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Title 1I: As Vote Nears, House Probe Heats Up; Final Comments Trickle In

The FCC made it official Fri, announcing the agenda for its open meeting this week. In addition to a vote on chmn Tomn
Wheeler’s Title Il net neutrality rules, the 5 commissioners will take up the issue of exempting state laws for municipal
broadband in Wilson, NC, and Chattanooga, TN. Both items are expected to be approved 3-2, with Republicans object-

ing. Meanwhile, the House Committee on Oversight and Govt Reform sent Wheeler a letter Fri as part of its probe into
whether there was potential White House involvement in the draft of the open Internet order (a hearing is slated for Wed).
Helping scoot things along is an article on Vice.com featuring email exchanges the news site received through a Freedom
of Information Act request. Cmte chmn Jason Chaffetz told Vice that the heavily redacted emails that it received between
the White House and FCC staffers raise “serious concerns about the level of White House involvement” The lawmaker
already requested all such email exchanges on Feb 6 but in a letter Fri made it clear he wants unredacted emails, particu-
larly between Wheeler, and White House officials Jeffrey Zients, Jason Furman and Obama counsel John Podesta, by 5pm
Mon. With FCC rules preventing public comment one week before votes on a proposed rule, Thurs was the last chance to
get a word in before the vote on Title Il Open Internet rules. NCTA and ACA linked up, filing a letter Thurs to address the im-
pact the proposal could have on pole attachment rates. Before any Title |l reclassification takes place, they argued the FCC
should grant a petition for reconsideration filed by NCTA and COMPTEL in 2011 that would ensure all broadband providers
are able to attach poles at the lowest rate available under Commission rules. “Reclassification of broadband as a Title |l
telecommunications service exposes cable operators to hundreds of millions of dollars in increased pole attachment fees
each year and threatens to undo the Commission’s longstanding policy of encouraging broadband deployment by allowing
cable operators to attach to poles a the cable rate;” they wrote, explaining that the NCTA/Comptel petition would eliminate
the gap between the cable rate and telecom rate in all circumstances. On Wed, reps from Level 3 and Netflix made an ap-
pearance at the Commission to get in their last words before the vote. Their key push: a straightforward complaint process
to prevent any interconnection funny business. They want the FCC to clarify that it would be “unjust and unreasonable” for
an ISP to engage in conduct regarding the exchange of Internet traffic that would have the effect of impairing the effective-
ness of the open Internet rules. Akamai paid its visit Thurs, stressing that the order must make it clear that ISPs may allow
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some but not all content providers distributing content (such as CDNs) access to any particular ISP facility. “If the Order is
unclear, ISPs may believe they must provide access to all. This is not technically feasible and the result could be access
for none, which would decrease the performance, scalability, reliability and security of the Internet,” the company said in an
ex parte. Vimeo also chimed in on the interconnection issue Thurs, suggesting the FCC release all data on measuring the
health of interconnection to the public as soon as practicable. “Only through open, robust monitoring and swift enforcement
can the Commission ensure that it is protecting an open Internet through these critical entry and exit points,” Vimeo said.

O’Neill Says Goodbye to Discovery: Turns out Eileen O’Neill won't head up Discovery Studios as global group pres. Dis-
covery Comm named her to the post in Aug and set March as her start date to assume the newly created role (her email
says she’s out of the office from Sept 1-March 1). Instead, O’Neill sent a memo to staffers Fri that she'll no longer be with
the company effective May 1—a significant date as it marks her 25th anniversary (not including 4-month unpaid intern-
ship before she was hired). In her goodbye memo, she highlighted the risk-taking her team has taken on. “We never shied
from controversy whether it was with Muslims in Michigan, Sarah in Alaska or Amish folk in places which surprised; and,
of course, we unleashed mega sharks (and a seal named Snuffy) for record-breaking Shark Weeks,” she wrote. O’'Neill’s
successes at Discovery include a TLC makeover, with the addition of shows such as “Jon & Kate Plus 8” and ‘All-Amer-
ican Muslim.” Prior to the Studios appointment, she served as group pres Discovery Channel, Science and Velocity
Nets, where she helped usher in new series such as “Fast N’ Loud” and “Moonshiners.”

Cable One 4Q: Video PSUs may be down 16% from 2013, but Cable One has managed to reduce programming costs
significantly, Cable One parent Graham Holdings said in an earnings release Fri. The op dropped Viacom nets last April,
and Graham plans to spin off the cable unit into a separate publicly trading company this year. Cable One posted 4Q rev-
enue of $197.7min, slightly down from a year ago. The op ended the period with 451,217 basic video subs, down 25,016
from the 476,233 in 3Q. HSI subs increased by 2,300 to 488,454.

Crown 4Q: Thanks to solid ad revenue growth, Crown Media posted 4Q revenue of $134.2min, a 13% increase YOY.
Ad sales revenue increased 14% for the quarter and 11% for the year, thanks to strong pricing across channels and
audience gains in 4Q, especially on Hallmark Movies & Mysteries, the company said Fri. For the quarter, cost of ser-
vices decreased slightly to $38.7min. Programming costs decreased 6% over the previous quarter. Net income nearly
doubled to $51.6min or 14 cents a share, from $26.7min, or 7 cents per share, a year ago.

People: Robert Mills was named svp, alternative series, specials & late-night programming, ABC Entertainment.
Effective immediately, he will report to Paul Lee, pres, ABC Entertainment Group.
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