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After the CableCard: DSTAC Report Offers No Clear Road Ahead

The FCC’s Downloadable Security Technology Advisory Committee submitted its final report Fri, as required by Con-
gress. The committee was tasked with presenting a path to a not unduly burdensome downloadable, platform neutral
system as the set-top integration ban will sunset in Dec per the passage of the STELAR Act. The report was not made
public immediately, but according to a presentation Fri, it presents multiple paths that could be used to reach the goal.
There is no collective recommendation for any new FCC technology mandate. The report does mention the contro-
versial AllVid approach, but also points out potential problems with it. NCTA is very much against an AllVid path. “This
approach could jeopardize consumer protections including privacy, emergency alerts, parental controls, and inhibit in-
novation by allowing the government to dictate the way video content is delivered to consumers,’ the trade group said.
“Fortunately, the report reflects substantial opposition to the idea of a new, government-imposed technology mandate
and extensively describes the proposal’s shortcomings.” Thirty companies and organizations, including NCTA, Com-
cast, ARRIS, DISH and Verizon, signed a statement that expressed concerns with portions of the report that they feel
go beyond its congressionally defined purpose. The AllVid approach would dismantle the programming and features
offered through an MVPD’s retail offering into individual parts that any retail device manufacturer could selectively reas-
semble into a new configuration and service, they said. “Rather than promote a retail market for navigation devices
that deliver the MVPD service, this approach would turn MVPDs into suppliers of programming for commercial use by
third parties without responsibilities to content providers or distributors,” the coalition of 30 said. Problems with AllVid
mentioned in the report include the massive re-architecting of MVPDs’ networks. The committee’s report includes a
comprehensive review of the widely-adopted “apps”-based approach as an effective solution for the way retail devices
can access MVPD programming. The 30 companies and orgs noted that there have been more than 56min downloads
of MVPD apps and that 96% of more than 460min IP-enabled retail devices in the US support 1 or more MVPD apps
(66% support all of the top 10 MVPDs apps). The report also looks at how MVPDs are pursuing additional methods to
extend this apps-based approach to more retail devices. Beyond Broadband Technology, which actually has a down-
loadable security system for set-tops but was not part of the committee, complained that the report doesn't include a
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“true exploration of any simple technical resolution.” “The resulting report of DSTAC should be viewed for what it is; an
excellent multi-hundred page exploration, with no consensus, of the literally hundreds of issues that would surround a
policy and legal debate about a mandated consumer device, or standards surrounding an effort to create a unitary in-
dustrial design for delivery of video and data in the United States,” BBT said. “There is no conclusion, or even expertise
to debate the many aspects of that effort within the DSTAC group assembled.”

Effective Competition: NAB and the National Assoc of Telecommunications Officers and Advisors filed a suit
Fri in the DC Circuit challenging the FCC’s order presuming “effective competition” in each market. The order, which
came in a 3-2 vote in June, now puts the burden on municipalities instead of cable operators to prove effective com-
petition in a market. It's important because when effective competition is presumed, a cable operator’s basic rates
are no longer subject to regulation by the local franchise authority. NCTA, which has fought hard for the effective
competition declaration for years, didn't immediately provide comment. NAB and NATOAs suit claims the FCC'’s or-
der is arbitrary and an overreach—going beyond what Congress intended in the STELAR Act, which they say were
changes in processing effective competition by small cable ops. The FCC’s order applies to all operators. “The FCC
stripped from local franchise authorities across the country their long-standing roles as cops on the beat,” NAB and
NATOA reps wrote in a blog post about the suit. “Without the power to protect consumers, local authorities are being
pushed aside to allow for higher cable prices—especially for basic cable service—more mysterious fees, higher
equipment costs, and the potential disintegration of the basic tier of service, including the loss of Public, Educational
and Governmental (PEG) channels.”

CommScope-TE Connectivity: CommScope closed its acquisition of TE Connectivity’s telecom, enterprise and
wireless business, with CommScope expected to realize more than $150min in annual synergies in 2018 (more
than $50miIn next year). The new CommScope has 25K employees, with a more significant presence in all major
geographic regions. Under the all-cash transaction, valued at $3mIn, CommScope ends up with more than 9800
patents and will have R&D investment of more than $200min a year. “With this acquisition, we will have significant
new opportunities for future sales growth and cost efficiencies to strengthen CommScope’s financial foundation. The
addition of the TE businesses is expected to immediately contribute to our profitable growth,” CommScope pres/
CEO Eddie Edwards said.

Cox’s Flare for Kids: Cox launched free app “Flare Kids,” which lets families search for child-friendly video content
available online. Flare Kids, designed for kids 3-8, has parental controls to manage the content as well as how long
a child can watch. It's available in the App Store and works with any broadband connection to an iPad (more devices
to be added). The app comes from Cox subsidiary Flare Entertainment, which focuses on enabling targeted con-
sumer segments find and consume digital entertainment content that they uniquely want. Flare Ent will now operate
independently.

Fear the Ratings: Add in the viewers from L+3 and AMC'’s “Fear the Walking Dead” premiere on Sun jumps to
13.3min total viewers from 10.1min . It also added 2.2min 18-49s over those 3 days of time shifting, for a total of
8.5min in the demo. That L+3 figure for 18-49 viewers is larger than the live/same day demo audience for any show
on ad-supported cable this summer.

DISH-Outdoor: DISH and Outdoor Channel renewed their carriage agreement, reaching a long-term deal.

ESPN College Extra: ESPN launched “ESPN College Extra,” which will bring hundreds of ESPN3 live college
sports events to the TV. AT&T, DirecTV, Bright House, Cox, Time Warner Cable and Verizon as well as select
NCTC members will carry the service when it launches Sept 5. ESPN College Extra live events will be delivered on
up to 8 channels through a sports tier or other affiliated package. Sat’s launch will include games from the FBS and
FCS conferences, including Wofford vs Clemson and Towson vs East Carolina. All exclusive events will continue to
be made available on ESPN3 at no additional cost to fans with an affiliated internet or video subscription.

Honors: Al Jazeera America anchor John Seigenthaler is the recipient of the 2015 Al Neuharth Award for Excel-
lence in Media to be presented Oct 1 at the Univ of SD. The award is named for USA Today and Freedom Forum
founder Al Neuharth.
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