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Broadband Boomers: MTVN Launching Older-Skewing Multiplatform Nets
Remember John Sykes’ Baby Boomers project? It appears to finally have gotten the go-ahead, with newly installed
Viacom pres/CEO Phillipe Dauman revealing during Thurs’ earnings call that MTV Networks will announce the
launch of multiplatform networks targeted at “specific adult demos” in the next few weeks. “One of our most creative
executives has been working on that notion and has created several very compelling ideas for digital networks,

with very interesting concepts that are not really out there yet,” Dauman said, providing few other details. MTVN
declined further comment, but the offerings are rumored to include 6 or so channels focused on lifestyle, health, etc.
Buzz earlier this year was that Sykes would launch a new linear network or networks. That died down in July when
Judy McGrath said Sykes would announce his broadband-heavy project in “a few weeks” (Cfax, 7/19). Instead, the
coming months brought news of Tom Freston’s ouster as CEO of Viacom. Dauman also poured water on the linear
net notion, saying “we think there is a better opportunity to reach people through these multi-platform networks at a
very modest cost on both the programming side and overhead.” A recent Pew Internet & American Life Project
study found 38% of 50- to 64-year-olds’ homes have broadband, a 41% increase from ’05. 50% of 30-49s’ homes
have broadband, an increase of 39%. Viacom’s Numbers: Cable had a strong showing, with revenue up 10% and
operating income rising 14% to $777min. Dauman announced that CFO Mike Dolan will step down at year-end,
with Tom Dooley taking his place.

News Corp’s 1Q: When it comes to a Liberty deal for News Corp’s 39% stake in DirecTV, “we have been hav-
ing very constructive talks,” News’ Peter Chernin said during the company’s 1Q call, later saying a deal could be
completed this year. News execs said talks have advanced from where they were 2-3 months ago. The quarter saw
a strong showing by the cable nets, whose operating profit rose 26% to $249min. Chernin said cable’s soft upfront
didn’t extend to the cable nets, with CPMs up at all the channels while achieving double-digit volume growth. Scat-
ter was in the high single-digit range for the Q, he said. Chernin didn’t get into specifics but called Fox News’ re-
cently completed deals with Cablevison and DirecTV perhaps the cable group’s most important development. “We
expect to ramp up our affiliate fees with our other MSO partners in the years to come,” he said. Chernin stressed
that Fox Business Channel negotiations are separate from Fox News renewals. “I think our view was that we
wanted to use the strength we had with Fox News to maximize our affiliate rate on Fox News alone and not try and
spill some of that over into trying to achieve something else,” he said.

Competition: DirecTV chose ChoiceStream to provision “My TV Planner,” a new service allowing subs to manage
available content. Customers can sort programs, create personalized TV schedules and receive recommendations
on new DirecTV content. -- AT&T launched a gaming portal at www.attblueroom.com/gaming. It provides gam-

NATIONAL VOGABULARY GHAMPIONSHIP

(c])V/[ [cHeld Jol'4ll [I) @ IS MAKING COLLEGE DREAMS COME TRUE.

I ACROSS THE COUNTRY, STUDENTS ARE COMPETING FOR A CHANCE
= B TOWIN $40,000 FOR COLLEGE TUITION!

GO TO WINWITHWORDS.COM FOR MORE INFORMATION.

2 2006 GAME SHOW NEFWORK, LLC

Access © Copyrighted material! It is unlawful to photocopy/refax CableFAX Daily without written permission from Access Intelligence, LLC
|nte|||genceQUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Friday, November 10, 2006 @ Page 2

CABLEFAX DAILY (ISSN 1069-6644) is(;aublished daily by Access Intelligence, LLC e www.cablefax.com e fax:301/738-8453 e
Editor-in-Chief: Amyé Maclean, 301/354-1760, amaclean@accessintel.come Exec Editor, Michael Grebb,
301/354-1790, mgrebb@accessintel.com e Assoc Editor, Chad Heiges, 301/354-1828,cheiges @accessintel.com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein@accessintel.com ePublisher: Dave Deker, 301/354-1750,
ddeker@accessintel.com eMarketer: Doreen Price,301/354-1793,dprice@accessintel.com e
Marketing Director: Carol Brayéi 301/354-1763, cbray@accessintel.com e Prod: Joann Fato, cdaily@accessintel.com e
Scott Gentry/VP and Group Publisher @ Online Publisher, Alison Johns, 212/621.4642 ePaul Maxwell/Columnist.
Subs/Client Services: 301/354-2101, fax 301/309-3847 @ Group Subs : Angela Gardner, 757/531-1369, cfaxgroupsub @ accessintel.com

ers with interviews with gaming insiders, reviews and commentary, tips and tricks, and downloads. -- Thanks to a
partnership between DISH and The Weather Channel, DISH subs can now access local weather information and
receive zip code-based weather information.

Research: More than 78% of homes with DVRs that watch recorded broadcast primetime shows play them back
within 2 days and 84% play them back within 3 days. That’s according to a Nielsen analysis of DVR playback for
the week of Sept 25. Among 18-49s, 76% watch recorded broadcast prime shows within 48 hours and 84% watch
primetime shows they recorded off ad-supported cable. The percentage of primetime programming viewed in DVR
homes within 7 days breaks down as follows: 41.1% broadcast, 17.9% ad-supported cable and 14.1% syndication.

Online: MTVN has partnered with international video game publisher Nexon to create a premium user experience for
MTVN'’s online youth community “Neopets.” Also included is MTVN’s marketing of Nexon’s launch of casual MMOG
game titles in North America via its portfolio of television and online brands. -- Comcast unveiled Thurs an overhauled
Web site at Comcast.com. New features include a fresh interface with 3 specific channels (Learn, Customers, Shop),
and visitors may now interact with the MSO’s products and services through virtual demonstrations.

Programming: Discovery, NASA and NHK have teamed up for a Wed (11:30am ET) HD downlink on Discovery
Channel from the International Space Station. Included will be shots of Earth from the station and an address from
Commander Michael Lopez-Alegria. -- Spike contracted RHI Ent to produce 12 action films for delivery beginning next
Oct. -- FSN announced plans to double its schedule of HD telecasts over the next year. The net and its family of re-
gional RSNs will purvey nearly 1K events in HD, including NBA, MLB, NHL and NCAA action. -- Nat Geo’s “Lockdown:
Gang War” (Dec 3, 9pm) will highlight the violence and unspoken rules that dominate life inside CA’s Salinas Valley
State Prison. -- The N has begun production on 13 eps of “The Best Years,” a real-life drama about college life.

In the States: Comcast will add nearly 200 jobs at a Detroit area call center, reportedly related to digital phone demand.

Earnings: Walt Disney’s cable nets saw 4Q operating income grow 22% Y-over-Y to $854min, primarily due to
higher affiliate and ad revenues at ESPN. Revenue for the nets climbed 16% to $2.2bin. Operating income for the
broadcasting biz decreased $19min to $29min thanks to increased costs associated with the rollout of Disney-
branded mobile phone services and an FCC licenses impairment charge. Overall, Disney’s 4Q net income doubled
to $782min, while revenue climbed 14% to $8.8blin. -- Although Crown Media’s overall 3Q net rev decreased

7% to $47.3min, its sub fee rev jumped 32% to $6.02mIn. Hallmark Channel achieved an 8% increase in subs

to 74.7min, and the net also saw its highest Q ever in terms of ratings for both total day (.8) and prime (1.3). Dur-
ing the Q, the company sold to RHI for $160mIn the domestic rights to its film library, an important contribution to
CM’s current debt reduction goal, said new pres/CEO Henry Schleiff during a Thurs conference call. Crown shares
closed Thurs at $3.79 (+6%). -- Outdoor Channel Holdings saw 3Q rev rise 16% to $13.2min, and sub fees grow
13% to $4.3min. Powered primarily by ad sales at The Outdoor Channel, ad rev jumped 21% to $6.8mIn. OCH’s
issued a truncated earnings release due to an announced need to re-evaluate certain intangible assets.

Honors: Congrats to History and A&E founder Nick Davatzes, who received the National Humanities Medal at the
White House Thurs for contributions to the humanities. “We in the cable industry have known for many years that
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PROG RAMMER’S PAGE with Chad Heiges and Seth Arenstein

Basic Cable Rankings

Cable Seeks High Scores

Content providers including MTVN and TBS are making a big play for gamers, although
it may prove to be a gambit requiring a hit of the restart button. Beginning Nov 22,

eps of shows such as Comedy Central’'s “South Park” and TBS’ “Aqua Teen Hunger
Force” will be available for purchase/ rental through Microsoft's Xbox Live broadband
suite, an adjunct service to the Xbox 360 gaming console. Roughly 3min gamers will
have access to the content, but no one knows whether the fickle segment will treat

it like a holiday favorite or a lump of coal. “Certainly the audience [male 18-34 demo]
match up is very strong, but we want to see how video programming fits in the gaming
environment” said TBS vp, business development Bill Stratton. “We want to learn and
experience what viewers’ expectations and consumption patterns are like in this space.”
Do gamers even care about other media outside of their games? Will they pony up
money for content? Will they abide the download time and the limited viewing window?
“It's a brilliant plan on paper,” wrote Rick Munarriz of The Motley Fool, and “the content
selection is also pure genius. | just hope that Microsoft isn't overestimating the appetite
for readily available content from an audience that prefers to roll its own.” Meanwhile,
Speed targets Xbox users differently. It will collaborate with Microsoft on “Forza Motor-
sport Showdown,” a 4-ep competition series based on Xbox’s eponymous franchise.

It will air on Speed early next year and also be available through Xbox Live. “This is a
great opportunity for the net, as the show makes us a little bit younger and cooler,” said
Speed vp, programming Robert Ecker. Yet even Ecker said unknowns remain. “We
know the gaming community is not necessarily watching TV,” he said. “There needs to
be a fusion of both [video gaming and programming].” Let the games begin. CH

Highlights: “Thin,” Tues, 9pm, HBO. Talk about reality TV, it doesn’t get more real
than this unflinching look at the daily struggles of women with eating disorders.
—“Home Front,” tomorrow, 7:30pm, Showtime. Props to Showtime for exposing us

to a hero. Army Ranger Jeremy Feldbusch, blinded in Iraq, but unbowed, doggedly
helps fellow vets. — “Everest,” Tues, 10pm, Discovery. Proof that Discovery is back,
as it chronicles the Everest’s 06 climbing season. — “City of Men,” season Ill premiere,
Tues, 9pm, Sundance. Gritty Rio-based teen drama sizzles.

Worth a Look: “Positive Voices: Matthew Cusick,” tomorrow, 6:15pm, Sundance.

A Cable Positive co-production about a Cirque du Soleil acrobat who was wrongly
dismissed because he’s HIV positive. — “Murder by the Book,” Mon, 10pm, Court TV.
“L.A. Confidential” author James Ellroy describes his mother’s brutal murder (fine) and
his sexual fascination with her (not so good). — “SpongeBob SquarePants: Best Day
Ever,” tonight, 8, Nick. Teamed with release of the CD; catchy tunes.—“Greg The
Bunny,” season Il premiere, tomorrow, 9ETpm, IFC. Greg whacks Fox.

Not Reviewed: “Britney & Kevin: E! True Hollywood Story” tonight, 9, E! OK, but
we were expecting a special “E! True Hollywood Story: Don Rumsfeld.”

Attention Public Affairs Executives!

You're invited to get a free trial subscription to PR News, the weekly executive
level newsletter brought to you by the publishers of CableFAX Daily. From
reputation management to crisis communications to media relations, we've
got you covered — and then some!

Sign up for your FREE trial at www.prnewsonline.com/trial
or call 1-800-777-5006.

PR].\IeWS Building the Bridge Between PR and the Bottom Line.
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Given the monumental challenges and improvements being made by cable M50O's and DTH satellite
distributors, it will probably feel like New Year's Day is just around the comer. | see Christmas decorations
in stores earier and earlier each year.

We have a cuslom to make resolutions for the following year on New Year's Day. Of course, speaking
strictly from my own failed intentions, the most popular resolutions are to lose weight and get back in
shape. Let me suggest, though, that notwithstanding the engineenng and technological work under way,
MS0O's and DTH providers might do well to apply those two resolutions to the networks they carry.

Certainly since 1990, but probably much earlier, there has existed in the industry the absolute assumption
that once a cable network is on a system, it is always going to be on that system and the only real future
conversations between distributors and networks are rale increase negotiations. But networks, like any
other business, want to make hay with their product in any way possible. Since a network is on with all but
perpetual carriage, the network's next and most obvious way to expand the value of their product and
brand is to go after higher and higher amounts of advertising sale revenue. Unfortunately, the occasional
network will vitually abandon their mission and start programming for the highest ratings with material
which is truly inconsistent with that stated mission. In addition, there are a few networks who are not truly
doing their job of being high-value, depandable destinations for customers.

On the other hand, there are some pretty good start-ups out there. The best of these would be resonant
with a significant segment of customers. They are being built by people who are impassioned, have
something to say which has not been on television before and could certainly improve a line-up if given
the chance.

So here in a nutshell is my suggested resolution. Look at your line-up critically. Ask if there is any fat
that should be lost and look around for some things which just might make your line-up stronger
and in better shape.
- Jedd Palmer - Jedd Palmer Consulting
jeddpalmer@aocl.com

Laarn moere about Mr. Palmar and ses his full o e el R s
commants at: www.wealthtv.netipalmer, himi Uupp'}r‘E I”d';"ﬁ';"“dﬂnt r"]ﬂ':".l‘"fr.'.i'rh:.l
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