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Begging for Attention: Verizon’s FiOS Metrics Improve as Wireless Soars

As with AT&T Thurs, Verizon’s wireless results were predictably solid, particularly the 26.3% jump in data rev. Yet the
telco’s FiOS results also deserve notice. Rev surged 29.2% and net sub adds included 204K video and 226K Internet.
“We're pleased with the progress we're making with FIOS, financially, operationally and competitively,” said CFO John Kil-
lian. As FiIOS now covers approx 60% of Verizon’s footprint and represents half of the telco’s consumer rev, a couple key
elements helped stimulate sub growth. An intensified focus on the MDU space is proving a boon, said VZ Telecom and
Business pres Fran Shammo, noting nice adoption of a new triple-play bundle that excludes landline phone service. Also
helpful, he said, were “no contract” offers and VZ's “Worry Free Guarantee” featuring a trial period and no cancellation fee.
Though DSL remains a drag, Shammo said it's “very easy” to convert customers to FIOS TV after selling them FiOS Inter-
net service, which is taking share from cable providers. In summing up the FiOS rebound, Killian said “there’s a lot more
buzz around the FiOS capability and the quality of video vis a vis our competition.” FIlOS ARPU tallied $146, up 6%. Wells
Fargo’s Marci Ryvicker noted that both FiOS and U-Verse reported solid video numbers, but said she wouldn't necessarily
extrapolate those numbers to cable. “It does sound like the telcos have changed their marketing strategy a bit to gain share;”
she said. The telco’s overall wireline business continues to hack and sputter, however, despite line divestitures and rampant
cost cutting/layoffs. Rev fell 3.6%. Yet the enterprise business is beginning to turn around and EBITDA margins showed
sequential improvement—just a couple reasons for Killian's positive outlook. “We believe we can get the wireline business
over the next couple years, with some help from the economy; to flat [rev] and maybe to slightly growing,” he said. The lion's
share of VZ's financial horsepower comes from wireless, of course, a business Killian called “a cash machine.” 23% of the
telco’s post-paid sub base own smartphones, up from 20% in 2Q, and Web/email rev increased 43%. VZ's expected to
launch LTE services before Thanksgiving. “With wireless data revenue exceeding $5blin this quarter, it's hard to believe that
we're still in the early innings in terms of this revenue growth opportunity. But we are,” said Killian. S&P maintained its ‘hold’
rating on VZ shares. “While customer growth has slowed, we think smartphone penetration will support revenue gains, and
we believe operating income will benefit from FIOS maturation, and as economy improves,” wrote the firm.

Day 7: There was renewed speculation Fri that the FCC might intervene in the ongoing Cablevision-FOX dispute after
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As the only cable network dedicated to serving the needs of adults 55+, RLTV has created
unique programming to keep the nation’s most reliable voters informed on issues that
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Media Bureau chief Bill Lake sent a letter to the 2 asking them to describe their negotiations as he probes whether they
are in “good faith.” And he wants their answers by COB Mon. ‘As you know, your contract dispute extends beyond just
Fox and Cablevision,” Lake wrote. “Indeed, it affects millions of innocent consumers who expect to watch their preferred
broadcast programming without interruption. We urge you to place the interests of these consumers first and conclude
your negotiations promptly.” Cablevision said it welcomes the FCC'’s intervention. “Whether through FCC action, binding
arbitration or any other means, the time has come for News Corp to end the Fox blackout of 3 million Cablevision house-
holds,” a spokesperson said. With no conversations taking place again Fri, Fox didn't sound hopeful a resolution was near.
“Unfortunately, it's becoming clear that Cablevision believes FOX has very limited value to their customers. We urge those
Cablevision subscribers who want to see the World Series (beginning Wed) to switch providers or purchase an over the
air antenna now,” Fox said. Insight's Michael Willner weighed in at his blog (www.michaelsinsight.com), urging Fox to call
a “cease fire” and put the programming back on the air the week of the World Series. “If they don't, they simply prove that
Congress should consider these types of exclusive rights, to be monopoly power in the marketplace. And monopolies by
their very nature, require some level of government oversight to ensure that consumers are not being harmed,” he wrote,
warning subs that while Insight hasn't lost programming in years, broadcast and programmer demands are becoming
“more and more unacceptable” (Insight is among the distributors petitioning the FCC to overhaul retrans).

Deals: Charter completed its sale of certain cable systems to The Gores Group subsidiary Cobridge Comm. The 36
acquired headends are in AL, AR, GA, LA, MO, OH and TX and represent about 65K customers. As a result of this sale,
Charter no longer operates in AR and OH, meaning it now serves 25 states. “The sale of these systems furthers our
continued strategy to strengthen our clusters and enhance operating efficiencies by divesting geographically non-strategic
assets,” said Charter pres/CEO Mike Lovett. RBC Daniels advised Charter on the transaction. Terms weren't disclosed.

Online: As previously reported, Time Warner Cable subs who get ESPN will be able to watch ESPN online and ESPN3.
com starting Mon (Cfax, 10/19). Down the road, ESPN2, ESPNU, ESPN Goal Line and ESPN Buzzer Beater will also be
offered online, and on mobile phones and other devices. TWC is the 1st to use TV Everywhere to bring ESPN to customers.

Ratings: The Season 2 finale of MTV”s “Jersey Shore” Thurs scored an impressive 6.1min viewers, according to
Nielsen overnights. Season 3, which returns to Seaside Heights, is set to debut in Jan.

Programming: NPR may not want him, but Fox News re-signed Juan Williams to an expanded role with the net in
a multi-year deal. Williams already is a contributor and regular sub host on “The O’Reilly Factor”

Honors: CTAM board chair Sean Bratches of ESPN honored Warner Bros vp, worldwide marketing, programming

and acquisitions Michele Edelman and Comcast svp, marketing Peter Intermaggio with the Chairman’'s Award at CTAM
Summit. The 2 were key in producing the $30min Movies On Demand campaign. CTAM handed out Rainmaker awards

to Cablevision’s Patrick Donoghue, Cox’s Murray Goldstein, Time Warner Cable’s Juan Ramirez and Alee Rouhani and
Starz’s Rebecca Rusk Lim. CTAM’s TAMI award went to Comcast's Sharon Desmond, TWC'’s Rachel Dreyfus and Joan
Gillman, PK Network’s Pat Kehoe, SiTV’s Carla Lewis-Long and Fuse’s Karen Ramspacher. -- Suddenlink’s Bob Legg
Jr got the SCTE Member of the Year Award Wed. The SCTE Chmn’s Award went to the CTO Advisory Group, which com-
prises Nomi Bergman, Jim Blackley, Terry Cordova, Marwan Fawaz, Mike LaJoie, Dermot O’Carroll, Dan Pike, and Tony Wer-
ner. Inducted into the SCTE Hall of Fame was Cisco’s Ron Hranac. Other honors: Distinguished Member of the Society
Award (consultant Wendell Woody), the SCTE Excellence in Standards Award (PPC’s Roger Matthews), SCTE Excellence
in Cable Telecom Learning and Dev (Time Warner Cable’s Kenneth Hulsey), Women in Technology Award (tech columnist
Leslie Ellis) and sister pub Communications Technology’s System of the Year Award (Sunflower Broadband).

Business/Finance: Playboy said its 3Q results will include a $20mlIn+ non-cash write-down primarily related to TV
programming inventory, and also that DirecTV’s failure to make payments for TV content will contribute to a bad
debt expense of approx $1min. The DBS op is withholding payments in conjunction with a lawsuit filed in CA Supe-
rior Court alleging that Playboy was in breach of its contract, said Playboy, denying the allegations. -- As GCI's board
approved an increase in the co’s share repurchase program, now capped at $100min, the co also closed a definitive
agreement with Arctic Slope Regional Corp to buy back approx 7.5min of its Class A common shares for $10.16
each. GNCMA shares closed Fri at 10.43$, up 4%.




CableFAXDaily..

CableFAX Week in Review

Company Ticker 10/22 1-Week YTD
Close % Chg %Chg

BROADCASTERS/DBS/MMDS
: 8272, 0.16% 28.10%

.19.41..
.34.97..
.16.05..

...(6.55%)

KNOLOGY: 14.42........ (O 89%)

LIBERTY CAPITAL: ......... LCAPA............... 56.37........ (1.38%)
LIBERTY GLOBAL: ...3.94% ..
LIBERTY INT:.....ccocovene
MEDIACOM:........ccovvenee
SHAW COMM: .
TIME WARNER CABLE

(4 56%).......

VIRGIN MEDIA:

WASH POST: .......ccconens

PROGRAMMING

CBS: . . .05%) ........ 22.28%
CROWN:. .117.24%

...42.58%
.7.23%
...51.66%
.. 27.44%

DISCOVERY .......
GRUPO TELEVISA

LIBERTY STARZ: ............ . .38%........ 46.31%
LIONSGATE:

LODGENET: .
NEW FRONTIER:............ . 56%) ........ (5.29%)
OUTDOOR: ........ . ...(0.86%)
PLAYBOY...... 59.69%
SCRIPPS INT:..... 16.34%
TIME WARNER: ............ TWX....ccoovvvvernnn. 3152, (0.85%) .......... 8.17%
VALUEVISION:... .08%.......(46.46%)
VIACOM: ... . (0.65%) ....... 31.40%
WWE:....ooovoeereerseeer WWE ..o, 14.01........... 0.65%........(8.61%)

...0.39%
...9.06% ..
cerennns (0.82%) ..
........... 0.40%
(2.05%)
... (0.43%) ..
(2.31%)
(5.17%)
..... (8.6%) ..
.. (2.36%)
... (2.08%)
...(0.48%) ........19.32%
oo 0.51% ... (1.92%)
........... 3.46%..........6.07%

CableFAX

THE MAGAZINE

Sponsor the CableFAX 100 Awards Luncheon, December 9, 12-2:30pm in NYC.
Go to www.cablefaxmag.com for details on registration and sponsorship opportunities.

Publication Date: December 9
Ad Close: November 9
Ad Materials: November 17

www.cablefax.com

Print/Online Distribution at

Bonus Event Distribution: The CableFAX

Company Ticker  10/22 1-Week YTD

Close % Chg %Chg
COMMSCOPE................. CTV oo, 2312, 2.94%......(12.85%)
CONCURRENT:. . (4.36%) ........ 60.61%
CONVERGYS:.... ....6.98%
CSG SYSTEMS:. (1.2%) ........(0.94%)
ECHOSTAR:.... . ..(0.55%)

.(1.2%)
9.65%
........ (2 77%)
(5.31%) .......

091, 3.42%..
.25.38........ (0.64%) ...
783, (1.51%) ..
.26.44........(3.75%) ..
7.53........ (2.21%)
33.43........... 4.05%
485, 2.75%..
THOMAS & BETTS: evvce.. TNB oo 44.23........ (0.16%)
TIVO: v, TIVO oo, 10.33........... 2.18%
(3.79%) ..
(0.99%) ..
. 38%) .

28.29........(0.14%) .......... 0.93%

. 646........... 1.89%........53.44%

32.00........ (1.05%) (3.14%)

DOW: ..o, DIl v 11132.56........... 0.63%........... 6.76%
NASDAQ:.....veeeeereeerre. T 2479.39........... 0.43%.......... 9.27%
S&P 500:....oeeeeveeereienee, GSPC ........... 1183.08.......... 0.59%......... 3.35%

WINNERS & LOSERS

THIS WEEK’S STOCK PRICE WINNERS
COMPANY

1. LODGENET:...
2. ADDVANTAGE:

CLOSE

.. 15.83%
.9.06%

3. VALUEVISION: 2. .7.08%
A SONY oo 33.43........ 4.05%
5. ECHOSTAR: ....oooooveooeeeooeeeoeeeeeeeeee oo 20.03.......... 4.00%
THIS WEEK’S STOCK PRICE LOSERS
COMPANY CLOSE 1-WKCH
.......... (8.6%)
. coonnnr (5.319%)
3. ARRIS GROUP:. . (5.17%)
4.CROWN:......... ..(5.12%)
V(=011 Yo o] Y F 690 ... (4.56%)

The annual CableFAX 100 issue salutes cable’s leaders, pioneers,
influencers and rainmakers. The Regional Top Players will also be profiled.
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