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You Go, Logo: GLBT Net Ramps Research, Audience Focus

Last month, Logo announced that it was launching its own research department to be headed by new hire Michelle Au-
guste. It’s all a sign that the 6-year-old net is growing up and looking to expand its brand. Plus, it was a little unusual that
the GLBT-focused net was sharing a research department with VH1 and CMT. “Our needs were a little bit less at [start-
up]. It was an efficiency play,” said Marc Leonard, Logo’s svp, multiplatform programming to whom August will report. “But
at this point, with the amount of data we have on our audience and analysis that's needed, and the schedule of changes
that we need to drive the ratings up, we really need our own dedicated team.” Ratings aren't whopping (the net averaged
a 0.09 HH rating in prime for Aug), but given that it has now been rated for a year, a snapshot of viewership trends is pos-
sible. One thing that has started to emerge—the audience isn't all GLBT. “We're definitely picking up straight friends and
family and allies, if you will... The kind of numbers that ‘RuPaul’s Drag Race’ is getting cannot possibly be limited to the
gay audience,” Leonard said. Apr's Season 3 finale of “Drag Race” was Logo’s highest-rated telecast to-date in men 18-49
and women 25-54, with a finale scoring a 0.8 in the 18-49 demo and 585K total viewers. The series is also LogoTV.com’s
most streamed ever. Though there’s no way to prove it from a ratings standpoint, the net believes much of the extra pad-
ding comes from straight females. And it has started to reflect this in programming choices. A clear takeaway from a study
Logo did a couple years ago, paired with evidence gleaned from social media, was that the net’s viewers want to watch
shows with their straight friends. “The gay audience has responded less well to the kind of—I'm not sure | should charac-
terize it as this—old-school gay content, shows where you only have gay characters. It’s just seen as a little unrealistic by
the gay audience today,” Leonard said. Ratings in prime for females 18-34 were up 50% to a 0.06 in Aug vs Aug ’10, while
females 18-49 were up 25% to 0.05. Capitalizing on this insight, the channel introduced a straight, female character to this
season’s “The A-List” reality show franchise. One reason for this move was based on feedback received from “The A-List’
focus groups, whose members thought it odd that a female character wasn’t on the show. “The general feeling was, what
group of gay guys doesn't have a woman in the mix?” said Leonard. And the other reasons? “The guys themselves have
women in their lives, so we want to reflect that element of their worlds, too. We also feel she broadens the overall appeal
of the show.” More on Logo at CableFAX.com.
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Movie Competition: At our deadline, Bloomberg reported that DISH is set to intro a Blockbuster streaming movie ser-
vice next month. The launch is planned to coincide with the implementation of Netflix’s announced price hikes, according
to the pub, which stirred additional intrigue in claiming the service will include Starz content (see Trial Separation below).
“Though it appears that this will initially be a movies only service we would anticipate expansion into other content at
some point down the line;” said Wells Fargo Securities’ Marci Ryvicker, who sees the SVOD play as an incremental rev
stream for DISH as well as “a great retention/acquisition too.”

Carriage: MLB Net has earned distribution through DISH. The net is now on all of the top 10 pay TV ops in the US and in
approx 65min homes. DISH added MLB to its America’s Top 200, DISH Latino Dos and MultiSport packages.

Trial Separation?: BTIG's Richard Greenfield believes Starz and Netflix could very well return to the negotiating table
and ink a distribution deal in the coming months despite Starz announcing Thurs that renewal discussions have ended
(Cfax, 9/2). Indeed, the streaming/OTT landscape changes so rapidly it wouldn't be surprising to find that Starz pres/CEO
Chris Albrecht and NFLX boss Reed Hastings vacationed together over Labor Day weekend. By potentially leaving hun-
dreds of millions on the table, Albrecht’s exuding confidence about finding new, lucrative monetization avenues for Starz,
which is ramping original productions with help from BBC Worldwide. Encore, too, has entered the original game, and
Starz enjoys compelling film deals with Disney and Sony. Netflix, meanwhile, may have decided to concentrate mainly
on TV shows, said Greenfield. Even if Starz and its movie content likely reps about 10% of NFLX’s viewership, he said,
the site could undoubtedly spend big on fresh TV programming with the Starz fee eliminated. Investors made their snap
judgments Fri, pointing to NFLX as the bigger loser in all this. NFLX shares fell 8.64%, Liberty Starz’ 1.71%.

Irene Report: As of Fri afternoon, MSOs had restored service to most customers impacted by Hurricane Irene. In the
Carolinas, Charter had fewer than 1K customers without service. In the Northeast, Charter has restored services to

more than 350K from a peak of about 400K. In Willimantic, CT, Charter moved a mobile comm unit into an accessible
area where residents can get Internet and phone services through Fri (Sept 9). Time Warner Cable said it's business as
usual now in its Carolinas systems, with nearly all restoration completed by Wed other than very damaged/ uninhabitable
homes and a few pockets dealing with longer term power issues. In New Kent County, VA, and environs, Cox is providing
free Internet and phone via a remote trailer. The site houses several laptops and cordless phones as well as an HD TV for
customer usage. Restoration is nearly complete for Cox Hampton Roads, with service restored to more than 97% of subs.

LIN-Mediacom: At our deadline Fri, there as still no peace between LIN and Mediacom. Mediacom no longer has ac-
cess to LIN’s signals in its footprint. The one exception is the Norfolk, VA, market, where an extension is in place until Wed
because of Hurricane Irene. One of the LIN markets now dark on Mediacom is Mobile-Pensacola, which is being threat-
ened by significant rainfall and possible flash flooding from tropical storm Lee. Meanwhile, NAB fired back at Mediacom
CEO Rocco Commisso’s missive to the FCC on programming cost reform by declaring that retrans consent fees account
for only two-tenths of one percent of cable revenues today.

In the Courts: Comcast-NBCU got the official court OK Thurs. The judge’s order requires the Justice Dept to report on
arbitration initiated by online video distributors with the combined company for at least 2 years. The judge had previously
expressed concern about the govt’s ability to enforce the alternative arbitration mechanism.

Competition: Verizon FiOS launched a high school sports widget in the Dallas-Fort Worth area to deliver on-demand
high school sports news, stats, photos and video highlights for 38 area teams. The widget is offered in conjunction with
MaxPreps.com, the online high school sports leader and a CBSSports.com site.

People: News Corp nominated James Breyer to join its board;” he stands for election at the company’s Oct 21 stockhold-
ers meeting. -- David Robbins from the US Small Business Admin joins the FCC as managing dir of the Commission.
He succeeds Steve VanRoekel, who left earlier this year for a post at USAID and is now the US Chief Technology Officer.

Editor’s Note: There will be no Mon issue of CableFAX in observance of Labor Day.

Business/Finance: TiVo amended its mkig deal with Best Buy so that it is no longer must share revenue with the retail-
er, according to an SEC filing. The amended agreement is effective as of June 1, ’11, and also includes a 1-time payment
from Best Buy to TiVo to resolve a prior revenue share overpayment by TiVo to the retailer.
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CableFAX Week in Review
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It’s that time again!

Nominate your colleagues, your boss or even yourself for the GableFAX100—our annual cable industry power
list—which will appear in the December edition of CableFAX: The Magazine and whose members will be celebrated
during luncheon on December 8, 2011 in New York.

Nominate those who might not be headline makers but who are influential behind the scenes within their company
and the industry. We also seek nominees who are influential at the regional/local/state level for our Regional list.

Questions: Michael Grebb at mgrebb@accessintel.com
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