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INTX EXxit: NCTA Shuttering Annual Tradeshow

Anyone at this year’s INTX in Boston had to see the writing on the wall. Speculation over how much longer
NCTA could continue its 65-year-old annual trade show was put to rest Wed, with the association announcing
it was nixing the event. The change, billed as a decision by the trade association and its board, is immediate,
with next year’s gathering set for DC in April canceled. That could bode well for NAB’s annual conference,
which was going to overlap the event. Already, many of cable’s shows regulars had migrated to the revamped
NAB conference. “We are now exploring new and better ways to tell our story, to gather our community, to
advance our growth and present our vision of the future,” NCTA chief Michael Powell wrote in a blog post Wed.
Given that these events must be booked more than a year out, NCTA will lose deposits, but Powell argues that
large trade show floors with exhibit booths and artificial schedules are an “anachronism.” Hardly the image the
group, which just renamed itself NCTA, The Internet & Television Association, wants to paint. “Contemporary
venues emphasize conversation, dialog, and more intimate opportunities to explore and interact with technolo-
gy. Ending INTX gives us a clean slate and we are excited to explore presenting our industry in new and differ-
ent ways,” Powell wrote. He signed off by acknowledging the many years of fond show memories the industry’s
members have: “But all good things must come to an end. And endings hold the promise of new beginnings.”
NCTA declined to comment on what the move means for its staffing, saying it does not comment on personnel
matters. (We hear Barbara York, svp, industry affairs, isn't going anywhere as a result). NCTA has seen its an-
nual gathering’s attendance go from about 30K at its peek to around 8K this year. The association has rebrand-
ed the trade show over the years, taking it from The National Show to the Cable Show before rebranding it as
INTX: The Internet & Television Expo in 2015. While there’s been questions for years over whether NCTAs show
was still needed in this day and age, other more niche shows are seeing growth. The announcement came as
SCTE/ISBE is in the middle of its annual Cable-Tec Expo in Philly. Attendance figures won't be released until
Thurs, but we're told it is up YOY. And the exhibit floor was bustling, at times with booths so full of people it was
hard not to bump into people. NCTC and ACA’s Independent Show has seen YOY increases in attendees, with
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the annual gathering of independent operators seeing its exhibit floor grow significantly over the years. Even
ACAs much smaller lobbying-focused Summit in DC has attracted several vendors. Then there are the big-
gies... CES set a new attendance record of more than 177K in January. The NAB Show had more than 103K
registered attendees this year, on par with 2015. And the industry also is participating more in consumer-facing
shows such as SXSW and Comic-Con.

Cable-Tec Notebook: Imagine what it would look like if every object you brought into your home could be
connected to the Internet of Things. And therein is the problem for operators. “The challenges companies face
is not so much the technology, but how the evolution of that technology happens,” said Sanjay Dorairaj, sr
director of Comcast’s Innovation Labs, at an SCTE/ISBE Cable-Tec Expo workshop. When there is an infinite
innovation space as there is with I0T, he said the question becomes how does an MSO rationalize all these
ideas and pick the one that makes the most sense. He advises MSOs to think about l0T as another vertical to
broaden their revenue generating opportunities. Another issue in the space is that there’s a lack of standard-
ization. Dorairaj encourages folks to join the Open Connectivity Foundation, which is creating a specification
and sponsoring an open source project to unlock the 1oT market. -- At its annual WICT Tech it Out event, WICT
announced a new fellowship to support career development for high potential women working for tech sup-
pliers. It's named in honor of Nomi Bergman, a senior executive officer in the Advance/Newhouse Compa-
nies and former President of Bright House Networks. Bergman has mentored many women in the industry,
particularly in tech. She is a graduate of WICT’s 1st BLMI class and is a past WICT Woman of the Year and
Women in Technology award winner. A visibly moved Bergman received a standing ovation before giving a
few remarks. She said she’s spent some time thinking about why there are so few women in tech or executive
leadership and has decided women often overthink and ruminate over small things, dwelling on the source of
problems rather than solutions. “We should all learn to move on and live big,” she said, recommending Susan
Nolen-Hoeksema’s book “Women Who Think Too Much.” -- Women in Technology winner Theresa Hennesy
gave Comcast a shout-out in her acceptance speech, thanking her employer for allowing her “the opportunity
and platform to carry out my passion for promoting women of all ages to pursue STEM education and STEM
careers.” The group svp, technical advisor for Comcast Cable later talked at WICT Tech it Out about how she
takes advantage of the company’s intern program. “This is not mentor and mentee. We both are going to learn
from each other,” she said. Highlighting the importance of this was a statistic that fellow WIT winner and Com-
caster Sherita Caesar threw out and attributed to NBCU CEO Steve Burke: The avg age of a Comcast exec is
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58, but it’s trying to deliver content to 18-34s. -- Congrats to Greg Babinski, system technician Ill with Charter
in New Port Richey, FL, who performed the best among the field of 28 competitors to capture the 26th Annual
SCTE/ISBE International Cable-Tec Games title Tues evening. A member of the association since 2006, he’s
claimed the title 3 times in 9 years.

Indie NPRM: All attention is on the set-top order scheduled for an FCC vote today, but there is an NPRM teed
up on independent programming. FCC commish Mignon Clyburn has led the charge on it, and she penned an
editorial on the issue in The Huffington Post Wed. She noted that public filings in an NOI on the issue had indie
programmers describing “how in negotiating for carriage with a pay-TV provider, they are often forced to ac-
cept clauses that restrict competition and inhibit their ability to grow.” The most-favored nation and alternative
distribution method clauses are “real barriers,” with now the time to move forward and prohibit these practices,
she wrote.

Debate Streaming: Mon night’s Presidential debate wasn’t only a record for TV telecasts (CFX, 9/28). YouTube
reported that the event was one of its biggest live streams in the company’s history, garnering nearly 2min live
concurrent viewers and 3min live watch hours across the 6 news organizations that streamed the debate on
the platform. A little context: “We took a look at 2012 debate viewership on YouTube. Compared to 2012, [Mon]
night's debate had 14x larger live viewership, 5x higher watch time, and 4x more peak concurrent viewers. And
views on all debate-related videos exceeded 88 million,” said YouTube in a blog post. Meanwhile, Facebook
reported that 18.6miIn US users created 73.8mIn debate-related posts, likes, comments and shares, and Face-
book Live debate-related videos generated 55min views on Mon. Streaming even neared Olympic proportions,
according to content delivery network services provider Akamai. Live video streaming traffic from Mon night’s
debate peaked at 4.4 Tbps on the Akamai platform, nearing the Rio games’ highest single event peak of 4.5
Tbps during the women’s team gymnastics final, the company said. “It’s the equivalent of downloading 110 two-
hour HD movies every second,” according to Akamai sr manager, media and gaming professional services Ben
Bloom. In terms of social, Nielsen reported there were 17.1min Twitter interactions about the debate throughout
Monday from 2.7mIn people in the US.

Press Clippings: National Amusements Inc, controlling shareholder of CBS Corp and Viacom, is asking the
2 companies to explore a merger, according to a Reuters report. The Sumner Redstone-owned company plans
to request independent board committees to discuss the possible combo. Speculation of a potential merger

has ramped up in recent weeks after Viacom CEO Philippe Dauman left the company. However, CBS CEO Les
Moonves told investors at a conference earlier this month that the 2 were not in active discussions at that time.

Carriage: Grande Communications has added Pop TV and Fantasy Sports Network to its channel lineup, effec-
tive Oct 1, for residential and business customers in Austin, Corpus Christi, Dallas, Midland, Odessa, San Antonio,
San Marcos, Temple, and Waco, TX.

Warrant Agreement: Harmonic has entered into a warrant agreement with Comcast Corp, which lets Comcast
acquire shares of common stock of Harmonic based on specific CableOS and other Harmonic product sales and
deployment milestones during the term of the warrant.

Programming: CNN greenlit “United Shades of America with W. Kamau Bell” for its sophomore season to air
this spring. The Emmy-nominated series uses humor to balance the country’s difficult conversations regarding
race. -- In honor of veterans, History will host a Veterans Day marathon event featuring its original docuseries
“The Warfighters,” which shares a variety of US Special Operations Forces missions in Irag and Afghanistan
via 1st-person accounts. 4 back-to-back new eps will air Nov 11 at 8pm on the net, with additional new eps
airing in early 2017. -- ESPN will exclusively air the 2016 MLB National League Wild Card Game on Oct 5 at
8pm. It will also be available on ESPN Radio, ESPN Deportes, ESPN Deportes Radio and live streamed

on WatchESPN. Pregame coverage begins at 5pm with eps of “Baseball Tonight” and “SportsCenter on The
Road.” -- Nat Geo launched a nationwide college campus tour for its new film “Before the Flood” to raise
awareness about climate change. Produced and narrated by Leonardo DiCaprio, it follows DiCaprio around

5 continents and the Artic as he shows audiences the impact of climate change. Nat Geo also partnered with
Rock the Vote and theSkimm to ensure all film screening attendees register to vote and are informed on the is-
sues. -- French language entertainment channel TVSMONDE USA partnered with the Seattle International Film
Festival for the 2016 French Cinema Now festival. TV5SMONDE Cinema On Demand, available on Comcast
and Verizon, will showcase SIFF’s official selections from Sept 30-Nov 25. -- Season 3 of “Bitchin’ Rides” will
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return Oct 11 at 9pm on Velocity
with special back-to-back eps. It
follows Dave Kindig as his team as
they sketch, design and assemble
cars of all types and decades.

#WildForLife: Discovery Comm
launched a multiplatform campaign
on Sept 28 to raise awareness
about endangered species and il-
legally sold animal products, in con-
junction with the US Wildlife Traf-
ficking Alliance and the US Fish
and Wildlife Service. The Edward
Norton-narrated PSA will air on Dis-
covery’s US channels next month
with customized global versions to
follow, in addition to social media
tactics to protect wildlife under the
#WildForLife hashtag.

People: Viacom named Christian
Kurz to the newly created global
position of svp, global consumer
insights where he will give insight
and analysis on audiences from
around the world. He will report to
Colleen Fahey Rush, Viacom’s chief
research officer and evp, and Jose
Tolosa, VIMN’s COO.

Mark Your Calendar: Just a heads
up that we’ll be honoring our Most
Powerful Women in Cable at a
special event on Nov 17 at the
Edison Ballroom in NYC. Be on the
lookout for details soon, but we're
cooking up something special this
year. And don’t miss your chance
to give your company’s honorees a
shout-out in this year’s magazine!
Ad space close Oct 28.
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Think about that for a minute...

Just Asking
Commentary by Steve Effros

Summer is over. The election sea-

son will be over in a little more than a
month. While fall might be in the air,
and the cooler temperatures and pretty
trees will suggest that there is real
change coming, | wouldn’t bet on it. Certainly not in the
area of telecommunications policy.

First things first; this column is being written before the
FCC votes on Thursday on the so-called set-top-box
NPRM. I have no idea what’s going to happen, since for
a very long time now I've suggested that Commissioner
Rosenworcel holds the key swing vote in that proceed-
ing, and she hasn't told me which way she’s going to go.
To her credit, she has said the entire proceeding is too
complicated, the way they are going about it is awkward,
and it might be a good idea to let folks know what they
are actually proposing to do before they get to a vote.

All of that makes sense. But it doesn'’t tell us, at the end
of the day, which way she is going to vote, because
there’s a whole lot of political pushing and shoving going
on in the background that really has nothing to do with
the highly complicated, technical issues surrounding this
rulemaking, or set top boxes, for that matter.

If the new rules—whatever they are—were to be adopt-
ed (the public has yet to see the proposal), there is no
question they would go to court. There would be chal-
lenges on a whole host of things, not the least of which
would be that, as just noted, there has been no effective
public notice of what the heck the Chairman has come
up with as a final set of rules! To be sure, the defense
against that argument is that the NPRM said so many
things that we all should have known that some form of
stew could be created from the thousands of words that
were spewed. But is that what real “notice” is all about?
Is that the famed “transparency” that the Chairman

started his tenure promoting? Is that a “fact based” deci-
sion when no one can actually vet the complex technical
facts before they are voted on? Just asking.

There are so many other things that need to be asked
as well about the policies we hear being promoted. Of
course, just to begin with, apparently the Commission’s
new proposal does not entail a set top box! And the
Commission has been insistent on “neutrality” when

it comes to the now apparently favored form of video
distribution: apps and the Internet. But while other rules
are now in place saying some of the competitors are
not allowed to “favor” any programming or data over any
other, | can’t help but notice that virtually all the new “set
top boxes” being announced now for the Christmas sell-
ing season have remote controls that have special but-
tons on them... but only for a few, select, favored video
distributors!

So while it would appear the Commission is deathly
worried that things like broadband “Express Mail” for
those who want to pay for it would be the death-knell for
diversity and the introduction of new, competitive pro-
gramming, there’s apparently nothing wrong with Roku
or Amazon or Google selling set top boxes with special
buttons that the other big guys (Read Netflix, or Amazon
Prime, or Hulu, or SlingTV) can buy to have a completely
dominant, priority position when folks go to view those
competitors! What does the FCC think about all that?
Just asking.

T:202-630-2099
steve@effros.com
(Steve Effros was President of CATA for 23 years and is
now an advisor and consultant to the cable industry. His
views do not necessarily reflect the views of Cablefax.)
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