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Storm Watch: Cable in Prep Mode as Dorian Descends 
While Dorian doesn’t present the threat it once did to the US, it’s still a powerful Category 2 storm with many along 
the coast of Florida, Georgia, North Carolina and South Carolina urged to evacuate. Internet, video and phone provid-
ers were doing their parts to keep communications going, including Comcast, Charter and others opening up WiFi 
hotspots to the public for free. Atlantic Broadband, which services both Florida and SC, said it would temporarily 
suspend disconnect activity, including disconnects for non-payments so customers have access to services before and 
during the storm. WOW!’s storm prep check list mirrors that of many of its peers, and includes staging satellite phones 
and diesel fuel trucks at headends, updating employee lists and double checking communications plans for social me-
dia, emails, etc. The Weather Channel wasn’t just reporting on Dorian on TV, but also working behind the scenes with 
its affiliates. “We were in touch with Cable Bahamas, which carries The Weather Channel. Part of what we did with 
them is got them maps and messaging and social media to help them try and get the message out,” Weather Chan-
nel pres Tom O’Brien told Cablefax. “We talk to all our distribution partners in the affected areas and offer our services 
to try and spread messages… There’s also the TV Everywhere product we have. It’s an authenticated app that people 
can use on their phones, so if someone loses power or evacuates and doesn’t necessarily have access to the TV, they 
have access to The Weather Channel through TV Everywhere.” With the Bahamas bearing the brunt of what was a 
Category 5 storm, it’s not immediately clear how the operator and its employees are faring. Entertainment Studios 
Networks distribution head Janice Arouh said she and others on Weather’s distribution team have reached out, but 
haven’t heard back yet. With O’Brien joining Weather Channel in February, Dorian marks the first major hurricane he’s 
ridden through as head of the network. Weather Channel’s storm coverage catapulted it up the ratings chart, ranking 
8th among cable nets in total day P2+ for Aug 26-9/1—up from 56th place the week before, according to Nielsen data. 
Fox News topped Weather Channel in primetime coverage Monday night for P2+, but Weather took first place in the 
25-54 demo. It was buoyed by strong tune-in over Labor Day weekend. On Wednesday, the FCC extended communi-
cations provider disaster reporting into GA, NC and SC, asking cable, broadcast, wireline and wireless providers to pro-
vide daily reports of outages and infrastructure updates. Wednesday’s FCC status report, which only included Florida, 
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Shades of Blue: Breaking Down Candidates’ Rural Broadband Plans
Campaign season is in full swing and with so many Democratic candidates still vying for a shot at the presidency, it’s 
only getting harder to find ways in which they differ. Reinstating net neutrality, eliminating provisions that prevent munic-
ipalities from launching broadband networks and correcting the FCC’s widely-criticized broadband maps have widely 
been universal promises from the Democrats in the race, but here’s your rundown of what sets some candidates apart 
so far. Elizabeth Warren The first to release a detailed plan surrounding rural broadband, Warren would have the fed-
eral government award $85bln in grants to close the digital divide. She plans to create an Office of Broadband Success 
within the Department of Economic Development to subsidize the buildout of fiber networks in underserved areas. 
Some $5bln of that would be set aside specifically for tribal nations and expanding broadband access on tribal lands. 
Under her leadership, the federal government would foot 90% of the costs for the construction of that fiber infrastruc-
ture. Cory Booker The NJ senator hasn’t released a formal plan, but he made it clear at a town hall in Orangeburg, 
SC,that at least one thing is a priority. “Rural infrastructure, infrastructure, infrastructure,” Booker said. “From broadband 
to water quality, we need to have a rural infrastructure vision.” He’s also disagreed with Warren over her calls to break 
up big tech, saying the chief executive should not be picking and choosing which companies should be disassembled. 
Joe Biden Some $20bln would be funneled to rural broadband investments under the former veep’s leadership. His 
focus would go to tripling USDA Community Connect broadband grants and partnering with municipal utilities to build-
ing local networks in underserved areas. Under Community Connect guidelines, qualifying areas lack any existing 
broadband speed of at least 10Mbps downstream and 1 Mbps upstream. Pete Buttigieg The mayor of South Bend, IN, 
and his Internet for All Initiative clocks in just below at the $80bln mark and includes promises to close the homework 
gap within his first term. But where he stands apart is in his promises to amp up antitrust review. How does this relate 
to the rural internet story? He would require the DOJ to regularly conduct post-merger reviews to enforce existing com-
mitments made by telecom providers on rural access. The FTC conducts such reviews, but not the DOJ. Amongst the 
information to be offered to the DOJ would be coverage data with speeds and average prices to ensure companies 
are not prioritizing high-income areas over low-income areas. Bernie Sanders Sanders has proposed dedicating more 
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reported more than 35K cable and wireline subscribers out of service, up from 6,884 the day before. Conditions along 
the coasts of the Carolinas were expected to deteriorate Wednesday night and Thursday, with The Weather Channel’s 
hurricane expert Rick Knabb warning that even Hampton Roads, VA, could see some life-threatening storm surge. 

Altice USA-Dolan Settlement Includes News 12 Job, Regional Ops Security: The Dolan Family and Altice USA an-
nounced Tuesday that a settlement had been reached in the former’s suit over operations at News 12, and now we have 
the details. The terms of the agreement, which remain in effect until Feb 28, 2023, require that News 12 maintain at least 
371 full-time employees with the amount of open positions never exceeding more than 10% of total budgeted full-time po-
sitions. News 12 will maintain its current operating structure as well as its fully functioning studios located on Long Island, 
the Bronx and in NJ. No further consolidation of News 12 regional operations will be allowed and a minimum of 80% of 
each News 12 unit’s coverage must pertain to the regions served. The settlement agreement will also survive any sale or 
merger of News 12, and Altice must include Pat Dolan among potential bidders in any sale proceeding. For the Dolans, 
the additional job security for News 12 employees, the assurance that News 12 will keep its current newsroom structure 
and its continued coverage of hyperlocal sports were key aspects of the settlement agreement. “These were the issues 
important to the Dolan Family and why we filed the lawsuit,” Pat Dolan said in a statement. “We’re very pleased they were 
addressed and we appreciate Altice working with us to address these issues.” Altice had no additional comment on the 
settlement. -- News 12 is also getting a distribution boost with its newscasts coming to Verizon Fios customers starting in 
November. The newscasts will serve as an alternative to Verizon’s FiOS1 News, which will be shut down at midnight on 
Nov 15. FiOS customers will also have access to Altice-owned i24NEWS and Cheddar starting in early 2020. 

Disney and Cox Get It Done: ESPN’s ACC Network has another carriage deal, this time with Cox. With this latest 
deal, Comcast remains one of the few major distributors not carrying the net, alongside AT&T U-Verse. If a Com-
cast deal isn’t struck by Saturday, Comcast (which has a heavy presence in Florida) subs won’t be able to watch 
FSU take on LA-Monroe. The Cox deal is good news for ACCN fans in VA and MA, where Cox has a heavy footprint.

Sixth Circuit Dismisses Leased Access Case: A US federal appeals court on Wednesday dismissed NCTA, Com-
cast, Verizon and others’ petition to revisit the FCC’s 2018 leased access order. The order never actually went into 
effect as the court stayed it in May 2008 and OMB disapproved of new information collection requirements imposed 
by it. The FCC vacated the order in June of this year, approving streamlined rules that eliminate the requirement that 
cable operators make leased access available on a part-time basis. Following the vote, the FCC petitioned the US 
Sixth Circuit Court of Appeals to dismiss the petitions for review as moot. Circuit judges Richard Suhrheinrich, Alice 
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Batchelder and John Nalbandian granted the dismissal.

YouTube Fined $170 Million for COPPA Violations: Google has agreed to a $170mln settlement with the FTC 
and NY Attorney General Letitia James over YouTube’s alleged violations of the Children’s Online Privacy Pro-
tection Act. Those allegations against the company include the showing of targeted advertising in videos likely 
to be viewed by children. The settlement also requires Google and YouTube to develop a system that would see 
its creators identify their child-directed content on the site. The fine will be split with $136mln going to the FTC 
and $34mln headed to NY, and while it is more than 30 times greater than the previous largest COPPA fine, the 
decision is coming under fire from lawmakers and advocacy groups. The overwhelming opinion? It’s great that the 
FTC is acting, but the penalty was not high enough and COPPA regulations are not enough to protect children 
online. “As complaints from privacy advocates over the years have amply demonstrated, COPPA is not effectively 
enforced, and companies are not sufficiently incentivized to protect children’s information,” Consumer Reports 
policy counsel Katie McInnis said in a statement. Also responding negatively to the settlement were House Com-
merce chmn Frank Pallone (D-NJ) and House Consumer Protection and Commerce chair Jan Schakowsky 
(D-IL), who called YouTube’s use of children’s personal information a “betrayal of its users’ trust.” Both called for 
more comprehensive federal privacy legislation with strict penalties for companies that abuse their access to 
personal information. 

Amazon Upgrades Fire TV Cube, Adds Soundbar to Product Lineup: Amazon is releasing a second generation 
of its Fire TV Cube with a “hexa-core” processor that’s more than twice as powerful as that included in the device’s 
first run. According to the retail giant, Fire TV has more than 37mln active users. That gives it a sizable lead over 
Roku, which announced it had surpassed 30mln active users in its 2Q19 earnings report. The second generation 
will stay at the $119.99 price point while offering up 4K Ultra HD content at up to 60 frames per second. It will also 
come with local voice control, which Amazon claims executes Alexa voice commands up to four times faster than 
before. It’s currently available for pre-order and will shop in Oct 10. Coming to Amazon’s product lineup for the first 
time are Fire TV Edition soundbars. Also announced Wednesday, the Nebula Soundbar - Fire TV Edition allows for 
video and audio streaming and includes support for 4K Ultra HD. It includes an Alexa-powered voice remote that 
can be used with a customer’s compatible TV as well as the soundbar. The soundbar is available for pre-order in the 
US for $229.99 and will begin shipping Nov 21. 

Federated Wireless Completes Series C Funding Round: Federated Wireless has secured $51mln in Series C 
funding, the company announced Wednesday. Contributors included existing investors Allied Minds, American 
Tower and GIC while newcomers included Pennant Investors and SBA Communications. The funding will be 
directed to Federated Wireless’s CBRS efforts, allowing it to accelerate the availability and adoption of shared spec-
trum CBRS services by wireless carriers, cable companies, utilities and enterprises.  

SiriusXM and Fox Sign Agreement: SiriusXM Radio and Fox News signed a new long-term agreement to con-
tinue carrying Fox News Channel, Fox Business Network,and Fox News Headlines 24/7. The agreement includes 
exclusive audio rights for the channel, as Fox News On-Demand Audio will now be distributed on Sirius’ on-demand 
platform and on Pandora as podcasts.  

beIN Strikes Soccer Deal: beIN Sports and US-based Spanish-launguage broadcast net Azteca America (owned 
by HC2 Network) signed a content licensing agreement. Azteca America now has broadcast rights to all of the 
upcoming 2019/2020 LaLiga Smartbank soccer season (approx 150 live games). The deal comes on the heels of a 
May deal in which Azteca America will exclusively sell advertising on beIN’s sports channels in the US. The earlier 
agreement covers beIN Sports, beIN Sports en Espanol and streaming platform beIN Sports Connect. Previously, 
beIN had its own internal ad sales staff.

Public Affairs: Viamedia, a cross-media local advertising company, is partnering with fast food chain Hardee’s 
again to award a Kentucky college student up to $10K for college tuition. Over the last 6 years, Viamedia and 
Hardee’s have awarded $45K in scholarships to five Central KY students. Entrants will compete for the prize by writ-
ing short essays, beginning Sept 9. The winner will be announced Nov 26.

People: MTV promoted four execs in its content group to svp. Bahareh Kamali was named svp/head of strategic 
development, adding CMT, MTV Studios, MTV Documentary Films and Scripted to her responsibilities. Dara Cook 
will serve as svp, original franchise programming, Benjamin Hurvitz, svp, original series and Sitarah Pendelton as 
svp, original series. All four began their careers with MTV and previously held vp titles.
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Think about that for a minute... 
cable systems that are now “hybrid fiber/coax” and are 
more than capable of locally delivering high-speed broad-
band. The infrastructure is already there! 

So why isn’t it being offered? Because there’s a missing 
component: the middle mile connection. Fiber between the 
major metropolitan points of presence of the internet hubs 
and those small towns. If the local operators could get a 
middle mile connection at a reasonable price, most of their 
customers who want it could get it at a very reasonable 
price! But the “middle mile” is either not there, or there is no 
competition to keep prices down. You want to “fix” the “rural 
problem?” You don’t need to have cities and towns build yet 
another local, “last mile” system. They have already failed at 
doing that many times over! You need to solve the “middle 
mile” issue.

The Warren proposal for $85 billion for municipal ownership 
is based on totally false assumptions; first, that communi-
ties know how to build and maintain complex communi-
cations infrastructures. Look at the history of municipal 
ownership of cable. It’s disastrous, unless you assume that 
almost all these facilities will never be financially sustain-
able and it’s OK that they will always have to be subsidized. 
That’s the history. It usually starts with great promises, 
underestimation of initial costs, overruns, delayed construc-
tion and ultimately the shock of finding out that the system 
will need rebuilds and upgrades almost constantly! Those 
are the facts. 

Folks who know and understand those facts are already 
in place; local, rural cable operators. Fix the “middle mile” 
problem and you’ll get parity in rural broadband, and it 
won’t cost $85 billion to do it!

A Rural Tutorial
Commentary by Steve Effros

I’m very impressed with Elizabeth War-
ren. She’s smart, and more than capable 
of applying facts and experience to policy 
conundrums. The same is true of FCC 
Chairman Ajit Pai and Senator John 
Thune (R-SD), current chair of the Sen-
ate Communications Subcommittee. But all of them display 
a serious lack of understanding of the issue of broadband 
deployment in rural America. Warren just published an 
op-ed piece explaining her “...plan for universal broadband,” 
and Thuneis having a “field hearing” on the subject, but 
didn’t invite any experienced, old-hand rural cable opera-
tors to explain what’s really going on. He should have.

Let’s use the Warren proposal, which could have been writ-
ten by Tom Wheeler’s minions when he was at the FCC, as 
the example of what seems to be some basic disconnects 
as to rural broadband reality.

To begin with, she suggests that the “problem” of lack of 
adequate rural broadband is the fault of the “big” compa-
nies which “...maximized their profits at the expense of rural 
towns…” I guess what she’s saying is that they essentially 
have always chosen not to build run rural systems, prin-
cipally because they lose their shirts every time they try! 
They can’t run rural systems any more than Google can. 
Note that Google never tried. Amazon puts its distribution 
centers near major metropolitan areas with big road and 
airport facilities. I guess that must mean that Amazon is 
intentionally dissing rural America too.

No, that’s not it. These companies, with their major over-
head and need to fund things like legal departments, 
R&D labs and the like will never succeed in rural America 
because the margins are too narrow and the need for pure 
local understanding and dedicated talent is too high. We 
have rural cable systems in just about every significant 
town and outpost in this country. Most of them have built 

(Steve Effros was President of CATA for 23 years and is 
now an advisor and consultant to the cable industry. His 
views do not necessarily reflect the views of Cablefax.)

T:202-630-2099
steve@effros.com

https://c2hrcon.org/

