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Fine Tuning: Time Warner Cable Repackages Hispanic Offerings

With Time Warner Cable’s large Hispanic footprint (one analyst estimates that 46% of US Hispanics fall within it), the
MSO is working to better hone in on the demo. Enter El Paquetazo, a new Hispanic offering that launched in about a
third of the L.A. footprint in Apr. It's now in more than half of TW’s L.A. market, with a gradual rollout to the market planned
through Feb, according to Maureen Lane, TW’s vp of programming for L.A. During last month’'s earnings call, COO
Landel Hobbs hailed it as a “big hit,” adding that the company would launch it in NYC later this year (a market closely
watched given Verizon’s planned FiOS launch) and then TX. TW is targeting new customers, who make up more than
half of EI Paquetazo subs. The old Hispanic offering (still in existence) required subs to buy-in to a Hispanic tier. But El Pa-
quetazo is a complete package made up of 50 English- and Spanish-networks (a number that Lane said is growing) and
about 100 audio channels for about $35/month. It can also be combined with voice and/or HSD. “Basically, being new to
the market, it gave us a chance to rethink things. .. from a wider, more consolidated point of view,” Lane said. “We listened
to what they wanted and put the package together” She said the offering will differ in NY and TX because each market

is unique, with an emphasis on programming from their home countries (ie, NYC has a higher Puerto Rican population,
while L.A. has a high Mexican population). L.A’s package includes Cine Mexicano, TV Chile and English-language nets
HGTV and Animal Planet. Lane admitted that DBS, particularly DISH Network, beat cable to the punch on reaching out
to Hispanics and other ethnic groups. “DISH did a very good job at getting out early with a low price and establishing a
strong relationship,” she said. We've improved our Hispanic offering as quickly as we could. In the end, what is very, very
important is having the best product, and we're delivering on that” NYC wants to launch El Paquetazo in 4Q and is still
working on the details of the package. No word from either side on negotiations status with Univision, which recently no-
tified affils it will change from must-carry status to retrans consent. Former Gemstar-TV Guide affiliate heavyweight Tonia
O’Connor joined the Spanish-language programmer in Jan to lead the retrans initiative.

Wilmington Wait: With tropical storms/hurricanes threatening the East Coast, the FCC’s early digital transition in
Wilmington, NC, continues to remain uncertain. ‘At this point, | think it’s still going to end up taking place... They are
calling for any potential weather to have cleared out by then,” FCC chmn Kevin Martin told reporters Fri afternoon.
The FCC held a conference call with Wilmington broadcasters and community officials Thurs, and another call is
slated for Sun to evaluate the weather situation. Wilmington is slated to make the switch to analog at 12pm ET on
Mon, months ahead of the national digital transition in Feb. C-SPAN devoted this week’s “The Communicators” to
interviews with federal, state and local officials from the city (airs Sat, 6:30pm ET).

Retrans: Things may be looking up in DISH Network and Citadel’s retrans dispute. “We are encouraged by recent
developments in our negotiations with the DISH Network,” Citadel pres/COO Ray Cole said in a message posted on

Gospel Music Heritage Month Is Here

Have you joined the celebration?

This September, Gospel Music Channel and its affiliates celebrate an American art form that spans decades
and demographics — Gospel Music. It's for everyone. Don't miss your chance to be part of a new national
tradition in communities across our country.

Visit GospelMusicChannel.com/affiliate or contact your sales rep for ways to honor this occasion in your area.
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the affected stations’ Websites Fri afternoon. “Discussions over the past week have been productive and, we hope,
have put us within reach of our objective from the outset of this dispute: a carriage agreement that’s fair to both
parties.” DISH Network declined to comment. Cole said it's Citadel's hope that the channels will be back on DISH in
the “very near future.” DISH lost the signals last month for WOI, an ABC affil for Des Moines, 1A; WHBF, a CBS affil
in Davenport, 1A; KCAU, an ABC affil in Sioux City, IA; and KLKN, an ABC affil in Lincoln, NE. -- DirecTV and AT&T
have reached multi-year retrans deals with Nexstar. The deals cover 29 markets.

In the Courts: The NCTA on Fri filed a motion to intervene in support of Comcast's appeal of the FCC network man-
agement order. “We do so because of the significant and potentially harmful implications of this decision for the vast
majority of consumers who are served by network providers,” said NCTA pres/CEQO Kyle McSlarrow. “While we support
the FCC'’s Internet Policy Statement, we do not believe the FCC has the authority to make up rules on the fly”

In the States: Fri’'s draft decision by the CT PUC found that AT&T’s VRAD cabinets for its U-Verse service require the
consent of adjoining proprietors and municipalities prior to installations. Bridgeport, Danbury and Stamford had asked for
an investigation into the safety and placement of telecom equipment. A final decision is expected Sept 29.

Ratings: More people tuned into watch John McCain’s acceptance speech Thurs night than Democrat Barack Obama’s
the previous week. Nielsen pegs total viewers for Republican McCain at 38.9min; Obama netted 38.4min. And more nets
carried Obama’s speech, as TV One and BET televised his historic acceptance but didn't cover the RNC. Thurs’ NFL
opener could’ve boosted McCain's audience. When the game ended, NBC directly fed audiences to his speech.

Programming: When ESPN’s “Monday Night Football” kicks off Mon, it'll feature “ESPN Axis.” Axis is a brand-spanking
new graphic enhancement that creates virtual replays using video captured by cameras covering the live action. Virtual
freeze-frames are created for multiple angle views, creating 3-D, birds-eye views of key plays from varied vantage points.

Earnings: SeaChange posted a 2Q profit of $1.5mIn vs a loss of $7.9min a year ago (2Q08 included charges of $6min).
VOD server shipments to US customers helped boost earnings, with the server/storage segment generating $14.9min.

Honors: C-SPAN co-founder John Evans will receive The Institute of Human Virology’s ‘08 Lifetime Achievement
Award for Public Service during a banquet Fri in Baltimore. Evans, an Honorary Chair for Cable Positive, said he’s
“humbled” by the award, “but the true honor goes to the hundreds of dedicated men and women | have had the privilege
of working and associating with who are in the science labs, clinics and our global communities fighting with all of us to
end this pandemic,” said Evans, who is chmn/CEO of Evans Telecommunications.

On the Circuit: NAMIC Mid-Atlantic holds a panel on reaching multi-ethnic consumers, Sept 26, 12pm ET, C-
SPAN'’s DC headquarters. Contact Pam Ford for more info (pford @ ncta.com or 202-222-2356).

People: ActiveVideo Networks hired Google’s Jason Harvey as vp, gm of programming strategy and operations.

Business/Finance: S&P reduced billing provider CSG to “sell” from “hold,” saying it believes the stock is now over-
valued (it's up 50% since it announced a contract extension in mid-July with Comcast, its largest customer). -- Har-
binger Capital upped its stake in Cablevision to 9.1% (21mIn shares). That’s up from the 8.1% reported by the

hedge fund in a regulatory filing last month.
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CableFAX Week in Review
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SITY RANKS #.I AND DOUBLES AWARENESS

* #]1 in HD, VOD & Bundle
* 100% increase in awareness among Latinos

SITV will drive your incremental business,

support customer retention and boost new subscriptions.

Contact: Lisa Delligatti Idelligatti@sitv.com 202.237.0625

SIT' Si the Difference




CableFAXDaily.

Monday, September 8, 2008 ® Page 4

25 Years of
The Kaitz Dinner

It was one of those moments when

| wasn't part of the industry... gota
call in late 1979 telling me that Walter
Kaitz had died and about the funeral
arrangements. Had a family conflict
and couldn't go...
but got a call just af-
ter the funeral from
Spencer Kaitz, Ray
Joslin, Don Ander-
son, Chris Derrick
and others who
were there at the
following reception.

They told me that
they, Amos Hostetter (in first with
funding) and Bill Daniels (in big and
almost tied for first) had been talking
and wanted to start a foundation to
honor Walter’s life and accomplish-
ments. Good idea.

Paul S. Maxwell

The upshot was what became The
Walter Kaitz Foundation dedicated
to helping minorities make it in our
industry... and, believe it or not, it
was the first of its kind in any media
industry.

The next year it got formal as | was
about to return to the business (I
was just planning the launch of Mul-
tichannel News)... and | joined the
founding board along with the usual
suspects and California Assembly-
woman Gwen Moore (who | ran into
at the Apple store in Denver during

the DNC a couple of weeks ago).

The question became, how do we
make funding this thing an ongoing
success?

It was Ray Joslin who, at a board
meeting in, | think late 82, said, let’s
have a dinner... Ray, having moved
east with Hearst—even though he
was president of the California Cable
TV Association those days—said it
had to be in New York. | demurred,
saying it should move around the
country like cable (I was naive). Ray
prevailed... and asked the well-wired
and great Viacom chief Ralph Ba-
ruch to chair the first dinner... which
he did... in spades... and Multichan-
nel News became a very noisy cheer-
leader... we convened at the Waldorf
Astoria with about 300 or so of us

to honor NCTA head Tom Wheeler.

It worked. (Only time Ray has worn
jeans to such an event—but we won't
disclose why he emulated me that
week... unless you ask.)

And grew and grew and grew.

And that’s why you'll be in New York
for the last of what we once called—
before someone got politically
correct—“Cable Hell Week” the week
of the 15th.

[Note: Seems we'll be have two
“Cable Hell Weeks” next year].

Random Notes:

* Busy Week Coming the 15th:
NAMIC. Cable Positive. Board

meetings. Sales meetings. Old
friends.

* Young A&E = Scary? No... just
funny. Kaitz week does bring one of
my favorite events—and this might
be the last (boo!). A&E has long
hosted the best cocktail party of the
year the evening before the dinner
at the Rainbow Room atop Rock-
efeller Center. Instead of a couple
of thousand of our best friends,

the pre-show gathering is always
the right size, right food, right folks
and best views. Not to mention the
play’s the thing afterward. This year
is “Young Frankenstein” which, |
understand, is a metaphor for the
political season.

* Speaking of A&E: Our friend
David Zagin (how else do you think
| get invited to these things) says he
shot a hole in one the other day...
150-yard one at that. He has prom-
ised to bring proof.

¢ In the Meantime: Love the political
advertising in the sense that a lot of

it is on “cable’—sick of the two prev-
alent kinds that run ad nauseum. (1)
The other guy is a bad guy. (2) | love
the flag, vote for me.

) RHisons

Paul Maxwell

T: 303/271-9960

F: 303/271-9965
maxfax@mediabiz.com
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Call for Nominations
2008 /MNost Dowerful TOomen in Cable

Deadline for nominations: Sept. 8, 2008 - Nominate online at www.CableFaxMag.com




NAMIC Thanks All
Sponsors and Supporters
Conference Media Partners
Black Enterprise
Broadcasting & Cable
CableFAX Daily
Diversitylnc
Hispanic Marketing &
Public Relations

Presenting Conference Sponsors

Discovery Communications
Discovery En Espafiol
Discovery Familia

Conference Sponsors

September 14-16, 2008
New York Marriott Marquis

Register Today!
| ComErenee

: DIVERSITY Pipeline to Innovation

~~  From a diverse platform of thought leaders, breakthrough

strategies and constructive dialogue flow creativity, resources,
and skills. These combine to lead to the best ideas. Ideas

LatinVision Media
Multichannel News
Savoy Professional
Television Week

The Bridge Media Group

give rise to innovation, and from programming to marketing
to technology to human resources, innovation drives the
communications industry.

Presented by the industry’s leading resource for multi-ethnic
diversity, the 22nd Annual NAMIC Conference carries the energy
that fuels innovation through diversity and inclusion. It is the place

to be to mingle with the industry’s most diverse and brightest
leaders, to acquire the newest ideas, and to be at the forefront of
the latest diversity research and trends. Be there!

ESPN Deportes Disney/ABC OlympuSAT

Scripps Networks Television Group Outdoor Channel

Walter Kaitz Foundation  The Newschannels of  Playboy

Russell Reynolds Time Warner Cable TuTv

WE tv Time Warner Cable UCLA

NAMIC-New York Rainbow Media Uptown Magazine

Sparks Networks Univision QVC

BET Networks Communication, Inc. The Sportsman

TV One Food Network Channel

A&E Television Networks HGTV WOW!

Cisco Motorola The Gilmore Group
NCTA

2008 Annual Corporate Sponsors

Platinum Bronze

Comcast BET

MTV Networks Charter Communications

Time Warner Cable

Turner Broadcasting System, Inc.
Gold

Disney and ESPN Media Networks
Silver

A&E Television Networks

Bright House Networks

Discovery Communications
Fox Cable Network
Lifetime Networks

NBC Universal

Nielsen Media Research
Showtime Networks Inc.
Starz Entertainment

Cablevision TV One

Cox Communications The Weather Channel
HBO Friends

Rainbow Media Holdings LLC Deloitte

Scripps Networks TuTv

2008 Foundation Supporters

The Walter Kaitz Foundation Motorola

Honorary Co-Chairs

Neil Smit David Zaslav
President & CEO President & CEO
Charter Communications Discovery Communications

Conference Highlights

e Opening General Sessions (includes unveiling of
NAMIC’s 2008 employment research findings)

e Luncheon celebrating the 15" Anniversary of the
L. Patrick Mellon Mentorship Program

¢ Presentation of the Mickey Leland Humanitarian
Achievement Award

e Educational Tracks: Ad Sales, Corporate Diversity &
Inclusion, Digital Media and Leadership Development

¢ Presentation of the Excellence in Multi-cultural
Marketing Awards (EMMASs)

e Diversity in Communications Career Expo

QUESTIONS? For questions about the
conference, please contact NAMIC at
212.594.5985 or info@namic.com.

For a complete agenda and speaker
line-up, visit www.namic.com.

WWW.NAMIC.COM | NATIONAL ASSOCIATION FOR MULTI-ETHNICITY IN COMMUNICATIONS



