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Participant Media: New Cable Net to Focus on Millennials

Watch out MTV, a new cable net focusing on Millennials is coming in summer ’13. Participant Media is com-
bining its newly purchased Documentary Channel and the distribution assets of Halogen it agreed to acquire
from INSP to launch a new network targeting 18-34s, the company announced Mon. Evan Shapiro, who joined
Participant in May after serving as pres of IFC and Sundance Channel, will head the new network. No affil
deals have been announced, but Shapiro said during an interview that “we are well represented in the MVPD
community” including cable ops, telcos and satellite providers. The services, once combined and rebranded,
will reach an estimated 40+ min subs. Shapiro said the company will announce the name of the network in
March. In terms of programming, Participant’s looking at all genres, including comedy, drama and unscripted,
according to Shapiro. “As long as it meets our mission,” which is to tell stories that serve as catalysts for social
change, and “taste of our audience...” The net will initially carry much acquired programming, Shapiro said,
but “we will dedicate tremendous amount of resources to original programming.” CEO Jim Berk added that the
company plans to accelerate the funding for original content, and Shapiro said it will be specifically designed
for viewers that the pay TV ecosystem is “most at risk of losing.” The company picked the Documentary Chan-
nel and Halogen TV because the 2 nets offer “the best and most creative way to reach critical mass of distribu-
tion,” he said. “We looked at the landscape of what’s available, and these two have absolute complementary
distribution.” In addition, both channels touch on the content that Participant embraces—content that inspires
social changes, according to Berk. “We want people to engage and empower... We know first-hand that this
particular demo responds to high quality original content” that’s not overly commercialized. He said Millenni-
als demand content that’s original, inspirational, provoking and entertaining. Meanwhile, Shapiro said “we can’t
be relevant with this demo” without integrated social media experience, meaning that “we will allow audiences
to help create the channel.” The net could compete directly with nets like ABC Family and Viacom’s MTVN.
The difference is nets like MTV are lifestyle brands built around the pop culture, Shapiro said. “We build around
hearts and souls of our audiences... We recognize that this audience wants to make a difference... We will be
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the ones that help them change the world.” The approach is building a sense of community, he said. Becky
Henderson, founder and gm of Halogen TV, will continue to play a role at INSP.

Retrans: DISH’s retrans contract with Schurz Communications is set to expire at midnight Dec 21. If the 2 fail to
reach an agreement, subs in 6 cities could lose programming. Affected areas include Anchorage, AL; Springfield,
MO; Roanoke, VA; South Bend, IN; August, GA; and Wichita, KS.

M&A: It's official. Sprint Nextel and Clearwire, once a jv between the telco, Comcast, Time Warner Cable,
Bright House Networks, Google and Intel, entered into an agreement Mon in which Sprint will acquire the 50%
stake in Clearwire it doesn't currently own for $2.97 a share. That equals to a total payment to Clearwire share-
holders of $2.2bin. The transaction results in a total Clearwire value of around $10bln, including debt and spec-
trum lease obligations of $5.5bIn. Sprint gained a majority stake earlier this year, and as it worked to increase

its stake, its cable partners have been dropping out. Time Warner Cable sold its 7.8% stake in Aug, followed by
Comcast converting its Class B stake to Class A common shares, a move that many observers say signals a sale.

TVE: AT&T launched Starz Entertainment’s Starz Play, Encore Play and MoviePlex Play for its U-Verse subs of
the premium channels and services. Starz Play, Encore Play and MoviePlex Play are available via free apps for
iPhone, iPad, and iPod touch as well as online at starzplay.com, encoreplay.com and movieplexplay.com, respec-
tively. Cox was the 1st affil to launch Starz Play and Encore Play.

At the Portal: In a filing, ACA has urged the FCC to reform its program access rules so that program buying
groups like NCTC could seek relief under the statutory protections that remain following the recent expiration of
the program access exclusivity ban. ‘ACA commends the FCC for recognizing the valuable role played by buy-
ing groups and urges it to adopt key reforms to ensure small and medium-sized multichannel video programming
distributors (MVPDs) who license programming through buying groups receive the full benefit of the protections
intended by Congress,” ACA pres/ceo Matt Polka said.

Cox Outage: A failure within Cox’s email storage platform that supports residential email service caused an
outage starting Fri. Subs in Midwest and East Coast service areas were unable to access their email. Cox
restored 55% of the service by 11pm Sun. By 6:30am Mon, all service was restored, a Cox spokeswoman
said. Emails received since Fri were queued and are gradually being delivered. Cox continued to monitor the
situation, and the following information was included in Cox messaging to subs: “We deeply regret the impact
this outage has had on our customers and truly appreciate their patience as all Cox resources continue to be
focused on this restoration effort.”

TV Merchandize: Nick is partnering with NYC-based watch/accessories brand FLUD to create a series of limited-
edition T-shirts and watches inspired by “Teenage Mutant Ninja Turtles.” All pieces from this collection are avail-
able now via FLUD’s online shop and finer boutiques nationwide.

Marketing: Time Warner Cable launched “Did You Know,” a new campaign aimed at raising customer awareness
of the products, features and customer care initiatives already included in their Time Warner Cable service. A total
of 7 TV spots will be introduced by year-end, focusing on multiple customer benefits.

Upgrade: Time Warner Cable launched FEARnNet in HD across the majority of its systems in Southern CA.
FEARnet is carried in the op’s Movie Pass package.

Cloud TV: Pac-12 Enterprises, the conference’s new content and multiplatform media firm, tapped SnappyTV to
enable Pac-12 Digital platforms with content sharing features of Pac-12 video content via a cloud-based editing
and publishing platform. The service makes it easy for Pac-12 Digital editors cut and edit clips from live TV and
web streams of its sports programming, including on-demand games and event highlights. SnappyTV’s custom-
ers include major cable ops and nets.

Programming: HBO tapped director Martin Scorsese to produce a documentary about former President
Bill Clinton, exploring the 42nd President’s perspectives on history, politics, culture and the world. -- Syfy
acquired the exclusive US broadcast rights to the “Dr. Who” spinoff “K9,” which will premiere with a full se-




CableFAXDaily..

Tuesday, December 18, 2012 @ Page 4

BUSINESS & FINANCE

ries marathon on Christmas Day.
-- On Jan 29 at 10pm, A&E will
premiere “Southie Rules” featuring
native South Boston family battling
with gentrification of their neigh-
borhood. -- In Feb, Turner Classic
Movies will air “Oscar by Studio,”
a slate of more than 350 movies
grouped according to the studios
that produced or released them.
As always, every movie aired is an
Academy Award nominee or win-
ner. -- Sundance Channel will de-
but its mini series“Top of the Lake”
March 18. -- History will premiere
its 5-part docu-drama “The Bible”
on March 3.

Editor’s Note: Do you have digital
executives who can leap tall build-
ings in a single bound? Or digital
team efforts worth touting? How
about Web designers, digital mar-
keters, Web content gurus, social
media mavens and other techies
who can get their geek on at a
moment’s notice? These are the
people and campaigns you should
be entering for consideration in this
year’s Digital Hot List and Best of
the Web awards. And with the Wed
(Dec 19) deadline approaching for
nominations, you're running out of
time! More info here: http://www.
cablefax.com/cfp/bow12/#.UM-f-
axKDpg

People: Time Warner Cable
named Kevin Leddy evp, corporate
strategy.
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