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Adopting Kids: cable Proposes Low-Priced Broadband for Some Low-Income Families
It sounds like the FCC is pretty pleased with NCTA’s just announced plan to bring broadband to millions of middle school
students in low-income families. FCC Broadband czar Blair Levin delivered FCC chmn Julius Genachowski’s “profound
thanks” for the project during a conference call with reporters Tues. While Levin said there was still work to be done, he con-
gratulated the industry on the plan, which is the product of discussions with Genachowski and Levin. “You're making a tre-
mendous contribution... We think you have targeted what may be the most important segment—school-age kids who don't
have access to the Internet,” Levin said. The ‘Adoption Plus (A+)” initiative is a proposed 2-year public-private partnership to
promote broadband adoption for up to 3.5min middle school-aged children eligible for the National School Lunch Program
in approximately 1.8min low-income HHs that do not currently receive broadband. Its components include digital media
literacy training, discounted computers and discounted home broadband service. It was modeled after a similar program by
Cox in Santa Barbara. Adoption Plus is open to other broadband ISPs, but the top cable broadband providers (representing
86% of US HHSs) have already said they would provide eligible homes broadband and a cable modem at a 50% discount
for 2 yeas along with free installation. NCTA pegs the potential value at $572min. Is it all a bit self serving? ‘As an industry
we have an interest in driving broadband adoption, and we're going to market as we always do to every HH in America in
the hopes they’'ll take our services. But | also should point out that our industry has had a pretty long-standing and proud
tradition of doing things for the public benefit in education, particularly when it comes to education and broadband” NCTA
pres/CEQO Kyle McSlarrow said, noting that cable has wired thousands of schools and libraries for free. “I’'m not going to
deny that if we're able to drive greater adoption we may benefit in some sense, but... the most important point is that if

we can drive broadband adoption in these communities... not only do they benefit, America benefits. Closing the digital
divide is the most important task at hand.” School districts would be responsible for providing federally funded digital media
literacy training to eligible students, with the A+ proposal suggesting schools be eligible for an estimated $100mIn of federal
funding over the 2-year program. The idea is that participating computer manufacturers would provide a discount (none are
on board yet, but McSlarrow said folks are interested), but the proposal also contemplates using federal funds to further
discount machines. NCTA outlined the plan in filings late Mon with NTIA and RUS (which distribute broadband stimulus
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funding) as well as with the FCC in conjunction with its development of a National Broadband Plan. If the govt, schools and
computer companies get behind the plan, it could be ready to roll out at early as fall *10. Participating cable providers are
Comcast, Time Warner Cable, Cox, Charter, Cablevision, Bright House, Mediacom, Suddenlink, Insight, Bresnan,
Midcontinent, GCI, US Cable, Bend Broadband, Eagle Comm and Sjoberg’s Cable.

Hurdle Cleared: According to numerous reports, GE has reached a tentative agreement to purchase Vivendi’s 20% stake
in NBCU for $5.8bin, a move that would likely put Comcast'’s plan to gain control of NBCU on a fast track. In fact, CNBC'’s
David Faber said Tues evening that a deal between GE and Comcast is already forged in principle, with completion expect-
ed Thurs morning. Collins Stewart believes Comcast will invest $6bln in cash and its cable nets for a 51% stake in NBCU,
and that the MSO will “be in limbo for more than 12 months” because of regulatory deliberations and attempts by Wall St to
determine resultant synergies between content and distribution ownership. Collins doesn't foresee major synergistic ben-
efits, and continues to prefer shares of Time Warner Cable “as it will become the only large cap cable pure play.” Comcast
shares rose 2.1% Tues. Meanwhile, Media Access Project, as has Free Press, expressed concern over potential threats
to competition and diversity if a Comcast/NBCU merger consummates. “I am strongly concerned about the market power
enjoyed by a Comcast/NBC combination, [particularly] about the effects the merger would have on evolving technologies
for delivering video over the Internet;” said MAP pres/CEQO Andrew Jay Schwarizman. “Consolidation of this kind would
give Comcast further incentive to strangle such new forms of competition before they can gain a toehold in the market”

Meter Reader: Comcast is piloting its promised bandwidth-usage meter in Portland, OR, letting subs check how much
bandwidth they’re using from any browser. Last fall, Comcast instituted a 250GB monthly usage cap. The Web-based
app tracks each GB used from a customer’s modem, updating every 3 hours. Comcast says the average customer uses
2-4GB of data in a month, meaning most probably won't care too much about the tool. The meter is not a prelude to con-
sumption-based billing, a spokesman said. “Sometimes a meter is just a meter,” he said. After backing off a plan to roll out
consumption based billing in Apr, Time Warner Cable announced it would make a bandwidth usage gauge available to
all TWC subs so they can better understand how much they use. There is no word yet on when that tool will be available.

At the Portals: During a speech at the Innovation Economy Conference in DC Thurs, FCC chmn Julius Genachowski
reiterated that the Commission will examine spectrum allocations and “evaulate] them against current technologies and
consumer demand.” For the US to be the global leader 10 years from now, it will have to lead the world in wireless broad-
band, the chmn said in prepared remarks. “This won't be simple,” he said. “There are no easy pickings on the spectrum
chart. It will be a test for our commitment to long-term innovation policy for the US—but we have to meet the challenge”” --
Just like NCTA and ACA, Comcast is telling the FCC that the Mediacom retrans complaint against Sinclair raises valid
questions over whether the broadcaster’s exercise of retrans consent rights for another top 4 station in a Sinclair market
through LMAs is consistent with “good faith” bargaining requirements. Mediacom filed a complaint against Sinclair at the
FCC in Oct and asked that it be allowed to keep carrying Sinclair stations while the 2 negotiate.

Clear Expansion: Clearwire’s Clear-branded mobile broadband services launched in 10 additional markets Tues. In-
cluded are Dallas-Fort Worth and Charlotte, Greensboro and Raleigh, NC—Time Warner Cable simultaneously bowed
its Clear-based Road Runner Mobile services in those markets—and Chicago, where Comcast launched its related
High-Speed 2go services. High-Speed 2go is also available in Philly, Atlanta and Portland. Also Tues, Level 3 said it ex-
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panded its relationship with Clearwire
to provide network transport services
for Clear deployment in major metro
markets, and Sprint rolled out its 4G
mobile broadband offering in Seattle,
another new Clear market.

Trade Winds: TV Technology publisher
NewBay Media acquired B&C, Multi
and TWICE from Reed Business
Information for an undisclosed price.
NewBay, backed by private equity firm
the Wicks Group of Cos, has more
than 40 pubs and show dalilies, includ-
ing Television Broadcast and Guitar
Player. RBI-US parent Reed Elsevier
announced plans earlier this year to
sell most RBI-US trade pubs, save
Variety and a handful of other titles.

Competition: FIOS TV launched
Korean news channel YTN ($25/
month), Mandarin channel Phoenix
North America ($16/month) and
Greek net Antenna ($15/month),
bringing to 35 the number of intl
channels now offered through the
telco service. Separately, Verizon
added new interactive features for
FIOS TV in NY, MA and RI.

People: Suddenlink tapped James
Fox as chief accounting officer. --
CBS College Sports svp for affiliate
marketing & distribution Ellen Schned
is leaving the network, CableFAX
has learned. One of our favorites, the
former Court TV exec, Betsy Mag-
ness alum and a member of Cable-
FAX’s Most Powerful Women for ’09
is known for creative dealmaking and
successful affiliate events.
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B.B. KING BLUES CLUB, NYC

TO BENEFIT

THE LUSTGARTEN FOUNDATION

For reservations or to make a donation,
please call 516.803.2354 or visit
www.lustgarten.org/Bash9.

With Cablevision's support of
the Foundation, 100% of every donation
goes to pancreatic cancer research.

visit {curePC.org



