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Cablevision’s Freewheel: First Comes the Phone, Next Comes the App

If Cablevision’s WiFi-only phone Freewheel doesn't appeal to you, how about an app? Cablevision vice chmn
Gregg Seibert, speaking at Deutsche Bank’s investor conference Mon, said the company is shooting to have a
paid Freewheel app available to customers later this year. The idea, presumably, would be to allow consumers to
make phone calls, etc via WiFi through the app on their Android and iOS devices. “That’s something | think that’s
another way to differentiate the network and get away from all the hyperbole around price—the $79.99/month triple-
play with some kind of Visa card attached to it. We're trying to shift that dialogue,” he said. No details at this point on
the price, but that app would cut out the need for the $99 Moto G phones currently housing the service (Seibert said
CVC is subsidizing the phones, which are end-of-life phones that retail more in the $180-$200 range. He said it's a
“fairly quick payback.’). If you look around Cablevision’s Website, you won't see any mention of Freewheel, with the
operator really marketing it in a standalone way. “When you take a look at TV advertising we’ve run for it, you'll see
that it indicates it's powered by Optimum WiFi. That to me is the most important usage of the Optimum name in con-
junction with Freewheel,” Seibert said, explaining that it's a data product meant to highlight the value of Cablevision’s
WiFi network. “One of the reasons to have a separate identity for it is that we'd like to be able to sell it away from
just Optimum customers.” Only a few weeks after launch, Cablevision’s already received orders from areas “fairly far”
from our footprint, with a developing interest among ex-pats in international markets. And there’s more to come, with
Seibert describing Freewheel as “1 of the first of the new initiatives you'll see from us over the next few years on the
WiFi side” The exec tackled the question as to why Cablevision didn’t opt to offer cellular backup for Freewheel, ex-
plaining that it would put it in the position to go head-to-head with a cellular provider, which would be difficult without
the same quality of cellular network as incumbents AT&T and Verizon. Instead, Freewheel is more of a data/video
product. “My sense is many different wireless devices will be introduced over the next few years. It's always possible
our product will evolve, but right we're now quite comfortable with WiFi-only,” he said.

HBO Now Announced: HBO said its 1st standalone streaming service, HBO Now, will launch exclusively on Apple
in April (in time for the return of “Game of Thrones”). Customers who subscribe to the service for $14.99/month
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can access HBO content from their iPhone, iPad, iPod touch and Apple TV. HBO will offer a 30-day free trial to new
subs who sign up through Apple in April. Time Warner said HBO is in talks with other distributors and new digital
partners to offer the streaming option. The major pay-TV providers, nearly all of which already offer streaming HBO
content on an authenticated basis, appeared to be in a wait-and-see mode. Cox, for one, said it’s talking to HBO to
better understand the service. That said, Cox’s distribution agreements with HBO haven’t changed, a spokesman
said. “The overwhelming majority of our customers prefer to access video via digital cable bundles for convenience,
service quality and the unmatched value. That said, our goal remains to provide customers the content they want on
the platforms they choose. Clearly we have a good relationship with HBO, we're both highly motivated to continue
to attract customers to the cable ecosystem and we continue to discuss ways to evolve our offerings to better meet
customer needs,” he said. “The Time Warner release says HBO Now will be available on iOS devices and PCs.
This means that it could in theory be offered by HBO'’s cable, sat and IPTV partners via their TV Everywhere ser-
vices,” said Tim Westcott, senior analyst with IHS Technology in a statement. Similar to HBO GO, the authenticated
streaming service that requires pay-TV subscription, HBO Now will offer more than 2,000 titles online. Meanwhile,
Apple CEO Tim Cook announced during the Apple Watch launch event that the company’s lowering the price of
Apple TV from $99 to $69. The company has sold 25min Apple TV units to date.

AT&T U-verse Expansion: AT&T U-verse continues to expand its 75 Mbps tier. The service is now available in 6
additional markets, including Baton Rouge and New Orleans, LA; Grand Rapids, MI; Milwaukee, WI; Mobile, AL; and
South Bend, ID. The telco launched the tier in CA and TX in Dec.

ESPN Gets the Waive: The FCC Media Bureau granted ESPN a waiver from video description rules for the top 5
national nonbroadcast nets. Because ESPN provides less than 50 hours per calendar quarter of primetime pro-
gramming that’s not live or near-live, it's exempt from the video descriptive requirements in the 21st Century Com-
munications and Video Accessibility Act. Starting July 1, the top 5 nonbroadcast nets subject to the rules will be
USA, TNT, TBS, History and Disney. Also on July 1, broadcast stations’ obligation to provide 50 hours of video
description per calendar quarter expands from the top 25 television markets to the top 60 markets.

Motorsports Investment: Discovery Comm and Liberty Global bought a stake in motorsports’ Formula E, which
oversees the totally electric racing series. “It is a significant step forward for Formula E to receive the backing of
two major global media companies when we are barely halfway through our first season,” said Formula E CEO
Alejandro Agag. “The experience and know-how they bring will provide a significant boost to Formula E. We look
forward to creating new opportunities together to develop and promote premium content for a global audience” It
wasn't clear what percentage they bought in the racing series.

Netflix Speed Index: Charter jumped 2 spots to No. 6 on Netflix’s ISP Speed Index, with an average speed of 3.29
Mbps, up from 3.14 Mbps the previous month. The index is the streaming service’s monthly update on which ISP
provides the best Netflix streaming experience. Mediacom dropped 1 spot to No. 7 (3.27 Mbps), followed by Time
Warner Cable (3.25 Mbps). Suddenlink climbed one spot to No. 9 with an average speed of 3.13 Mbps. Complet-
ing the top 10 is AT&T U-verse with an average speed of 3.11 Mbps. The top 5 spots remained unchanged. At 3.53
Mbps, Verizon FiOS continued to be the top ISP on Netflix’s list, followed by Cablevision (3.47 Mbps), Bright
House (3.43 Mbps), Cox (3.38 Mbps) and Comcast (3.36 Mbps).

FCC Grants Comcast Petition: The FCC Media Bureau granted Comcast’s request to modify the Tallahassee-
Thomasville FL DMA so that Budd Broadcasting-owned station WFXU is excluded from mandatory broadcast
carriage requirements in several communities, including Gadsden and Jefferson counties. The Bureau agreed to
withdraw the boundaries, noting that the station doesn’t provide adequate signal coverage for the market and has
no history of carriage on the cable systems so there’d be no disruption.

Spectrum Interference: Disney-owned WABC-TV of NY has filed an informal complaint at the FCC against Verizon
Wireless, claiming it has failed to protect its electronic news gather operations in the 2025-2110 MHz band from out-of-
band emissions. Consequently, WABC says it has endured “substantial interference” from Verizon since Sept 2013.

Programming: AMC placed a 2-season order for a companion series to “The Walking Dead.” The yet-to-be-
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named series will be set in LA and
focused on new characters and
storylines. The 1st season, which
has six 1-hour eps, will debut in
late summer, with Season 2 airing
next year. -- Nat Geo International
acquired the rights to a new WWII
special documenting the final year
of Adolf Hitler’s life. The commem-
orative special marks the 70th an-
niversary of the end of the conflict.
The 2-part film will air globally on
Nat Geo Channel this year, includ-
ing in the US. -- CNN booked a
6-part mini docu-series from Kevin
Spacey as part of the net’s original
series slate in 2016. Currently titled
“Race for the White House,” it will
feature one presidential campaign
per episode.

People: Comcast promoted DArcy
Rudnay from svp to evp, making
her the 1st woman in the company’s
history to become a corporate evp.
Rudnay, Comcast’s chief commu-
nications officer, will report jointly

to chmn/CEQ Brian Roberts and
evp David Cohen. The company
also promoted its chief legal officer
Arthur Block from svp to evp, gen
counsel and secretary of Comcast
Corp. -- DISH named Scott Skurnick
as vp, digital acquisition, leading
the company’s digital marketing
efforts. He most recently served as
divisional vp, customer acquisition
at Sears. -- Pivot promoted Jennie
Morris to evp, acquisitions, research
and network operations.
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c Fx T E c H by Joyce Wang

Changing Expectations of the

Multiscreen User Interface

The expansion of multiscreen video has changed cable
MSOs’ expectation on the user interface. In the pre-
multiplatform era, operators integrated user interfaces
that usually came with the set-top from vendors fueled

by proprietary software associated with it, said Jeff Hup-
pertz, who's set to be the new vp of marketing & business
development at Espial, which provides multiplatform and
VOD services. The company counts cable MSOs around
the world as customers and is working with a Tier 1 MSO
in the US. Its existing customers also include Cisco,
Samsung and Arris. Huppertz was previously an exec at
video and broadband semiconductor provider BroadlLog-
ic. Originally funded by investors including Time Warner,
Comcast and Bright House, BroadLogic was acquired
by Broadcom in 2013. “Development and deployment of
the user interface used to be measured in years. Now it's
measured in months... Now you need a much acceler-
ated pace to remain competitive,” Huppertz said, most
recently svp at video streaming tech firm SeaWell, which
was acquired by Arris last year. And once a core HTML-
based user interface is developed, operators want to be
able to “enhance it with new features and applications
and make changes very rapidly” on their own. Network
ops expect the flexibility to control user experience these
days, Huppertz said. In addition, service providers are
increasingly engaging with outside design firms specializ-
ing in human interaction to develop interfaces for different
audiences, he said, adding that providers seek to incorpo-
rate things like different languages and cultural elements.
Furthermore, innovative ways to control the user interface
such as voice control continue to gain traction. That said,
“we expect the handheld remote control to be the primary
user control device for many years,” he said, noting the
integration of the smartphone as remote control is gaining
steam. In addition to pay-TV providers, smart TV vendors
have their eyes on user interface control as well. Pana-
sonic’s 2015 Live+Screen Smart TVs, showcased at CES

earlier this year, feature advanced voice command func-
tions, allowing users to speak directly to the TV to change
channels and search for content. At Sony, all of its new
Bravia TV models support voice commands. Samsung’s
latest smart TV devices feature a built-in microphone on
the Smart Touch remote control, gesture controls, facial
recognition, and the Smart View mobile app that turns
smart phones into remote controls.

Adobe Digital Index Data: Video viewing from mo-
bile platforms are on the rise, with video starts nearly
doubling on smartphones YOY in 4Q, according to new
analysis by Adobe Digital Index. And with 258.1miIn
iPad devices sold to date, Apple devices in general are
the top choice for video consumption. Some 29% of

all TVE authenticated video starts come from an iPad,
and more than 60% of all TVE starts come from Apple
technology (iPhone, iPad, Apple TV, or Mac computer).
Roku was the most popular OTT device. Meanwhile,
gaming console and OTT device share of TVE content
rose 50% YQY. The report, which also looked at other
digital trends, found that the top 3 Internet of Things de-
vices consumers want include home electronics, home
appliances such as the fridge, oven and thermostat,
and cars. In the wearable technology segment, Adobe
found high demand for Apple Watch, to be released

in the first half of 2015. Some 27% of those who own

a smartphone or tablet and who don’t currently own a
smartwatch said they are likely to buy one in the next
6 months. Of those, 67% of them said they are likely to
buy an Apple Watch.

People: Video service provider Deluxe tapped Frank
Cardello as pres of Deluxe Media, its integrated mar-
keting, content, design and production unit. Cardello was
most recently pres/COO of T3Media, which offers con-
tent management, delivery and monetization services.
Cardello will report to Deluxe CEQ David Kassler.

Got tech news? Reach out to Cablefax Tech editor
Joyce Wang at jwang@accessintel.com
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