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New Blood: AWRT Head Joining WICT as Pres/CEO

WICT announced Thurs that current American Women in Radlio and Television pres Maria Brennan will become its
new pres/CEQO Oct 19, replacing Benita Fitzgerald Mosley, who accepted a role with USA Track and Field in June.
She’ll meet much of the industry during Cable Connection Fall week, but here’s a get-to-know-you Q&A to tide you
over until then. Why make the jump from AWRT to WICT? | think cable telecommunications is inside a very exciting
point in time in its maturation. It's going through some interesting transitions, and with that | believe there are some
unique opportunities. So having worked peripherally inside that sector of the media, I've always had a great deal of
esteem for the organization it represented, a great deal of esteem for WICT, and basically it felt like the right thing to
do at this juncture in my career. With AWRT, you dealt with some cable folks. Are there people you already know
well in the industry? A lot of people | already know well—all of whom | have enjoyed working with tremendously.
Short of giving you a list of who those people are, they are inside a lot of the different MSOs and the cable non-profits.
I have tremendous relationships and friendships with a lot of the colleagues inside the industry. It doesn’t even begin
to scratch the surface of who I'll know and how well I'll know folks in the coming weeks, months and hopefully years.
I’'m trying to not so subtly ask if anyone in cable pointed you in this direction. | will be frank with you. A lot of
people in cable pointed me in this direction. Many. To the point that it became very obvious | had to explore it. What’s
your mission? WICT has a very clear mission. It develops women leaders to transform the industry. It's really elegant
in its simplicity. When you put women in positions of power inside any organization, your organization is going to be
better. It's going to be stronger. It's going to have better employee retention—all sorts of things that are empirical, not
opinion driven. So when you look at WICT as an organization, this is a group that’s designed to educate women, make
sure their lifelong learners so that they’re better in their jobs... it's really giving back to the industry in a meaningful way.
Recently, it was announced that Cable Positive’s national office is folding. Do you ever face questions about
whether we still need an organization like WICT that’s devoted to women? It is very sad news about Cable Posi-
tive... Until there is parity across the board when it comes to women and equal opportunity and their place inside the
industry, then | do think organizations like WICT are relevant and meaningful. | often tell people that the happiest day of
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my life will be the day | get to retire because | get to say, ‘We're even. It's all done.’ | can always find something else to
do, but until then, WICT remains not only relevant but crucial.

Long-term Planning: Both AT&T and Verizon know that access line losses endure, but each telco is confident in its
off-setting strategies going forward—gambits that will certainly ramp the competition among the pair and cable. ‘As we
gain share in FiOS, we can... really position our business to be an extremely potent, video-centric asset,” said Verizon
chmn/CEOQ Ivan Seidenberg at the Goldman Sachs conference Thurs. He said “a vast majority” of the company’s
customer lines will be covered by FiOS after its asset sale to Frontier closes next year, a critical change given the rapid
integration and use of interactive apps on TVs “that is just off the charts.” In short, said Seidenberg, “I have never been
more confident” in our wireline business model. AT&T, meanwhile, continues to focus intently on mobile broadband,

but chmn/CEQO Randall Stephenson said the telco’s looking to offload a good portion of its wireless traffic to fixed lines.
“We think that fixed-line element will be critical” to success, said Stephenson. As for U-verse, the platform’s “doing very,
very well,” he said, with three-quarters of new customers purchasing either a triple- or quad-play. But “probably more
important than anything, we're investing in [wireless] capacity,” said Stephenson, whose company is using HSPA 7.2
tech to double the speeds of its 3G mobile broadband network in 6 major markets by year-end. With WiFi also play-
ing a key role in AT&T’s mobile strategy, next comes LTE, which Stephenson said will let mobile video “really scale.”
Verizon's LTE plans include 2 current trials with Ericsson and Alcatel-Lucent and rollout in 30 markets by the middle
of next year. The telco’s “working very aggressively,” said Seidenberg, an app development for the tech and integration
with enterprise services. “We will hit the ground running with a lot of interesting things,” he said.

Broadband Stimulus: More than 83 small, independent cable ops applied for about $1.3bln in broadband stimulus
money to fund last-mile and middle-mile projects in unserved and underserved areas, ACA said. NTIA and RUS re-
ceived 2200 applications seeking $28bin total in federal broadband stimulus money. They only have $7.2bin to dole out.
ACAs Matt Polka said ACA apps would have been greater if the govt hadn’t attached funding restrictions, such as the
federal govt’s insistence on holding the 1st lien and a 10-year prohibition on the sale of federally funded projects.

On the Hill: The highlight of an FCC oversight hearing on the Hill Thurs came when House Commerce chmn Henry
Waxman (D-CA) threw his support behind Reps Ed Markey (D-MA) and Anna Eshoo’s (D-CA) net neutrality bill, saying
he would sign on as a co-sponsor. Neutrality supporters, such as Free Press, cheered him on and rushed out news
releases. But other than Waxman'’s declaration, the issue got little mention during the House Communications subcmte
hearing. During the hearing, Genachowski repeated for what must be the 196th time that he has no intention of resur-
recting the Fairness Doctrine. Rep Greg Walden (R-OR) was the only member to push Genachowski on his appoint-
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The Gospel According to Gospel Music Channel Ba?;jo‘;fo";fgf:g%‘;;‘gs
Although alternative rock and rap are my musical genres of choice, | cannot deny the Mon-Sun Prime
soulful and uplifting nature of gospel music. It deeply affects people individually yet is suf-

1 ESPN 2.8 2790
fused with group compassion and understanding—characteristics of great importanceto |2 USA 25 2442
Gospel Music Channel. Case in point: net co-founder Charley Humbard was on Capitol |3  FOXN 2 1998
Hill Tues, celebrating Sept as “National Gospel Music Heritage Month” for a 2nd con- 4 DSNY 1.8 1796
secutive year. The dual House and Senate legislation honors gospel music for its histori- 2 Eggz ]g ]24712
cal contributions to American culture, with support from a group including the channel, 7  NAN 13 1340
the Recording Academy and, importantly, Sen Blanche Lincoln (D-AK) and Rep Sheila |7  A&E 1.3 1240
Jackson Lee (D-TX). “We believe the story of gospel music should be told,” said Lee at ; E)C(iTV 1537’ ]ggg

the D.C. event. It “can permeate whatever your faith may be.” Added Lincoln, “Gospel
. . Lo L N 11 TOON 12 1223
Music Channel has been tireless... in bringing hope and inspiration everywhere”The net |11  1gsC 12 1204

has shrewdly used the initiative and a growing support network to help expand distribu- |11  MTV 1.2 1166
tion, which is expected to tally 47min homes by year-end. Humbard summed up Gospel's |14 HIST 11 1119
recent success by putting words to the collegiality evident in Capitol room H-137.“Gospel |15 LIFE 1 1035
music is a music of hope,” he said. “It unites our communities.” So, in an era when many ]g aXEI ] gig
MSOs are looking to bolster their local presence, the channel seems a logical way to 18 FAM 0.9 890
reach a particular segment of people. Perhaps that’s why Comcast, Cox and Charter 18 FOOD 0.9 865
have teamed with the net to promote “National Gospel Music Heritage Month,” along with |20 DISC 0.8 824
The House of Blues and Ebony/Jet Magazine Group. On air, the net is celebrating 38 Xk/l% 8-2 ggg

through numerous docs, concerts and original specials this month, and its Website and |55 \isnB 08 752
VOD offering are also playing key roles. Rep Lee hopes to expand the initiative’s reachto |29 BRAV 0.8 715

the Smithsonian and nationwide educators. “You were at the planting of the seeds,”she |25 CNN 0.7 710
told attendees Tues. Gospel Music Channel has already reaped a decent harvest. CH gg %"g\( 8; ggg
Highlights: “Stephen Fry in America,” Tues, 10pm, HDNet. It’s cliché to say we can 25 LMN 0:7 516
learn about America from a foreigner, but we can. Our host is BBC personality Fry, 25 NOGG 0.7 455
stopping in all 50 states. Watching the big Brit for just a moment, and you're grinning, 30 EPK 06 635
as Fry mixes ice cream at Ben & Jerry’s and hunts deer in upstate NY (just hearing him gg T\CIEI_CD 82 gg;
pronounce a state’s name is fun). And the HD views are outstanding. -- “Brick Cityy M-F, |30 yH1 05 524
10pm, Sundance. Doc about how young, Yale-educated Mayor Cory Booker (D) and 32 BET 0.5 460
even Bon Jovi are attempting to resuscitate Newark, NJ, almost 1 house, 1 reformed 32 EN 0.5 450
drug addict at a time. I's also a slice of life of people struggling to make good. It's not a 32 OXYG 0.5 341
balanced view of the articulate, upbeat Booker; though dissent is noted. SA 37 HLN 04 423
» up » thoug : 37 TRAV 04 366

Worth a Look: — “Not Fade Away,” Mon, 8pm, RLTV. Gripping opening—this sensitive |37 APL 0.4 352
special eyes early onset Alzheimer’s, the disease hitting those in their 40s. Yet age is 37 SOAP 0.4 315
. , . ; o 37 DXD 0.4 267

the top risk factor. There’s hope in research and a premium on maintaining health. SA |37 gy 04 261
Notable: Emmy Red Carpet, Sun, 6pm TV Guide Network and E! Such prob- 37 WGNA 04 255
lems—do you watch E! or TV Guide Network’s red carpet? New this year, dance a4 CMT 0.3 279
: / 44 WE 0.3 247
judge Carrie Ann Inaba debuts on TVG as co-host. SA 44 DHLT 03 219

*Nielsen data sueelied by ABC/DisneZ

CableFAX: The Magazine’s Most Influential Minorities in Cable issue  Pubiication Date: October 27

This issue profiles the most influential minorities in cable, winners of NAMIC's EMMA Awards (Excellence in Multicultural Marketing Awards),
and the Top 10 Places to Work.

Advertise Your Message as a Diversity Champion! Special Distribution at Cable Connection - Fall: NAMIC and CableFAX Breakfast Honoring
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