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Scoring Play: The mtn. Goes Long with Distribution

The mtn. could soon have something to cheer about other than football, as a long-awaited carriage deal with DISH sits
at the goal line. TV consultant Kevin O’Malley, who has monitored the net’s distribution issues for the Mountain West
Conference, said the parties have worked out all significant points for a pact including national carriage. And one in-
formed industry source said a deal appears imminent. DISH declined comment. Once completed, the agreement will
represent a watershed event for the first conference-focused net in the country, launched last year while counting CSTV
and Comcast as stakeholders. Distribution will rocket from 1.2mIn homes to approx 14min—a surge that could quiet
schools that have complained about their lack of exposure on the net. “We really need that satellite,” admitted net vp/GM
Kim Carver, noting the numerous swaths of bucolic land within the conference footprint. To this end, the net is using in
UT conference alums Ty Detmer and Alex Smith (49ers QB) in print and radio ads marking the net’s 1st pressure appli-
cation on operators refusing to suit up. The ads sardonically note DirecTV’s forthcoming carriage of the Big Ten Net in
the region, but not The mtn. Talks with DirecTV have been ongoing since last year, but “in the meantime, we’re remind-
ing customers that they can currently see at least 50% of [conference] games on other DirecTV channels such as CSTV
and Versus,” said a DirecTV rep. This season, CSTV will air 12 pigskin contests and Versus will air 9. That collectively
accounts for 30% of televised conference games. Carriage talks with holdouts including Time Warner Cable and Char-
ter have stalled mostly over financial issues, said conference cmsr Craig Thompson. “We are willing to go on digital tiers
and sports packs,” he said, alluding to the point-of-contention plaguing Big Ten Net's negotiations with cable ops. Still,
Thompson acknowledges the obvious handicap endemic to both nets’ carriage aspirations: News Corp’s interest in BTN
through Fox, begetting no-brainer carriage by DirecTV and strife with cable ops; and Comcast’s stake in The mtn., likely
souring discussions with satcasters. “There is I'm sure some political wrangling going on,” said Thompson. With Echo-
Star, however, The mtn. looks poised to score. -- Meanwhile, the Comcast-Big Ten Net carriage battle continues. In the
latest round, the MSQO issued a release Tues arguing that “Comcast delivers the best Big Ten football games... all avail-
able without the additional cost of the Big Ten Network.” OK, Big Ten. Your turn.

Intl: NBCU acquired Sparrowhawk Holdings, a pay-TV portfolio including 18 feeds of intl versions of Hallmark Chan-
nel hitting more than 60min subs in locales including the UK, Europe and Asia. NBCU pres/CEQ Jeff Zucker said the
deal plays a key part in the company’s goal to more than double the size of its intl cable channels over the next 2-3 years.

Competition: DirecTV now is now serving Tennis Channel to subs through its “Choice Xtra” programming package.
The pair aims to offer an HD version of the net later this year. -- Guess it's not all about HD. DirecTV continued its push
in the gaming space by partnering with Blizzard Ent to offer MMOG “World of Warcraft’ to new subs through Nov 30.
Customers get 11 months of free game play. Those who aren’t familiar with the game can download a trial version.
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In the Courts: The Rigas family filed Tues in a Philly court a petition to strike the discontinuance submitted by
Deloitte & Touche last week concerning the former Adelphia auditor’s claims against the family. “The Rigas family
will continue to pursue our right to a full trial on Deloitte’s claims so that a public record can be made of what really
happened at Adelphia,” said James Rigas.

VOD: The online DBS community at www.dbstalks.com this week got a sneak peek at DirecTV’s soon-to-launch “Di-
recTV On Demand” service, which enables users to grab video content from DirecTV.com through their DVR set-tops
(Cfax, May 11). Included at the site is a screenshot of the TV interface beta (which a DirecTV spokesman said “looks
legit”). Interestingly enough, DirecTV subs that separately subscribe to cable-modem service would be able to use
their cable pipe to get VOD from one of cable’s chief competitors. Ain’t convergence great? Check it out at http:/www.
dbstalk.com/showthread.php?t=96052. DirecTV has yet to announce an official launch date for the service.

Shifting Gears: BigBand Networks has “slightly reduced” the head count for its R&D team at its Westborough, MA
office and will move more R&D resources to the Shenzhen office in China’s Guangdong province, confirmed a BigBand
rep. The move comes as the vendor shifts to modular cable-modem termination systems suited for emerging DOCSIS
3.0 infrastructures. “The traditional CMTS is becoming obsolete. The modular CMTS has significant cost advantages

for the operators.,” said the rep. He declined to say how many Westborough jobs have been eliminated (reports put the
number at more than a dozen) but said about the same number of jobs would be created in China. The company opened
the Shenzhen office in March to support its other China offices in Hong Kong, Beijing and Shanghai. That same month,

it announced a deal with Dutch cable operator Multikabel to deploy M-CMTS equipment. BigBand is still trialing M-CMTS
in the states. Reports of the layoffs first surfaced in a ThinkEquity Partners research note earlier this week.

On the Hill: The FCC announced agenda topics and tentative speakers for its Digital Television Consumer Educa-
tion Workshop, which will be Webcast live (Sept 26) at fcc.gov. Included at the event will be a demonstration of the
proposed digital converter box and roundtables addressing govt and industry roles in facilitating the transition, and

advocacy group issues. Some orgs slated to participate: NCTA, NTIA, NAB, AARP, and NAACP.

In the States: Start-up US airline Virgin America and Sundance Channel created a custom in-flight channel to
feature indie films and docs, as well as net series. Included are sneak peeks of the net’'s “Nimrod Nation” (Nov 26)
starting Nov 1. -- CVC’s Optimum Lightpath now offers broadcast video transport to businesses via Metro Ether-
net. The service supports compressed, uncompressed, analog, digital, and HD video apps.

Ratings: Disney (2.5/2.27min) danced to a prime summer victory with great help from 1 night (Aug 17), highlighted by
the premiere of “High School Musical 2” and 4 other features that hit the seasonal telecast top 15, according to Nielsen
data. USA (2.2/2.06mIn) was 2nd, followed by TNT (2.0/1.88min), whose series “The Closer” posted 9 eps in the top
12. TBS (1.4/1.28min) and Lifetime (1.3/1.26min) landed in 4th and 5th, respectively. Brag Book: On a total day basis,
Oxygen delivered its most watched month this year among HHs (174K), total viewers (208K), W18-49 (85K) and W18-
34 (45K). -- HGTV scored historical monthly bests for prime rating among W18+ (1.0), and for prime averages among
HHs (1.03min); W18+ (926K); P18-49 (465K); W18-49 (350K); P25-54 (594K) and W25-54 (450K). -- The Aug 26 sea-
son finale of Lifetime’s “Army Wives” attracted 4.1miIn P2+, making it the most watched original telecast in net history.
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