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CableCARD Report: 54 Million Deployments vs 618K Retail

The top 9 cable companies have roughly 54min operator-supplied set-top boxes with CableCARDs currently
deployed, NCTA said in its latest CableCARD report to the FCC Fri. That’s an increase of approx 1min from
late July when the trade group issued the last report. The number was 52.6min in May and 51.5min in Feb.
By contrast, only a little more than 618K CableCARDs have been deployed in retail devices by the 9 larg-
est incumbent cable MSOs. The 5 cable MSOs — Cablevision, Charter, Comcast, Cox and Time Warner
Cable—have deployed more than 587K CableCARDs for use in retail devices. Looking at a few of the MSOs,
Charter has a total number of 55K CableCARDs in service through Sept 30. Cox has a total of 57,735 resi-
dential CableCARDs in service, while TWC has more than 98K activated. Comcast has over 340K Cable-
CARDs installed in active customer homes. The NCTA report also summarized various CableCARD technol-
ogy issues. At Comcast, its subs occasionally attempt to move a CableCARD from one device to another,
creating service issues. “CableCARDs do not automatically work properly when moved to a different device
as the Card and Host must be ‘paired’ in the headend control system. Comcast personnel and control sys-
tems are not equipped to handle moving CableCARDs in this manner so these situations require escalation
to restore service in the new device. Comcast discourages this practice,” the NCTA report said. For Charter,
CableCARD problems encountered this quarter were routine installation issues, which were resolved at the
time of installation through Charter’s standard troubleshooting process. At TWC, problems include incor-
rect software/firmware on host devices, which are common across all device brands. NCTA has been filing
CableCARD reports since the FCC’s integrated security set-top ban went into effect in 2007. The SELAR
Act, which took effect last year, will sunset the current ban. The agency’s Downloadable Security Technol-
ogy Advisory Committee (DSTAC) proposed several new technologies aimed at replacing the Cable CARD
standard, including an apps-based approach and an AllVid-style approach, which would require deploying
additional hardware in ops’ networks or in subs’ homes to decode cable signals for 3rd party devices. Cable
ops, in general, oppose the AllVid approach, saying it will cost customers billions each year as it requires

More Adults than USA Network.
More Women than Bravo.

More Millennials than FX.

That’s pretty funny.

LOTS
OF Galavision’s fresh slate of light comediies is bringing families
LATlNOS together and making us the #1 entertainment cable network

with HA18-49 in Primetime. Now that is something to smile about.

P

{ J Galavision

Nielsen NPM Hispanic 3Q15 (6/29/15-9/27/15) Live +7. Mon-Sun 8-11lpm. Program based dayparts, excludes breakouts and non-commercial programming.
Entertainment networks only (excludes sports and news networks).Rankings based on Hispanic Adults 18-49, Hispanic Women 18-49, Hispanic Adults 18-34

Access © 2015 Access Intelligence, LLC. Federal copyright law prohibits unauthorized reproduction by
M Intelligence any means and imposes fines of up to $150,000 for violations.



UL

Bash

SAVE THE DATE

DECEMBER 16, 2015

NEW LOCATION T‘AO

DOWNTOWN

For more information call 914-579-1000 or
email holidaybash@buckleyhallevents.com.

PRESENTED BY [|CABLEVISION

A BENEFIT FOR THE LUSTGARTEN FOUNDATION FOR PANCREATIC CANCER RESEARCH

N #v%g(s ﬁ‘ 12;:1\1:;5“%!; SQUARE GARDEN

Y Cablefax Multichanneli

MEDIA A

With the support of Cablevision, 100 percent of every dollar raised goes directly
to pancreatic cancer research. Learn more at curePC.org



Cablefax Daily.. Monday, November 2, 2015 @ Page 3

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC e www.cablefax.com e 301.354.2101 e
Editorial Director: Amx Maclean, 301.354.1760, amaclean@accessintel.com e Publisher: Michael Grebb, 323.380.6263,
mgrebb @accessintel.com ® Editor: Joyce Wang, 301.354.1828, jwang@accessintel.com @ Cablefax/Screenster Editor: Kaylee Hultgren, 646.764.8267,
khultgren @accessintel.com @ Advisor: Seth Arenstein @ Dir. of Business Dev.: Rich Hauptner, 203.899.8460, rhauptner@accessintel.com @
Jr. Acct. Exec: Olivia Murray, 301.354.2010, omurray @accessintel.com @ Dir of Market Dev: Laurie Hofmann, 301.354.1796, Ihofmann @accessintel.com @
Production: Joann Fato, ‘jfato @accessintel.com e Diane Schwartz, SVP Media Comms Group, dschwartz@ accessintel.com @ Group Subs:
Laurie Hofmann, 301.354.1796, lhofmann@accessintel.com @ Sub Questions, Client Services: 301.354.2101, clientservices @accessintel.com e

Annual subscription price: $1,649/year @ Access Intelligence, LLC, 9211 Corporate Blvd., 4th Floor, Rockville, MD 20850

more equipment, increasing energy consumption. Like ops, cable vendors such as Arris also support the
apps-based proposal. Companies like Google back the AllVid approach. The Media Bureau recently sought
comments on the final DSTAC report, with reply comments due Nov 9.

Apple TV: The new version of Apple’s Apple TV streaming device went on sale Fri. It comes with a new
remote and its own app store. NBCU already launched 4 apps for the new Apple set-top for NBC, USA Now,
NBC Sports Live Extra and CNBC, featuring live and on demand content upon authentication.

ESPN Drops Grantland: ESPN is canceling its Internet venture Grantland, following the platform’s founder
Bill Simmons’ departure a few months ago. In a statement, ESPN said “effective immediately we are sus-
pending the publication of Grantland. After careful consideration, we have decided to direct our time and
energy going forward to projects that we believe will have a broader and more significant impact across our
enterprise.” Despite the change, ESPN platforms seek to continue the legacy of smart long-form sports sto-
rytelling and innovative short-form video content, the net said. Grantland was founded in 2011 by Simmons,
who left in May before joining HBO.

Sports Conference: Fox Sports has its eyes on the goal. “We are here to compete... We aren’t going to
concede any ground to ESPN,” pres of national networks Jamie Horowitz said at Sports Business Jour-
nal’s annual conference Thurs. Emphasizing the value of original content for live sports, he said the net
seeks to ink more exclusive deals moving forward. Sports host Colin Cowherd left ESPN and joined Fox
Sports in Sept as a TV, radio and digital personality. “If you want to watch him you can only find him on Fox,”
Horowitz said. And that’s the net’s programming strategy: It differentiates by having content that other nets
don’t have, he said. Meanwhile, a lot of rights Fox Sports likes to have are tied up for a long time, the exec
said, except for Big 10, which the net is circling. Despite the lack of new sports assets, nets can still grow by
expanding their existing audience and driving audience to general entertainment content by promoting them
during sports programs, said Sam Flood, exec producer with NBC Sports Net. And NBC Sports has a differ-
ent programming strategy. Without owning rights to major league sports, NBC Sports avoids being in direct
competition with nets like ESPN, according to Flood. -- With more content shot in 4K and prices for 4K TVs
going down, execs expect 4K to gain a lot of traction next year, especially in live sports programming. “In
2016 you will see live 4K events,” said Chris Wagner, evp/co-founder of NeuLion late Wed. The company is
ready to deliver 4K streaming with its partners in 1Q and 2Q next year, he acknowledged. Unlike the analog-
to-digital transition, in which the government played a key part, the upgrade to 4K is 100% market driven,
said Sony Electronics vp, sales and marketing John Studdert. “4K is capitalism at work,” he said. Digital
networks might be early adopters of 4K as they see 4K streaming as an important differentiator, Wagner
said.

Programming: AMC renewed “The Walking Dead” for a 7th season. The net also booked another season
of live after show “Talking Dead.” For the new TWD 7th season, Scott Gimple will return as the series’ show-
runner and exec producer, along with exec producers Robert Kirkman, Gale Anne Hurd, David Alpert, Greg
Nicotero and Tom Luse. Around the world, the new season of “The Walking Dead” will again be “First on
FOX,” with Fox International Channels (FIC), airing the show in 125+ markets as part of the pair’s interna-
tional rights deal. -- OWN'’s series “Belief” will start its international rollout in Dec in more than 220 countries
on Discovery Networks International nets. The original docu-series features people with beliefs searching
for deeper meaning in the world around them.

People: Univision Digital, the digital unit of Univision Communications, appointed Carlos Chirinos to
senior political editor as part of the company’s ongoing focus on beefing up its digital offerings. He will report
to digital vp Borja Echevarria.

Editor’s Note: Don’'t miss the fast-approaching deadline to submit your best technology products, services
and campaigns for recognition in Cablefax’s Tech Awards. Entries are due on Nov. 6. Distributors, program-
mers and vendors are all eligible. More info at cablefax.com
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