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Summer Ratings: Cable News Nets are Feeling Hot, Hot, Hot

Summer ratings sure don't give any credence to the adage that Americans wait until Labor Day to really start
paying attention to the presidential race. Not only was Fox News up 22% in prime and total day for summer vs
summer 15, but it was the #1 cable network in both dayparts for the period (May 30-Aug 28; Live-7 blended
with Live-3 and Live+SD), according to Nielsen data. Fox News averaged 2.37mIn total viewers in prime, and
1.36mlIn in total day. CNN saw its primetime delivery jump 100% to 1.2min, while total day rose 78% to 787K.
MSNBC posted similar gains of 76% to 655K for total day and 86% to 1.18min for prime in summer. News ac-
counted for 4 of the top 10 cable programs for summer. Three of those 4 programs were for Fox News’ GOP
Convention coverage, the highest averaging 9.98min viewers. The other top ranking news telecast belongs

to CNN’s DNC coverage (7.9min). August was an especially hot month for the news nets, with Fox News top-
ping basic cable in both prime and total day for a 2nd consecutive month and a 4th month this calendar year.
MSNBC got to boast that it topped CNN in Aug, averaging 1.14min total viewers in prime vs CNN’s 849K. CNN
had the edge in total day (681K vs 656K). Summer 2016 wasn't all politics though. TNT’s coverage of Game 7
between Oklahoma City and Golden State was the season’s most-watched show (16.2min), followed by the 4
eps of HBO’s “Game of Thrones” that were part of the summer period. GoT’s June 26 finale averaged 12.1min
viewers, making it the 2nd most-watched cable show this summer. In prime, USA finished 2nd in total viewers
behind Fox News, with its average of 1.6min down about 16% compared to last year. HGTV (1.56mlIn, -5%),
TNT (1.56mIn, -23%) and HBO (1.44min, +6%) round out the top 5 cable nets in prime. CNN had the biggest
YOY increase in prime, followed by El Rey (+88% to 60K), MSNBC’s 86% uptick, Fox Business (84% to 114K—
FBN'’s “Varney & Company” beat CNBC’s “Squawk on the Street/Squawk Alley” for the 1st time ever with 180K
vs 167K total viewers) and Nick Jr (+50% to 591K). The majority of cable nets declined in summer with Syfy
(-38% to 703K), BET (-32% to 419K), Disney (-27% to 1.37mIn), A&E (-24% to 747K) and Discovery (-20% to
1.28mlIn) among the decliners. On the total day side, Nick was 2nd to Fox News in P2+ with 1.28mln viewers.
That’s up 4% vs last year. The net was up 11% in prime to 1.22min.
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Rovi-TiVo: Ahead of Rovi closing on its $1.1bln acquisition of TiVo, John Burke will step down as COO of
Rovi. Pete Thompson was named as the new evp, COOQO. Prior to joining the company, Thompson served as vp,
strategic partnerships for Sonos and as svp for Ericsson’s TV Division. Burke will serve in a strategic capacity
until year-end to assist in the transition and TiVo integration. The TiVo deal is expected to close Sept 7. Accord-
ing to TiVo’s 10-Q, the company’s MSO-installed sub based increased by 239K in 2Q, while TiVo-owned sub-
scriptions decreased by 3K during the same period, which ended July 31.

Auction Stage 2: 114 Megahertz. That’s the spectrum clearing target that has been set by the FCC’s optimiza-
tion procedure for Stage 2 of the broadcast television spectrum incentive auction. That’s down from the initial
clearing target of 126 Megahertz, which was not met in Stage 1. Bidding in the reverse auction will begin Sept
13 at 10am ET and go until 2pm. Under the band plan associated with the new spectrum clearing target, 90
megahertz, or 9 paired blocks vs the initial 10, of licensed spectrum will be offered in the forward auction on a
near-nationwide basis. Wells Fargo Securities believe that the quick end to Stage 1 of the auction could be
really good for DISH, Nexstar and Comcast because if the pace continues the whole enchilada could wrap
before yearend. “Clearly this is a far cry from the $88.4bin ($2.18/MHz Pop for broadcast and $2.75/MHz Pop
for wireless) that was required to end the auction at this first stage, but it was in line with Street expectations
as no one we spoke with (including many broadcasters themselves) had anticipated this first stage netting
more than $20-25blin,” said a Wells Fargo research note (Stage 1 netted $22.5bin). “More important to us than
the aggregate proceeds or MHz pop value is the fact that Stage 1 ended much sooner than expected—which
means that subsequent stages might end sooner than expected.”

CBS All-Access: CBS launched a commercial-free option of “CBS All Access” for $9.99/month. Well, mostly
commercial free... CBS Access’s live-streaming offering of local CBS stations (available in 150 markets) will
feature the same ads as the over-the-air broadcasts and select on demand programs will include promotional
interruptions. The existing $5.99/month plan with reduced commercial loads continues to be available. The new
option gives the OTT service more of a Netflix feel, with subs having access to more than 7500 eps, including
full current seasons of primetime series and library content.

DISH-ONE World: DISH confirmed that it's been unable to negotiate the terms of a new distribution agreement
with ONE World Sports. Their 5-year deal expired on Tues (CFX, 8/31). “DISH constantly evaluates the content
we carry and we work to provide channels that our customers demand. As a result, channels are sometimes
removed to address a combination of customer interests and business objectives,” the DBS provider said.

Programmatic Advertising: Extreme Reach, the enterprise cloud platform that powers the start-to-finish
workflow for brand TV and video ads, is working with programmatic TV ad platform AdMore to help speed cre-
ative buys for clients and agencies. The integration creates efficiency in the workflow process and validates the
ongoing commitment to having machine to machine exchanges in place across platforms, AdMore said.

Programming: Weather Channel will air nearly 80 hours of continuous live coverage of Tropical Storm Hermine
starting Thurs at 5am and into the weekend. The net bumped up its coverage plans as Hermine was upgraded
from a tropical depression to a tropical storm. It represents the 1st hurricane watch issued by the National Hur-
ricane Center for parts of FL in 4 years. Ten meteorologists and reporters will be stationed across the state,
where Gov Rick Scott has declared a state of emergency in 42 counties. -- FYI greenlit the culinary series “Man
vs Master,” where unknown chefs compete for the opportunity to work with a world-renowned celebrity chef—but
first they have to beat the master. Thirteen hour-long eps, hosted by chef Richard Blais, will premiere in 2017. --
Cartoon will expand the “Mighty Magisworld” franchise with a linear series to launch on Sept 29 at 6:30pm. More
than 400 pieces of original content, such as interactive shorts and digital games, will connect fans via a mobile
app scheduled to launch later this fall. -- Season 2 of Turner’s eSports league with WME, ELEAGUE, is a go for
next month. It kicks off Sept 7 with preliminary rounds with “Counter Strike: Global Offensive” the video game star.
Preliminary rounds start Oct 21 and the final championship will be covered live on TBS at 4pm Dec 3. The net will
televise a weekly Fri night showcase at 10pm throughout the group stage round.
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On the Circuit: Olympian Jackie
Joyner-Kersee will deliver the
opening keynote at the 2016 WICT
Leadership Conference on Sept
19 at the NY Marriott Marquis. The
6-time Olympic medalist estab-
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Headlines

that are just too far away from the wired infrastructure to
make it reasonable to wire them, it's the government’s

Think about that for a minute...
R

Commentary by Steve Effros

Labor Day is just ahead, vacation time
is ending and most of you are either on
the road or have just endured a traffic
jam getting to or from your last “get-
away” before we all start back to work
for real. Well, maybe not all of us.

Congress, for instance, has no intention of “getting back
to work” since they haven't really been doing much for
the past several years in any event. They’re going to be
very busy with the elections for the next two months.

So what to write about during the week fewer folks will
be reading anything than at any other time? | decided to
just peruse the telecom headlines and see where they
led me. I'll have lots more to say about these topics as
we go along, but for now, let’s take a look at what cre-
ated a stir this past week in our bailiwick.

First up; a call by Hillary Clinton to make sure every kid
in the country can have broadband service by 2020 so
they can do their homework. This should be a no-brain-
er, and | ought to point out to the Clinton folks that the
industry has just about completed that task four years
early!

It's not like there’s a major part of the country without
broadband service. That’s just not true. Well, at least ser-
vice that can be used to get homework done or interact
with government web sites. The issue is whether we're
going to continue to have the FCC “move the goalposts”
on the definition of “broadband.” You don’t need 10, 20,
or 100Mb speeds to do either of those laudatory things.
You may someday need it to watch 8K videos and play
interconnected games in “virtual reality.” Yes, that’s neat
and we're getting there, but don't suggest that just be-
cause the FCC keeps changing the definition of “broad-
band” to insist on more/faster that the fundamental ser-
vice is not available. It already is. And for those places
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spectrum that should be freed up to resolve the problem.

Then there’s the FCC’s announcement that it’s not go-
ing to appeal the court decision that said they can't run
roughshod over the Constitution and the separation of

| powers between the feds and the states. A totally pre-

dicted decision. The States decide what towns and cities
can or can’t do, not the FCC. If you want to change that,
talk to the State legislatures.

So that's what Tom Wheeler announced he will now

do; promote new State laws or eliminate the ones that
prevent localities from jumping into the wireline infra-
structure business. Never mind that some of those
prohibitions by the States were adopted after seeing the
financial disasters other localities had gotten themselves
into. Tom is both a policy guy and a business guy. He
knows best and is willing to testify to that effect.

We all agree that modern, fast broadband is great,
although building entire fiber systems may not be so
smart... ask Google. But should the government be
building these things as utilities? Well, Tom has some
business experience in that. He headed up NABU after
leaving the NCTA. It was an “ahead of its time” technolo-
gy offering internet-like service. It failed. We should have
known Tom’s proclivities had we looked carefully at the
name; NABU stood for “Natural Access to Bi-directional
Utilities.” It turned out “net neutrality” was a catchier
phrase.

T:202-630-2099
steve@effros.com
(Steve Effros was President of CATA for 23 years and is
now an advisor and consultant to the cable industry. His
views do not necessarily reflect the views of Cablefax.)

{S Who are cable’s rising stars?

It's your turn to decide—enter your favorite young cable
professionals for consideration in Cablefax’s second-annual
Overachievers Under 30 List. This program honors budding
young cable leaders from all walks of business.

Enter at www.cablefax.com/awards

Sponsorship Opportunities: Rich Hauptner at rhauptner@accessintel.com | Questions: Mary-Lou French at mfrench@accessintel.com
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