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Raising Rates: AT&T Ups U-Verse $5 Per Month

Where’s the price conscious Corduroy Crew? A little more than 3 months after launching video service in San Antonio,
AT&T raised the prices last week for its U-Verse IPTV service by $5 a month. That's a 7% hike for its “U200” video/DSL
package, which now retails for $74/month. The “U300” video/DSL pack now goes for $94 (+5.6%) and the “U400” is up
4.4% to $119. The higher prices do come with more channels. At launch, the U200 had more than 100 channels. It now
boasts nearly 200. The U300 package climbed from more than 150 channels to more than 240, while the U400 jumped
from 175 to 300 channels. AT&T spokesman said packages and offers are “evolving,” adding that U-verse’s pricing
includes set-top boxes and wireless home networking. “We think they are still very competitive to what’s available in

the marketplace today,” he said. Time Warner San Antonio is offering digital (300+ channels), HSD and digital phone
for $99.95/month for 1 year, according to TW’s Website. AT&T’s new rates reminded us of an NCTA filing in May that
warned against claims that telco entry into video would result in lower prices for consumers. AT&T’s Project Lightspeed
will probably be somewhat higher than the avg cable subscription, NCTA quoted AT&T CFO Rich Lindner as saying.
The Bells counter that incumbent ops often discount or decline to raise rates when telco video enters a market.

All's Quiet: With Cablevision’s Fox News contract set to expire Sat, signs pointed more toward smooth sailing
than a brewing storm Thurs afternoon. “We have enjoyed extremely productive discussions with Fox News Channel
and do not expect any disruption of this popular service,” Cablevision said. The MSO’s rosy statement appears to
conflict with speculation that talks would be contentious, with the programmer reportedly seeking approx $1/month
in subscriber fees. Last month, News Corp’s Rupert Murdoch told an investor conference that negotiations with
Cablevision had not been productive. Fox News said Thurs that no deal or extension had been reached.

Finger Pointing: To Cox subs and others inquiring about its HD retrans fee disagreement with Cox (Cfax, 10/4),
Hearst-Argyle has been responding with a special message via email. “Cox refuses to compensate us fairly for
these channels for which they are charging you,” reads the missive that is also posted on Hearst’'s Website. It also
asks subs to call a Cox phone number “to demand that Cox either a) refund you the monthly cable bill with respect
to the loss of our digital signal, or b) compensate us fairly so that we may allow Cox to provide you with our digital
signal.” A Hearst spokesman conceded that while “legitimate arguments on both sides” do exist, a blast email sent
by Cox last week to its subs was “alarming and inaccurate.” Hearst's message also urges Cox subs to contact Di-
recTV and DISH to determine HD availability of the affected stations.

Box Office Haul: Crown Media announced Thurs its 1st major deal under Henry Schleiff's regime, entering into a
definitive agreement to sell the domestic rights to its film library for $160min to RHI Enterprises. The sale includes
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all US rnights to more than 600 TV movies, mini-series and series, for which Crown retains broadcast rights on its
Hallmark Movie Channel for up to 2 years.

At the Portals: BendBroadband is the latest cable op to ask for a waiver to the FCC’s set-top integration ban. It wants
to keep putting into service low-cost, limited-function Motorola DCT-700 digital boxes after July 1,’07. FCC rules require
all boxes deployed after that date to have CableCARDs. In the 12 months since BendBroadband started leasing the
DCT-700 for $1.95/month, it says digital penetration is up 33%. Comcast and Charter have requested similar waivers.

Wireless: Cable provided few new details Thurs about plans for the 137 wireless spectrum licenses it won for near-
ly $2.4bIn in last month’s FCC auction (Cfax, 9/19). “While no plans have as yet been finalized, including no spe-
cific plans to build out the networks at this time, in coming months the members of SpectrumCo will fully evaluate
all options including possible testing in limited markets,” the consortium’s members said in a release. Comcast’s
portion of the total costs for the licenses is $1.29bIn; Time Warner Cable’s is $632.2min and Cox’s is $248.3min.
Advance/Newhouse and Sprint Nextel are also members of SpectrumCo. The consortium said the licenses won
averaged 45 cents per megahertz, the lowest price paid of all major bidders.

In the Courts: Liberty chmn John Malone sued AT&T and Comcast this week, claiming they have not paid his at-
torney fees since Feb 28 in relation to a TCI shareholder suit, according to Bloomberg. Shareholders sued Malone and
other directors, claiming their interests were not adequately represented when AT&T acquired TCI in 1999. That case
is set to go to trial later this month. Malone says TClI’s successor companies, AT&T and Comcast, are obligated to pay
his legal fees. -- Verizon is contacting this week all NJ customers who are members of a class that in July settled with
the telco for overbilling. Through phone bill audits and surveys performed by customer advocacy group Teletruth, a NJ
Superior Court affirmed that Verizon continued to bill customers for telephony and data circuits that were no longer be-
ing used. Teletruth is performing audits of bills from myriad telecom providers in NY, PA and CA.

Rate Dereg: Charter scored a victory in Nevada this week, with the FCC determining that it's subject to effective compe-
tition in Carson City, Reno, Sparks and Washoe County. That means it's no longer subject to local basic rate regulation
in those communities because it has proven the franchises each have 15% DBS penetration. The municipalities all had
fought Charter’s request, which was filed in Nov '04. The FCC also found that Charter should be exempt from rate regu-
lation in Clark County, NV, because fewer than 30% of the local HHs subscribe to its cable services. -- Mediacom was
relieved of local basic rate regulation in Mt Pleasant and Bedford, IA (the towns did not oppose Mediacom’s request).

In the States: The co-sponsors of 2 state franchising bills in PA are dropping the legislation for now. Verizon says it will
continue to support efforts to accelerate competition for cable in PA (in other words, look for it to return next year).

Programming: Comcast SportsNet launches new series “net IMPACT” this month on its family of 8 sports channels.
A new ep exploring the human elements of sports will bow each month. The Oct edition features a young baseball fan
who has written a book on catching a game ball and a segment on late astronaut Willie McCool’s cross country days.

On the Circuit: Want to bend Cox marketing svp Joe Rooney’s ear on best practices or hair care techniques? Here’s
your chance. Rooney is the 1st item up for bid in BeachTAM’s silent auction (opening price $200). Winner gets sponsor-
ship to SkiTAM and the opportunity to ski with Rooney. It's all part of the 3rd annual BeachTAM, Nov 2, Palm Beach, FL,
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(www.beachtam.com), which features
Rooney and Bright House’s Steve
Stiger as speakers. A percentage of
money raised from registration, spon-
sorship and auction will go toward the
FL Cable Hurricane Relief Fund
and Stay Focused, a scuba diving
program for mobility-challenged teens.

People: Ray Hutton was named
evp/CFO of TBS Intl. Most recently
vp, corporate finance and deputy con-
troller for TBS, Hutton succeeds Ivar
Fitje, who is retiring as evp, finance
and administration later this year.
Hutton will oversee of all external and
internal financial reporting, corporate
governance, budgeting and forecast-
ing for Turner’s intl division.

Business/Financial: Cablevision
subsidiary CSC Holdings announced
an extension until Nov 2 of its offer to
exchange up to $500min aggregate
principal amount of its 6.75% Senior
Notes due ‘12, for an equal aggregate
amount of its registered 6.75% Series
B Senior Notes due ‘12. -- Qwest
Comm announced Thurs a Board-
approved stock repurchase program
for up to $2blin of its common stock
over the next 2 years. Qwest shares
closed down 3.3%, at $8.41. -- Shaw
Comm announced the re-branding of
4 wholly-owned subsidiaries. Name
changes include Cancom Broad-
cast to Shaw Broadcast Services;
Star Choice Comm to Star Choice,

a Shaw Co; and Big Pipe to Shaw
Business Solutions.
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PROG RAMMER’S PAGE with Chad Heiges and Seth Arenstein

SPEED Hits the Gas

Most TV shows don’'t embrace the ‘winner-take-all mentality, instead choosing to of-
fer parting gifts or polite applause to unsuccessful contestants. But Speed’s popular
“PINKS” franchise, recently greenlit for a 4th season, gleefully personifies the cliché

to harness more viewership horsepower. Each week, a pair of vehicles competes in

a drag racing competition (best 3-of-5), and the winning driver immediately assumes
ownership of the loser’s car or truck. Wheels and pride are wrested from the futile
racer. “The show is about drag racing inherently, but it offers real human drama and
real stakes,” said Speed vp, programming Robert Ecker. “It is definitely striking a chord
with people.” As a ’75 Chevy Nova battles a ’93 Ford Ranger during the next ep (Wed,
9:30pm ET), the series has earned triple-digit increases in HH delivery and in all key
demos since its summer 05 inception. It now draws more than 2min weekly viewers,
Ecker said, making it the net’s highest-rated original program. Crowds at ep tapings
have swelled to thousands of energetic fans, and more importantly, a paucity of will-
ing racers no longer exists. “We used to look under rocks for competitors, but now

we have all kinds of racers and teams from all over,” Ecker said. “PINKS” has also
become the lead driver for the net’'s multi-platform push. It dominates a cable VOD
platform that passes 18min HHs (Comcast, Cox, Time Warner Cable), and eps/clips
are available on iTunes, Amazon and mobile carriers including Amp’D Mobile and
Cingular Wireless. “Pinks’ is a star performer in the digital arena, and it definitely
helps our [overall] non-linear initiatives,” said Speed vp, interactive media Kevin An-
nison. “The intensity of the show is awesome.” Promotional webisodes will tout the
show’s 4th season (Feb), and discussions are underway with additional wireless carri-
ers, he said. It seems the series is hitting on all cylinders. - CH

Highlights: “Battlestar Galactica,” tonight, 9, SciFi. Encourage your subs to watch this
terrific allegorical series whose complex characters elevate it beyond mere sci fi spe-
cial effects.-- “Artland: USA,” Thurs, 8pm ET, Gallery HD. Props to Voom’s terrific use
of HD. Marry it with 2 youthful hosts on an RV trip in search of our country’s interesting
architecture and art and make high brow material accessible.-- “Atlas: Italy,” Sun, 9pm,
Discovery. Ep 2 of Hendricks’ HD journey is more fun than ep 1 (China), thanks to the
gondola apprentice and Isabella Rossellin’s narration.-- “Eye of the Leopard,” Sun,
9pm, Nat Geo. Excellent footage captures the great predator. SA

Worth a Look: The Street,” Tues. 10pm, BBC A. Terrific drama about common folk
in Northern England; this week’s beauty stars Jim Broadbent as a cash-strapped
senior; best ep is #5 (Oct 31, 10pm), which nails diversity. -- “The Journalist and the
Jihadi: The Murder of Daniel Pearl,” Tues, 8pm, HBO. A beautifully woven tale that
ends with the awful death of The WSJ reporter. -- “I Pity The Fool,” Wed, 10pm, TV
Land. Please don't take the life lessons of Mr T seriously (he doesn’t), but it's enter-
taining. -- “Rank” Mon, 9pm ET, 10PT, IFC. Think IFC’s cosmopolitan and urban?
Perhaps, but Cowboy Maxwell will enjoy this gritty doc about bull riding. SA

cab|
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WORLD

Basic Cable Rankings
(9/25/06-10/01/06)
Mon-Sun Prime

1 ESPN 2.8 2623
2 USA 2.1 1916
2 DSNY 2.1 1842
4 TNT 1.6 1431
5 TOON 1.3 1183
6 NAN 1.2 1122
6 FOXN 1.2 1058
8 LIFE 1.1 983
8 FX 1.1 973
10 TBSC 1 921
10 SPK 1 874
10 HALL 1 774
13 SCIF 0.9 828
13 A&E 0.9 804
13 HGTV 0.9 790
16 DISC 0.8 740
16 ESP2 0.8 737
16 CMDY 0.8 689
16 VH1 0.8 681
20 MTV 0.7 667
20 TVLD 0.7 659
20 CORT 07 651
20 HIST 0.7 645
20 CNN 0.7 610
20 AMC 0.7 607
26 FAM 0.6 565
26 TLC 0.6 554
26 FOOD 0.6 536
26 BET 0.6 484
26 BRAV 0.6 481
26 SOAP 0.6 308
32 APL 0.5 492
32 LMN 0.5 251
34 EN 0.4 348
34 HLN 0.4 338
34 MSNB 04 331
34 TTC 0.4 320
34 TV1 0.4 115
39 CMT 0.3 255
39 TVGC 0.3 225
39 WGNC 0.3 217
39 NGC 0.3 201
39 OXYG 0.3 198
39 GSN 0.3 191
39 DHLT 0.3 164
39 TDSN 0.3 157

*Nielsen data sueelied by ABC/DisneZ
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“SHOWTIME IS ON A ROLL”

- TV Guide

“SHOWTIME HAS A TRIFECTA OF TOP-NOTCH SERIES
worth shelling out money to see...Weeds, one of the
best shows on television; Brotherhood; and now Dexter...
Showtime has another gem on its hands.”
- San Francisco Chronicle

“DEXTERS DEAD ON...everything you want from
a cutting-edge series. It's bold, different and exciting,
with a central character and performance that take

your breath away. % % % %"
- New York Daily News

“Intense. Michael C. Hall is PHENOMENAL.”
“A KILLER SHOW.”
- USA Today

“LIKE NOTHING ON AMERICAN TV RIGHT NOW.”

- San Jose Mercury News

“ENHANCES THE PAY CHANNEL'S REPUTATION
for challenging fare and TV without limits.”
- The Hollywood Reporter

“THE BEST DRAMA IN SHOWTIME HISTORY.”
- The Newark Star-Ledger

“FANTASTIC...CLASSIC IN THE MAKING.”

- Chicago Sun-Times

“It may now be TIME TO GET SHOWTIME...
THE CHANNEL IS RISING.”

- San Francisco Chronicle

A KILLER NEW SERIES ° g

v
new episone SUNDAY 10pmsy :ﬂOWI'IME

REPLAYS ALL WEEK OR WATCH IT ON DEMAND. ANYTIME

A CBS COMPANY

See Episodes 1 & 2 of DEXTER, plus lots of other killer Movies, Series and Boxing Events, during the

SHOWTIME FREE PREVIEW WEEKEND OCT 6-9

ﬁ'.com © 2006 Showtime Networks Inc. All rights reserved. SHOWTIME and related marks are registered trademarks of Showtime Networks Inc.
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