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Broadband Bonanza: Comcast Has New Caps, Tiers, In-Home WiFi

Comcast is really embracing the bundle, opting to bundle up several bits of news Tues. As expected, the MSO is launch-
ing its 305 Mbps service dubbed Extreme 305 in its NE division with upload speeds of up to 65 Mbps, potentially to
counter Verizon’s Quantum FiOS offerings (Cfax, 7/25). It also launched what it has dubbed “the fastest in-home WiFi’
with its Xfinity Wireless Gateway, which could offer about 155 Mbps of wireless bandwidth. Meanwhile, as the company
moves to the idea of having higher caps for faster tiers, it announced new data caps in the Tucson, AZ area, including
one that allows up to 600 GB a month on the fastest tiers and 300 GB on the economic tier. What happens if you exceed
the allowance? You will receive an email, an in-browser notice and automatically be allocated an additional block of 50
GB for $10. In order for subs to get accustomed to the new data usage management plan, the company will provide 3
courtesy passes meaning they won't be billed for the first 3 times they exceed the allowance during a 12-momth period.
Public Knowledge, which has urged the FCC to investigate ISPs’ caps, questioned the purpose of the limits. “While we
commend Comcast for raising the caps it imposes on customers, Comcast has still avoided answering simple ques-
tions,” said Michael Weinberg, vp, Institute for Emerging Innovation, a new Public Knowledge project. “Why are the new
data caps better at achieving that goal than the previous caps? Going forward, what could cause the caps to increase
again? Furthermore, why are the caps still below the 648 GB per month required to replace cable television with Internet-
delivered video?” Data caps and tiers also came up at a panel discussion at the Broadband Breakfast Club Tues. There
have been a lot of experiments around broadband data, with ultimately companies wanting people to sign up for service,
said NCTA policy vp Steve Morris. Morris also noted the growing interest for standalone broadband. Bundling has been
the main strategy for cable to attract customers, but that might not always be the case, at least in certain segments of the
market. “Broadband is what drives consumers” to sign up for service, he said. “Phone and video have become second-
ary” in some markets. The FCC signaled that the cap issue is one that bears watching when it released a notice last
month asking the public how it should view caps as it measures broadband performance. -- In other broadband news,
Tues’ breakfast delved into the National Broadband Map, with the consensus being that it has offered some valuable data
on broadband availability. While states were obligated to work with NTIA, which is in charge of the mapping initiative, the
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providers weren't. Nonetheless, many participated. The multi-party/voluntary model should be an option for other policy
initiatives going forward, said NCTAs Morris. Additionally, the map has helped id unserved and underserved areas where
federal funding should be targeting, he said. The breakfast also included the requisite comparison of the US to other
countries in broadband. Morris said it doesn't make sense to compare, especially when it comes to cable broadband. “No
other country has cable infrastructure like we... our situation has been different since the beginning of broadband.” Mean-
while, now is the right time to explore alternative broadband solutions like mesh networks using national broadband data,
said Allan Friedman, research dir for Brookings. Going forward, measurement of mobile data is “manageable,” according
to David Young, vp, fed reg affairs, Verizon. The FCC recently added mobile to its broadband measurement program to
give consumers more info on the performance of mobile carriers and to spur competition among cartriers.

Microsoft Moves: Former CBS Network TV Ent Group pres Nancy Tellem has been named Ent & Digital Media pres
for Microsoft, where she'll oversee the launch of a newly created production studio in L.A. that will develop interactive
and linear content for the Xbox and other devices. She'll also spearhead Microsoft’s efforts to make Xbox a one-stop
shop for all of consumers’ entertainment choices. That goal was stressed repeatedly in Cfax’s Q&A with Microsoft exec
Blair Westlake earlier this month (Cfax, 9/4). Tellem will report to Microsoft Studio corp vp Phil Spencer.

Got Your Back: Public Knowledge is backing DISH in Fox Broadcasting’s suit over the ad-skipping Hopper ser-
vice. “Fox attempts to blur the line between direct and secondary copyright infringement, positing that Fox becomes
a direct infringer by selling a device that allows its users to time-shift programming. But courts have consistently held
that providing a device or a service to users in this way cannot give rise to direct liability,” the public interest group
said in an amicus brief filed in US District Court for Central CA Tues.

Survey Says: Beta Research asked survey respondents what their 5 favorite basic cable channels were. Nets getting
the most mentions were Discovery (24% mentioned), Food (24%), History (23%), ESPN (22%) and Syfy (20%) and
USA (20%). At $1.53, ESPN had the highest avg perceived value among respondents. Disney was 2nd at $1.45, fol-
lowed by History at $1.39. Participants also were asked to evaluate programming on a 5-point scale. 80% gave Dis-
covery and Nat Geo a 4 or 5. Also ranking high: History (78% gave a 4 or 5), ESPN (77%) and Food (77%).

Ratings: Football is back, and so is ESPN at the top of the weekly cable ratings rankers. The net led all others last
week with a 2.5 HH rating/2.44min HH delivery. Mon Night Football was the week’s highest rated programming, with
7-10:20pm delivering an 8.1 HH rating and the 10:20-1:30am coverage notching a 7.9. USA was 2nd for the week
(2.0/1.99min), followed by Fox News (1.9/1.84min), NFL Net (1.6/971K) and Disney (1.5/1.5mlIn). Non-football program-

Your Customers Say

We're Top5
Favorite Networks
Among Women!

With hits like Restaurant: Impossible and

~ RankUs Among Their Top 5 Favorites

Sabrina Soto T \ ;@ | O scnp]:)laneem?r‘[(!s [ Passionate Viewers Live Here
THE HIGH LOW PROJECT T A

.
Source: Beta Research, Cable Subscriber Evaluation Study, August 2012. Based on Women 18+.




Women in Cable
Telecommunications™

JOIN WICT IN ORLANDO

FOR TECH IT OUT

The Tech It Out Conference will be held inside of SCTE’s Cable-Tec Expo, with NAMIC and SCTE serving
as our partners. The sessions and hours allow time for in-depth leadership development and a guided
group tour of the SCTE Smart Energy Management Showcase and Spotlight Pavilion.

Thursday, October 18

WICT RECOGNIZES THE FOLLOWING SPONSORS OF THE 2012 TECH IT OUT CONFERENCE:

PLATINUM SILVER BRONZE CHAMPION INDUSTRY PARTNER

bright 7N T |l|l|||l| The | waller
house @ A RRIS cisco Crannel kaitz

foundation

weather.com




CableFAXDaily..

Wednesday, September 19, 2012 @ Page 4

BUSINESS & FINANCE

ming having strong showings includ-
ed TNT’s “Major Crimes” (3.9 HH rat-
ing) and FX’s “Sons of Anarchy” (3.7).
Brag Book: Showtime’s “Knockout
Kings” scored record ratings for its
headlining fight between Canelo
Alvarez and Josesito Lopez Sat,

with more than 1min viewers. Canelo
vs. Lopez drew the largest Hispanic
audience for an individual bout on
Showtime since 2009. -- “lyanla: Fix
My Life’s” 2-night premiere ranked as
OWN’s #1 series debut ever. Sat’s
premiere notched 1.14min viewers,
ranking 2nd in its time period among
women 25-54 among ad-supported
cable (1.18). -- Discovery is cheering
“Bering Sea Gold: Under the Ice” and
“Yukon Men,” which were the top 2
non-sports cable programs Fri among
men 25-54.

Programming: FX ordered the 2nd
cycle of its late night comedy series
“Totally Biased with W. Kamau Bell”
for 7 half-hour installments.

People: Former Cablevision exec
Kip Mayo has re-emerged at Char-
ter as evp, customer ops. Mayo left
the company earlier this year along
with several other execs. Former
Cablevision COO Tom Rutledge is
now heading Charter. Charter also
nabbed 17-year Time Warner Cable
vet Tom Adams, who becomes evp,
field ops. -- Cablevision nhamed
Sandra Kapell evp, HR & admin,
reporting to Jim Dolan. She previ-
ously headed HR for Cartis, an AIG
company.
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