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Double Feature: DISH and Blockbuster Join Forces for New Content Service
DISH hopes to enhance its value propostion with the Oct 1 launch of Blockbuster Movie Pass for DISH subs,

a comprehensive and multiplatform content service that may prove a potent sub acquisition weapon within the
cutthroat pay TV marketplace. Also, it appears streaming/rental programming players should expect a near-term
expansion of BMP to include access for all consumers. Hulu does well with TV shows and Netflix excels with
movies, “but we're going to do a good job across all the above,” said DISH CEO Joe Clayton at a Fri press con-
ference. BMP “will help facilitate new subs and perhaps upgrade existing customers.” Available for $10/month

to existing subs and free for various durations to new subs taking particular DISH packages, the service allows
consumers to do the following: stream more than 10K movies and TV shows to PCs and Macs on an authenticat-
ed basis, access more than 5K TV shows plus films on the TV and order from more than 130K DVD movies, TV
shows and games via mail ($20 for multiple DVDs at once). DVD titles can be exchanged at Blockbuster stores,
too. “Consumers are looking for a better value for their entertainment dollar,” said DISH CMO Ira Barr, who in ex-
plaining the rollout joined other execs in taking shots at NFLX. “For non-DISH subs, stay tuned,” said Blockbuster
pres Michael Kelly, whose talking points highlighted some serious recent traction for the resurgent unit. Nearly
500K consumers have signed up for a Blockbuster subscription in the past 30 days, he said, and store traffic has
increased more than 100% since the DISH acquisition. Having offered live streaming of numerous cable nets at
DISHOnNline.com for approx a year now, DISH is touting digital access to premium nets such as Starz and Epix
as part of the BMP launch. Execs said VOD/PPV remain priorities. A brief demo of the service showed that it's
armed with an intuitive TV interface that will tie into the proliferation of Web-enabled DISH set-tops. Connections
are “growing as a pretty rapid pace,” said vp, product management Vivek Khemka, noting the presence of 5-6min
IP-enabled boxes in the marketplace today. DISH investors cheered the Blockbuster Movie Pass unveiling by
sending the DBS op’s shares up 5.35%. Netflix gained 0.65% on the day.

Net Neutrality: As promised, the Federal Register published the FCC’s net neutrality rules Fri. As expected, Repub-
licans jeered and consumer groups cheered. Sen Commerce ranking member Kay Bailey Hutchison (R-TX) said
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she would push for a Senate vote this fall on her resolution of disapproval of the rules, which, among other things,
prevents providers from favoring Internet content. Sen Commerce chmn said he was disappointed that some col-
leagues were trying to “unravel” the rules. “I fear their actions will do nothing more than impede the investment and
innovation we need in our digital economy,” he said. The rules are set to take effect Nov 20.

In the States: Verizon inked a deal with Star-Ledger/NJ.com to become a broadcast partner of the NJ State
Interscholastic Athletic Assoc, gaining access for FiOS1 to state high school sports through ’15. The net
agreed to air 36 regular-season games from sports including football, basketball, lacrosse and soccer. The deal
does not affect MSG Varsity’s feature of NJ high school sports, including 500 full-length games this season.

-- Ahead of its Mon launch as the 1st broadcast net for African-Americans, Bounce TV intro'’d BounceTV.

com plus Facebook and Twitter pages. The 24/7 diginet targeting 25-54s will be seen in more than 20 markets
including Atlanta, Chicago and Philadelphia.

Retrans: Mediacom CEO Rocco Commisso and other sr execs met by phone last week with FCC commish
Mignon Clyburn, according to an ex parte. Mediacom and LIN have been at loggerheads in a retrans dispute
since Aug 31. The MSO made many of the same points it has previously made in letters to the FCC chmn. “Based
on recent events (including LIN’s denial of consent to Mediacom for the carriage of its stations), it is apparent that
the broadcasters have no intention of moderating their behavior. In short, by standing on the sidelines, the Com-
mission is contributing to the very consumer harms it has acknowledged are a product of the current regime,” the
filing said.

Ratings: Not all football content on cable draws viewers like sports properties to Bristol. The premiere of Versus’
“NFL Turning Point,” featuring host Dan Patrick and a look back at the prior week’s pivotal plays, garnered a paltry
126K total viewers, for example. and the net’s Sept 17 feature of a Mountain West game drew 130K. FX’s fall debut
of college football on Sat afternoons isn't off to a roaring start either, although the net’s 3-game avg of 705K P2+ isn't
too bad considering the subpar matchups featured thus far.

Goodbye: Well wishes came in Fri, following the surprise news that NAMIC head Kathy Johnson is leaving at
the conclusion of Diversity Week (Cfax, 9/23). NCTA pres/CEO Michael Powell said the association has been
transformed under her leadership. “With the implementation and management of incredibly effective pro-
grams..., NAMIC has risen from a congenial professional society to become a dynamic force for diversity in the
cable industry and beyond,” Powell said. Kaitz exec dir David Porter summed it up succinctly: “In short, she has
truly helped to make the cable industry a better place for people of all backgrounds to succeed.”

Programming: HBO'’s “Enlightened” (Oct 10) features Laura Dern as a treatment center vet who's attempting to im-
prove her existence after suffering a nervous breakdown. -- Lifetime greenlit a 4th season of “Drop Dead Diva” ('12).
-- AMC'’s “Talking Dead” (Oct 16) premieres following an encore presentation of “The Walking Dead” and marks the
net’s 1st live after-show for discussion of a series. -- Encore’s original doc “Method to the Madness of Jerry Lewis”
(Nov 12) features interviews with Jerry Seinfeld, Eddie Murphy and Chevy Chase.

People: Showtime named Trisha Cardoso as evp, corp comm and Amy Israel as svp, original programming. --
Warner Music Group’s Paul Rehrig joined AMC Nets as svp, biz dev. -- Weather Channel Cos tapped Bill Drolet
as vp, digital ad sales. -- S-A and Cisco vet Dave Hansen will lead itaas’ sales team, reporting directly to pres/CEO
Vibha Rustagi. -- TV One tapped Tonia Lee as vp, business ops and strategy.

Public Affairs: Volunteers from Disney, Verizon, Boy & Girls Clubs of Philadelphia, KaBoom! and the commu-
nity were set to fully assemble from scratch a new playground Sat. The playground is inspired by Disney Junior
show “Jake and the Never Land Pirates.” Disney is contributing more than $1min in 11 to help KaBoom! build
playground and learning gardens in 13 US communities. It’s part of Disney’s initiative to inspire kids and families
to stay fit and active.

Business/Finance: Mark Cuban upped his stake in Rentrak last month to approx 973K shares, or 8.67%, through
2 open-market transactions and 1 private totaling approx 207K shares. -- Fox Intl Channels and Fox Sports Media
Group established FIC Sports, a div charged managing the worldwide syndication of Fox Sports content.
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