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Beers, Buses & Broomsticks: Courting Culture Influencers at SXSW

By the time you read this, cable networks will have already begun the trek to Austin for SXSW, which kicked off Fri
and lasts until Sun, March 22. This year, cable’s presence has expanded further. So, what makes it worth it? The
crowd, execs say. It's full of early adopters, who share, tweet and discuss what’s innovative in tech, business, film
and music. In fact, NCTA has sent people for the past several years, with the intent of checking out another confer-
ence for inspiration and also to engage with the broader tech and entertainment conversation. For many networks,
it's a branding play. “It's probably the most important place to reach influencers for entertainment,” said Showtime’s
Don Buckley, evp, program marketing, digital services, media and promotions. The demo skews slightly older than
you might expect—45% of last year’s crowd was 35-54—so it’s particularly important for Showtime to be there. “We
are a premium cable network, and we tend to be slightly older anyway,” he said. For the 3rd year in a row it's spon-
soring the official SXSW app, with embedded messaging as well as long- and short-form programming. Perfect for
killing time while you're in those long lines. Or, you can hop on one of the “Penny Dreadful’-branded shuttle buses.
In WGN America’s case, it's more of a re-branding than branding project. “The biggest value for us is declaring the
fact that WGN America has original programming that should be considered with the other cable networks,” said
evp, marketing and promotions Brian Dollenmayer. The net is turning the SXSW opening night party into a “witches
playground” to create buzz about its first scripted show “Salem,” with fortune tellers, aerial dancers and other sur-
prises. SXSW is a noisy event, and the network intends to be equally noisy in order to get the word out, he said. “For
so many years we were the Chicago Cubs network. That's no longer the case.” For FX Nets’ 2nd year at the fest,
the focus is on TV Everywhere and its entire suite of networks. “Our goal is to focus on our brand, which brings them
many of their beloved shows, and demonstrate how they can indulge in them on multiple devices—at home and on
the go,” said integrated promotions vp Kenya Hardaway-Green. It's hosting the FX Fearless Factory, a space where
attendees can engage with FX content on multiple screens through interactive experiences, performances and give-
aways, and doing a screening and panel of new original series “The Comedians.” SXSW 10-year veteran IFC has

a different take: all about the music and creative activations for advertisers. It's transforming Austin’s Palm Park into
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a state fair-like experience with bands, rides and beer. Joe’s Crab Shack becomes Joe’s Game Shack, for instance.
Programming is integrated in more subtle ways, like taking a photo with Fred Armisen and Carrie Browstein after

a ride. Meanwhile, nets such as NBCSN are taking advantage of the fest's 2nd year of sports-themed panels and
activities. NBCSN is creating an NBC Sports Lawn as a pit stop for fans, with games, TVs and charging stations in-
cluded. (Did we mention there’s beer?) “SXSW is where technology meets popular culture, and sports sits squarely
in the middle of this intersection. That's why they’ve added sports to the program, and it makes perfect sense to
take our show on the road,” said svp, marketing, NBC Sports Group Bill Bergofin. It's also showing Premier League
telecasts, a live “Men in Blazers” show taping and high-intensity workouts from Radius instructors to showcase its
new fitness brand.

Merger Clocks Paused: The FCC paused its non-binding 180-day review clocks on the proposed Comcast-Time
Warner Cable and AT&T-DirecTV transactions, citing a pending case in the DC Circuit. The court heard oral argu-
ments last month on programmers’ petition to prevent the FCC from opening up some confidential documents, in-
cluding contracts, to qualified 3rd parties as part of the merger review process. ‘At this time, we believe it is prudent
to pause the informal 180-day transaction clocks because the Commission would be advantaged by knowing the
resolution of the pending Petition for Review before the transaction clocks reach the 180-day mark, which both are
slated to do by the end of March,” the FCC said. It added that it reserves the right to restart the clock as it believes
will best serve the public interest. Comcast noted the case is under expedited, and a decision is expected shortly.

Cablevision’s Weather Channel Ads: That gentlemen’s agreement about not trying to poach an MVPD’s customers
during a blackout doesn't apply in the highly competitive NY-NJ market. Cablevision is running ads in Newsday, which
it owns, with cars covered in snow. “FiOS think you don't need The Weather Channel. Because we live here, we know
better,” the ad said, directing consumers to optimum.com/weatherchannel. The ad focuses on Cablevision’s local bent,
highlighting News 12 and MSG Varsity. Ads directed at another provider’s subs during a programming dispute used

to be common, but have eased in recent years, with Time Warner Cable and DirecTV making a point not to run them.
With Weather dark on FiOS, the telco has launched AccuWeather. While Weather Channel has introduced series over
the years aimed at keeping viewers tuned in longer, AccuWeather is taking a different approach. “We want our channel
to be something you look at, get your weather and then go back to other programming. It's a way to use your TV, just
as you might use your tablet or phone,” said AccuWeather CEO Barry Lee Myers.

Aereo Assets to TiVo: TiVo got the OK from a US Bankruptcy Court judge to acquire certain assets from Aereo.
The decision was made Thurs in U.S. Bankruptcy Court in Manhattan as the finalization of the Feb 24 sale of Aer-
eo’s patents, hardware and other assets. TiVo acquired the assets, which includes customer lists and trademarks,
for $1min. TiVo has the Roamio OTA, which offers over-the-air broadcast stations with OTT content from Netflix and
others. TiVo hasn’t detailed exactly how it will use the Aereo assets. “TiVo has always innovated to meet the con-
stantly changing ways TV audiences choose to access content. This strategic acquisition of Aereo’s trademarks and
customer lists will enhance our ability to serve the growing segment of consumers who want access to both broad-
cast television and over the top content,” TiVo pres/CEO Tom Rogers said in a statement.

Ratings: Investigation Discovery’s “On the Case with Paula Zahn” scored its highest 25-54 delivery ever for its
March 8 ep, averaging 717K in L+3 data. The ep, ‘A Nightmare in Memphis,” was its 2nd highest for P2+, delivering
1.43min viewers for L+3.

HDTVs in Over 80% of Homes: With analog TVs not even sold in stores any more, HDTV is taking over. Leichtman
Research found that 81% of US households have at least 1 HD set, and about 52% have multiple HDTVs. Com-
pare that to 5 years ago when only 46% of homes had a high-def set and only 17% had more than 1. HD ownership
seems to bode well for pay TV services, with Leichtman reporting that 89% of HDTV HHs in its survey subscribed to
pay TV and 91% of multi-HDTV HHs subscribed. About 67% of non-HDTV HHs subscribe.

Programming: USA picked up a pilot from exec producers including Gale Anne Hurd (“The Walking Dead”).
The thriller, “Falling Water,” features 3 unrelated people who eventually realize that they are dreaming separate
parts of a single common dream.




Cablefax Daily.. Monday, March 16, 2015 @ Page 4

Cablefax Week in Review
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Post your job openings on Cablefax’s Job Board today!

Reach the most qualified candidates.

Check out resumes for free, and only pay for the ones that interest you!

e
. . ) . . ysigs 2005 Ace pain e s
Job posting packages allow you to post multiple jobs at your convenience at a discounted rate. “‘:ﬂ%?ﬁf’“ kT S
. . . pieindustTY- BRI pealined & =
Cablefax has a recruitment product to fit your budget and business needs. %x;’fff"’ -
e
Ve -

Visit us at www.cablefax.com/jobs




