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Valuable Diamond: TBS Expects Baseball Success to Continue

The Brewers-Phillies on Wed afternoon threw out the MLB postseason’s 1st pitch on TBS, and the net hopes that 4
divisional series and 1 league championship series will help it continue the clutch playoff hitting it displayed last year. With
4 games within cable’s top 50 ’07 telecasts (led by a 7.0/6.70min), plus notable gains versus ’06 in 1st-round viewership
across ESPN, ESPN2 and Fox, that success has already paid dividends in ’08. “I’'m pretty excited... we've really built on
that momentum,” said Turner Sports pres David Levy, adding that related ad sales are tracking “way ahead of last year”
Tues night's 1-game playoff game on TBS earned a 3.4 overnight rating even with a 1-0 score, he said, and served as “in-
credible promotion” for the net’s postseason slate. Increased viewership this year, of course, will likely equate to improved
’09 ad sales. Levy, while quick to note that numerous ’07 series were truncated by sweeps, loves his appealing lineup
that features 2 L.A. teams, 2 Chicago teams and the Red Sox. “We have great stories to tell with good brands,” said Levy.
And while the absence of the Yankees and Mets is conspicuous, Levy’s narrative remains compelling when reflecting

on cable’s overall baseball chapter. ESPN’s Home Run Derby coverage in Jul delivered a 6.5/6.22min, good for 10th on
cable’s 3Q telecast list, and CSN’s White Sox coverage was up 69% YQOY and its Phillies coverage grew 3% to complete
6 straight seasons of ratings growth. Also, SNY delivered the highest-rated regular season game ever in Mets history on a
RSN (821K total viewers); YES enjoyed the highest-rated and most-watched Jul ever for baseball on a NY RSN and set
ratings/viewership records for a Yankees pre-game show (558K total viewers); and ratings for FSN FL's Rays games were
up approx 93%. Not all teams and/or nets achieved growth this season, of course, but Levy’s not worried. ‘An advantage
we have is the large reach across all of our entertainment nets” for cross-promotion, he said. Plus, this is the playoffs, and
baseball’s part of a dominating genre. “What's more dramatic than sports?,” said Levy.

Retrans: Time Warner Cable still had no deal with LIN TV Wed afternoon and faces losing the broadcasters signals
in multiple markets if a deal or extension isn’'t reached by 12:01am Fri. LIN has said it will yank the signals of 15 sta-
tions, which include the markets of Austin, Buffalo and Green Bay (Cfax, 9/716). Bright House also may lose a LIN
station in Indianapolis. Pali’s Rich Greenfield estimates LIN covers about 20% (2.7min) of TWC’s subs. LIN stations
are directing viewers to competitors, including AT&T U-Verse, DISH and overbuilders such as Grande. A rep for
the MSO on Wed said talks continue and that it's hoping to reach an agreement. “The bottom line is broadcasters
are demanding more money, and we're trying to manage the costs for customers,” a spokeswoman said, noting the
content is available OTA and online for free. LIN didn't return a phone call by deadline. ‘Assuming LIN only wants the
$0.01/sub/day that it mentions in some of its press material, that equates to about $10 mm of annual cost to TWC,’
Greenfield wrote. “While that only equates to 20 bps of growth at TWC, we presume the larger issue for TWC is set-
ting a precedent as it heads into larger retrans battles such as Univision later this year”
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Customer Service: Here’s another J.D. Power survey on TV service favorable to cable’s competitors. AT&T’s U-Verse
ranked 1st in customer satisfaction in 3 regions, while Verizon’s FiOS ranked tops in one region, according to the survey
of nearly 19K US HHSs. The 2 telcos performed especially well in offerings and promotions, specifically with bundled pric-
ing options. Here’s a breakdown of the top 3 providers by region: North Central: AT&T U-Verse (score 730), WOW! (702)
and DirecTV (660). East: FiOS (677), DirecTV (652), and DISH (636). West: U-Verse (697), FIOS (673), DirecTV (654).
South: U-Verse (706), FIOS (688) and DirecTV (662). Time Warner Cable, Comcast and Charter were below the aver-
age for all 4 regions surveyed. Insight, Cox, Cablevision and Bright House had some of the best scores within cable.

Competition: UBS said it believes AT&T’s reorganization into 4 divisions—consumer, business, infrastructure and
diversified business—uwill result in new efforts to bundle wireline, video and data with wireless. Effective wireless
bundling in the residential market would have the biggest impact on cable, UBS said in a note to clients Wed.

WiMAX: As Motorola and Sprint were busy offering trial runs of the latter's Xohm network in Chicago Tues, Laptop
Magazine staffers were testing the network’s services throughout Baltimore, where Xohm officially bowed Mon. Accord-
ing to the pub, Xohm delivered download speeds of 3.05Mbps and easily outperformed Verizon’s EV-DO network, which
delivered 1.43Mbps from identical locations. The service was accessible in moving cars as well, albeit at approx half the
speed. -- Fairpoint has promised to deliver broadband services to all of its customers in VT communities served by 51
rural phone exchanges by the end of 10, and said some of the areas may be serviced through WiMAX deployment.

From the Chief: NCTA pres/CEO Kyle McSlarrow said the current financial state is a “little bit of an unknown” for the
cable industry but added the “fundamentals of the business are pretty good.” McSlarrow made the comments during C-
SPAN’s “Communicators,” which debuts Sat at 6:30pm, Sat. The NCTA head also said he’s not worried about Sen John
McCain (R-AZ) trying to force a la carte on the industry if elected president. “Even though hed like an a la carte world,

he doesn't want it mandated,” McSlarrow said. “I'm not sure I'm against an a la carte world that's not mandated.” While
McSlarrow, a former deputy sec for the Dept of Energy, has personally supported McCain, he downplayed the notion of
working for McCain if he’s elected. “I have no reason to believe it would be offered, and I’'m quite happy representing what
| believe is a great industry,” he said. McSlarrow predicted telecom issues will be a higher priority for the next Congress.

Online: Disney.com and DisheyChannel.com nabbed record online traffic following the premiere of Disney Channel's
“The Suite Life on Deck” over the weekend. From Fri-Mon, nearly 800K videos were streamed at Disney.com, which had
3 days of record daily unique visitors. Disney.com features free, new eps for 7 days after their Disney Channel premiere. --
Starz now offers at Netflix.com approx 1K downloadable films through its “Starz Play” online subscription movie service.
Access will be included with Netflix members’ current monthly fee. -- Now offered at Television.AOL.com is free on de-
mand series “Outside the Box,” featuring TV show cast members interviewing one another using fan-submitted questions.

3Q Ratings: The 3Q (Jun 30-Sept 28) cable telecast ballots have been processed, and the winning program type
is... original series, with 23 of the Q’s top 53 telecasts. Political programming was next with 14, followed by sports’
13. MTV’s “08 VMASs,” Lifetime’s original movie “Coco” and Disney Channel’s original movie “Cheetah Girls One
World” completed the tally. TNT delivered 15 of the top 53 shows, helped greatly by 10 eps of “The Closer,” which

notched a high of 6.9/6.64min. ESPN followed with 12 telecasts including the Q’s top 4, all “MNF” tilts led by the
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BUSINESS & FINANCE

record-setting Eagle-Cowboys game
(18.3/12.95mIn) last month. USA
and Fox News tied with 9, and
CNN delivered 5. -- As for cable
nets in prime, USA took home the
3Q title with a 2.2/2.09mIn. Ensuing
were TNT (1.9/1.84min) and Disney
(1.9/1.84mln) in a deadlock, and

Fox News (1.8/1.72mIn) and ESPN
(1.8/1.69mlIn) tied for 4th position.

Honors: Two think.mtv.com PSAs,
“Holocaust Awareness: Living Room”
and “Holocaust Awareness; Subway”
are up for the Public and Community
Service Emmy Awards. Also with a
nom is “Get Tested,” an effort in which
HBO was involved.

On The Circuit: We remember a few
years back when cable PR hand and
Beacons awards producer Portia
Badham told us she wanted to try
some modeling. Well, if you caught
the Aetna ad in The Wall St Jour-
nal Tues (p B11) you know she has
done it. Don’'t worry. The industry
hasn't lost her completely as she still
represents cable clients.

People: Sen Herb Kohf's chief
counsel Jeff Miller has joined NFL
as vp, govt relations and public policy.
Miller’s big draw is that he’s worked
for the Sen Judiciary’s Antitrust sub-
committee since ’01. -- Peter Gaffney
was promoted to svp, programming
strategy, scheduling and acquisitions
for History and History Intl. -- BET
upped Keith Brown to svp, BET News
& Public Affairs. -- Jon Peha was
named chief technologist of the FCC.
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Think about that for a minute...

October Surprise

Cable operators should have gotten a letter from every
one of their local broadcasters by yesterday. In that let-
ter, the broadcaster had to declare whether their signal
would be considered a “must carry” signal for the next
three years, or whether the operator has to negotiate
“retransmission consent” to deliver that allegedly “free
TV” signal to customers.

I’'m starting to get calls from reporters around the coun-
try who are once again confused by the rumbling that
some cable systems may not be
allowed to deliver a local broadcast
station unless they pay a “per sub-
scriber” fee, or that the cable operator
is planning to cut off “free TV

| certainly understand the confusion.
Consistent logic, as we've all seen
lately, is not a strong point in Wash-
ington! On the one hand... as that old
lawyer joke starts out, Washington says that local “free”
broadcast signals using the free public spectrum are
essential for information distribution in communities, and
therefore Washington can require that those television
stations be carried on cable systems. Sort of like the
Feds telling newspapers that a certain number of their
pages have to be turned over to someone else to write.
Those are the “must carry” rules.

Steve Effros

On the other hand... If the broadcaster in the local
community has “market power’—that is, usually for
network stations, the notion that since they have had
that free spectrum for a long, long time, and have es-
tablished their audience, that audience expects to see
that channel—then instead of “must carry,” the broad-
caster can pick “retransmission consent” and negotiate
any fee or anything else they think they can get before
granting the cable operator the right to act as an an-
tenna service for their “free, over-the-air” signal! Heads

| win, tails you lose.

So that’s the deal. The broadcasters get to pick “heads”
or “tails” once every three years in most cases, and most
have to make that choice by this October 1. If they don',
they are automatically considered “must carry” signals
for the next three years.

I’'m spelling all this out so that you can give it to your
local reporter if he or she is just totally surprised by

the upcoming “negotiations” that will likely spill into the
press in the next month or two. We will start seeing the
headlines about battles between broadcasters and cable
operators fighting over who is responsible for “cutting off”
the signal. The drums will boom as we get closer to late
December, when the deals have to be done or the sig-
nals get cut off... just before the Super Bowl, and right in
the middle of the DTV transition.

The whole thing is absurd. If Congress thinks local
broadcasting is so important that everyone should be
able to see it, then allowing the broadcasters to block
the delivery of their signals on cable makes no sense.
If they think the opposite, that the “market” should
rule, then cable should be allowed to negotiate with
any broadcaster, from any market, not just the home
town boy! | don’t care which way you go... but go only
one way, not both! And now that cable is trying to help
the broadcast industry with its transition to digital next
February 17th, it makes even less sense to allow the
broadcasters to threaten to shut off delivery of their
signals just as the public is told how to make sure they
can continue to see them!

No wonder reporters (and consumers) are confused by
this “October surprise.” Tell them to call me. I'll explain it.

T:703-631-2099
steve @effros.com

Cable o0Ds

Welcome to the Cable360.net Cable Jobs Center

We've got the next cable job —
or the candidate — for you!

www.cable360.net/jobs

Employers/Recruiters:

- View resumes and only pay for the ones that interest you

« Reach the most qualified candidates

« Quickly post job openings and manage your online recruiting efforts with ease
Special 15% Discount on Job Postings and packages: Enter FALLO8

Job seekers:

« Post an anonymous resume

« Access the newest and freshest jobs available

- Create Job Alerts that match your search criteria
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PROGRAM AWARDS

Saluting Cable’s Top Shows and People

,Eook who's 6eing honozed at
the /ongzamming Jwazas./

ABC Studios Comcast/Center City Film & Video  HBO Starz Entertainment
AMC Comedy Central HDNet Style
Animal Planet CSPAN History Sundance Channel
BBC America Discovery Channel IFC TBS
Big Ten Network Discovery Health Lifetime Television The Weather Channel
Bloomberg TV Discovery Kids M2 Pictures Time Warner Cable
Bravo Disney Channel Mojo TLC
Cable Positive ESPN MSNBC Travel Channel
CBS College Sports Network E! PBS Kids Sprout USA Network
CMT Food Network Retirement Living TV Versus
CN8 - The Comcast Network Fox Sports Net Scripps Networks VH1
CNBC FX Showtime WE tv
CNN G4TV SoapNet World Wrestling Entertainment
Comcast SportsNet Hallmark Channel iSorpresa! YES Network
CableFAX: The Magazine Program Awards Issue: Contacts:
Ad Close and Art Due: October 8 Debbie Vodenos
Publisher

Distribution: CTAM Summit 08, TelcoTV and CableFAX Events
Publication Date: October 29

Call Today!

Program Awards Luncheon
Wednesday, October 29, 2008
National Press Club, DC

Register Now!

www.cable360.net/events/programawards

(301) 354-1695
dvodenos@accessintel.com
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