until February 2021—although execs noted that the two could very well negotiate something outside 
the existing agreement. Another caveat to the timeline, CFO Jim Volk said that if there’s a brand conversion (ie, T-Mobile 
decides to use their brand) the various deadlines would accelerate by about 90 days. On the broadband side of the busi-
ness, Shentel launched its first Glo Fiber FTTH market on Oct 28 in Harrisonburg, VA, with 1723 homes passed at year-
end. It ended 2019 with 126 customers, 177 RGUs. Obviously, it’s early days, but management is optimistic. “We’re seeing 
a 30% attachment rate for our streaming TV service and a 12% attachment rate for our home phone service, which is 
consistent with our projections. While still very early, we’re also seeing ARPUs consistent with our current cable markets, 
and based on our first handful of neighborhoods, we’re achieving a broadband penetration rate of approximately 15% 
after 90 days,” said COO Dave Heimbach. Construction is well underway on Shentel’s first four Glo Fiber markets—Har-
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risonburg, Staunton, Front Royal and Winchester, VA. Construction will also begin this year in Lynchburg and Salem, VA. 
Last week, Shentel received franchise approval for Roanoke, VA. “Together these first seven markets comprise just over 
77K target passings,” said Heimbach, noting that the company is sticking with a standard rate card vs promotional pricing 
for new Glo Fiber customers. Roughly a quarter of subs are taking 1 gig symmetrical broadband with a $90/month price 
tag. “I think it really demonstrates the market’s willingness to pay for value provided by someone other than Comcast.” 
Shentel’s also in the process of launching a fixed wireless broadband offering passing 300K rural households in Virginia, 
West Virginia and Southeast Ohio, using 2.5Ghz of spectrum it purchased. It expects to launch 100Mbps service in the 
second half of the year. For 4Q, Shentel’s revenue of $161mln was essentially flat with a 4Q18. Broadband and tower 
segment growth of $3.8mln and $700K were offset by $4.5mln in lower Sprint roaming revenue from an ongoing dispute 
with Sprint over resetting the roaming fee (an arbitration hearing is expected to settle the dispute in 2Q). Net income fell to 
$13.5mln from $14.9mln a year ago. Broadband revenue in the quarter grew $3.8mln, or 8.2%, to $49.8mln, while wire-
less revenue decreased $3.5mlnn, to $112.4mln.

YouTube TV Plans to Ditch Fox RSNs: The list of virtual MVPDs carrying Sinclair’s regional sports networks continues 
to decline. DISH/Sling dropped the 21 Fox Sports RSNs and YES Network in late July. Fubo TV followed suit in Janu-
ary and now YouTube TV is telling customers that the Fox RSNs and YES will no longer be available beginning Saturday. 
“Please know that we do not take this decision lightly. We value your membership and will continue to strive to build the 
best streaming experience possible,” YouTube said in an email to customers. Sinclair spokesman Ronn Torossian said 
YouTube TV was offered the same terms as its competitors. “Unfortunately, they alone decided to drop these channels cit-
ing ‘rising costs’ despite our offer to actually lower the fees they pay us,” Torossian said in a statement. “We also offered to 
continue negotiating under a short-term extension so that their subscribers could continue to watch their favorite home-
town teams. They’ve not yet responded to this offer.” Sinclair closed on its $9.6bln for the 21 networks (and Fox College 
Sports) in late August. -- Sinclair did score a win this week, with WOW! agreeing to carry Sinclair-Cubs RSN Marquee 
Sports Network. WOW! customers can watch live spring training games starting on March 13. 

Discovery Talking to Cable About An Aggregated SVOD: Discovery CEO David Zaslav is still considering launching a 
streaming service that would aggregate all of its content in one place. “We believe our aggregate content is very strong on 
a standalone basis and in addition would be a great complement to the many other scripted and AVOD/SVOD platforms,” 
Zaslav said on the company’s 4Q19 earnings call. “While being mindful of the balance and importance of the linear pay 
TV business, we are positioned to create dual-revenue stream direct-to-consumer platforms.” When asked about how 



Friday, February 28, 2020  ●  Page 3Cablefax Daily TM  

Discovery would work to keep its linear distributors happy should it launch such an offering, Zaslav said it’s all about being 
open and bringing them into the conversation. “There’s a lot of win-wins here where we can take great content and figure 
out how to get Charter, Comcast, Cox, AT&T, Charlie [Ergen]... to work together to create more value. But the key for 
us is we have to reach everybody,” Zaslav said. “The cable guys aren’t going to wake up and find out what we’re doing. 
They’re going to be in rooms with us figuring out what we’re doing.” One particular area of opportunity would be with the 
cable operators broadband-only customers “that they’re only selling Netflix to,” he added. Zaslav also offered updates 
on Discovery’s upcoming natural history streamer with the BBC and the launch of Magnolia. The company is deciding 
whether it would be better to launch the natural history streamer globally as a separate service or if it should be paired 
together with other Discovery programming. On Magnolia, Zaslav said Chip & Joanna Gaines are “doing great” ahead 
of the channel’s launch and Discovery has greenlit a number of series the couple is producing. Turning to the uncertainty 
around the coronavirus’s effect on the upcoming Olympics, the company is monitoring the situation, but is continuing to 
prepare unless the IOC informs them of a change in plans to hold the games. Discovery, which holds a 51% stake in 
European broadcaster Eurosport, holds Olympics broadcast rights across Europe through 2024.

Comscore Strikes Deal for Comcast TV Data: Nice win for audience measurement company Comscore. The ana-
lytics company will integrate Comcast set-top-box viewing data into its national measurement services. Comscore 
CEO and chmn Bill Livek said the deal will “greatly improve our direct measurement of television households across 
the US,” and called it a “major step” towards more precise measurement and revenue growth.

Univision Sees 4Q Growth After Sale: Just a couple days after Univision announced it will sell a majority stake to 
private investment firm Searchlight Capital Partners and former Viacom CFO Wade Davis’ ForgeLight, the company 
posted a 4Q19 profit thanks to higher revenue and lower expenses. Univision CEO Vince Sadusky described Univision 
as a “re-energized company” during a call with investors Thursday. Davis  will take over as CEO once the transaction 
closes (pending FCC and DOJ approval). “Until then, I’ll work to help ensure a smooth transition and continue to build on 
Univision’s momentum and executing on our strategic plan to provide the best and most relevant news, sports and enter-
tainment content to Hispanics and to provide the most robust platform for brands looking to reach this large market,” said 
Sadusky. Univision expects 1Q20 to be a “record quarter,” according to CFO Peter Lori. “We’re off to a record start com-
pared to where we’ve been historically,” said Lori, largely due to political advertising ahead of the 2020 elections. Univision 
posted $94.4mln in earnings, compared with a $72.7mln loss YOY.  

Peak Cord Cutting: Was 2019 the peak of cord cutting? Analysts at Evercore ISI seem to think so. The firm is forecast-
ing slight sequential improvement in video losses in 2020, coming off a year where traditional video sub losses acceler-
ated sharply. In 2019, losses jumped by 2.4mln YOY, reaching 6.3mln losses. vMVPD growth was consistent with 2018 
at an estimated 2.3mln, reaching total pay TV losses of 4mln, up from 1.7mln in 2018. Evercore found that vMVPD sub 
trends appear to be showing significant seasonality, particularly linked to the timing of football season. The firm estimated 
that two-thirds of 2019 vMVPD net adds came in 3Q19, and is predicting similar seasonality in 2020. This year, Evercore 
predicts the US video industry will lose 3.9mln total video subs, roughly 100K better than 2019, with both traditional and 
vMVPD performance improving marginally YOY. It predicts higher expected losses in cable (particularly Comcast) due to 
an increasing focus on OTT-based offerings such as Flex. As for broadband, the firm predicts faster growth YOY, following 
a year of 2.6mln net adds, 715K coming in 4Q19 alone.

Charter Starts Community Development Fund: Charter launched the Spectrum Community Investment Loan 
Fund Thursday. It issues loans through community development financial institutions to small businesses whose 
goods or services help meet core needs in underserved communities within Charter’s footprint. During the first half 
of 2020, the fund will invest $1mln in New York’s Pursuit Community Finance and another $1mln in Texas-based 
PeopleFund. It will invest $10mln in capital by the end of 2021, making loans up to $1mln to each community devel-
opment fund institution. Charter will also provide each one with a separate grant to provide the business with addi-
tional training and technical expertise to assist them in establishing business practices for long-term success. 

Comcast Ad Monopoly Claims Revived: The 7th Circuit Court of Appeals revived an antitrust lawsuit against Comcast 
in a 141-page ruling. The Viamedia suit alleged Comcast controls and excludes third party sales reps from interconnects 
in some of the most populous DMAs. A federal judge dismissed Viamedia’s refusal-to-deal claim, saying Comcast didn’t 
act improperly but instead declined to do business with a rival. The 7th Circuit opinion found that Comcast “used its mo-
nopoly power over cooperative interconnects to force its smaller retail cable television competitors to stop doing business 
with Viamedia, thereby gaining monopoly power over the market for advertising representation services.” Further proceed-
ings are remanded to the US District Court for the Northern District of Illinois.
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Ancient Times - CuriosityStream Takes Pompeii
It’s been more than 70 years since the last grand scale excavations of Pompeii, leaving 
over two-thirds of the Roman city unexplored. Now, CuriosityStream has teamed up 
with French production company Gedeon Programmes and the Archaeological Park 
of Pompeii for documentary “Pompeii: Disaster Street,” premiering March 19. Curiosit-
yStream had exclusive access to the dig, which was the first time modern archaeologi-
cal tools could be used in the ancient city. “We had a great production company there 
for over 100 days. They captured all the emotions of these archaeologists as they made 
discovery after discovery,” CuriosityStream ep Steve Burns told CFX. “They captured the 
uncovering of huge beautiful mosaics, they began to uncover skeletons of people who 
had died in the eruption, and then the scientists being right there on sight speculating 
based on the evidence of what happened.” The documentary splits time between the 
actual excavation, and hyper-realistic reenactments. Using photogrammetry, a new tech-
nology made from mapping thousands of photos on a wireframe of laser data points, 
archaeologists were able to recreate exactly what rooms looked like, as everything was 
exactly preserved. “The laser allowed us to build a set for the first time, it wasn’t just a 
movie set, it was based on the actual archaeology,” said Burns. “We created the town as 
it was and the streets exactly as it was 2,000 years ago. Then they combined that with 
the actors. It was really exciting. It wasn’t just the same old same old Pompeii show, it 
was really unique.” CuriosityStream took an active role, even helping sponsor some of 
the DNA analysis of discovered bodies. “It was one of our big originals, we took a strong 
editorial role, but we also had some of the greatest filmmakers in the world,” Burns said. 
Leading up to the doc, CuriosityStream is also releasing an episode of its series “Bright 
Now” on Pompeii. – Mollie Cahillane

Reviews: “Temple,” on demand from March 9, Spectrum Originals. Many if not most 
stories start at the beginning. This UK import begins in mid-flight. And its storytelling 
sometimes makes for a bumpy ride, as the action skips between several characters. 
At the outset, viewers meet successful London surgeon Daniel Milton (Mark Strong). 
Eventually, we learn his wife (Catherine McCormack, Mel Gibson’s lover in “Bravehe-
art”) is recently deceased. We then skip to criminals planning a heist; then there’s a 
night scene, where two police officers are stopping cars on a country road, conducting a 
routine check for drivers’ licenses. One driver won’t stop and is shot. Wounded, the driver 
calls a friend, who contacts Milton. He rushes from his wife’s memorial to operate on the 
driver. Where he operates is a key to the premise of this gripping series. Again, those 
who prefer stories that move logically, from point A to B, may find “Temple” vexing. Even 
into the second ep, you’re unsure why Milton practices underground (pun intended) and 
his connection to the criminal set. In this sense Temple is a mystery within a mystery. 
Enjoy it. – “Dave” premiere,10pm, Wednesday, FXX. No, not Kevin Kline’s “Dave.” This 
is a comedy from Kevin Hart loosely based on actor Lil Dickey’s life. Larry David should 
get royalties from this amusing series. – Seth Arenstein
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