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Virtual Reality: How VR-Enabled Content Will Change the Content Game

Virtual Reality isn’t going to follow the crash pattern of 3D television. That was one of the predictions from
Cablefax’s Multiscreen Summit this month. For one thing, VR is much more social than 3D. A few years from
now, consumers may be able to put on a headset and “attend” a sporting event with a friend even though
they’re 3,000 miles away, said Turner Sports evp, production and chief content officer Craig Barry. Similarly,
VR can take applications like Match.com to a whole new level. “Instead of walking out there and meeting
someone you’'ve never met before, you'd be able to do this virtually,” Barry said. “I think experientially it's no
different in sports.” Parks Associates’ Glenn Hower is excited to see how VR changes the visual storytell-
ing experience—but that also creates a challenge in finding creators and producers ready to take big risks

in how they tell stories. That’s a big part of what Clever Fox does as a production company. “We’ve found
that traditional filmmakers are super excited about getting in there and experimenting... There’s a lot of trial
and error right now,” said Clever Fox chief content officer Dekker Dreyer. He said what really helps VR is

its support on many levels, whether it’'s the lower end with Google Cardboard doing a branded campaign
with the NY Times to the mid-grade (pre-orders of Samsung Galaxy Phone 7 get a free Gear VR headset)
to the higher-end, such as Oculus Rift or Playstation’s upcoming headset. One big question is how will VR
be monetized. “What you really come down to is the viewer is going to pay a premium for the experience

or they are not. If they do, great, that helps solve a lot of problems. Otherwise, you're going to have to look
into sponsored content or even a native advertising model where you start embedding sponsored ads in the
content itself,” Parks’ Hower said. One potential advertising pitfall... transitions are already problematic in VR
(it can literally make a viewer sick if the camera jerks to another environment). “Trying to go from the content
and slamming in a 30-second spot, that doesn’t seem like a viable option to me,” Hower said. Barry agreed,
adding that digital pre-roll won’t work either. “We’re a couple years out from really pushing some sort of mon-
etization model. We really want to create a demand for it now,” the Turner exec said. “There are some sports
that really lend themselves to it. Probably the first real premium PPV model could be boxing.” He cautioned

FROM THE NETWORK THAT STANDS WITH THOSE WHO TAKE A STAND

? Aiﬁ L

PART OF
ALL NEW EPISODE
FRIDAY 7 E/P pI\ ol

e
e

LEARN MORE

Access © 2016 Access Intelligence, LLC. Federal copyright law prohibits unauthorized reproduction by
M Intelligence any means and imposes fines of up to $150,000 for violations.


https://ad.doubleclick.net/ddm/clk/302874786;129175337;s

7
gy

BB BB BB OO OO IO OO O O IO O OB O O O O O O O I O O O O O O O O O OB O OO OO B OO OO OO OO OO OO

The FAXIES

Presented by Cablefax . [ . R
CAMPAIGNS THAT STAND OUT

WHO SHOULD JOIN
THESE PAST WINNERS?

National Geogr hic Channel - Cause an Uproar

SECTALEDITION

Comcast Cable - ‘ -' | truTV -
Emily’s 0z R~ Py #HaveUFoundtruTV

Bravo and Oxygen Media J Sling TV - Taking the
Communications AR Pain Out of Pay-TV

HGTV - Santa HQ

FINAL DEADLINE: MARCH 30

WWW. THEI‘AKIES com

X




Cablefax Daily.. Monday, March 28, 2016 @ Page 3

CABLEFAX DAILY (ISSN 1069-66442) is published daily by Access Intelligence, LLC e www.cablefax.com @ 301.354.2101 e
Editorial Director: Amy Maclean, 301.354.1760, amaclean@accessintel.com e Publisher: Michael Grebb, 323.380.6263,
mgrebb @accessintel.com @ Sr.Editor: Joyce Warjg, 301.354.1828, jwang@accessintel.com e Cablefax/Screenster Editor: Kaylee Hultgren, 646.764.8267,
khultgren @accessintel.com @ Advisor: Seth Arenstein @ Dir. of Business Dev.: Rich Hauptner, 203.899.8460, rhauptner@accessintel.com @
Acct. Exec: Olivia Murray, 301.354.2010, omurray @accessintel.com @ Dir of Market Dev: Laurie Hofmann, 301.354.1796, hofmann@accessintel.com @
Production: Joann Fato, jfato@accessintel.com e Diane Schwartz, SVP Media Comms Group, dschwartz@accessintel.com e Group Subs:
Laurie Hofmann, 301.354.1796, Ihofmann@accessintel.com @ Sub Questions, Client Services: 301.354.2101, clientservices@accessintel.com e
Annual subscription price: $1,699.97/year @ Access Intelligence, LLC, 9211 Corporate Bivd., 4th Floor, Rockville, MD 20850

though that a VR boxing PPV experience would be very isolated, and he thinks for it to really take off it will
need more social aspects. Another cautionary tale came from Dreyer, who reminded the crowd that most
people have no experience with VR. “| don’t think I’'ve ever seen a leap where the technology for the storytell-
ing is so far beyond what the actual audience is able to experience, and we keep driving it further and fur-
ther,” he said. “We need to make the best experiences we can, get the audience excited about the medium,
and then grow with the audience into these new and interactive spaces.”

Netflix’s Data Plan: Netflix will soon launch a “data saver feature” designed for mobile apps, dir of corporate
communications Anne Marie Squeo wrote in a blog post Thurs. The move came after reports claiming Netflix
throttles its video on AT&T and Verizon Wireless networks, but not on T-Mobile or Sprint’s cellular net-
works. The FCC is currently investigating AT&T and Verizon over their zero rating plans, which allow content
providers pay to deliver programming to consumers’ mobile phones outside their monthly data caps. Accord-
ing to Squeo, the data saver feature will provide members with more control over their data usage when
streaming on mobile networks, allowing them to either stream more video under a smaller data plan, or
increase their video quality if they have a higher data plan. “We’re on track to make it available to members
sometime in May,” Squeo wrote. And perhaps in response to the alleged throttling practice, she explained

“in an effort to protect our members from overage charges when they exceed mobile data caps, our default
bitrate for viewing over mobile networks has been capped globally at 600 kilobits per second.” It's about
striking a balance that ensures a good streaming experience while avoiding unplanned fines from mobile
providers, she said. She claimed the practice hasn’t been an issue for Netflix subs. The company’s own
research and testing indicates that many consumers worry about exceeding their mobile data cap, and don’t
need the same resolution on their mobile phone as on a large screen TV to enjoy shows and movies. “How-
ever, we recognize some members may be less sensitive to data caps or subscribe to mobile data plans
from carriers that don’t levy penalties for exceeding caps.” And as Netflix develops net technologies, the goal
is to give all subs the option to adjust their data consumption settings based on their video preferences and
sensitivity to their ISPs data overage charges. In general, restrictive data caps are bad for consumers and
the Internet, “creating a dilemma for those who increasingly rely on their mobile devices for entertainment,
work and more,” according to Squeo. ACA has a lot to say regarding Netflix’s practice of reducing video qual-
ity for some wireless carriers. In a statement, pres/CEO Matt Polka said the group is “disappointed, but not
surprised, that Netflix used its immunity from the FCC’s Net Neutrality rules to engage in this practice.” Polka
argued that Netflix has the means and incentive to engage in this “anti-consumer behavior notwithstanding
its impact on the virtual cycle that promotes the broadband deployment sustaining Netflix’s business model.”
ACA called on the FCC to initiate a Notice of Inquiry into the practices of edge providers, saying the agency
has the authority to do so under Section 706 of the Communications Act.

NAB Show: FCC chmn Tom Wheeler and commissioners Mignon Clyburn, Michael O’Rielly and Ajit Pai are sched-
uled to speak in 4 separate sessions at the NAB Show, April 16-20 in Las Vegas. Wheeler will address a signature
session open to all attendees, covering issues including the spectrum incentive auction, retrans and the future of
video delivery. The commissioners are expected to speak in the NAB Show Broadcast Management Conference.

Programming: DIY Network premieres a new season of “The Vanilla Ice Project” on April 23. The 13-ep se-
ries will follow Vanilla Ice and his team as they renovate a Palm Beach property. -- Esquire debuts a 12-hour
special revisiting the OJ Simpson murder trial on April 3. The special, “The Real O.J. Simpson Trial,” features
archival footage of the trial.

People: Univision Comm tapped Eric Ratchman as evp, content distribution, reporting to Tonia O’Connor,
chief commercial officer and pres of content distribution for Univision. Ratchman most recently served as svp
of global distribution strategy and business development for Disney Media Networks. -- Mediamorph hired
industry vet Jim Riley as chief revenue officer. Riley, the former CRO at Vubiquity, will lead the Mediamorph
sales team across all products, verticals, and territories.

Editor’s Note: There’s still time!! The Faxies final deadline is Wed, March 30. More info at www.cablefax.com
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