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Distributors’ Ax: Time Warner Cable Plans to Drop Ovation Dec 31

Less than 2 weeks after Time Warner Cable CEO Glenn Britt said at an investor conference that the MSO would drop
what it claimed were underperforming cable nets when their contracts expire, Ovation became the 1st network to get the
ax notice. The op informed Ovation that it plans to drop the arts network when the current contract expires at midnight on
Dec 31. In a statement, the op said 3 of the factors it looks at are “unique content, cost and viewership.” It claimed Ovation
is “among the poorest performing networks,” and is viewed by less than 1% of our customers on any given day. The MSO
said it paid more than $10min in carriage fees to Ovation over the past few years. In terms of content, the MSO minced no
words in questioning Ovation’s arts designation. Specifically, “one 7-day period in November 2012 shows that 70% of their
schedule was old movies that are repeated, numerous repeats of the PBS show Antique Road Show, Infomercials that
are unrelated to the arts, and repeats of TV shows from broadcast networks,” TWC said. “We regret that the economics

of the pay television industry have come to this, but we can no longer burden our customers with costs for low-performing
networks. Just as broadcast and cable networks make decisions to cancel or move shows that fail to perform, we are
obliged to make the same decisions with networks,” it said. Ovation countered that TWC’s main rationale for dropping is
economics and the growing cost of programming, said evp, content distribution Brad Samuels in an interview. However,
the op is investing huge amounts in sports programming while limiting their subs’ viewing options by cutting the only arts
net in the lineup. Ovation’s programming cost increase is “extremely moderate,” and cost has never been a problem in
contract negotiations, Samuels said. He noted that TWC serves important culturally active cities like NYC and LA. The
network has funded arts advocacy programs since '07, and a substantial amount of the funding has benefited TWC com-
munities, the network said in a release, arguing that TWC'’s decision to remove Ovation will have an adverse impact on
these programs. Meanwhile, Ovation has grown from 5 to 51min homes in 6 years, CEO Charles Segars said in a state-
ment. Thanks to the network’s investment last year in original programming, it gained 55% more audience, making Ova-
tion the 4th fastest-growing network, he said, citing Nielsen data. “Ultimately, we hope that Time Warner Cable will see the
value our other affiliate partners see in Ovation and will reconsider their decision,” Samuels said. Nonetheless, “we are
prepared to move forward without their carriage,” he said. The network is “in great shape” in terms of its relationship with
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CableFAX’s Best of the Web Awards is the industry’s top honor in the

'Beéi_é?'Web Awards digital space, recognizing outstanding websites and digital initiatives

among cable programmers, operators, and industry partners.

Enter as many categories as you like, but please tailor your entry to the category you are entering.

Campaign Categories:

[ Ad/Series of Ads

1 App (for Smartphone)

3 App (for Tablet)

[ Authenticated Content Marketing
Campaign

Best Visual Design

Best Website Navigation
Blog or Series of Blogs
Contest/Online Games
Digital Agency of the Year
Digital Marketing Campaign
Digital PR Campaign
Editorial Excellence
Facebook Campaign

Vobile Marketing Campaign

poododoooodo

Online Community

Online Newsroom

Online Store/Merchandizing
Original Content

Podcast or Videocast
Social Good Campaign
Social Media Campaign
Social Media Dream Team
Supplemental Web Content
Use of Facebook

Use of Pinterest

Use of Twitter

Use of Video/Moving Image
[ Web Site Design

[ Web Site Redesign

rdoodododooodn

People Awards

[ Blogger

[ Tweeter

1 Online Community Facilitator

1 Community Editor

1 Digital Hot List

1 Web Content Director

[ Other (please enter an executive
who is successfully leading your
organization’s digital initiatives)

Best Overall Websites

1 Cable Network - Small and Mid-
Size (Fewer than 50mln subs)

[ Cable Network - Large (More than
50mln subs)

Compiling Your Entry (Visit www.CableFAX.com/BOW12 for full details)

What to Send

At the beginning of your 2—3 page synopsis, include the following information for all categories:
» Category entered » Title of entry ¢ Key contact for entry * Organization submitting entry

Supporting Materials

[ Cable Operator

[ Official Show Website

[ Regional/Local Programmers
1 Technology Partners

TV Everywhere Awards

[ Best Content Marketing/PR

[ Best Portal Site (Distributor)

[ Best Portal Site (Programmer)

[ Best TV Everywhere/Authentica-
tions App (Operator)

[ Best TV Everywhere/Authentication
App (Programmer)

[ Best TV Everywhere Technology
(Vendor)

Category definitions, FAQs, a list of
last year’s winners, and to enter online
at www.CableFAX.com/BOW12

¢ URL/Web address(es) * Clippings ® Photographs ¢ Magazines ¢ E-letters  Newsletters ¢ Testimonials ¢ Print-outs of Web Pages

How To Enter: Use this form or visit www.CableFAX.com/BOW11 for additional category information and to enter online.

Mary Lou French

CableFAX’s Best of the Web Awards

Access Intelligence
4 Choke Cherry Rd, 2nd FlI
Rockville, MD 20850

Entry From (All information required)

Title of Entry/Name of Entrant (as you’d like it to appear on your award if selected):

Deadline: December 12,2012
Late Deadline: December 19, 2012
Event: Spring 2013

Company and/or Client:

Contact Name of person submitting entry Job Title:

Address:
City: State: Zip:
Telephone of Contact: Fax of Contact:
Email Address (Required):
Entry Fees Payment Options
[ Primary entry: $300 each $300each$____ [ Check (payable to Access Intelligence/CableFAX) T Money Order
(1 Secondary entry of same campaign®* into 1 Mastercard Visa a Discover 1 American Express
one or more categories: $199 each $199each$__
[ Late entry fee: $199 per entry $199 each $__ Credit Card #
(for entries sent between
Dec. 13, 2012 and Dec. 19, 2012) Exp.
Total $

The late entry fee must be applied to each individual entry postmarked after Dec. 12, 2012.

* Payment in full must accompany the entry.

** If entering more than one category, please submit separate entry forms.

Print name of card holder

Signature

Entry fees are not refundable.

Access Intelligence Federal Tax ID#: 52-2270063

The awards are presented by the most trusted information source in cable: CableFAX Daily and sister brand CableFAX: The Magazine.

Questions? Contact Awards Coordinator Mary-Lou French at 301-354-1851; mfrench@accessintel.com.
Sponsorship Opportunities: Amy Abbey at 301-354-1629; aabbey@accessintel.com.
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distributors, he said. For other nets on TWC, here’s the op’s message: “If a channel’s cost is too high relative to its popular-
ity and viewer appeal, then we may discontinue carriage or move it to another tier”

HRTS Notebook: Digital content gurus gathered in L.A. for HRTS’ monthly luncheon didn't necessarily break new ground
Tues (More eyeballs will go online in the coming years. Check), but the warnings about disaggregation seem to be getting
more dire. “Network ratings—whether broadcast or cable—will be shredded within 5 years,” said former Yahoo! CEO
Ross Levinsohn. He said advertisers will eventually be won over by a combination of global scale and micro-targeted au-
diences online. “They can't spend enough on digital video right now,” he said. While that may sound ominous for traditional
linear nets, fear not, said panelists, who predicted traditional TV players will simply acquire more online entities or start
their own. Machinima chmn/CEQ Allen DeBevoise said online outlets are even becoming development and promo plat-
forms for traditional nets. Interestingly, the lunch began with a spoof video centered around people sharing passwords for
HBO Go—the ultimate joke being that everyone’s borrowing a single password owned by, you guessed it... Tony Soprano.

COPPA Compilaint: Citing violation of online privacy rules, the Center for Digital Democracy filed a complaint at the FTC
asking the agency to examine and take action against Nick and mobile game developer PlayFirst for “deceptive market-
ing” of the SpongeBob Diner Dash game. The companies claimed the app’s data collection complies with COPPA when in
fact it's not, CDD said. “We made aware of this complaint from press reports,” and “we are currently investigating it,” said a
Nick spokesman. The companies pulled the app temporarily “while we investigate the complaint”

Nielsen Doings: Nielsen agreed to acquire international media and marketing research firm Arbitron for about
$1.26bIn. The deal was approved by boards of both companies and is subject to regulatory review. With Arbitron as-
sets, Nielsen intends to further expand its “Watch” segment’s audience measurement across screens and forms of
listening. “These integrated, innovative capabilities will enable broader measurement of consumer media behavior in
more markets around the world,” said Steve Hasker, pres, Nielsen Global Media Products and Advertiser Solutions.

On the Hill: The FTC will unveil its update to COPPA Wed during an event on Capitol Hill. Sen Commerce Commit-
tee chmn Jay Rockefeller (D-WV) will join with FTC chmn John Leibowitz to announce the new regulations.

At the Portals: The FCC late Mon issued its order allowing DISH to use 40 MHz of MSS/satellite frequencies for
terrestrial purposes subject to stricter power/emissions restrictions to protect the H block from harmful interference,
along with certain build-out conditions. As expected, the agency rejected DISH’s proposals to ease the restrictions,
and it proposed auctioning the H block in ’13. The action is a “strategic victory for DISH, opening the door to entering
mobile broadband or at least reaping spectrum benefit,” Stifel Nicolaus analysts said.

TVE: DirecTV added more than 30 new nets to its TVE platform, allowing anytime, anywhere access to shows from nets
like A&E, Scripps Networks Interactive, Showtime and Viacom nets. Subs can watch the shows from their iPad, iP-
hone, iPod Touch or Android devices for free. DirecTV expanded its live in-home streaming lineup to over 60 channels.

Launch Pad: Cox launched its personalized viewing recommendations for individual members of TV households, as part
of its new Trio Program guide. The service is enabled by ThinkAnalytics. The updated Trio Program Guide debuted in
select Cox markets in late Nov and will be deployed to Cox’s entire footprint by the end of the month. The upgrade is free
to existing Cox Advanced TV Plus customers. -- XBox added another 49 live Verizon FiOS TV channels to the lineup for
a total of 75. The new lineup includes channels like AMC HD, NFL Network, Disney HD and History Channel HD.

Sports Deals: ESPN and the NFL Players Association reached a multi-year agreement for the NFLPA Collegiate
Bowl, a college all-star game featuring top draft-eligible seniors. The 13 NFLPA Collegiate Bowl will be televised live
on ESPN2 and be available via WatchESPN on Jan 19.

Ratings: Hallmark Channel’s “Countdown to Christmas” original holiday movies averaged a 2.6 HH rating and
reached more than 21.1min viewers. They elevated the net to average a 2.3 HH rating for weekend prime time, rank-
ing #1 in HH rating and #1 in 25-43 from Nov 3 and Dec 16. During the holiday, 5 of the 12 original movies ranked
as the #1 cable program of the day. Overall, the net’s holiday programming this year drew 56.3min viewers to-date.
-- Lifetime is expected to increase 4% among total viewers in ’12 vs. '11, its strongest growth in 7 years.

Programming: The Weather Channel greenlit new series “Hacking the Planet” which tracks the work of scientists
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