URGENT! PLEASE DELIVER www.cablefaxdaily.com, Published by Access Intelligence, LLC, Tel: 301-354-2101

) Pages Today
Thursday — August 6, 2009 What the Industry Reads First Volume 20 / No. 149

2Q Preview: Comcast, DirecTV to Shed Light on Year Ahead

After a brief lull in MVPD earnings reports, DirecTV and Comcast get the ball rolling again Thurs. Cable has made
it clear that results will be weaker, so there’s hope that most will be able to meet the Street consensus. Last week,
Time Warner Cable posted better-than-expected numbers but warned of continued weakness in the coming quar-
ters. Investors will be looking to see if Comcast has a similar story. Expectations are a little higher for DirecTV, which
has been more upbeat in recent presentations. “With 2Q09 results, we expect a return to more normalized numbers,
meaning lower net adds than 1Q09 and higher EBITDA growth (than 1Q09),” Collins Stewart’'s Thomas Eagan told
clients about the satellite player. His firm is not quite as optimistic as the 197K consensus sub adds (Collins Stew-
art’s est is 138K). The consensus EBITDA est for DirecTV is $1.3mIn (6.7% growth). Beyond the numbers, every-
one will be hoping there’s info during tomorrow’s 11am ET conference call about the search for a new CEO and
DirecTV’s merger with Liberty Ent. The Street anticipates that Comcast will report revenue of $8.9bln (+3.6%) and
operating cash flow growth of about 3.1% ($3.5bln). Well Fargo Securities said a catalyst for the stock could be
any comments on M&A since Comcast’s name if often mentioned in the press as a potential acquirer. Other areas
of focus identified by Wells Fargo include the potential impact of the digital TV transition on sub trends for Q3 as well
as Q2 and FiOS’ plans in DC and PA. ‘Although Comcast may not meet several of our customer metrics, we expect
the company to meet both the consensus 2Q09 customer and financial estimates,” Collins Stewart said.

In the States: Comcast is rolling out DNS redirection nationwide, dubbing it “Domain Helper.” If you mistype a Website,
instead of receiving an error message, the service provides you with suggestions and links. The launch follows a mar-
ket trial in AZ, CO, NM, OR, TX, UT and WA. Some Web surfers complain these popular DNS redirections by ISPs are
another form of advertising. Comcast, which notified HSD subs of the launch via email, does give customers the ability to
opt out. Separately, the MSO launched its Universal Caller ID service in OR and Southwest WA. -- Olympusat acquired
Hispanic children’s TV net Sorpresa from Firestone/Juniper Content Corp for an undisclosed sum. It will become 1 of
11 channels in Olympusat’s package of Spanish-language services, which includes Cine Mexicano and Ultra Latino.

In the Courts: DISH has sued ESPN, claiming the programmer violated a most-favored-nations clause by giving
Comcast and DirecTV better deals for ESPN Classic and ESPNU. DISH is seeking at least $1min in the suit, filed

in US District Court for the Southern District of NY. DISH declined comment. An ESPN spokesperson said: “We have
repeatedly advised Dish that we are in full compliance with our agreement and have offered them a distribution op-
portunity with respect to ESPNU and ESPN Classic consistent with the rest of the industry. We will not renegotiate
settled contracts and will vigorously defend this legal action, the apparent sole purpose of which is to get a better deal”
This case is separate from ongoing, sealed litigation filed by DISH in the NY Supreme Court that names ESPN, ESPN
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Classic, ABC Cable Nets, SOAPNet and Intl Family Ent as defendants. That case appears to be involve HD carriage.

Advertising: The Campaign for a Commercial-Free Childhood sent a petition to the FTC signed by 3K+ parents
Wed urging the Commission to stop the film industry from targeting young kids with ads for PG-13 movies. Since
March, nearly 5K advertisements for 5 violent PG-13 films and their related merchandise have aired on children’s
nets, such as Nickelodeon and Disney XD, the group said. CCFC said ads were shown for movies “X-Men Origins:
Wolverine;” “Star Trek;” “Terminator Salvation;” “Transformers: Revenge of the Fallen;” and “G.l. Joe: The Rise of
Cobra,” on children’s channels between 6am-8pm.

Earnings: Although Cisco posted declines in net sales (-18%) and net income (-46%), chmn/CEO John Chambers
noted a quickening economic pulse. “We saw a number of positive signs this quarter in the economy and in our busi-
ness... there is a good chance we will look back and see that the tipping point occurred in our business in Q4,” he said.
-- Playboy’s domestic TV rev fell 14% to $12.7min, hurt yet again by its ongoing transition from linear nets to “a more
competitive VOD format.” Echoing rival New Frontier Media’s Jun comments, the company believes a renewed focus
on the genre by distributors may provide aid going forward. Noting that cable and satellite distribution partners are
becoming “more engaged in providing marketing support for Playboy TV,” CFO Linda Havard said “we are hopeful that
our new and returning shows will find a larger audience.” -- Outdoor Channel posted a 16% YOY fall in 2Q ad rev to
$7.1mIn, representing a 9% sequential decline, while affil fees grew 15% YQY to $5.3min and 13% sequentially. -- Sin-
clair’s retrans rev jumped 26% to $23.6min while national ad rev fell more than 31% and local ad rev dropped 21%.

Carriage: Time Warner Cable has made The Filipino Channel available in its Desert Cities system (include
Coachella Valley and Banning, CA). It has a $12.95/mo a la carte rate.

E.T. Phones Zas? Showbiz reporter Nikki Finke writes that Discovery is in talks with Steven Spielberg about creat-
ing a digital cable net together a la Oprah (Deadline Hollywood Daily). Discovery declined to comment on the re-
port. Our sources say the 2 have been talking but indicated that anything to come out of it may be more in line with
the development deal Whoopi Goldberg inked last year with Discovery’s emerging nets. Time will tell.

Research: 53% of US homes currently own a HDTYV, versus 35% in ’08, according to CTAM, and nearly 70% of
those set owners subscribe to a HD service, compared to 56% a year ago. CTAM said digital cable penetration sits
at 34%, DBS at 28% and telco at 6%. -- Approx 155mIn Americans have viewed out-of-home digital video over the
past month, according to Arbitron. 22% of US adults viewed video at a gas station, 19% at an airport.

Technology: Some TiVo subs now have access to hundreds of free Web videos, including podcast channels from CBS
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and G4. Users may watch the content
instantly or receive it as automatic
DVR downloads.

Programming: Weather Channel's
offering Sun (9pm ET) a sneak peek
at forthcoming series “Weatherproof”
(Jan), exploring the force and impact
of extreme weather and shot in HD.

People: Brandon Lucas joined BET
Nets as vp, gm BET Mobile. Prior
to joining BET, he was exec dir of
biz dev at MySpace. -- There was a
collective “oh no!” around the indus-
try at about noon ET Wed. That’s
when Cisco PR maven Peggy
Ballard sent out an email informing
colleagues that she’ll be leaving her
job Sept 24, opting to take an early
retirement package from the com-
pany that bought S-A in '06. After
taking several months off to spend
time with family and friends, Ballard
says she will make a decision about
her “encore career.” Like so many
others, we wish her the best.
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HEADEND ENGINEER |, FLORIDA

Leading video, internet and phone provider in
southeast Florida is seeking experienced Headend
Engineer. Will play a vital role managing all aspects
of the digital and analog headends. Prior Headend
experience and ability to solve network problems
or infrastructure issues and manage performance
and capacity issues required.

Qualified candidates should send a resume to:
E-Mail: kbarron@atlanticbb.com

Fax: (814) 534-8196 - EOE
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Think about that for a minute...

Policymaking Pragmatism

The FCC is finally back up to full strength. All five Com-
missioners are on the job, staff positions are being filled,
and we can now expect that rather than just “framing
the issues” as has been the case for most of this year,
we will see them get down to the business of actually
tackling those issues and making decisions.

Recent press reports are starting to give some sense

of how the new Chairman, Julius Genachowski, intends
to have the Commission operate. They are encourag-
ing. He says, at least, that he intends
to move a lot of the regular decision
process back to the respective Bu-
reaus, where many of the experts in
various telecommunications issues
were intentionally ignored during the
Martin years. That's good news. There
are a lot of good, and knowledgeable
folks on the FCC staff. Unfortunately,
we have also seen a whole lot of the most experienced
ones leave over that time frame. But it’'s a good move to
re-involve those who really have some expertise in these
complicated issues.

Steve Effros

That doesn’'t mean, of course, that the Commissioners
won't be making the tough calls. They will. They will still
use a combination of knowledge, politics, policy prefer-
ences and just gut instinct to vote on how certain deci-
sions should be made. But unlike the difficult period we
have just been through, the Chairman has signaled that
he intends to have the policy-making process start by
letting the staff experts look at the issues, accumulate
the facts, and offer conclusions, or at least alternative
recommendations before the process moves to the
Commission meeting room.

That’s the way it used to be, and it worked well. The staff
talked with all Commissioners, not just the Chairman.
They got some sense of the interests and priorities of

each one and tried to meld them into a recommenda-
tion that sufficiently satisfied a solid majority. It was a
process—not simply the carrying out of orders. It would
be very healthy for the Commission if something like that
was reinstituted.

Along with it, a new level of honest inquiry would also be
good. We hear a lot about “transparency” these days. In
most cases, the term is used pejoratively and aimed at the
lobbyists, the big companies, the “entrenched” interests in
Washington. The call is for more input and less alleged fa-
voritism. To some degree, | think that's overstated. The rea-
son the Hershey Chocolate company, for instance, tends
to be the one commenting most on potential chocolate
regulations at the FDA is because they happen to be the
most knowledgeable folks about chocolate! They fund the
studies because no one else has any reason to. Now that
doesn't mean you shouldn't listen to others on the issue,
but you sure as heck should pay a great deal of attention to
the folks who actually live, breathe, and invest in whatever
the issue is you are discussing.

That only makes sense. Just as the Chairman has an-
nounced he is moving back to a model where the agen-
cy experts in a given field will be listened to more care-
fully, so, too, should he acknowledge that when there are
“comment periods” or “notices of inquiry,” the folks who
actually do the work, who actually risk capital to build the
infrastructures, who deal with the practical issues every
day, should also be listened to and recognized for their
expertise. The fact that they are “company reps” doesn’t
make them bad, any more than the professional “con-
sumer representatives” should be ignored and demon-
ized because they are “paid Washington lobbyists.

T:703-631-2099
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Promote Your Fall Programming to Top Buyers in
The Programming Issue: The Best & Next

New and Exciting Sponsorships and Advertising Packages Available!!

10,000 Print Copies

40,000+ Online

Special Distribution at the Program Awards
& Top Ops Event

Publication Date: Sept. 16
Ad Space Deadline: Aug. 28
Artwork Deadline: Aug. 31

CableFAX

PROGRAM
AWARDS

16176




