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Start Your Engines: FCC Seeks Comment on Cablevision Deal

The FCC established a pleading cycle to consider Altice’s proposed $17.7bin purchase of Cablevision. Comments and
petitions to deny the deal are due to the Commission on Dec 7, with reply comments due Dec 22 (Docket 15-257). Altice’s
planned $9.1bIn acquisition of Suddenlink has received very few comments, but it’s unclear if Cablevision may draw
more opposition given its high-profile NY-NJ-CT footprint. Besides the cable assets, the deal includes Long Island daily
newspaper Newsday, the News 12 programming networks and Lightpath, which provides telecom services to compa-
nies in the NY metro area. Cablevision has long been a target of CWA, but the 2 buried the 3-year dispute in Feb with a
collective bargaining agreement—the first for the MSO’s more than 250 Brooklyn technical workers. In recent months,

the MSO has settled litigation with Viacom and seems to be nearing the end of a program carriage complaint filed at the
FCC by GSN (closing arguments were held Oct 30; the Enforcement Bureau has recommended a finding that Cablevi-
sion did not discriminate). In the case of Suddenlink, the deal is expected to close after Thanksgiving, but before mid-
December, according to Altice CEO Dexter Goei. Thurs’ 3Q earnings call for Suddenlink served as a goodbye platform for
CEOQ Jerry Kent. He will step down upon the transaction’s close but will continue as Cequel Il CEO, where it sounds like
he'll stay busy. “Throughout my entrepreneurial career, I've been excited and energized by seeking new opportunities in
companies, and I'm looking forward to the next chapter,” Kent said on the call. Only the Humboldt County (CA) Board
of Supervisors has urged the FCC to deny the Altice-Suddenlink transaction. The Board’s unhappy with Suddenlink
over PEG fees and is concerned “absentee ownership” will hurt community interest. The CA Emerging Technology
Fund, a non-profit dedicated to closing the digital divide, recommended conditions for the Suddenlink-Altice deal, includ-
ing a standalone $9.95 broadband offer for 3 years or until 80% of the eligible persons in targeted underserved areas are
connected. As for Altice’s acquisition of Cablevision, the companies state it's in the public interest because consumers will
benefit from Altice’s global experience. They also argue that it will reduce vertical integration because Altice’s acquisition
doesn't include any of Cablevision’s interest in MSG Networks and AMC Networks. Vertical integration is a hot potato
that's being raised in the Charter-Time Warner Cable-Bright House transactions, with ACA and a few others expressing
concern over John Malone’s interest in Discovery and Starz.
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AllVid: It's heating up at the FCC... With FCC chmn Tom Wheeler signaling that an NPRM could come soon, cable’s trying
to cut off any attempts to establish a new technology mandate that would essentially replace the CableCARD regime. On
Tues, a contingent of content owners, service providers, manufacturers and small and rural service provider associations
descended on the FCC to fight back against an Oct 20 ex parte by AllVid proponents. That filing was meant to clarify tech-
nical standards in the AllVid proposal, but opponents say that it really amounted to virtually a new proposal relying on an
entirely different set of proposed technical standards. And it’s still flawed, argued the contingent, which included reps from
NCTA, Comcast, Arris, ACA, CableLabs, Cisco and the MPAA. What's more, they said, the proposal would mandate a
new govt-designed intermediary device in the home that MVPDs must provide in order for the consumer to use any new
retail device, thus “locking consumers into more (not fewer) boxes with their associated lease payments and higher energy
consumption.” The group said the AllVid backers, which include Public Knowledge, have a proposal that invites copyright
infringement and imposes massive costs on MVPDs and their customers. All of this stems from the Downloadable Security
Technology Advisory Committee report released in Aug. Reply comments on the report are due Mon. NCTA had asked for
at least a 30-day extension to respond to the Oct 20 ex parte by AllVid supporters, but the Media Bureau denied the re-
quest last week. The DSTAC report made no recommendations, but did describe 2 approaches—an apps-based approach
currently in use or a tech mandate, often dubbed ‘AllVid,” that the FCC has previously abandoned.

Mickey'’s Plan: Again, Disney CEO Bob Iger hinted at his interest in direct-to-consumer services during the company’s
earnings conference call late Thurs. Disney is “very interested in taking content directly to consumers as a company,” he
said. Disney subs “typically buy through third parties. There's nothing wrong with that, by the way. We do great business
with movie theater chains and big-box retailers and multichannel distributors,” he said. That said, “given the way the world
is and what technology makes available... we have an opportunity to reach our consumers directly in a way that our com-
petitors can't come close to doing. So it is a competitive advantage, and it is an opportunity that technology is providing
us. And it's something ultimately that you'll see more of” The company launched subscription on demand app DisneyLife
in UK in Oct and is looking to expand it to other places in EU next year. The product is a trial for more digital services. “We
wanted to test this in a market where there was strong brand affinity... When you look at technology today... the app ex-
perience is, I'll call it a 3D experience versus the 2D experience that linear television offers,” Iger said. The chief exec also
defended ESPN over its sub losses. The brand is strong, evidenced by ratings, he said, noting of the 50 top cable shows
in fiscal 2015, 26 were ESPN’s. “We feel bullish about ESPN and ESPN'’s business. We like the environment, because we
think long-term it gives us more opportunities. | should also add that ESPN has been at the forefront of using technology
to create more compelling product for its consumers and to be present on more platforms,” he said.

Liberty Global 3Q: Liberty Global saw its 3Q operating income decline 22.5% YOY due to higher charges including
$28min network infrastructure charges at Virgin Media and $7min incremental costs related to the Liberty 3.0 program,

a growth driven initiative. During the quarter, the MSO increased its next-gen TV sub base by 339K, of which Horizon TV
contributed 248K and TiVo delivered 91K. That brings the combined base to 4.3min at the end of Q3. With only 20% of its
video base subscribed to next-gen platforms, “we see ample up-sell potential ahead of us,” the company said in a release.

Five More Years for Cohen: Some have wondered if David Cohen'’s star faded any at Comcast given the opposi-
tion the MSO faced for its proposed deal to buy Time Warner Cable, but it looks like he’s doing just fine. The EVP’s
contract was renewed beginning Oct 23 for another 5 years, expiring Dec 31, 2020 (Nice catch by the Philadelphia In-
quirer). No base salary increase, but his annual cash bonus opportunity will increase to 250% of base salary for 2016.

SCOTUS-Contraception: EWTN is cheering the US Supreme Court’s decision to hear a challenge to the Affordable Care
Act’s contraceptive mandate. The Catholic television network has been waiting on the Atlanta-based 11th Circuit to issue a
decision on its challenge to the mandate following oral arguments in Feb. The EWTN case may be put on hold pending the
outcome of the Supreme Court’s decision. “We are extremely encouraged by the fact that the Supreme Court has chosen
to weigh in on this unprecedented government violation of religious liberty,” EWTN chmn/CEO Michael Warsaw said.

TWC Tackles Cybersecurity: Time Warner Cable Business Class held a Cyber Resiliency Summit Fri to provide
cybersecurity risk and solutions information for business customers and non-profit groups. The summit featured keynote
speaker FBI special agent Jay Kramer, the supervisor of a cyber team in the FBI’'s NY office that focuses on criminal cy-
ber crimes. Nonprofits that attended the summit are eligible for a grant from TWC to improve their cybersecurity measures.
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Cablefax Week in Review
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