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Merger Watch: small Op Raises AT&T-BellSouth Concern

Another cable operator has weighed in on the proposed AT&T-BellSouth merger, with Atlantic Broadband thanking
Democratic commissioners Michael Copps and Jonathan Adelstein for their demand that the public be allowed to com-
ment on the Bells’ concessions. “We commend you for taking a stand and insisting that the Commission open to public
scrutiny the 11th hour deal proposed by AT&T,” wrote CEO Dave Keefe. “As you review this proposed transaction, we
request that ... as a condition of your approval that the new company not tie the provision of telephone service to the
purchase of other services.” Remember that letter Cfax wrote about over the summer in which BellSouth informed a
builder that it may choose not to outfit a housing development for phone service if the builder signs an exclusive video/
HSD deal with a competitor? (Cfax, 6/21). Turns out that letter was sent to a S FL developer who had signed a contract
with Atlantic Broadband. “We have witnessed first hand the anticompetitive tactics BellSouth uses to intimidate custom-
ers who choose Atlantic Broadband as their video/Internet provider,” said Keefe, attaching a copy of the BellSouth mis-
sive. “We anticipate that the new and even larger AT&T will disregard fair play in the market to an even greater degree.”
BellSouth has said that several state regulatory commissions and legislative bodies are redefining incumbents’ carrier
obligations when exclusive contracts are signed with competitors. “We recommend any developer considering such an
agreement fully research the current rules and laws to insure they understand how they might impact their homeown-
ers’ or tenants’ choices for service,” a BellSouth rep said. — Last month, 5 MSOs—Cox, Advance/Newhouse, Charter,
Cablevision and Insight—asked the FCC to include interconnection conditions as part of the merger (Cfax, 9/29).

Koonin Kountry: Turner loves Steve Koonin. Three years ago, they upped the TNT chief to evp, COO of TNT and
TBS, pushing TBS gm Dennis Quinn over to corporate. Now, Koonin’s getting 2 more nets under his purview—Court
TV and TCM. (Pretty sweet promotion—now if only his Georgia Bulldogs can fare so well at the World’s Largest Out-
door Cocktail Party this weekend). TNT and TBS underwent successful rebrands under Koonin’s reign, but he doesn’t
have similar plans for TCM and Court. “This time it’s going to be a lot more fun—a lot of the work’s already been done,”
he said. “My job will be extending the brands and pushing them to multiple platforms.” Koonin’s promotion answers
questions over how Court will be structured following COO Art Bell’s resignation last month. “Since the time we took
over the business, | was preparing for a world with or without Art,” said Turner Ent Group pres Mark Lazarus. “When
he made the decision to move on, it gave me the triggering mechanism to go forward with the ‘Without Art’ plan.” Court
programming and marketing gm Marc Juris, Court evp, daytime and news programming Marlene Dann and TCM evp,
gm Tom Karsch will all report into Koonin, whose title changes to pres, Turner Ent Nets.

Media Ownership: Disney isn’t seeking any relaxation of broadcast ownership rules—although it did say in its fil-
ing with the FCC that the Commission “may soon find itself considering ways to incent, rather than restrict, ownership
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of over-the-air broadcast stations” given the growth and attractiveness or new media outlets. MSO Suddenlink has
filed comments asking the FCC to ensure no company owns or manages more than 1 of the top 4 local TV stations. It
pointed to its recent retrans spat with Sinclair in WV, where the broadcaster owns or manages 2 of the top stations.

Measuring Ads: The controversy continues over Nielsen’s plans to begin measuring commercial ratings in Dec. A
day after the WSJ reported that NBCU’s cable nets wouldn’t participate, Turner has opted out. “We will not consider
opting in until such time as you treat cable and broadcast networks equally for local avails, and are satisfied that you
are accurately capturing commercial occurrences,” Turner chief research officer Jack Wakshlag wrote Nielsen Mon,
adding that his team is finding new Nielsen Monitor Plus errors for ads that have run on Turner nets.

Cox Update: Cox ended 3Q with roughly 3.3min bundled customers, representing 57% of its residential customer
base and 16% Y-over-Y growth. About 24% of customers opt for triple-play services. Basic video subs grew 1.6%
to 5.4min, while digital subs jumped 14% to 2.7min. Digital-to-Basic penetration now exceeds 50%. The MSO real-
ized 18% growth in broadband subs to 3.2min, and digital phone subs grew 24% to 1.9mlin.

In the States: Charter will add MavTV to its digital sports tier in northern and eastern WI early next month. -- Nearly 1
month old, movie net ReelzChannel opened an office in NYC for ad sales and East Coast affiliate relations.

Competition: Verizon launched a FiOS Internet print campaign aimed at the DC area’s Asian market. The ads, devel-
oped in Chinese and Korean, state “Light! The new Internet world delivered.” -- DirecTV added new Arabic-language
programming package “ArabicDirect” to its intl platform for $25.99/month. It includes 5 channels from the Middle East.

BellSouth Earnings: 3Q rev for the telco’s communications group increased 2.4% to $4.7bin, bolstered by rev
growth in mass-market broadband and emerging data services. BellSouth added 176K new DSL subs in the Q,
bringing its overall total to more than 3.4min. Nearly 65K customers added DirecTV service to their bundle, raising
that total to 756K. The telco also added 118K long-distance subs.

Multicultural Moves: MTVN'’s 1st Chief Diversity Officer, Billy Dexter, is out. The post was eliminated, and Dexter’s
leaving the company 12 months after he started. “Given our unique company culture with multiple stakeholders in our
diversity efforts, we’ve come to realize that a team approach will best serve us in a global and now multi-platform envi-
ronment,” said Judy McGrath, who thanked Dexter for his work. MTVN is restructuring its diversity approach, tapping
Marva Smalls as the 1st evp, global inclusion strategy. She’ll retain her current responsibilities as evp, public affairs
and chief of staff for the Nick/MTVN kids & family group. MTVN is also creating an internal diversity advisory team.

Ratings: Disney (2.8 HH rating/2.54 HH delivery) used 7 telecasts of its “Halloweentown” franchise—all of which landed
in the weekly top 14—to scare away the competition and treat itself to the prime ratings perch. Powered again by “MNF,”
ESPN (2.5/2.31min) was a close 2nd, followed by USA (1.8/1.67min) and TNT (1.6/1.43min). Nick at Nite (1.3/1.15min)
and Cartoon Net (1.3/1.14mln) tied for the 5th position, although NAN garnered a slightly larger audience.

Programming: Fox College Sports’ “FCS Exira Credit” returns this week with 3 delayed telecasts of Big 12 Confer-
ence football games—the 2nd season for the FCS-Big 12 initiative that allows FCS Central to air all conference games
not offered by another TV outlet. The net will determine the remaining 8 games on a week-to-week basis. -- Fox News
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and the SC Republican Party an-
nounced a joint May 15 presentation
of the 1st ’08 presidential debate to
air live on FNC and Fox News Radio
from USC’s Koger Center. -- HBO’s
doc “Thin” (Nov 14, 9pm) chronicles
women with eating disorders.

People: Comcast tapped Doug
Guthrie as regional vp of its CT,
Western MA and NY systems.

Business/Finance: User-gener-

ated ad platform ViTrue announced
a round of strategic funding from
Comcast Interactive Capital and
Turner Broadcasting. The funding
will be used to further the company’s
patent-pending platform, which allows
brands to feature user-created videos
on a branded site instead of on a
third-party site while avoiding copy-
right infringement. ViTrue also owns
the online video-sharing community
Sharkle.com. -- Synacor got more
than $17min in venture capital funding
from new and existing investors. The
online content provisioning company
plans to use the funding to expand its
portfolio. New investor North Atlan-
tic Capital led the C-Series funding
round. Mitsui Technology, Intel
Capital and Crystal Ventures were
also among the participants.

Clarification: Mauro Panzera’s
comments at NAMIC Mid-Atlantic’s
luncheon (Cfax, 10/23) referred to
Comcast’s multicultural marketing
initiatives on a regional basis. All of
the MSO’s diversity efforts are made
at a national level.
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‘6 Leaders Retreat '

4™ Annual Off-The-Record Gathering for Cable’s Leaders

November 1-3, 2006 - Ritz-Carlton South Beach, Miami

Confirmed Attendees (as of 10/19/06):

Atlantic Broadband — CEO, President & COO
Audible Magic — Business Development
Balfour Associates Inc. — Chairman
Bend Cable Communications LLC - President & CEO
Bresnan Communications, Inc — EVP Operations
Buford Media Group, LLC — CEO, President & COO
C-SPAN - VP Affiliate Relations
Cequel Il -Suddenlink — President & CEO, SVP Programming
Comcast Cable — EVP
Cox Communications — SVP Marketing
Effros Communications — President
Fleischman & Walsh LLP — Partner
Fox Cable Networks — SVP Affiliate Marketing, SVP Sales
Harron Communications — Chairman /CEO & President /COO
HSN/IAC — EVP Affiliate Relations
ION Media Networks — President, Cable Distribution
Insight — CEO, VP Programming
IMA-Int’l Media Advisors — Principal
Mediacom — SVP Programming & Human Resources
Media Business Corp. — Sr. VP, Product Marketing
Millennium Digital Media — SVP, Programming & Product Development
NCTC — President & CEO, SVP Programming
NCTA - President & CEO
NBC Universal Cable — SVP Marketing
New Frontier Media — President, VP New Business
New Wave Communications — President
NFL Network — SVP
October Strategies, Inc. — Partner
SCTE - President & CEO
The Tennis Channel — SVP Distribution, VP Distribution
Time Warner Cable — EVP of Programming
Wave Broadband — CEO
WindBreak Cable — President & CFO

Schedule of Events

Wednesday, November 1%

12:00pm — 3:00pm - Registration

3:00pm — 5:00pm - Industry Leaders Forum with
Kyle McSlarrow — President & CEO, NCTA
7:00pm — 10:00pm - Dinner at Vizcaya

Sponsorship
and Attendance
Information

Dave Deker, Publisher
301-354-1750
ddeker@accessintel.com

Thursday, November 2™

8:00am — 11:30am - Industry Leaders Forum
Breakfast

12:00pm — 4:30pm - Golf, Spa, Tennis or
Everglades

7:00pm — 10:00pm - Dinner

Friday, November 3™

8:00am — 11:00am - Industry Leaders Forum
Breakfast With Michael Willner — CEO, Insight

CableFAX Daily.

“What the Industry Reads First”

C-SPAN

1).6

CABLE NETWORKS.

e

MEDIA NETWORKS ~

P ()
K

NETWORK

NEWFRONTIER

OCTOBER
STRATEGIES
INC.

TENNIS

CHANNEL

\

isiosuodg JnQO 0] NOA Juey |

N





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (None)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /UseDeviceIndependentColor
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /False

  /CheckCompliance [
    /None
  ]
  /ColorImageMinDownsampleDepth 1
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /CropColorImages false
  /CropGrayImages false
  /CropMonoImages false
  /Description <<
    /ENU <>
  >>
  /DetectCurves 0.100000
  /EmbedOpenType false
  /GrayImageMinDownsampleDepth 2
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /OK
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements true
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
  /PDFXOutputConditionIdentifier ()
  /ParseICCProfilesInComments true
  /PreserveDICMYKValues true
  /PreserveFlatness false
  /SyntheticBoldness 1.000000
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


