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New and Old: Cable Rings in ’10 After Again Posting Annual Audience Growth
USA is on its way to another annual prime victory and will set a cable record (again) for avg total viewers in the time peri-
od with approx 3.13mIn, according to Nielsen data through Dec 20. The net has seen so much success in recent months
and years, particularly with original programming, that its continuing audience improvement has nearly become anticli-
mactic. As NBCU Cable Ent pres Bonnie Hammer said USA execs “always assume that something’s going to break our
track record,” she and her team also strive “to create outside challenges to avoid complacency” That avoidance appears

a good idea for all cable nets, a group that has largely enjoyed recent viewership trends similar to USAs—be it because
of broadcast's malaise, enhanced original programming quality and/or brand bolstering. A&E and Oxygen have already
touted 09 as their best years ever, for example, and announcements of further net records in the coming days wouldn't
be surprising. Overall ad-supported cable HH share rose approx 2% this year, according to Turner data, and the top 10
cable nets in ’09 prime total viewership combined to avg 1.98min in the metric, up 4% YOQY, per Nielsen. 8 of those 10 nets
notched YOY improvement, led by USA (+13%) and ESPN (+9%). FX’s total prime viewership is up 8%, but pres/gm John
Landgraf is more heartened by the net’s growth among all key demos, including 18-49s (+10%) and 18-34s (+6%). The
latter demo’s increase, he said, has resulted from broadcast’s decreasing relevance with young people. 18-34’s are “much
more likely to make their appointment viewing on cable,” said Landgraf, noting that broadcast is “giving up the ghost when
going after young males.” USA also earned additional 18-34s this year, as did Syfy, said pres Dave Howe. Syfy is es-
sentially flat among prime total viewers this year, which notably included its rebrand from SciFi. Yet the net surged after the
initial blowback from viewers perplexed by the name change, delivering its best Jul-Nov performance ever among 18-34s
(268K). “l don't believe we lost anyone,” said Howe of the net’s viewership. “The brand evolution was critical in terms of
giving people permission to sample the network again.” Meanwhile, football and originals almost demand that audiences
take a spin on cable. An ESPN MNF game set all-time cable telecast marks this year among total viewers (21.84min) and
homes (15.14min), NFL Net just wrapped its 4th season of live games with a record avg of 5.5min viewers, and the top
10 ad-supported original series all averaged more than 3min total viewers, according to Turner. The top 2 are USAs “Royall
Pains” and “White Collar,” examples of the net’s unfurling string of triumphs. Of the net and leading broadcaster CBS,
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Landgraf said the pair's success stems largely from an ability to “aggregate a whole stable of programming that’s liked by
the same people,” which leads to more frequent and repeat viewing, or “really good audience flow.” Obviously, a similar
stream continues to nourish cable at large, leading to a muting of the cable vs. broadcast rhetoric and fierce intra-industry
competition. So, as cable enters ’10, said Howe, the length of forward (or backward) moves by nets will be based chiefly
on “how you clearly signpost and differentiate your brand.” For leading net USA, of course, characters are welcome.

Complaint Dept: Small cable operators Wave Broadband and Horizon Cable have joined San Bruno Municipal
Cable and Stanford Univ in filing a program access complaint against Comcast at the FCC. The complaint, filed Dec
23, involves CSN CA (Sacramento area) and CSN Bay Area, with the ops claiming that Comcast artificially linked the
Bay Area and Sacramento DMAs to create 1 regional sports market that then requires separate RSN deals to receive the
same level of programming previously obtained under a single RSN agreement. The 4 claim the actions have so sub-
stantially raised costs that it has significantly hindered their ability to provide service. A Comcast rep said the MSO deems
the complaint groundless and plans to file a rebuttal with the FCC. The ops’ lengthy list of beefs also includes Comcast
moving Athletics baseball games and San Jose Sharks hockey games from the in-market San Fran RSN to CSN CA,
while increasing the costs for CSN Bay Area but not replacing MLB and NHL with reasonably equivalent marquee sports
programming. ACA tied the situation to Comcast-NBCU, saying the complaint “highlights the need for additional safe-
guards and remedies to prevent Comcast Corp. from abusing its market power to harm consumers, competitors, and the
public interest in the distribution of *must have’ regional sports networks under its control,” ACA pres/CEO Matt Polka said.

Retrans Watch: Some Gator fans worried about lack of sugar are getting bitter. And now they have a lawyer. Orlando’s
Morgan & Morgan law firm plans to request a temporary injunction to keep the Sugar Bowl and Tim Tebow’s swan song
on Bright House Networks. The filing names News Corp and Fox as defendants and Thomas Moore, Richard Ander-
son and others similarly situated as plaintiffs. “Innocent Florida consumers will be the only real losers in what appears to
be a game of high stakes poker between these companies,’ the filing said. Calls to the firm were not returned by deadline.
Bright House and Time Warner Cable stand to lose Fox O&0Os, RSNs and most Fox Cable nets if a deal or extension is
not reached by 12:01am Jan 1. -- Meanwhile, Mediacom and Sinclair’s mediation efforts Mon failed to yield a deal (Cfax,
12/29). Mediacom says it hopes to reach a deal before its retrans consent pact with the broadcaster expires Dec 31.

Rate Hike: DirecTV will raise monthly packages and services slightly more than 4% come Feb 9, blaming higher con-
tent costs and investments in the customer viewing experience. The increase is $3-$5/month for most packages. AT&T
recently announced plans to raise its video packages by $3-5/mo in Feb (it will keep the U-Verse basic tier at $19/month).
Comcast increased its cable modem fee to $5 from $2, and Cablevision increased 10 video prices an average of 3.7%.

In the Courts: Comcast’s challenge to the FCC’s determination that it violated its Internet open-access principles by
blocking BitTorrent traffic as part of network management will be heard by the DC Federal Appeals Court Jan 8. The
FCC, now under chmn Julius Genachowski, favors codifying and expanding those open Internet guidelines into rules.

Competition: DirecTV launched a satellite today that the DBS op said will boost its HD capacity by 50%, to more than
200 channels, when it becomes operational in 2Q. The launch will also expand DirecTV’s tally of local HD markets and
content choices on its VOD platform. It may lead to the 1st 3D HD channel launch as well, according to reports saying Di-
recTV will unveil related plans at next month’s CES. DirecTV declined to comment specifically, but a rep said “3D is some-
thing we are very interested in, and we're looking at all of the various pieces of the puzzle that need to be put together”

In the States: Oceanic Time Warner Cable launched 7 new HD channels: ESPNU HD, History Intl HD, BBC America
HD, G4 HD, Biography HD, E! HD and Style HD. -- DirecTV experienced some intermittent audio and video drops in
several local markets Tues morning. Also impacted were some Spanish-language channels. Services were restored
shortly thereafter. A spokesman blamed an anomaly aboard its D7S satellite and said DirecTV is investigating the cause.

At the Portals: Cablevision no longer faces basic rate regulation in the NY town of Long Beach, Sea Cliff, Westbury,
Ashroken Village and Pound Ridge, with the FCC finding that Verizon’s FiOS service represents effective competition.

Broadband: Broadband for America, a coalition of more than 125 companies and organizations encouraging
private-sector investment in broadband, has launched a Spanish-language Website at http://www.broadbandfo-
ramerica.com/es.
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Programming: The Jan 7 ep of TLC’s
‘American Choppers” features a cus-
tom wheelchair-accessible motorcycle
built specifically to raise funds for the
Christopher & Dana Reeve Founda-
tion. -- Matthew Broderick stars in
“Wonderful World,” which HDNet Mov-
ies is featuring Jan 6. The film is part
of the net’'s “Sneak Preview” series
offering telecasts of certain movies
before they premiere in theaters.

Public Affairs: For the 2nd year in a
row, CIROC vodka is working with E!
and the NYC Taxi and Limo Com-
mission to distribute pre-paid taxi
cards (valued up to $15) to urge good
decision making this New Year’s Eve.
This year, the program expands be-
yond NYC to include Las Vegas.

Editor’s Note: Because of the holi-
days, your next issue of Cfax will be
dated Jan 4 and arrive Mon morning.
So, enjoy your celebrations and count
on us to fill you in Mon on all the pro-
gramming negotiations that occurred
during your New Year’s revelry.

Business/Finance: Collins Stewart
initiated coverage on Liberty Starz
with a ‘hold’ rating, citing potential
consolidation by Liberty in ’10. “Es-
sentially, we expect Liberty Media
will merge Starz Entertainment (the
cable network) with Starz Media
(the film studio),” said the firm, add-
ing that “the recent hiring of Chris
Albrecht as CEO of Starz increases
the likelihood of a merger as it indi-
cates Liberty’s interest in enhancing
original program production.”
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