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FCC Friday: Goodwill Tour?

Wet Washingtonians following Hurricane Joaquin’s track didn't stop rumors about an FCC Wall Street “goodwill tour” from
flying around. News of the tour first came from Dealreporter, which said its aim was to send the message that the Com-
mission isn’t hostile to the industries it regulates and clear up confusion around its merger review process. The tour was
then later reported to have been canceled. FCC media relations dir Shannon Gilson said “there is no tour.” In fact, a tour
was never scheduled, we were told. The impetus for such a tour partly comes from a reportedly bad reception to FCC
general counsel Jon Sallet’s speech at the Telecom Policy Research conference on Sept 25. His remarks addressed the
agency’s process in its review of mergers, including the failed Comcast-Time Warner Cable transaction and the com-
pleted AT&T-DirecTV deal. The main concern with the Comcast deal came down to online video distribution, according to
Sallet. At least one analyst's eyebrows were raised by his remarks. ‘After reading Sallet’s comments from last Friday, there
is clearly a path for the FCC to block Charter-Time Warner Cable (not to mention Altice-Cablevision), given that it does
not increase competition. If you take Sallet's focus on adding to competition and the DOJ’s ‘bigger is badder’ commentary,
blocking the transaction would appear to be in the public interest,” BTIG’s Rich Greenfield wrote in a blog post last week.
Still, Greenfield noted that Charter’s deal-related commitments mitigate the potential harm to online video distributors and
protect the open internet, providing the FCC a path to approve the deal without undermining the agency’s views in prior
transactions. The DOJ commentary he referenced stems from a speech by the agency’s deputy assistant attorney gen-
eral Nancy Rose in June at an American Bar Association event. Rose addressed potential harm and increased incen-
tives to harm online video distribution as operators achieve bigger scale. As for tour talk, Sallet was in NYC Fri to speak at
a Fordham University event on antitrust law and policy, which also features other regulators. He also was scheduled to
attend a separate breakfast with investors while in town, but has canceled the plan. Republican commish Ajit Pai issued

a statement on the so-called goodwill tour. ‘At first, | thought that this must have been a clever bit of satire. But apparently,
it isn't,” he said, declaring that the agency’s problem right now isn't messaging. According to Pai, it's the Commission’s “ar-
bitrary and massive regulatory overreach over the past two years. With broadband providers’' capital expenditures falling,
widespread concerns about the design of the incentive auction, and an enforcement scheme unconstrained by the rule of

ot Trsucnd TES 1{‘\’.‘_1‘!“ i fir

Post your job openings on p———
Cablefax’s Job Board today!

Reach the most qualified candidates.

What the Industry Reads First Volume 26 / No. 191

™.

alont ResoRre®

Check out resumes for free, and only pay for the ones that interest you! nmm“""“"“m
; ble i i i This b board PalPs <2 snities i the
Job posting packages allow you to post multiple jobs at your convenience at a discounted rate. rs nmwm‘““‘“”::'::cmmw“‘“ e

Cablefax has a recruitment product to fit your budget and business needs.

=1

Access © 2015 Access Intelligence, LLC. Federal copyright law prohibits unauthorized reproduction b}/
M| Intelligence any means and imposes fines of up to $150,000 for violations.




7/
Cablefcx v/////
TV Innovation Summit

THANKS TO OUR SPONSORS

canoe

COMCAST Ve
WHOLESALE

\OEMAND
MPP

globalsolutions

Reception Sponsor:

_—e— u

26838



Cablefax Daily.. Monday, October 5, 2015 ® Page 3

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC e www.cablefax.com e 301.354.2101 e
Editorial Director: Amx Maclean, 301.354.1760, amaclean@accessintel.com e Publisher: Michael Grebb, 323.380.6263,
mgrebb @accessintel.com @ Editor: Joyce Wang, 301.354.1828, jwang@accessintel.com @ Cablefax/Screenster Editor: Kaylee Huligren, 646.764.8267,

khultgren @accessintel.com @ Advisor: Seth Arenstein @ Dir. of Business Dev.: Rich Hauptner, 203.899.8460, rhauptner@accessintel.com @
Jr. Acct. Exec: Olivia Murray, 301.354.2010, omurray @accessintel.com @ Dir of Market Dev: Laurie Hofmann, 301.354.1796, Ihofmann@accessintel.com e
Production: Joann Fato, ‘jfato @accessintel.com e Diane Schwartz, SVP Media Comms Group, dschwartz@ accessintel.com @ Group Subs:
Laurie Hofmann, 301.354.1796, lhofmann@accessintel.com @ Sub Questions, Client Services: 301.354.2101, clientservices @accessintel.com e
Annual subscription price: $1,649/year @ Access Intelligence, LLC, 4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850

law, the Commission shouldn’t be focused on better marketing.” What's needed are better policies that incentivize invest-
ment and deployment of broadband infrastructure and that “give entrepreneurs the certainty they need to innovate and
succeed,” said Pai. He also slammed the Commission’s plan for the reported tour. While he agrees that the FCC’s merger
approach has been “opaque and incoherent,” policy should be set straight in public by the 5 commish, not behind closed
doors on Wall Street “for the benefit of a selected insiders,” he said. Pai’s chief of staff Matthew Barry also tweeted about
the rumored tour: “Will FCC release publicly where it will be stopping on Wall Street ‘goodwill’ tour? Goldman Sachs?
Morgan Stanley? Citigroup?”

In the Courts: At the beginning of the year, Fox and DISH paused litigation over the satellite provider’s ad-skipping tech-
nology, saying they believed ongoing retransmission consent negotiations would likely result in resolution of the lawsuit. A
stay was put in place until Oct 1. With no resolution or no retrans deal yet (the 2010 retrans pact expires by the end of the
year), the case in District Court for Central CA is moving again. Both parties are to submit a proposed trial schedule by Fri.
-- Cablevision and Verizon have settled their dispute over advertising, with the MSO describing the resolution as being
to “both parties’ satisfaction.” Cablevision filed suit against Verizon in Jan, alleging false and misleading advertising around
its “fastest WiFi” claims. Verizon returned serve, filing counterclaims over Cablevision’s own wireless offerings.

3Q Ratings: Helped by the Aug GOP presidential debate, Fox News took the 3Q ratings primetime crown, averaging
almost 2min viewers for the quarter (June 29-Sept 27), according to Nielsen data. Fox News' Aug debate (25.1min
total viewers in L+7) was the most-watched program of the quarter, followed by CNN’s Republican presidential debate
on Sept 16 (23.7min L+3). The debate was a boon for CNN, but it didn’t help it make it into the 5 most-watched nets

in total viewers for 3Q. USA (1.81min), TNT (1.8min), Disney (1.79mIn) and ESPN (1.72min) joined Fox News at the
top. After the debates, the next most-watched programs were the 2nd half of ESPN’s Monday Night Football season
premiere double-header (14.5min L+3) and the premiere of AMC’s “Fear the Walking Dead” (14min L+7). ESPN’s NFL
coverage and AMC’s Fear each accounted for 3 of the 10 most-watched shows in 3Q. Also among the top 10 were
Disney Channel original movie “Descendants” and Fox News’ “The Kelly File” Brag Book: Disney was #1 among kids
6-11 in total day and prime (467K and 726K, respectively). It also was tops among kids 6-14 and 9-14. In kids 2-11,
Disney was tops in prime (905K) followed by Disney Junior (353K). Nick had the edge in total day though, with 651K
6-11 viewers to Disney’s 643K. Investigation Discovery had its best 3Q ever in prime, delivering more than 900K total
viewers, and total day (607K). Sept was especially good for the net, with it hitting 929K in prime—a new record for the
month. -- A heartfelt golf clap to Golf Channel, which posted its most-watched 3Q ever (114K viewers in total day, +8%
from last year). The net’s live telecasts of the PGA Tour in 3Q were up 17% vs last year.

Technicolor’s Exec Change: Technicolor tapped Luis Martinez Amago as pres of its Connected Home division for
the North American market. The company is acquiring Cisco’s set-top unit for $600min. The unit will be part of the
Connected Home division upon completion of the deal, expected by the end of the year. The exec was most recently
CEO of Alcatel-Lucent Shanghai Bell joint venture.

Amazon Bans Chromecast/Apple TV: Amazon has informed its marketplace sellers that it will no longer sell
Google Chromecast or Apple TV starting Oct 29. The move came as Google and Apple released new versions of
their devices. The 2nd-generation Chromecast is available from the Google Store, while Apple TV is set to be on
sale later this month. The reason behind the move? According to an Amazon statement, “over the last three years,
Prime Video has become an important part of Prime. It's important that the streaming media players we sell inter-
act well with Prime Video in order to avoid customer confusion. Roku, Xbox, PlayStation and Fire TV are excellent
choices”

Programing: Hallmark Movies & Mysteries booked 4 additional “Signed, Sealed, Delivered” movies from producer
Martha Williamson in 2016. The franchise will debut its next original movie, “Signed, Sealed, Delivered: The Impossible
Dream” on Sun. -- A&E airs season 4 of scripted crime drama “Unforgettable” on Nov 13. -- With the ink dry on the AT&T-
DirecTV merger, U-verse customers are now receiving Audience Network. Previously only available on DirecTV, the
channel includes series such as “Kingdom” starring Nick Jonas and “Off Camera with Sam Jones” -- A+E Nets is com-
bining The Critics’ Choice Television Awards and The Critics’ Choice Movie Awards into one 3-hour event. “The 21st Critics’
Choice Awards” will air live on A&E, Lifetime and LMN, Jan 17 at 8pm, following a 1-hour red carpet show.
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Cablefax Week in Review
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