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New Wave: Steve Weed Rides Again with Frontier Purchase
They say cable cowboys never retire. They just find a new rodeo. So, it shouldn’t have been terribly surprising to see 
Steve Weed saddling up again. When TPG Capital snatched up his Wave Broadband in 2017 for $2.36bln to com-
bine it with RCN and Grande, it brought Weed in as a director of the combined company. But that entrepreneurial spirit 
came calling again. Enter this week’s deal to acquire Frontier Communications’ Northwest operations (Washington, 
Oregon, Idaho, and Montana) for $1.35bln in cash. Weed’s WaveDivision Capital, which has investments in Hargray, 
RCN/Wave/Grande, and Metronet, is teaming with private investment firm Searchlight Capital Partners on the deal. 
It puts Kirkland, WA-based Weed back on familiar ground.  “We grew up in this area, started and ran successful busi-
nesses here, and are excited to be able to continue to serve our community through this acquisition,” Weed said in a 
statement. While Weed and his team built Wave into a company with more than 17K miles of fiber and turned it into 
an aggressive competitor against big players like Comcast, he had a future focus long before founding the company. 
Back in 1996 he became one of the first cable execs to launch high-speed internet service as head of Seattle-based 
Summit Communications, which he sold in 1999. WaveDivision and Searchlight formed a new company to operate 
the Frontier business after the deal closes. There have been rumblings for some time that Frontier has been interested 
in selling off assets. Bloomberg reported last May that the company met with bondholders after an auction for landline 
assets in Florida failed to generate an acceptable price. Frontier said the sale will reduce its debt and strengthen liquid-
ity. It will continue to operate the business and serve customers with existing products and services until the transac-
tion closes. Weed banked heavily on fiber early at Wave Broadband,  and he’s looking to extend Frontier’s fiber reach. 
Across the four states, Frontier’s network passes 1.7mln residential and business locations, of which approximately 
500K are fiber-to-the-premises capable. “Our plan is to invest further in our markets, specifically by extending fiber to 
more homes and businesses, to bring them the high speeds they want. Once the transaction closes, we will have more 
details to share,” Weed said. The states have 350K+ residential and business customers and accounted for $619mln 
of revenue, $46mln of net income and $272mln of adjusted EBITDA for the 12 months end March 31. Frontier counts 
approximately 150K fiber broadband, 150K copper broadband and 35K video connections in the four states. The deal 
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is expected to close within a year, following regulatory approvals and other customary closing conditions.

Retrans Beat: Midco’s retrans deal with Nexstar expires on Friday at 5pm CST. The broadcaster has started run-
ning alerts encouraging viewers to contact the operator. Midco said negotiations continue and “as long as Nexstar 
continues to negotiate in good faith, we believe we will be able to reach an agreement.” Nexstar stations in Midco’s 
footprint include Bismarck, ND, CBS/CW+ affil KXMB and Sioux Falls, SD, CBS affil KELO. Earlier this year, TDS 
Telecom lost Nexstar stations for approximately one month due to a retrans impasse. The broadcaster is currently 
seeking regulatory approval to purchase Tribune for $4.1bln.

Shull to TiVo: TiVo has finally found a permanent leader with its board unanimously electing Dave Shull as pres/CEO 
and a member of the board, effective Friday. Interim pres/CEO Raghu Rau, who has served in the role since July, will 
then transition to the role of vice chairperson of the board. Shull most recently served as CEO of The Weather Chan-
nel prior to it being purchased by Entertainment Studios chmn/CEO Byron Allen. TiVo also announced that it’s rais-
ing its FY2019 expectations, upping revenue estimates to $644mln to $660mln vs the $640mln-$654mln it provided on 
May 9. It now forecasts a GAAP loss before taxes of $72mln-$80mln, lowered from $75mln-$87mln. Additionally, the 
company now expects adjusted EBITDA of $175mln-$185mln, up from the previous range of $172mln-$178mln.

Get the Deal Done: T-Mobile and Sprint are looking at other ways to earn DOJ regulatory approval, including 
divesting wireless spectrum. Reuters has two sources confirming that the carriers were exploring the option while 
Bloomberg reported that T-Mobile and Sprint were considering divesting spectrum back into the government. The 
government would then sell it to establish a fourth carrier. Comcast and Charter reportedly met with DOJ officials 
this week over their possible interest in the airwaves, Bloomberg reported.

Locking Down Local: Comments flooded the FCC Thursday supporting and opposing reform of the Commission’s local TV 
ownership rules, with NAB calling those that would stand against reform “fundamentally backward.” NAB urged the Commis-
sion to eliminate the duopoly rule’s top four prohibition “allowing stations to realize economies of scale, improve their com-
petitive position and make necessary investments in their operations, local programming and physical plant.” “Rather than 
ensuring that the viewing public is served by strong local TV stations, pay TV providers’ proposals are designed to weaken 
their competitors for viewers and advertising dollars and gain an even greater advantage in retransmission consent negotia-
tions,” NAB said in its filing. Plenty of filers stood on the other side of the issue. WTA—Advocates for Rural Broadband, 
a national trade association representing more than 340 rural telecom providers, fought against a relaxation of the top four 



Friday, May 30, 2019  ●  Page 3Cablefax Daily TM  

prohibition, saying further broadcast consolidation would only exacerbate the issue of rising retransmission consent prices. 
One WTA member saw per subscriber retrans fees for the top four stations rise from $1.91/month in 2010 to $21.35/month in 
2019. Another saw its costs grow from $1.20 in 2009 to $16.68 in 2020. “In the end, WTA members have to seriously consider 
how much cost they are willing to absorb as an operating loss or pass onto the consumer,” WTA said in its reply comments. 
“Unfortunately, these analyses frequently lead to WTA members ending their video service.” According to the filing, five WTA 
members stopped offering video in 2017 while at least another two members have ended their service within the past year. 
Free Press said that evidence in the docket “strongly suggests that further deregulation would affirmatively reduce diversity 
in broadcasting.” It also said that as broadcast is uniquely free to viewers, no cable, satellite or digital streaming service could 
be counted as a genuine substitute or competition. Free Press claimed it was more accessible than even free online outlets 
due to the continued existence of the digital divide. “Even if they did produce local news—a dubious proposition—these 
online social media sites are only ‘free’ once you’ve paid to get on the internet in the first place,” Free Press said in its filing. 

Data Divide: The FCC 2019 broadband deployment report continued to draw critics into Thursday following its 
reveal, including Microsoft. The company, which has committed to serving 3mln unserved people in rural com-
munities by July 4, 2022, has been gathering its own data on the digital divide and the availability of broadband. Its 
numbers and the FCC’s didn’t match. “We share the FCC’s commitment to closing the digital divide in rural America, 
but we have concerns that this report continues to rely on inaccurate coverage data,” Microsoft chief data analytics 
officer John Kahan said in a statement to Cablefax. “There is strong evidence, including the FCC’s own subscrip-
tion data and Microsoft data, that broadband is not available to millions of people in America even though the FCC’s 
data says it is. We hope that, moving forward, the FCC adopts appropriate solutions as we’ve previously outlined to 
improve the accuracy of broadband mapping so the country can more quickly close the digital divide.”   

Map It Out: So far, so good on USTelecom’s efforts to gather more accurate data for the FCC’s national broadband 
maps. It’s told the FCC that early data from its mapping pilots in Missouri and Virginia have shown promise with accurate 
data coming in faster on a more granular level. The Broadband Mapping Initiative, which includes ITTA, WISPA, Verizon, 
AT&T, Frontier and more, expects to present its pilot results to the FCC as early as July and estimates that it will release 
a national broadband map available to the public in 3Q20. It’ll come at a significantly lower cost than the $350mln allo-
cated to the FCC for its mapping methodology, with USTelecom saying the total cost will fall between $10-12mln. 

5G Footprint: Sprint launched its mobile 5G service Thursday in areas of Atlanta, Dallas-Fort Worth, Houston and 
Kansas City. Joining the city lineup in the coming weeks will be Chicago, LA, NYC, Phoenix and Washington, DC. 
Sprint claims its 5G footprint after those city launches will total 2180 square miles and 11.5mln people. 

Georgia on Their Minds: Content companies are sounding the alarm over Georgia’s recently passed abortion bill. At this 
point, it sounds like they’re taking a wait-and-see approach. “If this highly restrictive legislation goes into effect, we will re-
evaluate our activity in Georgia. Similar bills—some even more restrictive—have passed in multiple states and have been 
challenged. This is likely to be a long and complicated fight and we are watching it all very closely,” AMC Networks said 
Thursday. The new restrictive abortion law is not slated to be enacted until Jan 1—and court challenges could delay that 
further. AMCN joins Disney, Netflix and WarnerMedia in threatening to pull out of what’s been called the “Hollywood of 
the South,” with Georgia’s generous tax credits helping it build a booming TV & movie filming business. WarnerMedia said 
it will watch the situation closely and will reconsider Georgia as the home to any new productions if the law holds. NBCU 
issued a similar statement, adding that it expects the GA law and similar legislation in other states to face serious legal 
challenges that will stop them from going into effect while the process proceeds in the court.

Getting Kraft-y: Comcast Business has entered into an agreement with the Kraft Group to increase its businesses’ 
connectivity speeds up to 1 Gig, a 10-fold increase. It will also bring the X1 for Business experience to the 88 luxury suites 
at the New England Patriots’ Gillette Stadium along with video service on more than 1K HDTVs throughout the complex. 

Programming: “Shark Week” returns to Discovery July 28-Aug 4, with more than 20 hours of shark programming. Last 
year’s stunt, the 30th for the net, reached 34.9mln total viewers across total day and was the fourth-highest rated Shark 
Week on record for 25-54s and 18-49s. -- CuriosityStream is celebrating the 50th anniversary of the lunar landing with 
the premiere of 4K film “Return to the Moon” on June 13. The streamer is also launching programming event “New Moon 
Mondays” on June 17, which delivers space docs, expert insights and analysis and stories from the Apollo 11 mission.

People: NBCU’s Bryce Gama has been upped to CFO, NBCU content distribution. Gama first joined NBCU’s con-
tent distribution team in 2016 as vp, pricing & strategy. Prior to that, Gama spent 15 years at Disney serving in his 
last role as vp, corporate financial planning & analysis for Disney’s media businesses. 
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Unplug: An ‘American Princess’ at the Ren Faire
What if, whenever you needed an escape from reality, you could jump back in time to a 
simpler age full of noble knights, traveling bards and beautiful queens? Enter Lifetime’s 
“American Princess,” which follows bride-to-be Amanda (Georgia Flood) as she enters 
a downward spiral after discovering her fiance cheated on her the morning of their 
wedding. She runs away from the scene towards what she thought was a theme wed-
ding, but turned out to be the local Renaissance Faire. The series (premiering Sunday 
at 9pm) is based on creator Jamie Denbo’s own experience of heading to her local 
Renaissance Faire when she needed a break from her personal life. She, like Amanda, 
unplugged from all the conveniences in her life, instead focusing on the people around 
her. “When I did the Faire, we weren’t as plugged in,” Denbo told Cablefax. “I was escap-
ing my own personal life, now as much society’s rules for human connection. Amanda’s 
doing both. We’re all doing both.” And with so many people today focusing on record-
ing whatever live events they’re able to attend, Denbo wanted viewers to see through 
Amanda’s eyes what it’s like when you distance yourself from those technologies. “We’re 
making a choice to experience it and risking the idea that we’re not going to remember 
it as clearly,” Denbo explained. “We don’t really need all that stuff. Your brain is the best 
computer that exists.” It’s during this time that Amanda meets many of the “rennies,” or 
staff working at the Renaissance Faire. All mean well, working together to entertain audi-
ences on a daily basis, and some were based on people Denbo encountered on her 
adventures. Denbo hopes that the show will introduce the Renaissance Faire to a whole 
new group of people, offering them a refuge from their own hardships. “I hope it makes 
them realize that there’s a place they can still go where they’re not going to judge you for 
how you dress or show up that day,” Denbo said.– Sara Winegardner

Reviews: “Deadwood: The Movie,” premiere, 8pm, Friday, HBO. Who said you can’t 
go home again? Fans of “Deadwood,” the somewhat fictionalized account about a 
very real place, will feel comfortable quite quickly Friday evening. They’ll sink into 
Deadwood’s mud- and blood-filled streets, and quench their thirst at several saloons. 
When they’re tired they can retire to rented rooms above the saloons. What goes on 
after that is their business. You see, prior to the time this film begins, 1889, Deadwood 
was largely a lawless territory inside what became South Dakota. Despite statehood 
and telephone poles, things haven’t changed too much from the series three seasons, 
which ended in 2006. That’s one of the joys of this film. Another is that nearly the en-
tire cast, a motley crew for sure, is back. They’re 13 years older, though most look well. 
Even Deadwood’s spirit, the salty, unscrupulous saloon proprietor Al Swearengen (the 
wonderful Ian McShane), appears trim, his foul mouth in fine form. Little more than 90 
seconds into this 90-minute farewell, Al utters the first of multiple F bombs. Thing is, 
they sound like Shakespeare in the stylized language David Milch lovingly resurrect-
ed for this movie. Also a treat is Gerald McRaney, who plays a bad guy with aplomb. 
It’s not a blockbuster film, but a satisfying one. Enjoy. – Seth Arenstein
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FNC 0.753 2,301
ESPN 0.596 1,821
MSNBC 0.529 1,615
USA 0.380 1,160
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HALL 0.326 997
HIST 0.313 955
ID 0.277 847
TLC 0.262 801
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FOOD 0.255 780
CNN 0.254 776
A&E 0.246 752
NICK 0.216 661
TVLAND 0.193 591
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AMC 0.145 444
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