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Push Back: TWC Balks Over Fox Retrans Sharing

Fox has “brazenly sought to hijack” the retransmission consent process by threatening to veto any station’s negotiation
of a retrans deal that doesn't extract a “satisfactory kickback” for the network, Time Warner Cable claims in an FCC
filing supporting Mediacom’s complaint that Sinclair has failed to negotiate retrans with it in good faith. If it wasn't
already clear that a storm was brewing between the MSO and Fox, TWC’s filing late Tues makes it crystal. TWC and
Fox’s deal for O&QOs, RSNs and several cable nets, including FX and Speed, expires Dec 31. Fox is reportedly ask-
ing for $1/sub, but TWC'’s concerns go further than that. In the 51-page filing, TWC said it has been informed by Fox
affiliates in many instances that Fox has inserted itself in negotiations and/or insisted upon reviewing and approving
agreements being negotiated between TWC and Fox-affiliated stations owned by independent station groups. That's
the reason why TWC’s recently announced deal with Sinclair is only for a 1-year extension. Sinclair wouldn't agree to a
longer term deal without either Fox’s express prior consent (which meant “radically” increasing the price) or the right to
terminate the deal at will, effectively at Fox’s option, TWC said. To avoid stations going dark, it took a 1-year extension,
which means retrans negotiations will resume shortly after the deal takes effect. Fox had no comment and Sinclair was
not reached by deadline. Sinclair is violating its duty to negotiate in good faith, the MSO told the FCC. “Whether will-
ingly or not, Sinclair has ceded its ability to grant retransmission consent rights to Fox in a manner that is fundamen-
tally inconsistent with Commission rules and its obligations as a broadcast licensee,” TWC said. Sinclair’s not the only
broadcaster involved. TWC said it nearly had a retrans deal in place with an unnamed station group, but was then told
by the broadcaster that a new issue had developed with Fox and it was no longer certain whether it had the authority
to negotiate retrans without Fox having an approval right. However, the MSO did manage to recently complete a deal
with Local TV, which has several Fox affiliated stations. Rupert Murdoch has publicly said Fox wants a share of the
retrans pie from affiliates. Others, including Disney, have made noise about seeking a cut. TWC is asking the FCC

to address the issue, saying a network neither owns retrans consent rights for independent stations nor possesses a
right to assert any copyrights it may have in network programming.

UBS Notebook: The conference partly served this week as a soapbox from which many—including News Corp’s Chase
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A new way of looking at television...and life.
Veria, a pure HD network.

Every once in a great while something comes along
that changes the way we look at our lives.

Veria TV invites viewers on an amazing journey and exploration of life,
your life... naturally. Produced in high definition, this 24/7 network
features all original content devoted to the natural wellness lifestyle.
It's programming that's entertaining, engaging, compelling, inspiring...
well, you get the idea. Currently available on Dish and Verizon Fios,
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Carey, NBCU'’s Jeff Zucker and CBS’ Les Moonves—trumpeted broadcast’s mission to meaningfully ramp retrans fees,
and Disney chief Bob Iger joined the party Wed. ABC has significant distribution talks coming up next year, he said,

and its O&Os have every intention of participating in what he sees as an industry trend. “l think there’s probably going to
be more of a focus on deriving specific value from retransmission consent for those stations,” said Iger. On advertising,
Iger cited Moonves' Tues comments that CBS is enjoying scatter pricing that's 25% above upfront levels when saying “in
some cases, we're writing scatter business that’s substantially higher than that” He did note, however, that “visibility isn't
that great” as “money being written is largely near-term.” As for Disney nets, Iger’s pleased with ESPN'’s financial improve-
ment and sees significant upside for boys-focused Disney XD. As the net’s ratings continue to improve stateside, it has
launched in 20 worldwide markets and enjoys “huge opportunities...to test new characters and franchises” from acquisi-
tion Marvel Ent, he said. “What we'd like to do over time [is] put a spotlight on the name Marvel that's much brighter than
it is today;” said Iger. -- Scripps Nets chmn/pres/CEO Ken Lowe also chimed in on the retrans kerfuffle, saying “we're in
for a repositioning and moving around of dollars,” but that it won't negatively impact the affil fees received by cable nets
that deliver strong viewership and audience engagement. -- RCN pres/CEO Peter Aquino is excited about the overbuild-
er’s deal with TiVo starting next year. RCN will use TiVo's HD DVR “as a combination of the cable signal and the Internet
right in your own living room...so your set-top box is a computer,” he said. Commenting on how RCN'’s TiVo relationship
differs from Comcast, Aquino said “the biggest piece of integration will be VOD...there will be an RCN VOD button on the
TiVo remote” allowing subs to press a button and open RCN’s on demand portal.

In the States: Cox Las Vegas announced the launch of its 50Mbps broadband service Wed, saying it’s the fast-

est non-fiber Internet speeds available in the state. The DOCSIS 3.0 service has an upload speed of up to 5Mbps.
Cox Ultimate Internet retails for $120/month for residential customers, plus the purchase of a DOCSIS 3.0 modem.
-- Comcast is eliminating 77 positions in its Manchester, NH, office, but says it will have added more than 150 jobs
in that office by the end of 1Q10. A spokesperson said many of the impacted employees have already been offered
other opportunities within the company and all are eligible to apply for existing openings. The impacted jobs are
mostly management and administrative roles across a variety of different functions. -- Cablevision updated its Opti-
mum.net portal to offer customers 1-click access to apps such as DVR, WiFi, voice mail and email.

Competition: AT&T said U-verse TV has passed the 2min sub plateau after adding approx 200K customers so far

this quarter. It garnered 240K subs in 3Q. While continuing to underscore notable U-verse metrics such as respective
broadband and phone attach rates of more than 90% and more than 60%, pres/CEO, mobility and consumer markets
Ralph de la Vega, speaking at the UBS conference, added that in competitive markets U-verse TV is taking 60% of TV
flow share from cable ops. Also Wed, AT&T bowed U-verse HSI Max Turbo in Austin, San Antonio and St Louis, offering
speeds of up to 24Mbps for $65/month as part of a video bundle. Small businesses can order the service for $95/month.

Net Neutrality: Advocates of net neutrality regulations who claim they would advance 1st Amendment values are “stand-
ing the 1st Amendment on its head,” NCTA pres/CEO Kyle McSlarrow said at a lunch by the Media Institute, a 1st
Amendment defender. “Whatever our present-day policy disagreements about net neutrality, or even differing politics, let's
not forget that the First Amendment is framed as a shield for citizens, not a sword for government,” he said. “It is true that
the First Amendment promotes democratic values, as some have said, but it does so best by freeing citizens from gov-
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