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Broadband Bonanza: it’s All HSD All the Time at FCC

One day before a scheduled update on the FCC’s National Broadband Plan at Tues open FCC meeting, agency
broadband czar Blair Levin gave a numeric snapshot of just who the Commission is hearing from. So far, academics
have accounted for more than 13% of all participants at the FCC broadband workshops, followed by consumers and
public interest groups (9.3%) and reps from the equipment industry (8.5%). For the record, cable has only had 6 partici-
pants in the workshop, which works out to 2.54%. That’s less participation than the content industry (2.97%) and wire-
less (5%). “This past week, we had our first field hearings, with more coming. They will certainly tip the scales again—
toward the public,” Levin wrote in an entry on the FCC’s broadband blog (blog.broadband.gov). The next field hearing
is slated for Thurs in DC, followed by an Oct 6 hearing in Charleston, SC. At 1pm Tues, Levin will be updating the
Commission on the status of the National Broadband Plan, which is due to Congress Feb 17. The presentation comes
one week after FCC chmn Julius Genachowski unveiled his network neutrality proposals, which he plans to put before
the other 4 commissioners at the Oct 22 open meeting. Cable has treaded carefully in statements about the plan, but
the Washington Post slammed it in an editorial Mon. The paper gave Genachowski’s plan to require ISPs to be can-
did about network management practices the thumbs up, but it opposed his call to prevent ISPs from “discriminating
against” different applications. “In short, ISPs, which have poured billions of dollars into building infrastructure, would
have little control—if any—over the kinds of information and technology flowing through their pipes,” the Post editorial
said. Like Levin, NCTA's Kyle McSlarrow has taken to blogging about broadband. But his entry at www.cabletechtalk.
com steers clear of net neutrality talk and instead introduces Broadband for America—a group that encourages
continued private sector investment in broadband. “Over the coming weeks and months, Broadband for America will be
telling a story that doesn’t get the attention it deserves because it doesn't lend itself to provocative headlines. And, that
is that the deployment of broadband has been an amazing American success story of investment, innovation, and cre-
ativity, and that all of us—industry, government and civic groups—are committed to making it better,” McSlarrow wrote.
Check out the coalition, which includes Comcast, Verizon and Motorola, at www.broadbandforamerica.com.

Centricity: Joint developers BETN and MTVN officially bowed Mon Centric, a 24-hour ent net focused on reflect-
ing the lifestyle and sophistication of African-American/multi-cultural adults aged 25-54. Announced in Apr, the net
replaces the BET J brand and launches in approx 45min homes. Initial programming this week features commemo-
rations of Michael Jackson through the initial “Soul Train” ep in which he appeared and followed by several specials
(Mon), plus originals “Leading Men” and “Leading Women” on Tues, which spotlight celebrities including Maya
Angelou and Diddy. In Nov, the net will feature “The Soul Train Awards” from the Georgia World Congress Center in
Atlanta. Centric rivals TV One in its scope and target audience, but earlier this year (Cfax, 4/24) TV One pres/CEO
Johnathan Rodgers expressed little concern about the new competition.
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Waive On: More vendors are asking the FCC to waive rules requiring set-tops to have separable security (ie, Cable-
CARDs). Evolution Broadband was granted such a waiver June 1 for its limited capability DMS-1002 and DMS-1002-
CA set-tops. Now Evolution wants 3 more boxes waived—the DMS-2002-CA, DMS-1004-CA and the DMS-2002u—ar-
guing that they are no more advanced than the previously approved boxes. The FCC is seeking comments on the request
by Oct 8. Huawei Technologies has also filed a request for its DC-730 and DC-732 boxes. Motorola, Cisco, Thomson
and Pace recently joined Evolution in receiving 3-year, integrated security waivers for digital terminal adapters.

Online: Philadelphia could be the 1st market to stream live NBA games, with Sports Business Journal reporting
that Comcast is expected to soon launch a streaming service for an undetermined fee to anybody who subscribes
to the tier that includes Comcast SportsNet Philly. That means it doesn’t matter who a sub’s ISP is, SBJ wrote,
quoting unnamed sources. The pub reports that Fox Sports Net is also moving forward with streaming plans for
some of the bigger NBA markets. However, FSN’s launches aren't expected until a couple months into the season,
while Comcast’s is expected to launch near the start of the season.

Competition: In a press release headlined, “Verizon Out in Front of Cable Again,” the telco announced availability
of an Internet security suite designed specifically for Mac users. Verizon says it's the 1st major American ISP to offer
such a product over its network. It’s also offering Mac customers a version of its online backup and sharing. -- AT&T
launched U-verse Voice in parts of Atlanta and environs to complete the area U-verse triple play.

In the States: With customer feedback regarding the NFL RedZone channel generally favorable so far and NFL Net
looking to drive awareness of the offering (Cfax, 9/17), both Comcast and FiOS are set to offer a free preview of the
net Sun. The MSO’s digital subs will gain access from 1-4:15pm ET, the telco’s subs from 1-4pm. The telco offers Red-
Zone for $50/season, the MSO for $5-7/month as part of its Sports Entertainment package. -- Cox’s HSD customers in
Hampton Roads, VA, gain free access Wed to ESPN360.com, which the MSO will also bow that day in Northern VA.

Carriage: Outdoor Channel in HD earned distribution in NYC, NJ and Mount Vernon, NY, through Time Warner Cable.
-- Comcast added Asian-American focused music and lifestyle net MYX to its Digital Preferred tier in the San Fran area.

Sticky Blood: Measuring weekly viewer engagement among TV series, Rentrak’s new “Stickiness” Index named
HBO'’s “True Blood” the stickiest prime telecast from Sept 7-13 and Univision’s “Manana es para siempre” from Sept
14-20. Cable dominated the index’s inaugural week with 7 of the top 10 programs, including Lifetime’s ‘Army Wives”
and Hallmark Channel’s “Citizen Jane,” while notching 5 of the following week’s elite 10, led by Lifetime original
movie “Georgia O’ Keeffe” at #2.
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Cable Customers
Cool Off Indoors

For many cable nets, growth in lin-
ear viewership from July to August
appears to have spurred notable
monthly improvement in Website
use and/or traffic. Take USA, for
example. After garnering white

hot Aug ratings the net delivered
an encore performance online,
where comScore data shows 27%
month-to-month growth in uniques
(1.32miIn) and a 34% surge in avg
minutes/user to 13.3min. By com-
parison, USA experienced monthly
declines in both metrics from June-
July. ESPN and HGTV, meanwhile,
also enjoyed growth in each metric
last month. Propelled by the return
of NFL football and the increasing
popularity of fantasy football, the
sports net delivered a 10% rise in
uniques to 23.9min and a 5% rise
in avg min/user to 1 hour. Perhaps
owing to viewers’ increased leisure
time, HGTV garnered respective
growth of 2% to 2.4mIn and 9% to
10.4min.

Numerous other cable nets expe-
rienced improvement in avg min/

user but not uniques, and vice versa.

In the former camp is TNT, which
achieved a healthy 37% increase in
avg min/user to 10min while uniques
fell 18% to 832K; ABC Family

with 23% growth in avg min/user

to 23min yet a 27% contraction in
uniques to 1.94min; Nickelodeon
through an 87min avg stay (+28%)

CableFAX: The Magazine’s Most Influential Minorities in Cable issue

and 13.17mln uniques (-11%); Fox
News with a 20% rise in avg min/
user to 85min and a 3% decrease
in uniques to 8.74min; and Lifetime
through a 7.7% uptick in avg stay
to 21min and a 15% fall in uniques
to 2.73min. Conversely, Discovery
and The Weather Channel both
delivered 1% growth in uniques but
saw avg min/user dip 5.4% and
1%, respectively.

At the entertainment nets (exclud-
ing DISCA), the slippage of growth
in uniques can likely be traced to
an Aug dearth of new originals,
which tend to drive online traffic.
On the flip side, a continuation of

EYE ON DIGITAL

established hits meant more content
with which to interact and therefore
additional surfing time by online

fans. Like CNN (+5% user time, -5%
uniques), Fox News endures fluctua-
tions based on news events.

Also of note: Comedy Central en-
dured dips in both uniques (-4%) and
avg min/user (-6%), likely due to a
decline in linear viewership over the
same time period. Harder to explain
is TBS’ decline in both metrics,
including a 12% dip in avg min/user
to 6.2min and a 5% dip in uniques

to 1.09min. Overall, uniques rose to
193.3min (+1%) and avg min/user fell
to 1.8K (-1.2%)

Ny
©®>| comScore Web Box Scores
Total Unique Total Unique Total Average Average Total
Unique Unique Unique Minutes Minutes Average
Vistors (000) Vistors (000) Vistors (000) Per User Per User Minutes
Jul-2009 Aug-2009 % Change  Jul-2009  Aug-2009 % Change

Total Internet : Total Audience 195,538 197,311 1 1,823.8 1,802.6 -1.2
Weather Channel, The 41,095 41,684 1 11.9 11.8 0.6
CNN 35,060 33,410 -5 33.2 34.9 5.1
ESPN 21,654 23,890 10 57.2 59.8 4.6
MTV Networks Music 16,685 16,590 -1 12.4 12.4 0.3
Discovery Digital Media Sites 13,281 13,433 1 9.5 9.0 5.4
Nickelodeon Kids 14,845 13,173 -1 68.0 87.0 28.0
FOXNEWS.COM 8,974 8,737 -3 70.6 84.6 19.8
FOODNETWORK.COM 7,365 7,384 0 15.6 15.4 -1.6
Comedy Central 4,578 4,392 -4 13.9 13.1 -5.8
Lifetime Digital 3,214 2,734 -15 19.6 21.2 1.7
HGTV.COM 2,368 2,414 2 9.5 10.4 8.7
ABC Family 2,680 1,943 27 13.7 16.9 23.1
USANETWORK.COM Sites 1,043 1,322 27 9.9 13.3 34.1
TBS 1,151 1,091 -5 7.0 6.2 -11.5
TNT.TV 1,013 832 -18 1.3 9.9 36.5
C-SPAN.ORG 122 85 -31 3.1 7.0 124.6

Publication Date: October 27

This issue profiles the most influential minorities in cable, winners of NAMIC’'s EMMA Awards (Excellence in Multicultural Marketing Awards),

and the Top 10 Places to Work.

Advertise Your Message as a Diversity Champion!

Accepting full page and spread units.
Publication Date: October 27, 2009
Ad Space Deadline: September 30
Artwork Deadline: October 7

10,000+ Print Copies; 40,000+ Online

For all of your advertisement and sponsorship opportunities contact:

Special Distribution at Cable Connection - Fall: NAMIC and CableFAX Breakfast Honoring

the 2009 Most Influential Minorities in Cable, CTAM Bins, The Cable Center.

Plus upcoming CableFAX and partner events.

Save the Date: October 27, 7:15-8:45 AM; Grand Hyatt Denver
NAMIC and CableFAX Breakfast Honoring the 2009 Most Influential Minorities in Cable.

See details and registration information at www.namic.com

Debbie Vodenos, Publisher; 301-354-1695; dvodenos@accessintel.com
Erica Gottlieb, Account Manager; 212-621-4612; egottlieb@accessintel.com

16371

www.cablefax.com

Source: ComScore (www.comscore.com)



