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Quint-Play? Home Security Ringing Cables’ Bells

Everything old is new again? For years, there’s been talk and some interest in MSOs launching home security
offerings. Some have even done it. But Tues’ announcement from Time Warner Cable that it had hired someone
for the new post of vp, home security and monitoring, product management seems to signal a renewed interest

in the potential revenue generator. Time Warner’s not a stranger to home security. It has launched the service in
some divisions, but now it's looking to make improvements and roll the product out to other markets. TW brought in
20-year cable vet Judith Allen for the gig. Allen most recently operated her own consulting firm, but she previously
did stints at MediaOne, Century Comm and USA Network. Operators’ interest in delving into home security has
grown in recent months as they look for new rev opportunities (such as wireless), and as growth slows for data and
video. Plus, the technology has improved. A home security session at last week’s CableLabs Summer Confer-
ence was reportedly well attended, and startup 4HomeMedia was a popular presenter at the forum’s “Innovation
Showcase,” according to CableLabs execs. 4Home, which picked up a “Best of Innovations” award at CES, demo’d
a 4-screen interface that lets users manage security from their TVs, mobile phones, PCs or touch panels. Several
home security vendors also exhibited at CableNET at May’s Cable Show, including Alarm.com, NextAlarm.com
and uControl. TW’s understandably tight-lipped on home security plans at this point. “Time Warner Cable has had
a successful but modest presence in home security for over 15 years,” said Peter Stern, evp, product management,
Time Warner Cable. “Technological advances now make it possible for Time Warner Cable to offer even more
compelling home security services, and | can think of no better person to lead our expansion in this area than Judi
Allen, with her experience and exceptional track record in the cable industry.”

Cut!: ReelzChannel TV announced that pres Rod Perth has resigned. Company pres/COQO Gary Thorne will immedi-
ately absorb the responsibilities of Perth, who will transition to a new consultant/advisor role through early Sept. “This is
about rebalancing my life both personally and professionally, and it is an ideal transition point for everyone,” said Perth.

Competition: Enhancements to DirecTV’s “NFL Sunday Ticket” package this season include an expanded alliance
with Kangaroo TV for in-stadium game viewing via a handheld device. Reliant Stadium in Houston and Qwest Field in
Seattle will offer the tech this year, in addition to returns to Dolphin Stadium in Miami and FedEx Field in D.C., where
we tested the service last season. DirecTV has also lowered the price to access brilliant displays of action and myriad
stats—from $40 to $25 for a single game or 8 games for $150 ($120 for season ticket holders and DirecTV subs).

Local Cable: In a deal solidified by recent board votes, the town of Mooresville, NC, will pay approx $75min for the
local 10K-sub cable system formerly owned by Adelphia and recently operated by Time Warner Cable. The sys-
tem also covers subs in nearby towns Davidson and Cornelius, and an independent board was appointed by the 3
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communities to oversee the operations. Said a Time Warner Cable spokesperson: “We anticipated the decision and
will be proceeding to separate the system over the next few months.”

Mobile: The Weather Channel Interactive is the 1st company to secure from consortium dotMobi the rights to a .mobi
domain (Weather.mobi) for mobile Internet access. dotMobi backers include Microsoft, T-Mobile and Vodafone.

In the States: Comcast launched HSD and VolIP service in the Houston region; VOD will follow in the coming
months. -- Both Time Warner Cable (Fri-Sun) and Comcast (Fri-Aug 26) will kick off free previews of Fox Soc-
cer Channel. This weekend’s window includes the net's opening-week coverage of England’s Barclay’s Premier
League, while Aug 22 will feature 3 intl friendlies, including the US-Sweden match. -- Charter added automotive
shopping net driverTV to its on demand lineup.

Deals: Travel Channel forged an exclusive pact with Tele Atlas allowing for the use of net content for location-
based and navigation apps using Tele Atlas digital maps (think in-car GPS systems). The net is providing hundreds
of travel-related points of interest from its Destination On Demand Library, and the content will mirror TV formats
while featuring audio content from talent such as John Ratzenberger.

Trademark Fun: While waiting to find out just what Rupert has in store for his Fox Business Network, we got impatient
and started trolling the trademark filings. Late last month, Fox filed trademarks for a few names for a series of TV seg-
ments featuring business info. The names: Fox Business Hard Data Bank, Fox Business Hot Data Bank, Fox Business
Hard Data Wing, Fox Business Hot Data Wing and Fox Business HD Wing. Well, at least we know they got data...

Ratings: As HBO closed the door on disappointing series “John from Cincinnati” after 1 season, TNT’s “The Clos-
er’ (5.8/5.52mIn) continued to repell aspirants to the weekly prime telecast throne for the 8th straight week. But the
show wasn’t able to help TNT (1.9/1.77mln, 3rd) overtake Disney (2.4/2.33mlIn), which took the prime banner for
the 5th consecutive week. USA (2.3/2.13min) landed in 2nd, TBS (1.3/1.24) was 4th and Hallmark (1.3/1.07min)
took 5th. -- Brag Book: A Sun ep of The History Channel’s “Ice Road Truckers” earned an impressive 2.7/2.3min
while attracting 3.9min viewers. It was preceded by 2 previous eps of the show.

Programming: GSN will honor the life of Merv Griffin with a pair of 5-hr marathons this weekend (Sat & Sun, 10am-3pm
ET) featuring Griffin TV appearances and classic “Jeopardy” eps. -- Now in production is The N’s 1st scripted comedy,
“About A Girl.” 13 eps tracks a college sophomore as she moves in with 4 guys. -- Big Ten Net will bounce 64 of the con-
ference’s 99 regular season men’s hoops games to fans starting Jan 2, and will also feature 3 conference tourney tilts.

JT Mania: HBO is running full-throttle in its multi-platform promotion of Justin Timberlake’s concert event “Future-
sex/Loveshow” (Sept 3). Components include related content on HBO On Demand in HD (Comcast, Cox, Char-
ter and Suddenlink), a U-G promotion at Futuresexlove.com and interactive experiences at Second Life.

Marketing: More than 1K video entries were submitted on Comcast’s Ziddio.com for WWE'’s “Are You WWE’s Biggest
Fan?” contest from May 18-July 31. The stunt notched more than 785K page views. 15 finalists will be flown to NYC
later this month where a panel of WWE judges, including Stone Cold Steve Austin, will vote on their videos.

On the Circuit: Cable Positive launches a blog Wed, with pres/CEQO Steve Villano updating the site at least once a
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