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Bounty for Viewers: Acclaimed Content Available Across Myriad Nets

HBO led all broadcast and cable nets with 12 Golden Globe nominations Tues as the premium channel continues to
churn out acclaimed programming. But demanding notice is the growing number of nominated programs from both basic
and other premium cable nets and the resurgent broadcasters—so many, in fact, that HBO’s 12 noms mark a substan-
tially 4-year low. By contrast, after sharp drop offs from ’*07-'08, basic cable has rebounded in Globe noms the past 3 years
(9, 11, 12) as broadcasters have done likewise (18, 18, 26). And while Showtime has remained admirably consistent
since '07 (6, 8, 6, 8)—and this year led all TV channels in original series noms—enter Starz into the equation this year
after the net garnered 3 noms for “Pillars of the Earth” following 3 straight years of goose eggs. Leading the basic cable
charge, meanwhile, is AMC. While enjoying the continuing awards circuit success of “Mad Men” (3 noms) and “Breaking
Bad” (1), the net struck gold once again with “The Walking Dead,” which earned a Best Drama nod after, well... killing with
viewers during its initial season. AMC gm Charlie Collier said much like with “Mad” and “Bad,” the net's goal of bringing
talented people and their “passion projects” into the AMC fold has been a key to the success of “Dead.” Plus, “we look

to collaborate with the talent in a way that brings to the screen the project we fell in love with at the pitch,” he said. Collier
said more cable and broadcast nets are realizing and nurturing the power of good storytelling. On the broadcast side, the
biggest programming turnaround has taken place at CBS, which received 6 Globe noms this year after posting that same
number during the prior 3 seasons combined. “The Good Wife” (3) has proven CBS’ recent ace-in-the-hole. Fox’s “Glee”
led all programs with 5 noms, followed by 8 programs with 3 each including HBO’s “Boardwalk Empire” and “Temple
Grandin” and Showtime’s “Dexter” and “Nurse Jackie.” Quite remarkably, HBO content has won more than half of the 33
Golden Globe Awards doled out for TV over the past 3 years. But the competition is intensifying, so stay tuned.

TWC Shakeup: Time Warner Cable announced the departure of COO Landel Hobbs and named CFO Rob Marcus to
replace him as pres/COQ effective immediately. When asked about the change, a spokesperson said TWC'’s board “made
the decision that [Marcus] is the right person to lead our operations at this time”” Like many MSOs, TWC has suffered basic
sub losses in recent months, but S&P is “nonetheless surprised by Hobb’s seemingly abrupt exit after several key accom-
plishments over a 5-year tenure.” In a release, Time Warner Cable chmn/CEQO Glenn Britt said Marcus “will no doubt lead
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the company to further success at a time of great opportunities and challenges in the communications marketplace” He
added that Hobbs' “leadership in operations and marketing has helped Time Warner Cable grow and evolve in the face of
increased competition and technological change.” Marcus will continue as CFO until a successor to the post is named.

Competition: FiOS TV added Anime Network to its VOD lineup for $6.99/month. The net offers at least 45 original
programming hours/month. -- DirecTV has agreed to pay more than $13min to settle a lawsuit comprised of 48 states
charging the DBS op misled customers about contracts and pricing. The company said it has finalized agreements
with state Attorneys General in all 50 states regarding its advertising, customer service, and third-party retailer policies
for its U.S.-based residential operations. -- NAB’s new on-air campaign promoting the future of broadcast TV features a
30-second TV/radio spot touting that future as “HD, 3D, mobile TV—technology, not regulation from Washington, D.C”
Launching Jan 4 when available to TV and radio stations, the ads will direct viewers/listeners to TheFutureofTV.org.

In the States: Charter this month expands its Ultra60 broadband service offering download speeds up to 60Mbps. It rolled
out in 2 GA markets and 1 NE market earlier, and will hit several markets in WI, Ml and SC over the next couple of weeks.

Research: As the amount of time people spend on the Web has increased 121% over the past 5 years, Americans
now spend as much time online as they do watching TV, according to Forrester Research. While people under 30
have spent more time with the Internet than TV for several years, the firm said 10 marks the 1st year in which older
demos are doing the same. One-third of adults surveyed this year said they use the Internet to watch video, up from
18% in ’07. [Visit CableFAXDaily.com for more sub-exclusive info].

VOD: Time Warner Cable’s sweeping carriage deal with Disney forged in Sept continues to bear fruit, this time
through the MSO’s launch of Disney Channel on Demand and Disney Channel En Espanol On Demand. Digital
subs that receive the linear channels receive the on demand offerings at no extra charge.

Programming: Fox Sports renewed its exclusive media rights in the US and Caribbean to the UEFA Champions
League through ’14-’15, and will feature coverage of the annual club soccer competition on properties including Fox
Soccer, Fox Sports Net, Fox Deportes and FX. -- BBC America picked up exclusive basic cable rights to all 4
seasons of “The Tudors” from CBS TV Distribution, and will kick off the series with an all-day marathon of seasons
1 and 2 on Jan 16. -- Actor Don Cheadle agreed to star in and exec prod the pilot for Showtime’s “House of Lies,’

a dark comedy based on Martin Kihn’s book “House of Lies: How Management Consultants Steal Your Watch and
Tell You the Time” -- BET'’s set to celebrate its 30th anniversary with “BET 30: Moments and Movements” (Sun),

a 2-hour special spotlighting the seminal moments in American culture that were shaped and created by African-
American personalities.

Stork Visit: A new kind of cable bundle. A little CableFAXIE. Heir to the Mommy-in-Chief. We could go on and on
(thankfully we won't), but we offer a heartfelt congrats to our own Editor-in-Chief Amy Maclean, who at 12:16pm ET on
Tues gave birth to Evan Fitzroy Maclean, a healthy 9lbs, 70z boy. It's the 2nd stork visit for Maclean and her husband
John. We are already planning young Evan's CableFAX apprenticeship, which should begin shortly after Maclean’s
return from maternity leave in early Mar. Pics are posted at www.cablefax.com/facebook.

On the Circuit: Cable in the Classroom revamped www.ciconline.org to include updated “digital citizenship” tools
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Lessons and Insights for the Cable Industry

CableFAX and The Cable Center collaborated to publish this 150-page guidebook on customer experience management
for the cable industry. The guidebook includes case studies, tips and articles on understanding the foundations of
customer experience management and gaining insight to use it to improve your business. You also will learn about the
latest measurement strategies, research insights, personnel and compensation strategies, social media tactics and
communications techniques for implementing customer experience management in your company.
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Order your copy and start improving your customer’s experience today — www.cablefax.com/CEMbook; 888-707-5814



