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5Qs: Getting Smart with NatGeo Programming & Production Head Tim Pastore
NatGeo is set to have its upfront presentation on April 15. We chatted with Tim Pastore, pres of programming/production
on the net’s content priority, the “smartertainment’strategy, and new programming trends. What’s new to your program-
ming strategy this year versus last year? What'’s your priority? Our priority has and will always be producing and
developing programming that is authentic, but that doesn't mean boring. We feel it is imperative to be both authentic and
entertaining. Therefore, we're rebooting “Explorer” and introducing new characters that will truly feed and inspire our audi-
ence’s curiosity, creativity, and sense of awe. And in addition to our resiliency to maintain such authorship and authenticity,
we feel it is imperative to both build upon our bold legacy, and disrupt ourselves with a commitment to evolving. The yellow
border is a lens through which to see the world, and with that said, sometimes that world requires a little humor. And from
that fundamental belief, we'll be launching the first ever comedy event series on the channel, “History of the World... For
Now.” You said last year that the network will continue to develop its “smartertainment” platform, driven by pro-
grams like “Brain Games.” Is that still the case this year? We're still committed to developing our smart programming.
With the success of Brain Games and “Cosmos,” we're re-imagining the breadth of and creative strategy for this genre.

It's imperative to continue to find ways to make it relatable, relevant, and real. Are you seeing any new programming
trends? We are definitely experiencing a resurgence and movement back towards authenticity and premium factual
content. Feature docs are making noise across distribution platforms unlike years ago, and even recent event series like
“The Jinx” can help us all reimagine the scope and impact that documentary fimmaking can have on the marketplace,

as a well as society. The network’s slate last year has some wilderness-focused series such as “Live Free or Die.”
Will you go after this particular genre this year? Our audience’s appetite for stories surrounding the self-reliance of
individuals braving the wild is insatiable. “Life Below Zero” has been the 2nd highest rated series on the network over the
last few years, and we just launched a new season. And Live Free or Die, a series touching on the re-wilding movement,
had a stellar premiere season. We are thrilled with the future potential for both series, and additional projects that touch on
the same space in the future. With pay-TV providers pushing shorter content windows, what is NatGeo’s strategy
on time-shifted viewing? The whole industry is experiencing changes and increases in time-shifted viewing, and frankly
it won't settle down any time soon. That’s why we at NGC, like others, are playing around with sneak peeks and earlier on-
demand windows in an effort to help push out our shows, broaden our audience, and provide promotional platforms.

FCC Meeting: Spectrum will be front and center at the FCC’s Open Meeting on Fri. The Commission will consider a
Report and Order and 2nd FNPRM aimed to use innovative spectrum sharing technologies to make 150 MHz of spec-
trum available in the 3550-3700 MHz band for wireless broadband and other uses. Also on the agenda is a Public Notice
requesting additional comment on how to ensure small businesses, rural telcos and businesses owned by members of
minority groups and women get an opportunity to participate in the agency’s spectrum incentive auctions while ensuring
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adequate safeguards to protect against “unjust enrichment to ineligible entities”

Close Captioning: Several entities have filed for exemptions from the FCC’s closed captioning requirements, claiming
compliance would be “economically burdensome.” The FCC seeks comments on the requests, which are due on May 11.

Cox on Merger: Cox’s regulatory affairs gang recently met with the FCC to reiterate the MSO’s position on the pending
AT&T-DirecTV merger. The MSO urged imposing conditions including ensuring the combined entity will be subject to “the
full range of restrictions under Section 628 of the Communications Act and the FCC’s program access and unfair com-
petition rules,” Cox said in an ex parte filing. AT&T-DirecTV should also be required to comply with the same basic tier re-
quirements that currently apply to cable ops, Cox said. In addition, it asks the FCC to apply targeted conditions to prevent
unfair competition practices such as exclusive programming agreements, volume discounts and bundle services.

ACA on Competition: ACA supports the FCC'’s proposal to implement Congress’ directive (as part of the STELA Reau-
thorization Act) by reversing the existing presumption that cable systems don't face effective competition, the group said in
a filing with the agency Thurs. The new presumption requires franchising authorities to demonstrate that effective competi-
tion doesn't exist as a prerequisite to regulate rates or enforcing other rules that apply to cable systems that aren't subject
to effective competition. ACA agrees that applying the revised presumption across-the-board rather than limiting it to small
cable MSOs is appropriate. In addition, the group urged the agency to take an additional step to update its rules by creat-
ing a rebuttable presumption that effective competition is present in any franchise area in which a local exchange carrier
MVPD is offering video service. Broadcasters oppose the changes as they continue to fight cable ops over retrans issues.

Wave Acquisition: To beef up its service in Seattle, Wave Broadband agreed to acquire ReallyFast, an ISP that
serves residential and commercial customers in multi-unit residential and office buildings throughout the Seattle
area. Both companies promised transition plans won’t impact current ReallyFast customers.

SCTE Seeking Noms: Nominations for the 2015 SCTE Cable-Tex Expo Awards are now being accepted. Deadline is
May 22 for nominations for the SCTE Member of the Year Award, the SCTE Hall of Fame induction, the SCTE Excellence
in Standards Award and the SCTE Safety Awards. Awards will be presented at the Expo Oct 13-16 in New Orleans.

On the Circuit: Nick kicked off its annual Get Dirty initiative this month to celebrate Earth Day contributions of kids making
a positive impact. The “Get Dirty Challenge” is a nationwide contest for kids to show how they help the environment.

CEA On the Hill: CEA’s DC Tech Showcase on Wed features various DC startups and major tech players including
DISH, Google, HTC, Microsoft and Samsung. The trade group invited lawmakers to a preview. On Tues night, CEA will
honor Rep Bob Goodlatte (R-VA) and Revolution chmn/CEOQ Steve Case at the Digital Patriots Dinner.

Programming: AMC premieres “The Making of The Mob: New York” on June 15 to kick off “Mob Mondays.” The 8-part
series traces the rise of Charles “Lucky”Luciano, Meyer Lansky, Benjamin “Bugsy” Siegel and other gangsters.

Obituary: Wendell Woody, past pres and board member of the SCTE, died on April 8, in North Kansas City, MO.
Woody, 80, founded the SCTE Heart of America Chapter and was SCTE Member of the Year in 1994. “Wendell ex-
emplified what SCTE is all about; sharing knowledge and encouraging others to grow in their knowledge of the cable
industry,” said SCTE pres/CEO Mark Dzuban. “All of us will miss his contributions, kindness and his thoughtfulness.”

.\ Cablefax
ree to Enter
\ Top Ops AWARDS |

Who are cable’s top operators?
Enter at WWW.cablefax.com/topops

Questions: Contact Mary-Lou French at mfrench@accessintel.com

YA



Cablefax Daily.. Monday, April 13, 2015 @ Page 4

Cablefax Week in Review
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