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HSD Intervention: Fcc Studying How to Get Non-Adopters to Buy Into Broadband
About 33% of Americans have broadband available where they live but have not adopted it, the FCC said Tues, relying
on Pew Research data. Nearly 2/3 of Americans do have broadband at home, while 4% (3-6min people) say they have
no access to basic broadband (speeds of 768kbps or less) where they live. “That 1/3 gap is the single biggest issue this
team has to face,” said FCC staffer Brian David during Tues’ marathon FCC meeting, in which staffers put forth summa-
ries on the state of broadband. While David said it's expected that number will shrink over time, the belief is the US won't
get to more than 80-85% adoption without some sort of national plan—and that could take 10 years or so. An FCC task
force has been commissioned to create a survey on how attitudes toward broadband and technology, affordability and
personal context (access to libraries, disabilities, etc) affect broadband adoption. Results are expected in Nov for what is
said to be the 1st US study of this type on non-adopters. Those with the least education or lowest incomes are about half
as likely to have broadband as the national average. African Americans and Hispanics are also less likely to have broad-
band. However, African Americans are the group most actively engaged in mobile Internet handheld access, which the
FCC plans to probe further in the non-adopter study. Tues' marathon FCC meeting started at 1pm ET and was still going
at 5Spm—not surprising given that nearly 41K pages of written comments have been filed with the FCC on the National
Broadband Plan, which the FCC must submit to Congress by Feb 17. The meeting was chock-full of stats—so many that
FCC broadband chief Blair Levin quipped that the agency would be setting a Guinness World record for the most stats
ever presented at an FCC meeting. Some numbers of note: 6Mbps is the average advertised broadband speed, but the
average actual speed delivered is closer to 3Mbps; about 1% of users drive 20% of network traffic, while 20% of users
drive up to 80% of traffic; estimates for universal broadband ranged from $20bin for 768 Mbps-3 Mbps service to $350bin
for 100 Mbps or faster; approx 20% of total hours spent on the Internet are devoted to entertainment & sports, 15% to
email, 15% to news/search engines and 10% to social networks/blogs; more than 70% percent of all high school students
use the Internet as a primary source for homework; as of 05, 77%+ of Fortune 500 companies posted jobs and accepted
applications solely online. -- How big of a deal was Tues’ wide-ranging meeting? Office of Strategic Planning staffer Brian
David interrupted his honeymoon after 3 days of marriage to discuss broadband adoption.
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Competition: Verizon CTO Dick Lynch garnered a lot of headlines today after saying wired broadband will likely be
sold in the coming years based on the amount of data a person wants, similar to wireless broadband. He made the
remarks at the Fiber to the Home Conference Expo in Houston, where he also said the sales penetration of FiOS
Internet, measured as a percentage of potential customers, is currently more than 28% while FiOS TV’s is nearly
25%. The telco counts 2.5min FiOS video subs and 3.1min Internet subs. Separately, FiOS TV added the HD ver-
sions of AMC, WE tv, IFC and Fuse.

Carriage: DISH is moving ESPNU to its Classic Bronze 100 package from Classic Gold 250, effective Wed evening.
It'll move to channel 141 from 148. -- Comcast launched AYM Sports in parts of central and Northern CA.AYM is a
channel from Spanish-language distributor Alterna’TV.

3Q Ratings: NBA playoff basketball lent cable a healthy 2Q viewership offense, but the 1-2 scoring punch provided
by summer originals and the return of NFL football stoked an even hotter hand in 3Q. Led by ESPN’s MNF and
Disney Channel’s “wizardry,” the top 20 cable telecasts in 3Q averaged a 6.84 HH rating, up 11% versus last Q.
Moreover, the top 5 nets in prime averaged a 2.02 HH rating from Jul-Sept for a comparative 10% increase over 2Q.
Leading the quarterly net charge was USA with a 2.6/2.57min (+8% in HH rtg), followed by Disney’s 2.1/2.09min
(+17%) and TNT’s 1.8/1.79min (-10%). Completing the top 5 were ESPN with a 1.8/1.75mIn (+38%) and Fox News
with a 1.8/1.74min (+6%). ESPN and TNT led the way with 7 of the Q’s top 20 telecasts each, the former paced by
the season’s initial 3 MNF showdowns that averaged a 10.1 and the latter by 7 eps of “The Closer” that averaged a
6.11. USA notched 3 top 20 spots, Disney 2 and MTV 1. -- Brag Book: Showtime’s “Dexter”’ delivered 1.52min total
viewers for its season 4 premiere, making it the most-watched telecast in net history (since '04 rating changeover).
The season premiere of Sho'’s “Californication,” meanwhile, raked in the series’ biggest audience ever (821K). -- Bra-
vo earned its best Q ever in all key demos, including 833K total viewers and 522K 18-49s, marking the net’s 16th
consecutive Q of YOY growth. Bravo Digital also set quarterly records through monthly averages of 4.81min video
streams and 3.69mIn uniques. -- A&E delivered its best Sept ever among total viewers (1.6min), 25-54s (762K)

and 18-49s (711K). -- Syfy earned its best Q ever in total viewers (1.36min) and established historical 3Q records
among women 18-49 (292K) and women 25-54 (332K). -- Disney XD notched its largest quarterly audience ever in
total day among total viewers (272K), 6-14s (134K) and boys 6-14 (82K). -- ABC Family enjoyed its best 3Q ever in
prime among 18-34s (341K), women 18-34 (241K) 18-49s (617K), women 18-49 (419K) and females 12-34 (425K).

Online: Big Ten Net tapped thePlatform to manage and publish its new intl streaming package as well as its US
Webcast service. -- A $2 CNN app offering personalized news services and browsing of user-generated content is
now available at iTunes. Ads appear in the app, the launch of which is being sponsored by Lexus and Chevron.

VOD: Avail-TVN'’s “Fright Fest” VOD promotion starts Thurs through provider including Charter, Insight and WOW!,
and includes more than 14 Hitchcock films.

CTAM Summit: The forthcoming Summit (Oct 25-27 in Denver) faces an interesting dichotomy: as economic woes have
arguably added additional import to cross-platform plays and advertising/marketing initiatives such as Project Canoe, they
have also strapped the budgets of many would-be attendees. On Tues, CTAM pres/CEQO Char Beales said she expects ap-
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WHO WILL BE CROWNED?

Join a first-time ever event with the
2009 Most Influential Minorities.

The industry's best are breaking new ground — even at breakfast! You’re invited to join NAMIC and
CableFAX to honor the 2009 Most Influential Minorities in the Cable Industry. This event is a
major milestone, and the first time ever that the powerful executives on the list will be honored, LIVE! That
means you'll be surrounded by the industry’s most influential leaders. There is no better way to kick off
the 23rd Annual NAMIC Conference, where “Diversity Rules” and the most influential will be crowned.

What: 2009 Most Influential Minorities Breakfast

Where: Grand Hyatt Denver W Sponsored by:
Ve -
When: Tuesday, Oct. 27 * 7:15-8:45 AM i e e

Limited seating available! To purchase tables of 10 ($750), or individual tickets ($80), please contact
NAMIC at 212-594-59856 or visit namic.com.,

Advertise your message as a Diversity Champion! CableFAX: The Magazine's 2009 Most Influential
Minorities in Cable issue will be released at the NAMIC / CableFAX Breakfast. Now accepting full page
and spread units. Ad close: September 30. Please contact Debbie Vodenos at 301-354-1695, or emall
dvodenos@accessintel.com.
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