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Fantasy Sports: Anthem Media Head Addresses Scrutiny, Trends, Plans

With fantasy sports receiving state and even federal scrutiny these days, what do you do if you run a TV network dedi-
cated to the pastime? It doesn't sound like Leonard Asper, CEO of Anthem Media Group, which owns the Fantasy
Sports Network (FNTSY), is sweating it much. That's because the great majority of people play season-long fantasy
sports, which isn't under investigation like daily fantasy sports. He contends that daily fantasy sports have a small audi-
ence, while season-long fantasy play is growing at 20% each year. That doesnt mean the daily fantasy sport controversy
doesn't impact the cable industry. According to Bernstein Research, cable advertising in 3Q was “buoyed materially”

by daily fantasy football dollars, which were estimated to have directly driven 59% of overall TV ad revenue growth in the
quarter. With much scrutiny on fantasy sports sites like DraftKings and FanDuel, which the NY AG has asked a state
court to shut down, daily fantasy sports sites may not even exist next year. And even if they do, the probability that they
grow, again, at these rates is very low, Bernstein analysts said in a recent research report. While the majority of FNTSY’s
programming is around season-long fantasy sports, it does feature some daily fantasy sports content. And DraftKings and
FanDuel are sponsors of FNTSY’s shows, Asper acknowledged. “They are good friends of ours so we want them to do
well,” he said. So far, the scrutiny hasn't impacted FNTSY, he said. Unless daily fantasy sports is completely banned, “we
are not going to stop doing that [daily fantasy sports programming],” said Asper. The net has drawn a lot of interest from
outside of the US. “We will probably launch it in Europe and possibility in Asia this year,” the exec said. In the US, the net
is distributed by ops including Cablevision, Buckeye and Shentel. “We are still working on the big 5 [distributors]. That's
a constant discussion,” Asper said. Digitally, the net is available on Microsoft's Xbox, Roku and Apple TV. It's been a
about a year since FNSTY and Anthem Media’s other net, Fight Network, launched in the US. “Making sure you are able
to use and monetize all platforms” is key to running specialty networks, Asper said. The strategy is to keep operational
costs low and don't go after expensive content rights. It's also about not being limited to pay-TV distribution. In addition, the
company repurposes its channels for specific platforms and regions. Even on OTT platforms, “content is presented differ-
ently” on each platform because of different user behavior and demos, Asper said. For sites like YouTube, the key is tag-
ging content strategically to create exposure, he said. Is Anthem Media looking to launch additional specialty channels?
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Asper noted the company has a 25% interest in Pursuit Channel, a hunting, fishing and outdoors network available in
more than 40min homes, so it’s pursuing opportunities through that partnership. It also has a deal with IMG in Canada

to offer Edge Sport, an extreme sports channel. In addition, it's working with MAVTV to bring motorsports programming
to Canada. Unsurprisingly, Asper is also exploring direct-to-consumer opportunities. “We will build a channel that’s ready
for everything. If MVPDs want it, great. If not, we will look at online distribution,” he said. Back to the controversy over daily
fantasy sports, Asper believes all fantasy play requires some knowledge. “There’s a whole science behind it... The players
are data-hungry” Even with daily fantasy sports, it requires more skill than luck, he said.

L+3 Ratings: Fox Broadcast announced that it will no longer provide live + same day ratings to the press. While
several cable nets have made this shift, including sister net FX, Fox is the first broadcaster to move away from
same-day. -- Speaking of nets that only release Live+3 ratings, AMC said new series “Into the Badlands” delivered
8.2min total viewers. That’s up from the 6.4min that tuned in Sun night (same-day ratings). AMC said it's now home
to the top 4 cable series launches of all-time among adults 18-49 in live+3, with “Fear the Walking Dead” at #1, “Bet-
ter Call Saul” at #2, “Into the Badlands” at #3 and “The Walking Dead” at #4 (3 of those series debuted this year).

Technicolor-Cisco: Technicolor completed its previously announced $600min acquisition of Cisco’s customer
premises equipment business. Technicolor is entering into a strategic collaboration agreement with Cisco that have
both companies develop next generation video and broadband solutions, including Internet of Things services.
Cisco Chief Strategy Officer Hilton Romanski was appointed to Technicolor’s board, effective immediately. Under
the deal, Cisco received $450min cash and 21.4min newly issued Technicolor shares ($150min value). As a result,
Cisco holds 5.2% of Technicolor’s share capital

Stream, Batter, Batter, Stream: MLB says it has reached a deal with Fox Sports for in-market streaming of games
for the 15 teams carried by its RSNs. They are: Cincinnati, Atlanta, Cleveland, Texas, Detroit, Kansas City, L.A.
Angels, Miami, Milwaukee, Minnesota, NY Yankees, Arizona, San Diego, St Louis and Tampa Bay. The agreement
kicks off in the upcoming season.

BabyFirst Carriage: Charter has launched BabyFirst in Spanish on its systems nationwide. It launched the English
version back in April.

Programming: WE tv is developing 1-hour unscripted series “Basketball Moms” (working title) about 5 Houston-ar-
ea mothers whose sons play on rival youth teams and dream of making it to the NBA. -- History debuts “Christmas
Through the Decades” which looks at the ancient holiday season practices in America of the 1960s-1990s (weekly
beginning Nov 25, 10pm). Sigh. We're old. -- Adult Swim greenlit workplace comedy “Dream Corp LLC,” an animat-
ed series set in a neglected dream therapy facility.

Charter Closes on Notes: Charter closed on the sales of $2.5bIn of sr unsecured notes due 2026. The notes total
$2.5bIn in aggregate principal amount and bear an interest rate of 5.750% per annum. Charter intends to use the net
proceeds from the sale of the notes to partially finance Charter’s previously announced transactions with Time Warner
Cable and Bright House.

OTT Rankings: Based on the number of subs, Netflix ranks at the top OTT service, followed by Amazon Video
and Hulu, reports Parks Associates. The research firm shows over 25% of OTT video services in the U.S. market
today came out in 2015, and 40% of services were launched within the last two years. MLB.TV and WWE Network
round out the top 5 OTT services in terms of subs.

MDU Milestone: Comcast said that since it launched its Xfinity Communities program last year, more than 1min
multifamily housing properties across 37 states are using Xfinity services delivered by the Advanced Communi-
ties Network. The milestone comes on the heels of Comcast and Madison Apartment Group announcing that the
property management firm has signed up 25 of its properties as Xfinity Communities.

More Grit: Media General and Tribune have signed on to carry Katz Broadcasting’s emerging diginets Grit, Es-
cape and Laff. The agreements plus recent deals equates to 25 new launches combined, accelerating the penetra-
tion of Grit to 86% of the US (97miIn homes), Escape to 68% (77min HHs) and Laff to 64% (72.4mIn homes).
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