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Fe-Fi-FiOS: Verizon’s Video Sub Total Tops 100K

Verizon’s FiOS video gains increased 80% sequentially to 63K in 3Q, giving the telco a total of 118K or 10%
penetration among 1.2min homes. “Customer acceptance in video is ahead of plan and the fact that we have many
new and innovative features just around the corner bodes well for us,” CFO Doreen Toben said during Mon’s earn-
ings call. The company reiterated its full-year targets of 175K FiOS video subs and 725K FiOS data customers,
saying churn for the services remains under 1.5%. But FiOS continues to cost the company, representing 9 cents
of total earnings dilution, up 2 cents from 2Q. Full-year FiOS dilution is expected to be 31-32 cents/share, about 2
cents higher than previous guidance. Brass said acquisition/marketing costs are squeezing margins, as did 1-time
content costs, but it reported some improvement. Average cost of capital for a home passed has dropped 40% in
less than 2 years to $845 from $1400, while capital cost to connect was $900/home in Sept (-25% this year). On
the data side, Verizon added 147K FiOS data subs (up from 111K in 2Q). Cable (and wireless) continues to eat into
primary phone lines, with Verizon ending the Q with 23mIin—down 419K lines sequentially. “We will continue to see
some pressure on access lines,” chmn/CEO Ivan Seidenberg said. “But we think, as we look out into the future, our
strategies for our own wireless and our own FiOS will begin to arrest that.” Also notable was Seidenberg’s take on
cable targeting small businesses. While the industry has made a lot of noise in this area, “l would say outside the
Cablevision territory, | don’t think it is something that we are seeing a lot of at the moment.”

Lacing Up: Cable Readies for Next Season of Hoops

NBA season tips off Tues, and TNT and ESPN/ABC will again vie for cable supremacy in roundball. Leading off with a
Halloween double-header featuring Shaq, Kobe and Steve Nash, veteran TNT will provide in its 23rd season of NBA
coverage 52 regular season tilts, the ‘07 NBA All-Star Game from Las Vegas, and the Eastern Conference Finals.
ESPN will counter with a Wed double threat of its own—featuring LeBron James and Nash (a busy man) in successive
contests—and a slate of 90 games (19 on ABC), all to be available in HD. Both nets have exclusive day parts (Thurs
nights for TNT, Sun afternoons for ABC), but Turner's entrenched and popular broadcast team remains static, while
ESPN drafted a slew of new players. Recently-retired players Jamal Mashburn and Allan Houston head a new talent
pool that “will add credibility and a connection to fans,” said ESPN evp Norby Williamson. ESPN/ABC is also putting
games on ESPN Radio, ESPN Deportes and ESPN Intl. “You are going to see with the NBA a surround approach
where we apply what we learned with Monday Night Football,” said Williamson. “We’re going to educate on the NBA
anytime and on any device.” Meantime TNT will again provide free-of-charge its linear show “Inside the NBA” on its
“TNT OverTime” broadband channel at nba.com, and more online features will likely follow, said David Levy, pres,
Turner Sports. “Last year we launched our first foray into broadband coverage to great success, and there will be a
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arger commitment to broadband this year,” he said. “We are Tooking to extend our presence outside nba.com and tnt.tv
for greater distribution.” Both nets claim NBA ad sales are tracking higher than last year.

Network DVR: BendBroadband is using C-COR real-time encoding and playback technology to launch its advanced
On Demand service, which allows immediate DVR capability of live, locally produced content on the VOD menu—even
if the linear broadcast isn’t finished yet. Bend’s using the network DVR for local news, with plans to add high school
sports, cooking shows and public broadcasting programs to the mix. The deployment marks the launch of C-COR’s
new “Local On Demand Packager,” which manages the ingest and metadata entry of real-time content.

Marketing: NFL Net has teamed with VoiceOne Comm for a click-to-call promotional campaign. Launched this
week, the campaign allows consumers to click on net banner ads, after which they will immediately receive a call
from their preferred service provider—DirecTV, DISH Network or Verizon’s FiOS TV. The banner ads will appear
on IWantMyNFLNetwork.com, Yahoo, CBS Sportsline and the providers’ Websites.

From the Street: Friedman Billings Ramsey suggests that Terayon may be getting close to filing audited financials
with the SEC reflecting restated FY04 and FYO5 following the improper recognition of revenue during '04. “We think
such a filing would clearly be a positive for the shares, as it would finally lift a major overhang on the entire company
and could suggest an eventual return for the shares to the NASDAQ national market,” said a FBR research note. The
firm added that it could also reopen M&A talks, as it believes an earlier sale process has been on hold.

Cable’s Royal Flush: Our eagle-eyed readers quickly informed us that NCTA’s new bathroom door icon, Abel
Cable, is actually a blast from the past (Cfax, 70/30). Abel was used in advertisements in the 1960s. An NCTA
spokesman said the organization decided to dust him off for the new DC headquarters and pair him up with a new
character, a mate named Mabel. But it appears Abel’s either on his second marriage or into polygamy. “In the '60s,
| used to run newspaper ads with Abel Cable and his wife’s name was Immal,” a cable vet tells us.

Broadband: TBS announced the planned Jan launch of ad-supported broadband net “Super Deluxe” offering original
comedic content and interactive online-community tools, with some of the content to be available on cable VOD and
wireless devices. -- Brightcove unveiled Mon the “Brightcove Network,” a free service that lets content owners launch
their own revenue-generating online video channels. The company also launched a video advertising network and has
partnered with AOL to provide options to content owners for the sale downloads through the AOL Video portal at video.
aol.com. -- Fox News has made available at foxnews.com, and on MySpace and iTunes, short-form video called
“Fox News Flash.” A pair of 60-sec newscasts appear daily under the moniker, with one in the morning for “Fox and
Friends,” and the other in the afternoon for “The Fox Report with Shepard Smith.” -- AOL RED unmasked the Hallow-
een debut of Tara Reid vehicle “Incubus” at www.bered.com for $7.99, or rented for 5 days for $3.49.

Online: MySpace.com will buy from Gracenote technology to permit blocking of unauthorized copyrighted audio
content from being posted. The audio fingerprinting technology reviews music uploaded by site members to their
profiles, and users who repeatedly attempt to upload unauthorized music face permanent account deletion.

Marketing: GolTV disclosed plans for a national ad campaign aimed at scoring more viewers. Now reaching nearly
10min HHSs, the net will use TV and print media aimed at both an English- and Spanish-speaking audience.

g9l Time-Shifted TV: A Case Study on Time Warner Cable’s Start Over Service
8 This Webcast will define Time-Shifted TV, outline the requirements
and review lessons from Time Warner Cable’s Start Over deployment.
% It will answer the following questions: R E G I ST E R TO DAY!
; ® Whatis Time-Shifted TV and how does it work? . CA B L E360.N ET/CT
®m What are the unique requirements of deploying Time-Shifted TV?
(« D) m How did Time Warner Cable prepare its network for Start Over? Sponsored by
qh.) ®m What are the results and benefits of the Start Over deployment? @
ol Tuesday, November 14th at 11am EST moromora  TECHNOLOGY s
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Symonds Says...

| tell you, I've had it with the young
male demo. Not that | have anything
against men between 18 and 34,
especially ones with jobs, but | have
one question for those networks

— and by extension those produc-
ers, marketers and media planners
who lie awake at
night plotting to
lure young men
into their web

of product mes-
sages. And the
question is: what
about me?

Curtis Symds

| mean that. What the heck’s wrong
with me? Don’t | count? Doesn’'t a
fifty-something husband, father of
three and techno-challenged-but-
willing-to-learn African-American
media professional and part-time
columnist matter to you?

Because, believe me, | should.

Look, if | have to read one more press
release about a network drawing
young men at a record clip, if | have
to be subjected to any more terminal
hipness in my sports coverage, and if
| have to watch one more intro or TV
spot that takes a traditional and other-
wise successful entity and re-wraps it
in mind-numbing video, complete with
flash edits and a jarring soundtrack, |
think ’'m going to scream.

You know why? Because as an aging
baby boomer with more discretionary
income than | ever thought possible

when | was actually in the young male
demo, | can take the ten of those
young bucks who advertisers covet
and kick their collective ass. | can
make my mortgage payment, pay my
bills, send my kids to school, give to
charity, and still outspend them.

And, you know what else? All
those tired old marketing bromides
about fifty-something people being
brand-loyal and unwilling to change;
they’re garbage. | try new things all
the time, as do a lot of people my
age. Sure, in some product catego-
ries, | have found something that
works for me and will continue to
buy it. But at other times, the cat-
egory has disappeared altogether,
replaced by something not just bet-
ter, but entirely different.

Case in point: you think boomers
have stopped working out because
we’re over 50?7 Hell no. We work out
more than ever, and although sports
and energy drinks are relatively new
phenomena, people my age repre-
sent a vastly underserved market for
such products.

Likewise, | might have liked buying
Sony VCRs or walkmans in their
day, but those days have passed —
and | haven’t looked back. Just like
many young men, | bought an iPod.
The difference is with the money I'm
making today, | can afford multiple
iPods, each with greater memory
and with more bells and whistles,
than | ever could have 25 years ago,

HOLIDAY

BENEFITGALA (&%

given my income then.

My point is this: at some point,
networks need to throw cold water
in the face of Madison Ave and tell
those buyers to wake up and smell
the Starbucks. There is a criminally
underserved segment of the view-
ing public out there, and we’ve got
plenty of cash burning holes in some
very deep pockets.

NBC’s new sitcom “Twenty Good
Years” is about two aging boomers
determined to live life to its fullest
while they still can. And while the
show’s ratings have not been great,
that could be a product of many
factors, not the least of which is the
show just might not be that good.

But it’s a start, and if more net-
works—especially cable networks—
came to appreciate and began to
target aging boomers the way they
now kowtow to men under 34, the
economics of this industry would
change significantly for the better.

Because | may be old, but like a lot
of people my age | still like to buy
things | need—and a lot of things

| don’t. Credit cards at 20 paces?

| promise, I'll take on the average
young male in a buying duel any-
where, any time.

Symonds says just tell me where
to show up, and tell him to bring his
checkbook.

Curtis Symonds can be reached at
curtissymonds@yahoo.com.

Thursday, November 30, 2006
New York Marriott Marquis

Honoring:

Scripps Networks &
U.S. Representative Xavier Becerra

E Benefiting the
NAMIC Foundation

Visit www.namic.com for event
information & sponsorship opportunities
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He can get
his financial news
anywhere.

But why would he?

Your most discerning cable customers

demand the power of Bloomberg,

the world’s ultimate financial authority. oo m e rg
For more information, call 212.617.2204 TE LEVISION

©2006 Bloomberg L.P. All rights reserved. A Wealth Of Information
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Thursday, November 2nd The Colony in Palm Beach

CTAM Florida, in partnership with WICT South Florida, and FCTA, bring you

BeachTAM 200k!

Thursday, November 2nd, at The Colony in Palm Beach

- Panels with Florida's Top Decision Makers and Industry Leading Speakers all lead up to our
CMO Deep Dive featuring Joe Rooney of Cox, Matt Bond of Comcast and Steve Stiger of Bright House.
We'll top off the day with a BeachTam first... a Live & Silent “Human” Auction over cocktails!
Register today at: www.beachtam.com '

Come prepared to bid on your favorite industry personalities!
~ Some items on the auction block this year are:
m Joe Rooney - SKiTAM invitation - Lift Tickets to ski with Joe, and comp registration
® Kevin Hyman - Tampa Bay Lightning Hockey Game - the Full Box Seat experience
; ‘#Doug McMillan - Jax Jaguars Game - VIP Seats | '
' mJim Carey-Dinner
® Mike Giampietro - College Ball Game and Dinner
‘mKC McWilliams - An FSU Football Game complete with tailgating
: -~ mDavid Lucoff - Miami Heat Game
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