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Portal Doings: New Bureau Gets Old Blood

There’s a new bureau at the FCC, and it has nabbed a well-known regulator from the Media Bureau. Deputy Media
Bureau chief Deborah Klein will serve as special counsel for the new Public Safety and Homeland Security Bureau’s
public communications outreach & operations division, according to an FCC spokesman. Rumors have been swirling
around DC for months that Klein and fellow deputy media bureau chief Bill Johnson were being moved from the bureau
(Cfax, 7/21). Johnson, who has been working on media issues at the FCC since chmn Kevin Martin was in diapers,
plans to retire, according to sources. Klein served as acting media bureau chief from Mar ’05 until Donna Gregg’s ap-
pointment in June ’05. The FCC announced the launch of the Homeland Security Bureau on Mon, tapping the En-
forcement Bureau’s Kenneth Moran as acting bureau chief. The bureau’s tasked with meeting public safety needs by
promoting robust, reliable and resilient communications services in times of emergency. -- Also at Mon’s meeting, the
FCC revised children’s TV obligations. Among the changes, plugs for children’s shows within a kids’ show will no longer
count toward the limited amount of paid advertisements a cable net or broadcaster can run during a program. Family
Tier Alert. FCC commish Deborah Taylor Tate praised the children’s programming revisions but said in a statement
that she will “continue to be vigilant in calling on cable and satellite operators, as well as new entrants to the video pro-
gramming market like Verizon and AT&T, to carry more family-friendly programs. It's the right thing to do.”

Where Are the Ads? Comcast and CBS made headlines a week and a half ago by announcing that 8 of the broad-
caster’s series will be available on Comcast On Demand for free the day after their network debut (Cfax, 9/15). The
idea is for CBS to make its money by selling VOD-specific advertising. However, although most of the shows are
available now, there’s no advertising running. CBS says to be patient. Because the deal was just completed, it’s just
now taking its VOD package to the streets. We're promised the spots will be there “soon.”

Deals: Scripps announced a deal to sell its 5 broadcast TV stations affiliated with Shop At Home to Multicultural
TV Broadcasting for $170min. The stations are located in Boston, San Fran, Raleigh-Durham, NC, Cleveland, and
Bridgeport, CT. The pact follows Scripps’ June sale of Shop At Home to Jewelry TV for $17min (Cfax, 6/22), and
wraps up a complete divestiture of the shopping net by Scripps. The deal’s expected to be completed over the next
9 months, pending license transfers and other approvals by the FCC.

Competition: DirecTV and Intel announced Tues the planned integration of digital media adaptor (DMA) functionality
into the DBS ops’ “Plus” HD DVR. It will allow customers access to pictures and music on their TV screens from PCs
equipped with Intel's “Viiv’ technology. The app may be available as early as Dec through a software download. -- The
boards of selectmen in Andover and Boxford, MA, granted local cable franchises Mon to Verizon.
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atings: Ad-free Disney (2.3 HH rating/2.02min HH delivery) used its figurative mouse ears to nip USA and TNT at the
3Q prime ratings wire, notching a 15% ratings increase vs Q305. USA (2.05mIn) outlasted TNT (1.96min) for 2nd, al-
though both earned a 2.2 HH rating. The ratings number, while identical, represents 2 disparate trends: a +22% surge for
USA vs last year and a 4% decline for TNT, which failed to capitalize overall on 8 eps of “The Closer” landing in the top
20 telecasts for the Q. USA also had a higher HH delivery than Disney. The initial 2 telecasts of this season’s “Monday
Night Football” helped ESPN (1.7/1.55min) rank 4th, followed by Lifetime (1.5/1.33min). -- Big winners in Y-over-Y prime
Q HH ratings growth include ESPN Classic (+100%), Bravo (+50%) and Biography Channel (+50%). The Weather
Channel (-40%), Fox News (-35%), OLN (-33%), Nicktoons (-33%) and Noggin (-33%) paced the losers. Brag Book:
3Q delivered SOAPnNet’s largest total viewer prime audience of all-time (299K), marking its 5th consecutive Q of growth.
-- VH1’s total prime viewership jumped 12% in 3Q06 to 553K, and the net posted its 17th consecutive Q of growth
among total viewers during total day. -- Discovery Channel garnered a Y-over-Y prime ratings increase of 25% in 3Q to
1.0, while TLC delivered a 17% surge to 0.7. -- Oxygen delivered a historical high in Q prime HH delivery (235K). -- Hall-
mark Channel experienced an all-time best prime Q in ratings (1.3, +18%) and HH delivery (958K, +27%). -- G4 earned
a 3Q06 prime HH rating of 0.2 (+100%), and Sept marked its 15th consecutive month of Y-over-Y HH ratings growth.

Programming: A&E will examine the lives and friendship of ‘80s teen sensations Corey Haim and Corey Feldman in
original series “The Coreys: Return of the Lost Boys.” Also announced by the net was “Paranormal U,” an original series
chronicling Penn State University student Ryan Buell and other members of the school's Paranormal Research Society.
-- Former Lance Armstrong coach Chris Carmichael will host Fine Living’s “Me vs. Me” (Oct 8, 8pm), in which fans
receive tutelage in various sports from expert teachers. -- Patriot Media announced expanded fall sports programming
on Patriot8, serving 31 NJ communities. Coverage includes 18 high schools, and Princeton and Rutgers University.

Marketing: Gambling lifestyle channel The Players Network inked a national advertising agreement with Gorilla
Nation Media to lure sponsors to www.playersnetwork.com and to its cable properties. TPN’s “Vegas On Demand”
channel is available in 12mIn Comcast homes.

Intl: Portuguese pay TV op TV Cabo selected C-COR to analyze, control, manage and monitor its DOCSIS networks.

In the Courts: The Center for Public Integrity sued the FCC Mon, claiming it failed to give the center an electronic
copy of a database of the companies that provide broadband within particular zip codes in the US. The Center wants to
make data examining broadband deployment publicly available. The case was filed in the US District Court for DC.

CableCARDs: The top 5 MSOs have deployed nearly 180K CableCARDs, according to an FCC filing by NCTA

late Mon. That’s up from the 150K reported in June. NCTA noted that CableLabs also has qualified a multistream
CableCARD device from Motorola. It joins the multistream device qualified by S-A in the spring. Multistream Cable-
CARDs are expected to be available from major MSOs within the next few months, NCTA said.

Honors: The History Channel (4), Nat Geo (3), CNN (2), Cinemax and Discovery Channel all took home hardware
Mon from the “27th Annual News & Documentary Emmy Awards,” presented in NYC. Although broadcast earned more
awards than cable (15-11), “Anderson Cooper 360" garnered both CNN prizes, and Nat Geo’s “Predators at War” also
won a pair. CBS’ “60 Minutes” led all shows with 4 awards. CBS and PBS led the awards, each taking home 5.
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BUSINESS & FINANCE

In the States: Cox added real-time
traffic data to local forecasts on The
Weather Channel and Weather-
scan in New Orleans.

Obit: Sad to report that Wendell Bai-
ley passed away Tues morning from
cancer. Bailey of Strategic Tech-
nology Intl spent 17 years at NCTA
as vp, science and technology. His
distinguished resume includes serv-
ing as the principal organizer of the
effort that led to the 1st project of
CableLabs. “We owe a lot to Wen-
dell,” said CableLabs’ pres/CEQO
Dick Green. “He provided the vision
that helped our fledgling laboratory
develop support and credibility from
the cable industry’s technical com-
munity.” JLM’s James Mooney,
who was pres/CEO of NCTA dur-
ing Bailey’s tenure, said Bailey was
a “kind of boulevardier, a worldly,
sophisticated gentleman about town,
with his own very personal style. ...
He was fun to be with; I'm going to
miss him very much.”

Trade Winds: Former TV Week hand
Jay Sherman, laid off a few months
back, has crossed the divide to mass
media, landing a gig as deputy editor
for The NY Post’s business section.

People: Veteran cable attorney
Jeremy Stern of Cole, Raywid &
Braverman is leaving the firm to join
Audible Magic Corp, a provider of
digital content recognition services.
-- Comcast named Dan Blakeman
area vp for VT, western NH, and
northern MA.
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CableWorld’'s Top 50 Influential Women in Cable
Nomination Form

Who are cable’s most influential women executives? Help us decide by nominating
the executives you think should be on our list of the Top 50 Most Influential Women
in Cable. We will rank the Top 50 in the Nov. 6 issue of CableWorld. Nominations
are open to all cable operators, programmers, vendors and trade associations.

Deadline for nominations: Sept. 29, 2006

Submit by fax: 212-621-4895
By mail: Shirley Brady, CableWorld, 110 William St., 11™ Floor, New York, NY 10038
Online: www.cableworld.com/cableworld/

PLEASE FILL OUT THE FOLLOWING:

Nominee Information Nominator Information
Name Name

Title Title

Company Company

Address Address

Email Email

Phone Phone

Why should this person make our list? (50 words max)

Does this person make/break deals? (50 words max)

Does this person's influence extend beyond his/her company? (50 words max)
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