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Tim-ber!: AT&T Joins Others in Felling Stocks

The agonizing US economics class of recent weeks proffered Wed yet another key takeaway: the stock markets have

yet to hit bottom. Investor confidence has further frayed after a raft of 3Q earnings disappointments from companies such
as Wachovia, Merck and AT&T, which missed Wall St estimates despite posting 5.5% earnings growth. And as the

IMF said economic recovery in the US will not begin until the 2nd half of ‘09, monitoring competitive practices and trends
within industries may now be even more important. For cable, AT&T’s results included some fodder for future thought. Not
surprisingly, the telco’s sharp access line losses continued in 3Q (-11% YOY), with Sanford Bernstein forecasting more
ahead. “The easy alternatives of ‘cutting the cord’ or switching to lower-priced cable telephony threaten to make a bad
situation even worse,” wrote analyst Craig Moffett. Still, AT&T said U-verse and wireless services are helping to mollify the
troubling trend. U-verse TV counted 232K net adds in the Q for a total of 781K, but perhaps more importantly has spurred
a broadband attach rate greater than 85%, said CFO Rick Lindner. “There have been clear improvements in access line
retention in U-verse markets,” he said. Data extrapolation points to at least 197K U-verse HSI adds, helping to drive the
telco’s 148K net wireline broadband connections, up from 46K in 2Q. As for wireless data, AT&T has nearly 5.9min broad-
band-speed integrated devices/laptop cards in service, up 2.8min in 3Q. USB port cards are “just flying” off the shelves,
said AT&T Mobility CEO Ralph de la Vega, who noted “a lot of upside on wireless data cards and growth opportunities
for us way into the future.” Also, customers have responded favorably to bundling options for wireline broadband and wire-
less laptop connections, said Lindner. The telco activated 2.4min iPhone 3Gs in the Q, and de la Vega said many iPhone
customers are using the device as their primary data provider. Lindner also noted solid growth in the SMB market, a result
he called “promising, especially since cable’s moving in” Despite obvious economic and competitive pressures, both
Sanford Bernstein and S&P are bullish on AT&T shares, which dipped 7.6% Wed. Other notables: Comcast (-7.5%), Time
Warner Cable (-5.9%), Cablevision (-9.1%), Charter (-9.2%), Verizon (-8.1%), DirecTV (-9.2%) and DISH (-2.2%).

What’s Up, CVC? Cablevision chmn Chuck Dolan and COO Tom Rutledge met with FCC chmn Kevin Martin Fri to
talk about the FCC’s program tying rulemaking, according to an FCC filing. The filing was vague, but it raised eye-
brows as folks wonder just what the MSO supports. “Cablevision discussed the desirability of having the flexibility

to determine how to offer programming to customers,” the MSO wrote in a letter describing the meeting. Cablevision
declined comment beyond the filing. Dolan and Martin spoke again by phone on Tues. Recall that CVC recently
hired one of Martin’s top lieutenants, Catherine Bohigian, to serve as vp, federal relations (she was not at Fri’s
meeting) and that Cablevision—especially Dolan—has spoken favorably about a la carte over the years. “Consum-
ers should not be obliged directly or indirectly to buy services they do not want,” Dolan said back in ’05. One thing

is clear from the filing: Martin is still interested in this item if he’s meeting with such high level execs. NCTA has

Join our dream team of experts for a real simple
lifestyle makeover!

A FRIDAYS 8/7c¢

REAL HIGH DEFINITION

Access © Copyrighted material! It is unlawful to photocopy/refax CableFAX Daily without written permission from Access Intelligence, LLC
Intelllgence QUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @ accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Thursday, October 23, 2008 ® Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC e www.cablefaxdaily.com e fax:301/738-8453 e
Editor-in-Chief: Amy Maclean, 301/354-1760, amaclean@accessintel.come Exec Editor, Michael Grebb,
301/354-1790, mgrebb @accessintel.com e Assoc Editor, Chad Heiges, 301/354-1828,cheiges@accessintel.com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein @accessintel.com e Publisher: Debbie Vodenos, 240/753-5696,
dvodenos @accessintel.com eAdvertisin Mg7r: Erica Gottlieb, 212/621-4612 @ Marketer: Doreen Price,512/934-7857dprice @accessintel.com @
Marketing Director: Carol Bray, 301/354-1763, cbray @accessintel.com e Prod: Joann Fato, 301/354-1681, cdaily @accessintel.com e
Diane Schwartz/VP and Group Publisher e Paul Maxwell/Columnist @ Subs/Client Services: 301/354-2101, fax 301/309-3847 e
Group Subs : Angela Gardner, 757/531-1369, cfaxgroupsub @ accessintel.com

denounced the program tying rulemaking, saying the FCC doesn't have the authority, nor is it needed, while ACA
supports it. Talk has persisted for months that Martin is working on a proposal to require wholesale unbundling of
programming networks, although the chmn has said no one in the Commission is working on the issue.

Wideband Load: Comcast will offer its DOCSIS 3.0 speeds to about 10miIn customers in more than 10 markets in the
coming months. Philly, Boston and parts of NJ are gearing up for wideband service, with some parts of New England
already lit up. Additional markets will be announced in the coming weeks. Comcast announced at Jan’s CES that it would
offer the service to 20% of its footprint by year-end. It plans to have the service available across its footprint by '10. Con-
sumers can find out if the service is available in their area by visiting www.comcast.com/fastestfast. Comcast launched
its 1st DOCSIS 3.0 market earlier this year in Minneapolis/St Paul. Wideband markets will get 2 new tiers: “Extreme 50,
50Mbps/10Mbps and “Ultra,” 22/5. Existing customers will see speeds doubled to 12Mbps/2 from 6/1 and 16/2 from 8/1.

All's Not Quiet: There sure is a lot of noise over this proposed quiet period. Reps Anna Eshoo (D-CA) and Nathan
Deal (D-GA) sent a letter to the FCC and NTIA Wed calling for a govt-mandated quiet period that would start before
year-end and extend for a “reasonable period” after the DTV transition. During the period, broadcast signals could
not be pulled from cable and DBS operators in an effort to avoid consumer confusion about the transition. The law-
makers expressed concern that NTIA had seen an “uptick” in converter box coupon requests in markets impacted
by LIN’s decision to pull signals from Time Warner Cable on Oct 3. Cable supports the extended quiet period, but
NAB only wants it to last for 4 weeks. “If policymakers are truly concerned about confusion that could arise from

the DTV transition, they should investigate claims raised by Consumer Reports magazine alleging cable operators’
use of the transition as a subterfuge for deceptively upselling consumers into higher programming tiers,” said NAB’s
Dennis Wharton. He’s referring to an article about cable operators moving channels to digital from analog to free up
more bandwidth, which suggested that cable is using DTV transition confusion to raise customers’ bills (Cfax, 10/9).
It's the 2nd time NAB has made such comments, which an NCTA rep has dubbed “bizarre and petty.”

Deals: Comcast’s agreements for carriage of Lifetime nets and retrans of Hearst owned-and-operated stations
were amended on Fri, according to an SEC filing. The Apr 2 agreements were amended to extend the permitted
term of retrans consent, but Hearst is seeking to keep the terms confidential. It told the SEC that the aggregate an-
nual consideration amount payable to Hearst in 09 under the agreements will be less than 2.4% of the Hearst’s esti-
mated 08 net operating revenues. A Hearst affiliate owns 50% of Lifetime Ent Services (Disney has the other half).

Ratings: Nielsen is moving May sweeps to Apr 23-May 20 from Apr 30-May 27. NAB pushed for the change, which wiill
prevent Memorial Day weekend from being included in the survey period. “From a cable perspective it doesn't really mat-
ter because cable launches programs all year long now,” Lifetime evp, research Mike Greco tells us. “We're not just wait-
ing until the May sweeps are over and the summer to begin. | never remember a year with so many original cable produc-
tions airing up against the start of the broadcast season, and the broadcasters are feeling it... with major declines.”

Programming: Bill O’Reilly has signed for a multi-year deal to continue hosting Fox News’ “The O’Reilly Factor.”

On The Circuit: Lifetime’s commitment to women’s issues will continue next year, network chief Andrea Wong said Tues
night. As she received the American Horizon Award from The Media Institute for Lifetime’s advocacy work, Wong said, “I
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- Enter: Go to CableFax.com/BOW and download the entry form today.

Campaign Categories:

« Ad/Series of Ads

« Blog

» Community/Social Networking
« Corporate Social Responsibility/
« Education

« Design

« E-commerce/ Merchandizing

« Email Newsletter/s

« Games

« Marketing Campaign

« Mobile Application

« Original Content

« Podcast or Videocast

« PR Campaign

« Supplemental Web Content

+ Vlideo: Overall Use of Video

-sorship Opportunities

- VP, Digital

« Online Marketing Executive

« Web Editor

« Video Editor/Producer

« Web Designer

« Other (please enter an executive\

Best Overall Websites:

« Independent Operator

« Cable System (MSO)

« (able Network

« Regional/Local Programmers
« Technology and other Vendors
« (able Associations

CaBLEFAX'S BEST OF THE WEB AWARDS is the industry’s

top honor in digital space, recognizing outstanding Web sites and digital
initiatives among cable programmers (networks and independents), operators,
vendors and associations. The CableFAX Best of the Web Awards will also salute
the cable executives behind the scenes, making these digital initiatives shine.

The awards are presented by the most trusted information source in cable: CableFAX Daily and sister
brands CableFAX: The Magazine and Content Business. The winners and honorable mentions will be
honored at an awards event on February 26, 2009 at the Grand Hyatt, NYC.

Awards Timeline
Entry Deadline: December 3, 2008
Late Entry Deadline: December 10, 2008
Award Event: February 26, 2009

People Awards:

who is successfully leading your
organization’s digital initiatives

.ct Information

To sponsor the Best of the Web Awards program, including the luncheon and special Please contact Awards Coordinator, Rachel Smar at 301-354-1613;
issue contact publisher Debbie Vodenos at 301-354-1695 or dvodenos@accessintel.com. rsmar@accessintel.com.




