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It’s Good to be King (or a Viking): MNF Sets New Cable Audience Record
How do you top 3 consecutive weeks of record-setting viewership for cable in ’09? You follow, as ESPN’s MNF did,
with the establishment of an all-time cable mark. The aging gunslinger Brett Favre, now a MN Viking, helped the
telecast shoot to the stars Mon night, as his “revenge” game against his former team the Packers delivered 21.84min
total viewers and 15.14mlIn homes, both historical cable records. In total viewers, it beat 2 previous MNF games,

1 each from ’07 and ’08, plus Disney Channel’s “High School Musical 2” ('07) and CNN’s Larry King NAFTA De-
bate from way back in '93. Through 5 games, MNF is averaging an 11.4/11.29min and 15.86min total viewers (if only
CableFAX’s hometown ‘Skins could put up those kinds of numbers). The data adds to an already impressive spate
of recent cable viewership records from a multitude of nets—whether for a season or Q, or related to overall net rat-
ings or specific shows. Indeed, these pages have in recent weeks detailed about as many impressive numbers as
Favre has wracked up passing yards during his illustrious on again/off again/definitely on career. As the saying goes,
cable... when you're hot, you're hot... More Ratings: BIO’s “Celebrity Ghost Stories” delivered 388K total viewers,
220K 18-49s and 246K 25-54s—all records for a series premiere on the net. -- NESN’s season-opening Bruins
telecast earned a 3.9 HH rating in the Boston DMA to establish a net mark for an opening Bruins game. -- HBO’s
“Curb Your Enthusiasm” garnered 1.6min viewers for its “Seinfeld” reunion Sun night, the series’ best performance

in 5 years. -- Food Net’s “The Next Iron Chef” posted a 1.1 HH rating and 2.1min total viewers, making it the net’s
highest-rated, most-watched series premiere in history. -- The season finale of E's “Kourtney & Khloe Take Miami”
earned a 1.93 HH rating to become the net’s and most-watched first season finale in over 7 years.

HD: Ovation TV will launch an HD simulcast channel in 3Q10. Additionally, it recently secured 500K additional subs
to put it in 35miIn homes through deals with Comcast, Charter and Time Warner Cable. The net already produces
original programming in HD and more than 30%o0f acquired programming is in native HD.

In the Courts: Several consumer groups and peer-to-peer video distributor Vuze filed a brief Mon night support-
ing the FCC in Comcast’s challenge that the Commission acted unlawfully by enforcing a policy statement in its
network management case last year. “Given Comcast’s willful evasion and deception, Comcast is poorly placed to
complain about process. Comcast repeatedly changed its story throughout this proceeding, actively deceived its
customers as to the nature of its ‘network management, and operated in a manner criticized publicly by industry,
legal, and technical experts as not only outside the standards of the industry, but destructive to the operation of the
Internet,” said the brief, which was filed by Public Knowledge, Free Press, Consumers Union and others. Com-
cast has said its challenge is based on the improper handling of the matter by prior leadership at the FCC. Current
FCC chmn Julius Genachowski plans to propose a net neutrality rulemaking this month on net neutrality to prohibit

CableFAX: The Magazine’s Most Influential Minorities in Cable issue  Publication Date: October 27

This issue profiles the most influential minorities in cable, winners of NAMIC’'s EMMA Awards (Excellence in Multicultural Marketing Awards),
and the Top 10 Places to Work.

Advertise Your Message as a Diversity Champion! Special Distribution at Cable Connection - Fall: NAMIC and CableFAX Breakfast Honoring
Accepting full page and spread units. the 2009 Most Influential Minorities in Cable, CTAM Bins, The Cable Center.

Publication Date: October 27, 2009 Plus upcoming CableFAX and partner events.

Ad Space Deadline: October 7 Save the Date: October 27, 7:15-8:45 AM; Grand Hyatt Denver

Artwork Deadline: October 9 NAMIC and CableFAX Breakfast Honoring the 2009 Most Influential Minorities in Cable.
10,000+ Print Copies; 40,000+ Online See details and registration information at www.namic.com 16371

Debbie Vodenos, Publisher; 301-354-1695; dvodenos@accessintel.com
Erica Gottlieb, Account Manager; 212-621-4612; egottlieb@accessintel.com

For all of your advertisement and sponsorship opportunities contact:

www.cablefax.com

Access © Copyrighted material! It is unlawful to photocopy/resemd CableFAX Daily without written permission from Access Intelligence, LLC
Intelllgence QUESTIONS ABOUT YOUR SUBSCRIPTION? CALL: 888/707-5810 OR E-MAIL: clientservices @ accessintel.com
4 Choke Cherry Road, 2nd Floor, Rockville, MD 20850



CableFAXDaily.. Wednesday, October 7, 2009 ® Page 2

CABLEFAX DAILY (ISSN 1069-6644) is published daily by Access Intelligence, LLC ® www.cablefaxdaily.com e fax:301/738-8453 e
Editor-in-Chief: Amy Maclean, 301/354-1760, amaclean@accessintel.com e Exec Editor, Michael Grebb,
301/354-1790, mgrebb @accessintel.com e Assoc Editor, Chad Heiges, 301/354-1828,cheiges@accessintel.com e
Asst VP, Ed Director,Seth Arenstein, 301/354-1782, sarenstein@accessintel.com e Publisher: Debbie Vodenos, 301/354-1695,
dvodenos@accessintel.com e Advertising Mgr: Erica Gottlieb, 212/621-4612 e Marketm_? Director: Carol Bray,
301/354-1763, cbray@accessintel.com e Prod: Joann Fato, 301/354-1681, cdaily@accessintel.com e
Diane Schwartz/VP and Group Publisher e Paul Maxwell/Columnist e Subs/Client Services: 301/354-2101, fax 301/309-3847 @
Group Subs: Carol Bray, 301/354-1763, cbray @ accessintel.com

ISPs from discriminating against particular apps or content—but that would allow for “reasonable network manage-
ment.” He also wants to require ISPs to be open with their network management practices.

Keys to the Kingdom: Disney Channels Worldwide pres Rich Ross is moving over to head Walt Disney Studios.
Word is that a successor will be named in weeks. Ross leaves some big Mouseketeer ears to fill. He is credited with
successfully building up original programming at Disney Channel—from “High School Musical” to “Hannah Mon-
tana” to “Lizzie McGuire.” “Rich has an outstanding record of creating high-quality family entertainment that delights
audiences around the world,” said Disney pres/CEO Bob Iger.

Competition: DirecTV launched Altitude Sports & Ent in full-time HD after the net said all of its Nuggets and Ava-
lanche games will air this season in high-def. Separately, the DBS op added interactive weather features and VOD
content from The Weather Channel HD, including a Local On Demand app.

In the States: DISH is offering a free preview of Great American Country through Oct 28 on channel 167 -- CA, NC,

IN and VT are the first recipients of more than $6.8min in broadband mapping grants from NTIA. The program is a small
part of the American Recovery and Reinvestment Act, which includes $7.2bin to be doled out by RUS and NTIA. NTIA is
reviewing the remaining 52 apps for the program and will announce awards on a rolling basis throughout the fall. -- NY AG
Andrew Cuomo said his office has reached an agreement with Frontier Comm over the company’s failure to properly no-
tify consumers about substantial early termination fees for its services. The fees typically ranged from $50-$400, depend-
ing on the services included in the package. Spurred by dozens of consumer complaints, an investigation was initiated in
Jan, and Frontier has now agreed to pay up to $50K in refunds and credits and $35K to state in fees and costs.

At the Portals: The FCC holds a field hearing in San Diego Thurs on mobile broadband and the role it plays in the
development of a National Broadband Plan. The 1st panel, “Mobile Applications That Will Change the Way We Use
Broadband,” kicks off at 9am PT.

Programming: TV Land secured the exclusive primetime broadcast rights to “Everybody Loves Raymond” starting in
June ’10. The net also picked up “Boston Legal,” “Home Improvement” and “The Nanny” for next year. -- Bravo picked up
“The Real Housewives of DC” and a 2nd season of “Real Housewives of NJ,” with both set to premiere next year. -- Nick
at Nite greenlit a 2nd season of animated series, “Glenn Martin, DDS.” -- Smithsonian Channel presents 6-part series
‘Apocalypse: The Second World War,” Nov 11 (Veterans Day), 8pm. Martin Sheen narrates the doc, which contains foot-
age by those who witnessed the war first-hand. -- Showtime greenlit a 4th season of “Californication.” -- Bravo picked up
series “The Real Housewives of D.C.” and a 2nd season of “The Real Housewives of New Jersey;” both for air in ’10.

On the Circuit: At its Summit later this month, CTAM will dole out 7 Rainmaker Awards for members who play an essen-
tial role in helping the cable business grow through participation in its corporate initiatives and 6 TAMI Awards for excep-
tional volunteer service and creativity in leading projects benefiting individual CTAM members. Info at CTAMSummit.com.

People: Longtime Weather Channel ad sales chief Paul laffaldano is leaving, marking the 1st major departure since
Michael Kelly was named pres/CEQ in July. B&C 1st reported the news Tues. laffaldano had been with the company
for 17 years, with a spokesman saying his “very successful tenure was one marked by growth and great achievement
for the company.” -- Andrea Strauss was upped to vp, Nickelodeon consumers insights. -- Playboy promoted Alex
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CableFAX’s Best of the Web Awards is the industry’s top honor in the digital space, recognizing
outstanding websites and digital initiatives among cable programmers, operators, vendors
and associations.

The CableFAX Best of the Web Awards will also salute the cable executives behind the scenes
who make these digital initiatives shine. The awards are presented by the most trusted
information source in cable: CableFAX Daily and sister brand CableFAX: The Magazine. The
winners and honorable mentions will be saluted during at an awards event in April 2010
in New York City.
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2009 Walter Kaitz Foundation
Annual Fundraising Dinner
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“Champions are made from
something they have deep inside
them - a desire, a dream, a vision.”

Muhammad Ali
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Congratulations to Comcast Corp. and Turner Broadcasting System.
Their selection as the 2009 Walter Kaitz Foundation Diversity Champions reflects
an embrace of diversity that inspires us all.

Join us at cable’s pre-eminent fundraising event during Cable Connection/Fall
to honor them, and to unite behind our industry’s commitment to diversity.
With your support, we're all champions.
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The Walter Kaitz Foundation Annual Dinner and Reception
October 28, 2009/Denver, Colorado
www.walterkaitz.org/dinner2009
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