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Happy 35: C-SPAN Celebrates While Calling on Staff to Innovate

One complaint today is that news is becoming more sensational and celebrity driven because it’s what the public wants.
Newspapers are thinner, and cable news nets fill their schedules with nonfiction series and politically bent talk shows.
And yet, C-SPAN remains a constant, having celebrated its 35th anniversary on Wed. “It’s really the beauty of our model
and how the cable industry set up C-SPAN as a public service. We're a nonprofit, our license fee is very low—just over

6 cents,” said Rob Kennedy, co-CEO of C-SPAN. As such, C-SPAN hasn't had to respond to the competitive pressures
seen throughout the industry. “It's fair to say that the construct is such that if we had to deliver eyeballs, we may not have
survived,” co-CEO Susan Swain added. “Everyone’s getting more tabloid because they have to do more and more sensa-
tionalism to get eyeballs for advertisers. | guess [cable operators] had the vision of this, but perhaps never understood the
test that vision would have when they started it 35 years ago.” But don't take all that to mean C-SPAN is stuck in a 1979
time warp. In its 35 years, C-SPAN has expanded from 1 channel to 3, from SD to HD and, perhaps most impressively,
added a gargantuan online video archive and a revamped website launch this year. The company is working hard to pre-
serve that innovative spirit and on Tues launched a year-long initiative aimed at discussing innovation. “We have a good
number of long-termers here who helped build the place, but we also have lots of young folks for whom 35 years is longer
than they’ve been on the earth” Swain said. “We want to talk to them not just about our history, but its relevance for where
we go in the future”” As part of its anniversary, C-SPAN has launched a look at 35 historic moments—one for each year of
its existence. For Swain, her personal most memorable moments came with C-SPAN'’s decisions to open up the phone
lines to viewers after the Challenger shuttle explosion and 9/11. “People need to give voice in times of momentous events,
and we were able to be a national place for that to happen,” she said. As for what’s next, Kennedy pointed to a focus right
now on the website launched in Jan. It’s still being tweaked. “It combines the video library into our main C-SPAN.org web-
site, and it's really built around more social functionality—more ability to share and click. We've improved our video quality,”
he said. “We've also launched something called Federal Focus where we're collecting everything having to do with official
Washington... and putting that all in 1 place so it's very easy to find.” Here’s to the next 35...

Over-the-Airheads: The FCC’s upcoming vote to tighten some broadcast ownership rules isn't doing anything to stop

The CabIeFAE}a{V{g.rS

Saluting Cable’s Top Marketing & PR Programs and People

The CableFAXIES Awards salute the year’s most outstanding communications initiatives and programs
in the highly competitive and dynamic cable arena. The coveted awards set the industry benchmark
for excellence across all areas of PR and marketing.

Questions: Mary-Lou French 301-354-1851 » mfrench@accessintel.com
Sponsorships: Amy Abbey 301-354-1629 - aabbey@accessintel.com

www.CableFAXIESAwards.com

Access © 2074 Access Intelligence, LLC. Federal copyright law é)roh/b/ts unauthorized reproduction by
A Intelligence any means and imposes fines of up to $100,000 for violations.



CableFAXDaily.. Monday, March 24, 2014 @ Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily béAccess Intelligence, LLC e www.cablefax.com e 301.354.2101 e
Editor-in-Chief: Amy Maclean, 301.354.1760, amaclean@accessintel.com e Exec Editor: Michael Grebb, 323.380.6263,
mgzrebb@accessmtel.com e Editor: Joyce Wang, 301.354.1828, jwang@accessintel.com @ Sr Community Editor: Kaylee Hultgren,
212.621.4200, khultgren @ accessintel.com @ Advisor: Seth Arenstein @ Assoc Publisher: Amy Abbey, 301.354.1629, aabbey @ accessintel.com @
Dir of Market Dev: Laurie Hofmann, 301.354.1796, Ihofmann@accessintel.com eProd:Joann Fato, jfato@accessintel.com e
Diane Schwartz, SVP Media Comms Group e Scott Gentry, Dir of Business Development, sgentry@accessintel.com e
Group Subs: Laurie Hofmann, 301.354.1796, lhofmann @accessintel.com @ Sub Questions, Client Services: 301.354.2101, clientservices @accessintel.com @
Annual subscription price: $1,599/year ® Access Intelligence, LLC, 4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850

consolidation among broadcasters, with Media General announcing a deal to acquire LIN Media for $1.6bln ($763min

in cash and 49.5min shares of stock). Media General said it would create the 2nd largest pure-play TV broadcast com-
pany, with 74 network-affiliated owned or serviced TV stations across 46 markets (reaching approx. 23% of US TV HHs).
Tribune is the largest broadcaster, following its $2.73bln purchase of Local TV last June. It's just the latest in a long string
of broadcast deals, including Gannett-Belo. Media General did say it expects to swap or divest some of the LIN stations
to address regulatory concerns. -- Sinclair’s proposed $985min acquisition of 8 Allbritton stations isn't sitting well at the
FCC. To meet the agency’s objection on shared services agreements coupled with a contingent financial interest, Sinclair
has proposed selling stations it now owns to parties other than those originally contemplated. Following the sale, Sinclair
won't provide any services to such stations. The stations to be sold are WHP, the CBS affil in Harrisburg, PA; WMMP, the
MyNetwork affil in Charleston, SC; and WABM, the MyNetwork affil in Birmingham, AL. Sinclair would also discontinue
services at WTAT, the FOX affil in Charleston and would transfer to the buyer of WHP, the rights under an existing LMA to
provide services to WLYH, the CW affil in Harrisburg. In each of the 3 markets, Sinclair is buying the ABC affil from Allbrit-
ton. Sinclair would retain ownership of WTTO, the CW affil in Birmingham. Sinclair pres/CEO David Smith in a statement
that the proposed changes would be “immaterial” to Sinclair and Allbritton.

On Deck: Well, the Dodgers net did strike one carriage deal ahead of Opening Day. Champion Broadband will
carry SportsNet LA to its customers in Monrovia and Arcadia, CA, in advance of the team’s regular season opener
in Australia Fri night. Time Warner Cable and Bright House also are carrying the net, with TWC handling distribu-
tion of the channel. Plenty of distributors, including DirecTV and Cox, aren’t carrying it—at least not as of our dead-
line. The L.A.Times said about 70% of the L.A. market won’t be able to see the first pitch.

JSAs: NAB explained the economic necessity for JSAs between stations in an ex parte filing with the FCC Fri, the
broadcasters’ latest attempt to convince chmn Tom Wheeler not to adopt the proposed JSA restrictions. JSAs and shared
services agreements (SSAs) allow local stations to take advantage of “at least some economies of scale, which are
important to local stations’ continued financial viability and ability to offer costly local services, including news,” NAB wrote.
Meanwhile, Rep Richard Neal (D-MA) requested the FCC grandfather existing JSAs, noting Lin Media’s station located
in his district. The broadcaster provides quality local news and has followed FCC rules by filing all 4 of the JSAs in long-
form transactions and made substantial investments in small markets based on the JSAs, he said in a letter to Wheeler.

End of an Era: The man who created Discovery Comm is ready to do some discovering of his own. Discovery an-
nounced late Thurs that John Hendricks will retire as chmn of the company’s board and as a dir, though he'll remain in his
post through the annual meeting of shareholders on May 16. “For over three decades now, | have somewhat envied the
legions of documentarians that we have employed who have traveled the world to bring great stories and experiences to
our viewers. It is now finally time for me to go exploring!” Hendricks wrote in a letter to board members. The entrepreneur
wants to create in-person retreats and online learning initiatives to “nurture our natural human curiosity” through his new
company, Curiosity Projects, LLC. “Few words can appropriately convey what kind of person John is, or what he has
meant to this company and the cable television industry overall. He is a true visionary, a man of enormous integrity and
one of the world’s great entrepreneurs,” Discovery Comm pres/CEO David Zaslav said in a statement. Hendricks has
served as chmn since Discovery Channel’s launch in June ’85. He stepped down as CEO in '04.

Ratings: Your bracket may have busted, but Thurs marked the highest rating for the 1st Thurs of the NCAA Tourna-
ment in 23 years, averaging 8.6min total viewers across TBS, CBS, TNT and truTV. The 1st 3 days of coverage aver-
aged 8.1min total viewers, up 9% YOY and was the most-viewed start to the tournament since 1991. The 1st daytime
telecast averaged 6.3min, the highest viewership for the game window in 23 years. The 2nd daytime telecast window
averaged 7.6min to become the most-watched game window in 23 years as well. -- CMT picked up a 2nd season of its
reality series “Party Down South.” The 13-ep new season will premiere June 5. -- Spike TV booked 20 more eps of its
original series “Bar Rescue.” The new season will debut this fall. -- Adult Swim premieres the final season of animated
series “The Boondocks” on April 21. -- USA ordered FOX 21’s “Rush” and Fox Television Studios’ “Complications.”
Both series are slated for 10-ep runs, including pilots. In addition, the net renewed “White Collar”’ for a 6th season.

People: AMC Networks tapped Tracey Lentz as vp, unscripted programming. She joined the net from 3Ball Produc-
tions/Eyeworks USA, where she was vp of development. Past experience includes stints at TLC, GSN and Showtime.
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CableFAX Week in Review

Company Ticker 3/21 1-Week YTD Company Ticker 3/21
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